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Security Envelope Uo...... 
Shaw-Walker Co. ee 
Spiro Mfg., The C., Co.. 
Wagemaker Company 
Walbut Manufacturing 
Work-Organizer Specialties 
Yawman and Erbe Mfg. Co 
Filing Supplies. 
Automatic File & Index Co.. 
Boston Index Card Co.. 
Browne-Morse Co. ...... 
Filing Folder Corp., 
Globe-Wernicke Co., 
Goodline Mfg. Co.. co tie 
Hano-Weinkrantz Co., Ine 
Imperial Methods Co.. 
Macey Co., The ... 
Millar, Gee. W., & Co.. 
Record Card Co...... ; 
Shaw-Walker Co. ... 
Simonson, R. A., Co.. . 
Steel Equipment Corporation 
Wabash Cabinet Co., The 
Wagemaker Company 
Waibut Manufacturing Co. 
Weis Manufacturing Co., 
Yawman and Erbe Mfg. Co 
Fountain Pens. 
Beaumel, D. W., & Co., In« 
Bird Bill Pen Co...... 
Farrell & Hosinger Co.. 
New York Fountain Pen Co 
Salz Brothers pbseen 
Sheaffer, W. A., Pen Co. 
Waterman, L. E., Co 
Glass Desk Pads. 
Accurate Office Supply Co 
Chicago Mirror & Art Glass Co 
Fox, Geo. E., & Co. 
Polar Mfg. Co.. . 
Ravenswood Office Specialties Co 
Gold Pens. 
Acme Gold Pen Co 
Gaydoul Gold Pen Co 
Gummed Tape. 
O'Neil, H. P 
Hotels. 
Charlevoix, 
Index Tabs. 
Aigner, G. J., & Co 
Richards Tag Company. 


Company 
Co. 


Phe 


Detroit 


Yawman and Erbe Mfg. Co 
Ink, Adhesives, Etc, 
Carter’s Ink Co., The. 


Commercial Paste Co., In 
Conpo Manufacturing Co 
Davids, Thaddeus, Ink Co 
Diamond Ink Co...... 
General Eclipse Company. 
Howard Chemical & Mfg. Co 


Higgins, Chas. M. & Co. 
Keller, Robert, Ink Co. 
Marui & Co., H...... 

Salz Brothers ......... 


Underwood, John & Co.. 


Inking Pads. 


Fulton Specialty Company 


Walbut Manufacturing Company 
Inkstands. 

Cushman & Denison Mfg. Co 

General Eclipse Co...... 


Knickerbocker Inkstand Co - 
New Martinsville Glass Mfg. Co 
Sengbusch S-C Inkstand Co 
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L. A. W. Novelty Co. 
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Imperial Methods Co.. 
Macey Co., The.......... 
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Weis Manufacturing Co., 
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Letter Folding Devices. 
Service Accessories Co. 
Letter Openers. 
Bircher Co., Inc., 
oO. K. Mfg. Co., 
Lockers. 
Terrell's 
Van Dorn 
Loose Leaf. 
Accounting Devices Co.. 
«Accurate Office Supply Co 


rhe. 


The.. 
The... 


Equipment Co 
Iron Works Co 


Adams, Henry T., Mfg. Co 
Barrett Bindery Co.... 
Boorum & Pease Company 

F. B. Manufacturing Company 
Heinn Co., The ...... 

Le Febure Ledger Co... 
MeMillan Book Co..... 
National Blank Book Co. 
Plew & Motter Co..... 
Sheppard, C. E., Co..... 
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Tenacity Mfg. Co., Ine., The 
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Peerless Moistener Co. . 
Ryan, J. F., & Cwo....... 
Sengbusch S-C Inkstand (Cu 
Mucilage Bottle. 
Seattergood, H, W., Cu. 
Name Plates. 
Stanley Mfg. Co 
Numbering Machines. 
Traut & Hine Mfg. Co.. 
Paper. 
American 
Liglow, L. 
Crane, Z. Me... re 
Dexter, C. H., & Sons, In 
Eaton, Crane & Pike Co 
Elsinore Paper Co., Inc.. 
Esleeck Mfg. Co..... 
Hampshire Paper Co... 
Southworth Co. 
Weston, Byron, Co..... 
Paper Fasteners and Clips. 
American Clip Co.. 


Writing Paper Co 
H., & Co., In« 
& W. M 


Argus Manufacturing Co 
Buffalo Automatic Mfg. Co 


Bump Paper Fastener Co.. 
Defiance Manufacturing Co 
Eveready Mfg. Co. of Boston 
Goat. Gee. Ba, GOsccce. , 
Machine Appliance Corporation 


Midland Steel Products Company 


The.. 


0. K. 
Peet 


Mfg. 
Bros. 


Co., 


Rivet-O Manufacturing Company. 


Weis Manufacturing Co., The. 
Patents, 

eT Ae 
Pen and Pencil Ciips. 

Ansonia Novelty Co., The 

Argus Mfg. Co.......... 

Van Valkenburg, L. D 
Pen Racks. 

Cushman & Denison Mfg. Co 
Pencils. 


American Lead Pencil Co... 


Dixon, Joseph, Crucible Co 

Faber, Eberhard ........ 

Pencil Exchange, Inc., The 

ee Ee “dae stacencceess 

Sheaffer, W. A., Pen Co... 

Standard Pencil Company 
Pencil Sharpeners. 

Automatic Pencil Sharpener ( 
Penholders. 

Dixon, Joseph, Crucible Co 

Faber, Eberhard ........ 
Pens. 


Esterbrook Pen Mfg. Co.. 


Hunt, C. Howard, Pen Co. 

Turner & Harrison Pen Mfg. Co 
Photography—Commercial. 

Peyser & Patzig.......... 
Pins. 

Crescent Brass & Pin Co 
Portfolios, 

Century Leather Crafts Co.. 

Cleveland Leather Goods Co., The 

Yawman and Erbe Mfg. Co : 


Postal Scales. 
Pelouze Mfg. Co.. 
Triner Sales Co 
Triner Seale 

Publications. 
Biddle Publishing 
Campbell-Howes T. 


Co. 


Impressions Publishing Co., 
Punches. 
Defiance Mfg. Co........... 


H. Pub. Co 
Ltd 


Machine Applian« e. Corporation . 


Rivet-O Manufacturing Company 

Walbut Manufacturing Companys 
Push-Pins. 

Moore Push Pin Co...... 
Ribbons and Carbons. 

Apter Bros. Mfg. Co.. 

Ault & oe 


Wiborg 
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Buckeye Ribbon & Carbon Co., The 
Carrib Mfg. Corp...... ‘ 
Carter's Ink Co., The 


Columbia Ribbon’ & Carbon Mfg 


Crown Ribbon & Carbon Mfg 
Du-Ra-Bul Ribbon & Carbon 
Manifold Supplies Co..... 
Miami Ribbon & Carbon Co. 
Mittag & Volger............ 
Neidich Process Co....... 


Cc 


Co 


Old Town Ribbon & Carbon Co... 


Peerless Carbon & Ribbon Mfg 
Phillips Ribbon & Carbon Co.. 
Ribbon & Carbon Products Co.. 
Snelling & Son.......... 


Standard Carbon & 

Union Ribbon & Carbon Co.. 

’. S. Typewriter Ribbon Mfg 

Webster, F. S., Co...... ‘ 
Rubber Bands. 


Faber, Eberhard .......... 

Roberts, Weldon, Rubber Co 
Rubber Stamps. 

Fulton Specialty 


Company 
Meyer & Wenthe..... ba 
Rulers. 
Adams, Henry T., Mfg. Co.. 
American Mfg. Concern.. 
National Rule Company, 
Westcott-Jewell Co. 
Safe Deposit Boxes. 
Barshal Co., The.. 
Safes. 
Art Metal Construction Co. 
Cary Safe Co., The.......... 
Diebold Safe & Lock Co., T 
General Fireproofing Co., 
Glebe-Wernicke Co., The.. 
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Macey Company 
Safe-Cabinet Co., 
Shaw-Walker Co. ........ 
Steel Equipment Corporation 
‘an Dorn Iron Works Co Phe 
Watson Mfg. Co..... 

Yawman and Erbe Mfg. Co 


Second-Hand Office Machinery. 
Baum, Russell E 


Chicago Safe & Mdse. Co 
Modern Office Appliance Co 
Shelving. 
General Fireproofing Co Ihe 
Terrell’s Equipment Co. 
Sign Markers. 
Hellesoe, Hans H 
Signals. 
Graff, Geo. B., Co... 
Yawman and Erbe Mig. Co 


Stamp Affixers. 
Multipost Company 
Sealograph Co. oses 
Standard Envelope Sealer Mfg. ( 
Standard Stamp Aflixer Co 


Stands, Metal, for Office Machines. 
Adjustable Table Co.. ‘ 
Fowler-Manson-Sherman Cyce Mi 

Stapling Machines, 

Acme Staple Co., Ltd.. 


Detiance Mfg. Co.. os ‘ 
Hutchison Ottice Specialties Co i 
Machine Appliance Corporation 
Stationery, Lmbossed and Engraved. 
Kibn Brothers ; 
Stauder Engraving Co..... 
UO.ces 


Wiggins, John B. 
Stationery Cabinets, 

Automatic File & Index Co 

Imperial Methods Co. 


Kavenswood Office Specialties Co 

Terrell’s Equipment Co 

Wagemaker Company 

Weis Manufacturing Co, rhe 
Stencil Machines. 

Ideal Stencil Machine Co 
Stenographers’ Note Books. 

Boorum & Pease Company 

Rockwell-Barnes Company 
Tabies. 

Furnas Office Furniture Co 

Mutschler Y eet 

St. John’s Table Co.. ; 

Van Dorn Iron Works Co., the 
Telephone Attachments. 

American Electric Co... 

Evolution Phone Co..... 

Kellogg Switchboard & Supply C+ 
Time Stamps and Recorders. 

Automatic Time Stamp Co 

Melind, Louis, Co 
Type, Typewriter, 

Ames Supply Co ‘ e° 

Thorp & Martin Typewriter Co 
Typewriter Cabinets. 

Byron Typewriter Cabinet Co 

Toledo Metal Furniture Co., The 
Typewriter Specialties and Supplies 


tgros. Co... 


American Office Appliance Co 
Ames Supply Co... peeeeens 
Azora Kubber Co... 
Clarotype Co., The. 

Cleanall Typewriter Brush Co 
Morton Mfg. Co 


Supply Co.. 
Supply Co.. 
Peerless Key Co., Ine 
Smith & Stearns Co.. 
Thorp & Martin Typewriter Co 
Typewriters, New. 
Corona Typewriter Co. 
Elliott-Fisher Co. 
Fox Typewriter Co...... 
Garbell Typewriter Co., Inc 
Hammond Typewriter Company 


Munson 
Nielson 


Molle Typewriter Company 
National Typewriter Company. 
Noiseless Typewriter Co.. 


Oliver Typewriter Co.......... 
Remington Typewriter Co.. 
Royal Typewriter Co...... Besse 
Smith, L. C., & Bros., T. W. Co 


Smith Premier Typewriter Co., Ltd 

Underwood Typewriter Co.. 

Vietor Typewriter Co...........+. 

Woodstock Typewriter Co 
Typewriters, Rebuilt. 


American Writing Machine Co.. 
General Typewriter 
Guarantee Typewriter Co... 
Lincoln Typewriter 
Morse’s Typewriter Exchange Co 
National Typewriter Exchange 
Smith, Harry A., Typewriter Co 
Typewriter Emporium ...... 
United Typewriter Exchange Ce 
Wholesale Typewriter Co... 

Visible Index Systems. 
American Kardex Co.. 

Waste Baskets. 
American Vulcanized 
Barbee Wire & Iron 
Browne-Morse Co. aeas en 
Erie Art Metal Company.... 


Fibre Co 
Works.. 


General Fireproofing Co., The. 
Massillon Wire Basket Co., The 
Metal Office Furniture Co.. 

North Western Expanded Metal Co 
Peerless Wire Goods Co.. : 
Steel Equipment Corporation 

Van Dorn Iron Works Co., 


The 
Wagemaker Company eaves 
Watson Mfg. Co 


Exchange, In¢ 


Exchange Co. 
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The Service Bureau of Office Appliances is for 
the Exclusive Use of Subscribers and 


Advertisers 


In the execution of its various commissions this bureau calls upon practically every member of the staff. 
It answers by personal letters all inquiries upon matters germane to the field, it furnishes special 
reports upon articles of office equipment, supplies names of manufacturers of any article 
wanted, puts man and job together, prepares advertising copy, furnishes lists of 
desirable agents and dealers in nearly every country, aids foreign dealers 
in securing U. S. A. lines and in many other ways performs useful 
service, all without charge. Subscribers in every land 
have made, and are making, good use of this 
bureau; manufacturers in every section of the 
field have had evidence of the service. 















GOOD TASTE 
DOES NOT 
MAKE GOOD 
ADVERTIS- 
ING COST 
MORE; IT 
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WOR TH 
MORE. 
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The Greetings of the Season. 
HE personnel of Office 
Appliances wishes to ac 
knowledge with gratitude 
the many expressions of 
kindly sentiment and regard which 
came to us during the holiday sea- 
son from friends near and _ far. 
These sentiments bring home to us 
the truth that kind thoughts are the 
realities of life. Our physical at- 
tributes change and wither; our 
step is less and less buoyant, our 
eyes less clear; but the affection we 
bear for our friends-——the thoughts 
we exchange—suffer in no 
from the lapse of time, but become 
stronger year by year. 
“Age 


stale 


wise 


cannot wither nor custom 
Its infinite variety.” 

\ll of the many greetings we 

reached us at about the 

same time, it mattered not whether 


they were weeks or 


received 


days on the 
road. Thus we know that in many 
parts of this whirling sphere we 
call the world there were men who, 
weeks ago, took a moment from the 
labors of the day to send us a 
thought and in evidence of a good 
will spirit to forward tangible evi- 
We do ap- 
things as not the 
least of those real treasures “which 
moth doth not corrupt nor thieves 


dence of their regard. 


preciate these 


break in and steal.”’ 
<—e—> 


A Doubtful Practice. 
HERE is a_ pronounced 
tendency among dealers in 
this and other lines to 

with their manufac- 

turers orders for larger quantities 
of goods than are necessary to meet 

their probable requirements for a 

reasonable period. This is done in 

the expectation that the 
orders will be scaled down by the 


Hoe yk 


excess 


manufacturers, who are almost 
universally booked ahead for 
months, and that, after the scaling 
down and pro rata apportioning 
process is done with, the dealer will 
get enough goods to keep going 
without feeling the pinch of a 
shortage. 

It can be readily understood that 
such a practice, generally applied, 1s 
a nuisance. It tends to 
fictitious market—to 
ducers as to the actua! conditions, 
and to tighten up the prices. So 
long as such a practice generally 
prevails there can be little hope of 
lower prices. Indeed, prices will 
remain firm through causes other 
than this in many and it 
needs no fictitious demand to keep 


create a 


deceive pro- 


lines, 


them so. 

We believe that if all merchants 
would order in amounts approach 
ing their actual requirements and 
let the circumstances be understood 
by their manufacturers, business 
would be on a sounder footing and 
manufacturers would be able the 
more intelligently to make plans 
for the future.—M. 

<> 


Supply in the Furniture Market. 

OME of the reasons for the 
S difficulty of obtaining office 

furniture may be of interest 
to dealers. They are fully aware 
of the effect. There is not a furni 
ture factory in the country that is 
not oversold. 


An authority states 
that manufacturers are sold from 
six to eight months ahead. There 


new construc 
additions to 


has been no recent 
tion—no important 
furniture factories. Hardwood 
lumber is scarce. Prices have gone 
up so that oak is almost on a level 
with mahogany in cost. We 
nearing the limit of hardwood pro 
duction in the United States 
ernment reports say that the visi 


are 


oO 
POV 


I 


ble supply will last but twenty-five 
years at the present rate of cutting. 
K. 
<> 


What of the Future! 

N THE following pages will be 

found some timely expressions 

from leaders in this industry 
with regard to the outlook for 1920 
based on conditions of demand and 
supply in so far as such conditions 
are known at the present time. 
There is a singular unanimity in 
these expressions—a uniformity of 
thought—showing that men in 
widely separated sections and from 
different branches of the industry 
have all reached substantially the 
same conclusions from their indi- 
vidual observations. It is the gen- 
eral impression that sharp demand 
for commodities will continue for 
some time; that prices will remain 
firm, possibly advancing ; that pres- 
ent indications are that industrial 
unrest is gradually lessening, but 
that production should, by all 
means, be keyed up to meet the 
very real shortages which exist in 
practically every line. 

One or two of the writers strike 
a note which, we believe, should be 
more generally emphasized. We 
refer to the suggestion that pro- 
ducers should take stock of what 
they are making with a view to 
eliminating the non-essentials, since 
the market in all essential lines is 
short. Many believe that manufac- 
turers should reduce their brands, 
that is, that where there are several 
things from the same factory which 
achieve the same purpose, but 
whose preparation absorbs extra la- 
bor and time by reason of different 
operations, means should be sought 
to reduce such styles to fewer num- 
bers; to standardize operations and 
to achieve in this way a larger 
standard output. We believe that 
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this suggestion will bear considera- 
tion. 

The immediate future seems to 
be bright with promise. That dark- 
er days may be ahead is, of course, 
always possible. It would be un- 
natural to continue always on the 
up-swing of the pendulum. Periods 
of depression must come sooner or 
later ; but when they do, let us hope 
that we shall be so educated, so in- 
formed as to our institutions, so 
sure of our well-grounded prin- 
ciples, that we may weather adver- 
sity cheerfully in the calm assur- 
ance that action follows reaction, 
and that there can be no real dis- 
aster unless character and principle 
fail._—M. 

<0 > 


Industrial Harmony Promised. 
et COMMENTING on the pro- 

posed plan of President Wil- 

sons Industrial Conference, 
Henry S. Dennison, president of 
the Dennison Manufacturing Com- 
Dany, sees favorable prospects of 
industrial harmony. In effect, the 
Conference looks to a standardiza- 
tion of practice. In many of the 
states machinery, in the form of 
boards of concilation, already ex- 
ist. It will be the aim of the In- 
dustrial Conference to merge the 
best methods adopted by the differ- 
ent states into a national enact- 
ment which will standardize prac- 
tice in treating with strike situa- 
tions, 

Mr. Dennison sees in the asser- 
tion of the public right to investi- 
gate causes of strikes and to have 
full data upon settlements a recog- 
nition of the “limitation of the 
rights of employer and employee to 
do as they please.” He considers 
the plan of the Industrial Confer- 
ence as a palliatory measure—it 
will not of itself prevent strikes. 
But there will be a secondary effect 
in preventing strikes. With the 
possibility of full publicity on the 
causes and settlement of strikes, 
there will be a tendency toward 
conciliation rather than hasty ac- 
tion. Convincing denial has not 
been made in cases where strikes 
have been suspected of being the 
result of connivance between em- 
ployer and employees to secure in- 
creased pay by passing the added 
cost on to the consumer. Obviously 
such action would shrivel in the 
“pitiless light of publicity.” 

The Conference has discussed 
the subject of the right of public 
employees to organize. Mr. Den- 
nison feels that the conference 
should go further, and suggest a 
means by which government em- 
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ployees may voice their opinions. 
Strikes imperiling public safety are 
intolerable, yet employees of the 
public should have an opportunity 
of concerted action. 

The Industrial Conference has 
before it many propositions of a 
constructive nature. Mr. Dennison 
hopes that as many of these prop- 
ositions as possible may have its 
attention.—k. 

<> 


Education the Sine Qua Non. 


HE world is afflicted by a 
cataract of words. We are 
confronted as well as af- 


fronted by a multiude of “ists” and 
“isms” which, on analysis, prove to 
be the same old wolves masquerad- 
ing in the tattered wool that has 
covered ambition, lust and love of 
gold for ages. Is it conceivable 
that any real student who knows 
history; any real economist who 
understands basic principles of in- 
dustry ; any competent psychologist 
who has a carefully reasoned con- 
ception of the springs of human 
action; any philosopher who takes 
the long instead of the short view 
of human events—is it possible 
that any such is deceived as to what 
present agitations really are? The 
pity of it is that there are evil men 
of great ability—perhaps men who 
are themselves half crazed by their 
own ego—who lead on the ignorant 
with specious words—with old 
sophistries in new clothes—to com- 
mit acts which can have no other 
end than disaster. 

Life is a wonderful experience ; 
death, as Frohman said as he was 
about to greet it, the most wonder- 
ful adventure. From life we learn 
many things if our minds are not 
closed or our perceptions atrophied. 
We learn that men are born equal 
in more ways than we think; it 
makes little difference if a man is 
born rich or born poor, for with 
that in his character which makes 
a man he will get out of life about 
all that he can expect. He will re- 
ceive from life that which he puts 
into it. Somehow he will receive 
love for love; kindness for kindli- 
ness: help if he is helpful. And 
life will pay him in hate and mock- 
ery if he is hateful, cruel and un- 
just. In the great essentials—in the 
final summing up—the scales do 
balance. And we must all finally 
pass through the door whose por- 
tals open into the unknown, leav- 
ing behind all our goods, all our 
dreams and ambitions. The law of 
compensation never sleeps. 


If we would live to see those we 
love happy, if we would make sure 
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of their safety, let us educate our- 
selves and others as citizens of the 
United States. Too long we have 
slept in the fancied security of three 
thousand protective miles of ocean 
and a country of boundless wealth. 
Today the firebrand looms on the 
eastern horizon. The sparks are 
dropping in our own dooryards. 
We must smoother them by educa- 
tion—persistent, aggressive, kindly, 
never-sleeping education. All who 
are with us should be of us. Let 
them be taught that they too in 
turn may teach and thus save us 
from the bitterness of re-learning 
the old, old lesson which has been 
learned and forgotten and learned 
again by succeeding generations 
less happily placed than we.—\. 
<--> 
The New Association Headquar- 
ters. 
HAT the National 
of Stationers and 
turers has finally made ( 
cago the administrative headquar 
ters of the association should be 
cause for congratulation to every 
member of the organization. This 
city is the central metropolis of the 
United States. To this center the 
life of the country is inevitably at- 
tracted, and every person who 
travels at all, at one time or an- 
other includes Chicago in his itin 
erary. Chicago is_ pre-eminently 
the chief city of the Mississipppi 
Valley and authorities are not lack- 
ing who assert that it will one day 
be the foremost city of the United 
States if not of the world. Of all 
the large cities, Chicago is the one 
nearest the center of population 
and the focal point for railroad 
traffic, as well as important water 
communication. 

The National Association has 
taken offices at suite 403, 404 and 
405 Conway building, Clark and 
Washington streets, in the heart of 
the city’s best office district. The 
building is new and the rooms are 
worthy in every way to represent 
the substantial attributes of the or- 
ganiaztion. Here the association's 
new manager, Fletcher B. 
will have his headquarters, likewise 
W. D. Pittman and the information 
department of the organization 
Facilities will be provided for meet 
ings of committees, for conferences 
and the various business activities 
of the association, aside from con 
ventions. 

We repeat that the association is 
to be congratulated upon its choice 
of a manager, than whom none bet- 
ter fitted can be found, and upon 
its selection of a home for its im- 
portant activities.— M. 
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BUSINESS OUTLOOK 


= ONDITIONS in this 

| dustry in 1919 did not ful 
fill the expectations man) 
held in 1918. There has 
been no price slump following the 
war. Prices, which many thought 
had reached the supreme altitude 
in 1918, are higher today than the) 
were then, and the predictions of 
those who based their conclusions 
on economic fundamentals 
been absolutely fulfilled. 
1916 three factors have exerted a 
constantly evident pressure on 
events, to-wit: currency expansion, 
restricted supplies of all 
and a demand for everything such 
as the world never saw before. Add- 
ed to these factors, we have less 
than enough labor to go around, 
and a labor unrest we could do 
much better without, since it re- 
stricts a production which is al- 
ready curtailed by other causes. 
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for furniture is be 
and dearer each 
year. Every season the mill man 
must go farther away for his sup- 
plies, paying more for labor and 
for transportation as well as for 
the raw material on the ground. 
Hence, even without considering 
other factors, office furniture can 
not become materially cheaper. 

The foregoing considerations ap 
ply also to paper. Pulp woods are 
dear and far away, and a stand of 
spruce is a valuable asset. 
may be had, but we are practically 
restricted to the domestic supply, 
which is insufficient. Before the 
war we received an abundance of 
rags from abroad. 


Good wood 


coming scarcer 


Rags 


leather goods are 
dear. But several really excellent 
leather substitutes have been in- 
vented and are quite freely used as 
bindings for loose leaf books and 
for other purposes. These substi- 
tutes are sold, of course, for what 
they are. No deception is prac- 
ticed. It is thus possible for manu- 
facturers to turn out serviceable 
goods at a price within reason. 

In office machines such as type- 
writers, adding machines, duplicat- 
ing machines, addressing machines, 
etc., advances, though general, have 
been less in amount. Some type- 
writer companies, for instance, 
have not advanced prices, while 
others have added what amounts to 


Stationers’ 


about 10 per cent. There are not 
enough machines, however, and 
manufacturers are often months 
behind with their deliveries. Man- 


Being an Introduction in Retrospect, 
Followed by Views of Prominent 
Members of the Trade on 1920 
Prospects. 


ufacturers of office machines were 
extremely active during the war in 
turning out munitions, and while 
they were at this work their domes- 
tic and foreign orders piled up. 
They are gradually digging them 
selves out; but most of them will 
hardly see the other side of the 
woods before the end of IQ20 In 
metal goods of other kinds similar 
conditions prevail. Makers of steel 
furniture have been obliged to ad- 
vance their prices somewhat; most 
of them were well fixed as to sup 
plies when the steel strike was de- 
clared and did not suffer thereby. 
But their costs have advanced all 
along. the line, while the demand 
for steel office furniture is growing 
vear by year. 

Manufacturers of steel pens, pa- 
per clips, pins, etc., have been 
obliged: to advance their prices to 
meet increased costs both of ma- 
terials and overhead. The same is 
true of pencil manufacturers, but 
perhaps in less degree, for the pen- 
cil men have, with the consent and 
encouragement of the trade, re 
stricted their numbers to something 
approaching war _ conservation 
standards, this action resulting in 
distinct economies without putting 
users to inconvenience. Station- 
ers’ rubber goods, such as bands, 
etc., are now-a-days rather expen- 
sive, for rubber is an imported 
product, and there is a tremendous 
demand for it. The automobile in 


dustry is largely responsible for 
this. Fountain pen manufac 
turers have not advanced their 


prices so.sharply as manufacturers 
in some other lines; but with the 
advances which’ have been 
sary they are selling all they can 
produce and are making money. 


neces- 


Before the war Germany pro 
duced practically all the aniline col- 
ors used for dyes and for the inks 
used in typewriter ribbons and car 
bon papers. Their product was ex- 
cellent and cheap—cheaper than we 
could make the colors even had we 
then the facilities. We have been 
obliged to make these colors and 
are now doing pretty well at it, 
but we have to charge more for 
them, so the manufacturers of rib- 
bons and carbons have to ask more 
for their products. Then, 
typewriter ribbons require what is 


too. 


known as a fabric of high count; 
that is, a certain number of threads 
to the square inch. Some of the 
required fabric can be made in this 
country, but most of it must come 
from England, likewise much of 
the tissue which forms the backing 
of carbon papers. As neither of 
these products can now be obtained 
at home or abroad in quantities 
sufficient to meet demand, — prices 
are necessarily high. 

Manufacturers of inks and ad- 
are likewise confronted 
with difficulties in obtaining raw 
materials, such as gums, nut galls, 
etc., which must be imported and 
whose importation is fraught with 
uncertainty, which, happily, is be- 
coming less acute as the shipping 
situation gradually clears. But 
here, too, both raw materials and 
overhead costs are up, and prices 
must advance correspondingly. 

Our conclusion is that we may 
hardly expect any distinct break in 
prices until the world gets back to 
work and there is once more a nor- 
mal quantity of merchandise in the 
market. 

Prominent Men Speak. 

The following expressions of 
opinion come from the presidents 
of several of the office equipment 
associations. They are first hand 
views from men who know what 
they are talking about from actual 
contact with the field: 


Nineteen Twenty as I See It. 


hesives 


By W. C. Dunlap, Sales Director 
American Multigraph Company and 
President of National Association 
of Office Appliance Manufacturers. 


[ firmly believe that 1920 will 
be a year of better business than 
i919 has been, simply because in 
1920 business will be on a firmer 
More people will know 
where they are going and will be 
working in accordance with well 
defined plans and of sales exten- 
sion both here and abroad. 

| believe that the raw material 
situation will be considerably im- 
proved, and I am also confident 
that the labor problem will be less 
acute than it is now. 

At the present time, manufac- 
turers are fighting hard to over- 
come an economic condition which 
results in the supply being far less 
than the amount necessary to fill 
the demand. Due to unusual con- 
ditions brought about of course by 


basis. 
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the war and the attempt on the 
part of manufacturers to swing 


from a war time to a peace time 
basis, we are naturally under-pro- 
duced in many of the essentials of 
business. When this condition is 
further complicated by the enor- 
mous demands that have been made 
upon us by our Allies, you have a 
situation that has made 1919 a year 
of circumstances that were almost 
impossible to figure. 

By 1920 I think the greater num- 
ber of these kinks will be ironed 
out and the American business man 
will find himself more able to fig- 
ure into the future and plan ac- 
cordingly. Already we can see an 
improvement in the raw material 
situation and I believe that once 
raw materials are coming in quan- 
tities sufficient to permit of normal 
production, we shall have made a 


big step towards establishing 
American business on a_ firmer 
basis. 

American business has always 


been based upon the rise or fall in 
the Steel Industry, therefore the 
steel strike, with its consequent 
suspension of production, has not 
been at all helpful. The coal strike 
was another factor that did noth- 
ing towards improving the situa- 
tion. Both these conditions were 
based upon what I believe to be 
the most serious problem that busi- 
ness has to face. 


The problem of raw material, 
under-production, and _ business 
hysteria has its foundation in one 
general condition that has to deal 
with labor. The labor condition is 
a problem and will continue to be 
a problem in industries where those 
in charge of those industries per- 
sist in a policy of utter disregard 
of labor’s individuality and insist 
upon treating the laboring men as 
so much machinery. Looking the 
whole field over, you will find that 
manufacturers who have come 
through 1919 with flying colors and 
are best prepared to cope with 1920 
are the men who are on a basis of 
co-operation with labor, and 
through Industrial Democracies 
and other Works Councils policies 
are making their problems mutual 
and their interests united. I look 
for even greater development along 
these lines of co-operating with la- 
bor than we have seen in IgI9. 


Many manufacturers are coping 
with the need for extra space or 
extra equipment to meet the un- 
usual demands which are now be- 
ing made for their product. In 
many cases this need is being filled 
through the addition of new or 
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specially designed machinery. In 


other cases, they are increasing 
their business by adding floor 
space. The big point, however, is 
this. All manufacturers recognize 


that something must be done and 
all of them are expanding just as 
rapidly as possible. This of itself 
shows what they think of Nineteen 
Twenty’s prospects. 

Nineteen Twenty’s prospects are 
not domestic. By far, the greater 
share of the developments will be 
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in the encouragement and expan- 
sion of foreign business. We Amer- 
ican manufacturers have got to 
realize that in going after this for- 
eign business, we shall have to meet 
it on its own terms. We shall have 
to pay especial attention to the mat- 
ter of long term credits, and shall 
have to realize that selling condi- 
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tions that were successful in Amer- 
ican will not always work in these 
foreign lands, and therefore we 
must change our plans accordingly. 

To my mind, the biggest factor 
in insuring continued prosperity 
for America is the 
Americans a large share of the for 
eign business, and I think we can 
get it if we go after it. It is go- 
ing to mean in many cases that 
American manufacturers will need 
to invest in foreign securities and 
that other artificial means must be 
applied in order to equalize the ex- 
change rate because a rate such as 
we have at present is one of the 
barriers to the placing of foreign 
orders in America. 


securing by 


Through it all we shall have to 
be optimistic. We shall have to be 
lieve that prosperity is coming to 
stay and shall have to work accord 
ingly. This is no time for petty 
politics. For instance, I believe 
that some sort of a treaty should 
be signed without delay because 
that in itself is causing consider- 
able of the apprehension that is 
being felt not only in America but 
all over the world. We in America 
must realize that we are no longer 
a week’s journey away from the 
continent, that it is merely a matter 
of a day by air, and that regardless 
of what our wishes and practice in 
the past may have been it is dis- 
tinctly up to us to take a real inter- 
est in what is going on in Europe. 
because what affects them now 
must affect us. 

[ firmly believe in America and 
that there are great things ahead, 
and that we can do them, simply 
because there has never yet been 
a job that we cannot do. All that 
is necessary is that we set our 
minds to it, and stop worrying 
about trifles. 


Conditions in Ribbons and Car- 
bons. 


By Geo. F. Malcolm, General Man- 
ager F. S. Webster Co., Boston; 
President Ribbon and Carbon Man- 
ufacturers’ Association. 


The demand for these commodi 
ties at present is greatly in excess 
of the production. This has been 
the situation for a long time, and 


from all indications will be for 
some time to come. 

That the trade may appreciate 
more fully the conditions under 


which the carbon and ribbon manu 
facturers are working, it might be 
well for me to treat briefly with the 
situation in regard to raw materials 
used in this industry. 
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Typewriter Ribbon Cloth. 

There are two main sources of 
supply. Foreign, which comes 
mostly from England, and domes- 
tic. Of the two I think it is gen- 
erally admitted that the English is 
superior, especially in the high 
counts. The production of both of 
these fabrics, as regards quantity, 
has been most disappointing, and 
there is no doubt that there will be 
a serious shortage throughout the 
coming year, it being very difficult 
tc place contracts at this time for 
delivery during 1920. During the 


past few weeks prices have ad- 
vanced sharply with very little 
cloth in sight. 

Color. 


Before the war most of the col- 
ors used in this industry came from 
Germany, but since this supply has 
been cut off, domestic colors have 
been used almost entirely. The 
quantity of domestic color has 
been greatly affected by industrial 
unrest, strikes, etc., and what seems 
to be a tendency on the part of the 
American Color Manufacturers to 
devote their efforts to getting out 
a sufficient quantity of the more 
popular colors used mostly in other 
industries. The domestic color 
does not seem to be as suitable for 
our purpose as the foreign, and I 
should consider from a standpoint 
of strength would compare about 
as 80% to 100%, the foreign color 
showing greater concentration and 
uniformity. The prices of the do- 
mestic colors, as compared with 
the pre-war prices of foreign colors 
is in many cases about 400% to 
800% higher. 

Carbon Tissue. 

There are several paper mills in 
this country which are engaged in 
the manufacture of carbonizing tis- 
sue, and their product is largely 
used in the industry. The finer 
grades of tissue, however, come 
from England and are known as 
Crompton’s Carbonizing Tissue, 
and it is in this line of goods that 
we find the only satisfactory four 
pound or light weight paper. 

The domestic manufacturers 
have been able thus far to supply 
the demand but they predict a fu- 
ture shortage and the prices have 
recently advanced. As regards the 
English tissue there is a decided 
shortage, which has existed for 
some time, and prices have been 
materially increased from time to 
time. 

In spite of the unfavorable con- 
ditions which existed during the 
war and which still exist to some 
extent, I am of the opinion that the 
present product of the carbon and 
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ribbon manufacturers compares 
very favorably with their pre-war 
product. In fact certain types of 


carbon paper show distinct im- 
provements. This was _ brought 


about by the extra effort put forth 
by the manufacturers who, when 
they found that certain materials 
previously used were not available, 
set themselves to find suitable sub- 
stitutes, and information thus 
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gained enabled them to make de- 
cided improvements in certain of 
their lines. 

As regards competition in the 
sale of our line in foreign countries 
this comes mostly from the English 
and German manufacturers. As 
far as quality is concerned I do not 
feel that the American manufac- 
turer has anything to fear. The 
present low rate of exchange, how- 
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ever, makes it possible for manu- 
facturers in the foreign countries 
to quote very favorable prices, 
which puts the American Manufac- 
turer at a disadvantage. 

To sum up the situation, I be- 
lieve that the American manufac- 
turers of typewriter ribbons and 
carbon papers are going to continue 
to have difficulty in securing cer- 
tain raw materials, that it will be 
some time before the production 
will equal the demand, that costs of 
production will continue to advance 
but that with judicious distribution 
there will be sufficient for all pur- 
poses, and that no extreme short- 
age will exist. 


Conditions in Office Table In- 
- dustry. 





By J. A. Conrey, President The D. L. 
Conrey Furniture Co., Shelbyville, 
Ind.; President Table Manufactur- 
ers of the U. S. A. 


The present demand for furni- 
ture far exceeds the supply. Sup- 
plies of all kinds are not plentiful. 
Lumber is advancing in price daily 
and the supply is far below the de- 
mand. Logging conditions, because 
of the rains in October and Novem- 
ber in the South, are very bad. 
Many mills are running at half 
capacity and quite a number are 
closed down. There is no dry stock 
at the mills consequently there is 
sure to be the greatest shortage of 
lumber in the spring months ever 
known, 

Prices will consequently continue 
to advance. Labor is restless and 
will advance on an average of not 
less than 10%. The product per 
man seems to be decreasing in 
many plants, particularly in sec- 
tions where pernicious propaganda 
thrives. The result of all of this 
is, prices of furniture will undoubt- 
edly advance. 

We cannot expect any change 
downward in prices until the pen- 
dulum begins to swing the other 
way. From present indications 
that will not be in the near future. 
We think the wise. manufacturer 
will be conservative and not ac- 
cumulate supplies or products of 
his own manufacture for the rea- 
son that when the drop comes it 
may be without much warning and 
would result in great loss. The re- 
tailer can get from under without 
great loss for the reason that he 
will not be able to accumulate 
larger stocks than he requires from 
month to month. 
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The Situation in Office Chairs. 


By Ashton P. Derby, President P. 
Derby & Co., Inc., Gardner, Mass.; 
President, National Chair Manufac- 
turers’ Association. 


As far ahead as we can see the 
demand for furniture will exceed 
the supply. Winter’s cut of lum- 
ber is to be very short, with lum- 
ber scarce and high next summer. 
Labor condition is on much higher 
plane than formerly. That is, wood 
workers are being paid comparably 
to other lines of business at a fig- 
ure which must result in a higher 
level of prices as compared to other 
products for all time. In other 
words, furniture may come up or 
down as other products come up or 
down, but it will be a great deal 
higher in the future than it has 
been in the past in comparison with 
other goods. 

There will be no reduction in 
price and probably advances until 
such time as the general price of 
materials changes. 





The Trend of Prices. 

By John W. Ogren, Chairman, Loose 
Leaf Manufacturers’ Association. 
“What do you think the future 

will be, so far as prices are con- 

cerned?” When economists, sta- 
tisticians, and financiers fail to 
agree in their prognostications as 
to this so-called trend, how can the 
ordinary business man attempt to 
tell what's going to happen? There 
is one thing sure—the prophets of 

a year ago who were predicting a 

big and sudden drop in prices have 

crawled into their -holes. The 
theory of Prof. Fisher that the pre- 
war price level would never re- 
turn, which many economists hoot- 
ed a few months ago, has now 
come to be very generally accept- 
ed—so much so that analysts of 
stock values are beginning to 
weigh the assets of large corpora- 
tions in terms of what it would cost 
to replace the land, buildings, ma- 
chinery, etc., at present day prices. 

There is no question but that 
certain prices are too high, even for 
the present abnormal times. These 
prices will ultimately be adjusted 
downward. We cannot help but 
feel that the crest of price ad- 
vances has nearly been reached, 
and that while some advances are 
sure to come in the next few 
months they will be largely in the 
nature of “adjustments.” Labor 
seems to have settled down partial- 
ly at least. As the unsettlement 


disappears and the workers return 
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to an earnest and continuous ef- 
fort at production, we can reason- 
ably expect to see a diminishing 
shortage of stocks, and with the 
distance between supply and de- 
mand gradually shortening making 
further price advances unlikely. 
As soon as there is a general ac- 
ceptance of the idea that advances 
have halted, there will be a marked 
change of attitude among those 
who have been hoarding commodi- 
ties in the hope of profiting by ad- 
vancing prices. We do not think 
this will come in the very near fu- 
ture—possibly not for a year, but 
its coming is certain and it should 
be watched for by every one who 
has in hand the buying for a busi- 
ness. 

We think the outlook for 1920 is 
remarkably bright. The  unpar- 
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alleled prosperity of the country, 
the great demand for merchandise 
of all kinds, the extensive pro- 
gram of expansion, are bound to 
keep the wheels of industry mov- 
ing at an unprecedented rate. As 
production increases, we shall see 
the gradual return of a buyer's 
market and as this change gains 
momentum, it will lead to an era 
where sales effort will be more in- 
tensive than the world has ever 
known. We should, therefore, be- 
gin to think and plan for this fu- 
ture time when keen competition 
will again make the salesman and 
the sales department supreme. In 
a recent bulletin Roger W. Bab- 
son, the eminent statistician, makes 
the statement that while the past 
ten years have been given largely 
to securing a higher efficiency in 
production, the next ten years will 
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see the emphasis shift toward efh- 
ciency of distribution. If we be- 
lieve this statement and are in- 
clined to give heed to it, we should 
start right now laying a_ solid 
foundation for this coming period. 

First: By building up our organ- 
izations with men of character, am- 
bition and ability and by creating 
incentives that will keep these or 
ganizations intact. 

Second: By educating and train- 
ing these men to give our custom 
ers the maximum of service. 

Third: By studying our custom 
ers’ needs and working constantly 
to supply these needs in the best 
possible manner. 

Fourth: By building up our good 
will accounts every way 

Fifth: By laying plans for a 
healthy and gradual expansion as 
conditions permit. 

Sixth: By establishing 
that will guide us toward efficient 
management. 

Seventh: By working out prac 
tical economies that will extract 
the last ounce of waste out of buy 
ing, producing and selling. 


possible. 
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Retailers 
Views. 


Prominent Express 


In Which the Situation in the Com- 
mercial Stationery Field is Pictured 
by Several of Those Who Know. 


Charles A. Stevens, of the house 
of Stevens, Maloney & Co., Chi 
cago, gives his views in the follow 
ing vigorous terms: 

“If stationers haven't in 
ware-rooms a large stock of 
tionery and blank books to draw on 
the conditions look very precarious 
for them. We expect the year 1920 
to be the biggest year that the re- 
tail stationer has seen and it 
as if we were going to have con 
siderable trouble in getting our or 
ders filled from the manufacturers 


their 


Sta- 
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During the year 1918 all the sta- 
tioners throughout the country in- 
creased their business considerably 
over previous years on account of 
the large demand for the goods due 
to the war, and where they did not 
have war contracts direct, they sold 
to a number of large manufacturers 
who had war contracts and whose 
demand for stationery and office 
supplies increased considerably on 
that account, so that all the live, 
up-to-date stationers’ sales in- 
creased for the year 1918 a great 
deal over 1917. We thought that 
during 1918 we had set such a high 
mark in point of sales that it would 
be impossible to reach it again for 
1919, but instead of that the gen- 
eral trade has increased, we have 





and our sales 
are way ahead of the biggest vear 
ve ever had, which was 1918. 
the coming 
are laying our 
lines and making arrangements for 
e biggest year that we have ever 
ad in the twenty years that we 
ave been in business. We notice 
me of the talk for re 
do not see how 
for any slow-up in 
husiness during the year 1920. The 
ianufacturers haven't anything on 
hand with which to fill orders and 
they are sixty to ninety days be 
hind, and some manufacturers are 
from nine to twelve months be 
hind on their orders. Now it is 
going to take them at least ninety 
days to get stock on their shelves 
they will begin 
prices and it is going to take six 
months or a year before they ever 
get caught up on the orders they 
have on hand at the present time; 
and there is no telling what changes 
will come during the coming year 
to slow up production, so that we 
are very optimistic regarding the 
onditions for 1920. 


taken on lines, 


new 


Now in regard to 


vear Of 1920, we 


papers 
trenchment, but we 
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It 1S possible 


before breaking 


These are the writer's views on 
oming conditions and I sincerely 
hope that the year 1920 will bear 
Ne out. 


Harry W. Rogers, vice-president 
of Wilbur & Hastings, New York, 
expresses himself as follows: 

“We comparatively a 
small amount of commercial sta- 
tionery, and our experience is that 
the demand far exceeds the supply, 
and we are not receiving deliveries 
promptly. 


handle 


In regard to the conditions in the 
trade, immediately preceding the 
var, in the manufactured line, the 
and the very 
grave lack of experienced mechani 
cal help, could not be compared 
vith what it is today: in fact, pre- 
ceding the war we found conditions 
very favorable. 


excess of business 


Regarding the probabilities for 
1920, our idea would be to start a 
ampaign in both the trade papers 
and the newspapers throughout the 
ountry, laying particular stress on 
the importance of increased pro 
duction, with the understanding of 


having less government interfer- 
ence in all business matters. In 
other words. have congress keep 


their hands off. 

effective co- 
the different 
trade, we feel that 


Regarding 
operation bhetween 
branches of the 


more 
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at no time has there been any mor 


sincere Ol! effective cooperation be 
different branches of the 
n there is at the 


tween the 
trade, tha 
time. 


present 
These opinions are based on pe! 

sonal experiences and we 

replies are satisfactory 


hope our 


S. R. Coleman, treas 
urer of the Western Bank Suppl) 
Company of Oklahoma City, 


Secretary 


Says: 
‘According to our judgment and 
observation we find that there is 
very limited amount of office equiy 
ment and stationery of all kinds 
available or in reserve anywhere in 
the United States and this is par 


ticularly more acute with the furni- 
ture manufacturers than with the 
manufacturers of smaller articles 


By reason of this fact we have had 
to buy with greater liberality than 
we would otherwise, not knowing 
whether we would be able to get 
the merchandise from other sources 
or not. In other words, to make 
have been buying nearly 
twice as much as we did ordinarily 
and even with this method of buy 
ing it been difficult to keep 
enough stock. 


sure, we 


has 


\s compared with the pre-war 
conditions, we find that it is much 
easier to do business in the face of 
high prices. It is a rather remark- 
able fact that the higher the prices 
go the more people buy. However, 
there must certainly be a limit to 
this So long as salaries 
and other matters are equalized, 
conditions will continue and prices 
remain firm. 


process. 


Regarding the prospect for 
we feel that in our section—and we 
judge that it is the same as in oth- 
ers—capital has been under a re 
straint so far as building opera- 
tions are concerned and there is 
in prospect a great building era 
ahead of this country, which 1s 
really going to be forced upon us 
\s soon as the railroads are re 
turned to private ownership, rates 
adjusted, the prices on coal and 
steel become firm, it is our idea that 
the bans that are now checking this 
immense amount of prospective im 
provement will be released and 
business will surge forth in a man- 
ner that will be without precedent. 
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We feel that 1920 will be a year 
in which it is going to be difficult 
to get materials and merchandise 
enough to meet the demand. Since 
the war the spirit of co-operation 
has been greatly strengthened and 


0 org ase 
at this time there is a general feel 


ss 
tse 


ing that the interests in common are 
of greater value than the competi- 
tive interest. The matter of stand- 
ardization of prices has been made 
possible in a great many communi- 
ties which hitherto have been com- 
petitive. This is one of the fruits 
of co-operation and the realization 
that our common interests are 
greater than we have heretofore 
realized. 


Rk. B. Sanders of The F. W. Rob- 
erts Company, Cleveland, O., con- 
tinues the optimistic note: 

Your letter of the 17th inst. 
reached us in the early afternoon 
mail, and at a time when our store 
was prétty well crowded, in fact 
about twice as many customers 
were present as we have clerks to 
take care of, and about half of these 
asking for items that are out of 
because the manufacturers 
or dealers have failed to fill orders 
which they have had from us for 
several months. 


stock 


In following your suggestions, 
we would offer the opinion, that 
at the present time the demand for 
what is known as office stationery is 
30 to 40% greater than it was at 
this time last year, and the supply 
running 20% behind. 

Comparing conditions today with 
those of the years immediately pre- 
ceeding the war, it seems that even 
with the enormous increase in the 
commodity price, the demand is 
steadily increasing for the better 
quality goods. 

Considering the probabilities for 
advance in this line during 1920, 
we anticipate that the demand will 
continue strong, and that the short- 


age of merchandise will not be over- 


come to any great extent until 
sometime during the third quarter, 
therefore reductions will not take 
place. We would not be surprised 
if goods were higher this time next 
year than they are today. 

The manufacturers and jobbers 
could aid the retailer very material- 
ly if they would devote their efforts 
entirely to essential items, reducing 
the various lines as much as possi- 
ble, keeping in mind that the 
demand today is for staples. 


C. L. Becker of the Blackwell- 
Wielandy Book & Stationery Com- 
pany, St. Louis, Mo., regards the 
outlook as very bright for a big 
demand and not very promising 
for obtaining the merchandise with 
vhich to fill it. Prices will advance 
for at least six months. 
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DEALER CATALOGUES 


Note—The following paper, 
which was read by Charles R. 
Fargo of the Irving-Pitt Manufac- 
turing Company before the Manu- 
facturers’ Conference of the Rich- 
mond convention of the National 
Association of Stationers and Man- 
ufacturers, was sponsored by Mr. 
Fargo and Mr. Eberhard Faber, 
and, though it came unheralded by 
previous notice or discussion, was 
received with instant and general 
approval by the conference, which 
passed the following resolution: 

“Resolved, That a proposed reso- 
lution presented by Mr. C. R. 
Fargo, pertaining to dealers’ cata- 
logues, embraces a carefully framed 
suggestion looking to the improve- 
ment of such catalogues, and we 
recommend that the entire matter 
be taken up for further investiga- 
tion by a committee of manufac- 
turers to be appointed at this time, 
in conjunction with a committee of 
retailers, and that the report of the 
chairman of the conference contain 
an appropriate suggestion to this 
effect.” 

The foregoing resolution was 
presented accordingly to the entire 
convention by William Pitt, chair- 
man of the conference, and first 
vice-president of the association, 
who stated that he had appointed 
the following committee from the 
manufacturers to cooperate with a 
committee of retail stationers, as 
suggested in the resolution: Charles 
R. Fargo of the Irving-Pitt Manu- 
facturing Company, William C. 
Bardenheuer of the Boorum & 
Pease Company, and H. P. Co- 
bowen of the Dennison Manufac- 
turing Company. 

No conclusion was reached by 
the conference as to the standards 
proposed, the members of the con- 
ference deeming it wise to make a 
careful canvass of the matter be- 
fore recommending standards. 
Such matters would properly fall 
into the hands of the joint com- 
mittee above referred to for inves- 
tigation and report. 

The Springfield, Mass., conven- 
tion of the National Association of 
Stationers and Manufacturers 
adopted a resolution favoring a 
standard size for stationers’ cata- 
loques, but no further action has 
been taken until the present move- 
ment initiated by Mr. Fargo and 
Mr. Faber. 

The plan outlined below means 
better catalogues at less cost, and 


Paper Read by Chas. R. Fargo Before 
Manufacturers’ Conference at Rich- 
mond and Presented to Main Con- 
vention with Approval of Confer- 
ence, 


Mr. Fargo believes the support al- 

ready indicated from several of the 

leading manufacturers justifies the 
hope that the plan may be put into 
effect this year. 

HE dealer catalogue is un- 
questionably one of the 
most potent factors which 
the stationer puts forth in 

his effort to develop business. In 
its success, the manufacturer and 
the dealer are mutually concerned, 
and it therefore behooves them to 
cooperate most heartily to the end 
that the efficiency of these cata- 
logues be kept up to the highest 
standard and the cost of producing 
them be kept down, thus enabling 
the dealer to make the greatest 
possible use of this trade building 
medium. 

Conservatively estimated, there 
are about 200 retail stationers issu- 
ing catalogues in the United States. 
Figuring an average of 5,000 cop- 
ies to the issue, a total of about 1,- 
000,000 copies a year, we can get 
an idea of the immense possibilities 
here for the advertising and selling 
of office supplies. 

The cost of printing and mailing 
these million catalogues must run 
into a total of several hundred 
thousand dollars a year, without 
taking into account the cost of com- 
piling copy, assembling cuts, read- 
ing proofs, etc. 

In face of the present shortage of 
experienced men _ in_ stationery 
houses, the great increase in the 
burdens the dealers and their de- 
partment heads are carrying and 
the rapidly rising cost of printing, 
binding, etc., it must be apparent 
that the number of dealer cata- 
logues published, from this time on, 
is bound to suffer considerable cur- 
tailment unless some material as- 
sistance is rendered by the manu- 
facturer. 

The old, pernicious practice of 
making cash allowances to dealers 
to offset a part of the cost of deal- 
ers’ catalogues has become de- 
cidedly taboo, we hope for all time. 
This kind of cooperation which, 
manifestly, could be accorded to 
only a few preferred customers was 
unfair and unbusinesslike on the 
part of both the giver and the taker. 








The former used up in this way a 
large part of his advertising appro- 
priation which rightfully should 
have been distributed equitably 
among all of his customers, and the 
latter placed himself under obliga- 
tion to feature the line paying the 
subsidy, regardless of what the 
competition offered. 

A much more effective way to 
help a dealer develop a mail order 
business is to guide him in the pro- 
duction of a catalogue which will 
develop maximum sales. The 
dealer who makes a thousand dol- 
lars additional profit through in- 
creased sales due to a higher effi- 
ciency in his catalogue is far better 
off than the one who is subsidized 
to the extent of $1,000 by his man- 
ufacturers. 

There surely is ample room in 
this direction for some constructive 
effort on the part of manufacturers. 

The dealer catalogue of the past 
has been, with few exceptions, 
merely a hastily gotten together 
patchwork of cuts and copy clipped 
from manufacturers’ and competi- 
tors’ catalogues. The illustrations 
have been a motley collection of 
wood cuts, line etchings and half 
tones. Many of the halftones have 
been of too fine a screen for the 
uncoated paper the dealer has used. 
Some have been of so coarse a 
screen that the details of the prod- 
ucts have not been clearly shown. 
Oftentimes the illustrations of 
small, unimportant articles have 
been unduly large, resulting in a 
waste of space. Others have been 
entirely too small adequately to il- 
lustrate the merchandise. 

An example of this is to be found 
in the recently published catalogue 
of a large stationery house. One 
entire page is given to the descrip- 
tion of three forms of blank notes 
and drafts, the illustrations of 
which take up three-fourths of the 
page. In another section of the 
catalogue an attempt is made to 
show all the columnar blank book 
rulings in a cut 3% by 4™% inches 
in size. 

This serious fault is traceable to 
the dealer’s inability to get proper 
cuts without having them made at 
his own expense. Very few man- 
ufacturers have made any special 
preparation to supply the right kind 
of cuts for dealer catalogues, hence 
the dealer has been forced to em- 
ploy electros of the cuts the manu- 
facturer uses in his trade cata- 
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logues. These cuts are usually of 
too fine a screen for dealers’ cata- 
logues. Many of them are too 
large or too small for the columns 
and very few of them give the lay- 
man a clear idea of the merchan- 
dise. 

The copy used in these cata- 
logues has also been woefully lack- 
ing. Being taken largely from the 
more or less technical trade cata- 
logues issued by the manufacturers, 
it has rarely ever been suited to the 
requirements of a consumer cata- 
logue. Little or no effort has been 
given by manufacturers to the 
preparation of special dealer cata- 
logue copy aimed at the ultimate 
user with the idea of setting out 
clearly the merits and presenting 
this sales talk in a forceful man- 
ner. In short, manufacturers have 
permitted their dealers to get out 
mere colorless price lists of their 
products, when, by putting some 
intensive effort into the planning 
of copy, layouts and illustrations, 
the sales value of these presenta- 
tions could be multiplied many 
times. 

The needed improvement in these 
catalogues can be accomplished and 
at the same time a great saving 
in the cost of compiling and print- 
ing them can be effected by an ear- 
nest and intelligent cooperation be- 
tween dealers and manufacturers. 

The first step in this direction 
should be the adoption of a set of 
standards for these catalogues ; for 
example: 


1. A standard size of page. 

2. A standard size of type page. 

3. A standard as to column 
widths. 


4. A standard size and style of 
heading type. 

5. A standard size and style of 
body type. 

6. A standard as to engravings. 

These standards established, each 
manufacturer could prepare 4, 8, 
16 or 32 page dealer catalogue sec- 
tions describing his line, using care 
to see that the copy and illustra- 
tions are such as tell his story most 
effectively to the consumer and, to 
as great an extent as possible, do 
the work of the salesman. 

Were these pages set in type in 
accordance with the above stand- 
ards they would become the pat- 
terns from which any number of 
standard full page plates could be 
made for dealers to use in printing 
their catalogues. 

These page 
course, be made 
heads or folios. 

Manufacturers with large lines 
would, no doubt, find it advisable to 


would, of 
running 


plates 
without 
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provide two or more sets of plates, 
as, for example, a section of eight 
pages describing the most popular 
items that could be gotten into this 
space, also a section of sixteen 
pages covering a larger showing. 
No doubt, each manufacturer will 
readily appreciate the necessary ad- 
justments he would have to make 
in conforming to this plan, and in 
most instances will be able to find a 
way to meet them. 

Let us suppose that this plan had 
been adopted and that all the lead- 
ing manufacturers had prepared 
standard sets of plates covering 
their lines. Let us how the 
plan would work out: 

A dealer decides to issue a cata- 
logue of 128 pages. He is carrying 
the 

(a) Line of blank books, the 

(b) Line of loose leaf goods, the 

(c) Line of desks, the 

(d) Line of chairs, the 

(e) Line of wood files, 

(f) Line of steel files, the 

(g) Line of filing supplies, the 

(h) Line of fountain pens, the 

(j), (k) and (1) Lines of inks, 
etc. 

He decides to proportion his 
catalogue as follows: 

A line, 16 pages. 

B line, 16 pages. 

C line, 16 pages. 

D line, 8 pages. 

E line, 8 pages. 

F line, 8 pages. 

G line, 8 pages. 

H line, 2 pages. 

J, K and L lines, 2 pages each. 

Miscellaneous items such as pen- 
cils, pens, erasers, etc., 40 pages. 

He writes to manufacturers A, 


see 


B, C, ete., asking for proofs of 
standard page plates describing 


their lines, and makes up the dum- 
my of his book. He then orders 
the full page plates from the man- 
ufacturers. When these are re- 
ceived, he attaches his running 
heads and folios and is ready to 
start at once with his printing. He 
has no worry about copy, layouts, 
composition, or proofreading, and 
he has a much better catalogue 
than he could possibly have under 
present conditions because the copy, 
prepared by trained advertising 
men thoroughly familiar with the 
several lines and working to a defi- 
nite standard of size, style, grade 
of stock, etc., would surely make a 
better presentation of these lines 
than copy and layouts gotten up 
hurriedly by the stationer himself, 
working against the many handi- 
caps we have outlined above. 

Of course, it would still be nec- 
essary for the dealer to set the type 
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for the forty pages of miscellane 
ous items, but even this work could 
be minimized to a large extent by 
the general adoption of the unit 
plan of catalogue composition for 
such lines as cannot be grouped by 
themselves. This plan contem- 
plates the composition of the cata- 
logue in standard units of a page, 
each unit being a multiple of a 
thirty-second of a page. 

By following this plan, manufac- 
turers of lines coming under the 
miscellaneous section could prepare 
standard unit electros for portions 
of pages. It will prove out quite 
generally, I think, that manufac 
turers can adjust the description of 
their products to these units of 
pages, making the electrotypes of 
cuts with the type matter fit into 
the standardized spaces. For ex 
ample. one item may require a full 
column or a half page across two 
columns, another may need only a 
half column and still another can 
be gotten into a_ fourth-column 
space. These unit electros the deal- 
er can readily make up into full 
pages, thus saving a great deal of 
composition and copy work. 

What This Plan Means to the 
Dealer. 


1. It will save him from two to 
six months in the publication of 
catalogues. 

2. It will reduce the 
compiling copy, proofreading, et 
by 50 per cent. 


cost of 


3. It will save about 25 per cent 
in the cost of printing through the 
elimination of most of the compo 
sition. 

4. It will provide more efficient 
catalogues from a_ selling stand- 
point. 

5. It will make possible the pub- 
lication of catalogues at more fre 
quent intervals, thus keeping them 
up-to-date. 

6. It will facilitate the publica 
tion of special bulletins on indi 
vidual lines as occasion may de 
mand. 

rf It will make possible the use 
of manufacturers’ inserts attract- 
ively printed in colors to liven up 
the appearance of the catalogues 


What This Plan Means to the 
Manufacturer. 

1. That he will be able to present 
his lines in the most effective 
manner with illustrations and copy 
that will forcibly set out the merits 
of his merchandise. 

2. That he will save a great deal 
of the expense now being in- 
curred in supplying electrotypes, 


special cuts and copy, much of 
which is actually wasted under the 
plan now in vogue because so many 
catalogue projects prove abortive. 
3. That colored insert sheets for 
catalogues, which have always 
been regarded as a most valuable 
advertising medium, can be used 
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NOTE Vr. Cutler, who is president 
»f the Cutler Desk Company of Buffalo, 
V. Y.. was one of the many American 


husiness men who, during the war, gav 
time and talents to public service 


rye 

His work in the Bureau of Foreign and 

Domestic Commerce won him high 
mmendation, for he put into it th 

directness thought and _ practical 

chiciency which are characteristic of 


successful American business men. 

The establishment out of which the 
Cutler Desk Company grew was organ 
ised in 1824 by Abner Cutler. The busi 
ness was continued by his son, Captain 
Frederick Cutler, who had won rank 
ind distinction as a soldier in the Civil 
War. On the death of Captain Cutler, 
his son, the present head of the com 
pany, took control of the business, which 
occupies an enviable position in the field 
»f American industry. During Mr. Cut- 
in public work and abroad 
his brother, Clifford A. Cutler, 
president of the company, has 
executive charge of the business 


ler s absence 
TICe- 


had 


R. CUTLER’S investigation of 

industrial conditions in 
Northern Europe was planned by 
former Secretary of Commerce 
Redfield and himself when Mr. 
Cutler was Director of the Bureau 
of Foreign and Domestic Com- 
Its object was to obtain a 
more exact knowledge of current 


merce, 


production in Europe than had 
theretofore been reported by the 
Department's investigators, who, 
though men of training and fine 


technical equipment, had been sent 
on various missions which confined 
heir investigations to special fields. 
ntil Mr. Cutler personally visited 
urope no one from the Depart- 
ment had looked into the exact 
state of production facilities re- 
maining after four years of disuse 
or intensive military destruction. 
“The task appealed to me,” 
Mr. Cutler, “because I thought my 
twenty years of manufacturing ex- 
perience had taught me to under- 
stand factory operations when | 
them.” 


t 
[ 


said 


Saw 

Mr. Cutler spent five months in 
Europe, journeying over the great- 
er part of France, England, Hol- 
land, Belgium and the occupied 
parts of Germany. His quest was 
both intensive and extensive, in- 
cluding many interviews by ap 


to a much greater extent 

4. That it will encourage dealers 
to feature standardized, trade 
marked goods and to avoid mixing 
lines. 

A number of advertising men in 
the office supply line have pro- 
nounced the plan a_ feasible 


one 


ail 


Some Reflections on the Industry and 
Finance of Northern Europe—Be- 
ing a Digest of an Address by 
Burwell §S. Cutler, Formerly Chief 
of the Bureau of Foreign and Do- 
mestic Commerce and Recently 
Special Emissary of the Bureau 
to Europe—Presented on Decem- 
ber 4 Before the American Manu- 
facturers’ Export Association at 
Chicago. 


pointment with prominent men in 
the countries mentioned. 

The European situation divides 
logically into four main elements 
labor, mechanical facilities, raw 
materials and finance. 

In the United Kingdom the rela- 
tions between labor and industry 
are being revolutionized. The nub 
of the dispute is not whether either 
side shall be abolished, as in Rus- 
sia. The English laborer is de- 
manding only what he wanted be- 
fore the war. Asked the order of 
importance of the British labor de- 
mands, the permanent Minister of 
Labor—a sound labor economist 
replied that joint control of man- 
ufacturing properties is the para- 
mount issue, the remaining de- 
mands including higher wages, 
housing improvements, — shorter 
hours, and dictation of shop rules 
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provided it is possible to secure the 


serious co-operation of dealers and 
manufacturers. 

This, it seems should not be dif- 
ficult to obtain, because the adop- 
tion of this plan so obviously points 
to more productive catalogues and 
a great saving over present costs. 


UROPE 


and physical conditions. The Eng- 
lish workman, who has in many 
cases inherited his job from his 
father or some other male relative, 
regards it as his personal property. 
He prefers it to any promotion of 
the ordinary grade. Sheffield and 
Leeds, for example, likewise re- 
gard their metal-working indus- 
tries to be as indigenous to the com- 
munity as the city churches or the 
ground upon which the city stands. 
lor generations they have been de- 
pendent upon the wages earned in 
these factories. There is no float- 
ing labor, such as we have in the 
United States, hence it is no great 
step to the theory that labor should 
be joint master in the house which 
labor thinks it has built and occu- 
pied. 

The necessity for better housing 
and shop conditions from the sani- 
tary standpoint is nowhere denied ; 
and it will take time and money to 
bring the plants up to the standards 
adopted during the war. Soldiers 
back from lives of cleanliness out- 
of-doors will hesitate to go back to 
old conditions in the shops. 


Most English plants are built com- 
pactly in the hearts of cities where 
expansion is costly and often impos- 
sible when the owner of adjacent 
property refuses to sell at any 
price. Operators fear that taking 
space for elevator shafts and light 
and air shafts will cut down pro- 
duction space when they need it 
most. They are chiefly concerned 
with crowding their floor space with 
the newest machinery to compen- 
sate for the loss of man-hours by 


the inauguration of the 48-hour 
week. The loss of the 55%-hour 


week is a serious thing in England 
and there is a universal demand for 
modern machinery and quicker 
mechanical processes to compen- 
But conservation is still the 
main instinct. Workmen still stum- 
ble along with heavy castings and 
truckers bump their loads of lum- 
ber over different and difficult floor 
levels, because, like the buildings, 
the floors were built long ago solid- 


sate. 
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ly and of fine material, and replace- 
ment seems like deliberate de- 
struction. It is suspected, too, that 
conservative bankers often frown 
upon amortization of old property 
and further investment in new. 

Inventive genius in the shops 
does not receive the same encour- 
agement in England as it does with 
us. Suggestions from subordinates 
are not encouraged by foremen; 
the tendency is for each man to 
mind his own job and keep produc- 
tion down to the dead level of hand 
labor. Suppression of mechanical 
freedom—or the freedom of me- 
chanical thought—conforms to the 
policy of restricted production 
which is a cardinal principle of the 
English labor unionist and proceeds 
from the observation that anything 
scarce and desirable is dear. 

Mr. Cutler briefly discussed 
wages in Great Britain, which rule 
much lower than in the United 
States. The pension system is 
worthy enough in principle, but it 
is found that there are many men 
who will refuse to work hard for 
45 shillings a week if they can loaf 
at 35. Unemployed women re- 
ceive 26 shillings a week and de- 
serve it, since they contributed 
nobly and often beyond their 
strength to the national defense. 
Many have been forced out of 
work by returning soldiers; many 
others the war has left without 
male support. 

Many people regard the English 
labor situation as hopeless. Many 
factory workers are anaemic; their 
schemes for economic aggrandize- 
ment are preposteyous, and many 
are oblivious to their own needs 
and those of the country for work, 
work and yet more work, “but,” 
said Mr. Cutler, “I am confident of 
their regeneration—in time. The 
British workman and his employer 
are working out a new industrial 
relationship—a new type of joint 
responsibility as between men of 
the same race, the same nature, the 
same thousand years of history. 
They are homogenous and _ they 
seem to understand each other at 
bottom. There is no such chasm 
of contempt between the English 
employer and the laborer as we find 
between an upstart German com- 
mercial baron and his hirelings. In 
truth, I expect to see come out of 
old England a new plan of indus- 
trial co-operation that will rank 
with the Magna Charta, the estab- 
lishment of Parliament, the right of 
habeas corpus, and like instruments 
of human advancement. And it 
may be all the sounder for the un- 
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conscionably long time which those 
sritishers take to do it.” 

Labor Situation in France. 

Labor in France, as always, is 
thoroughly efficient in liberal arts 
that represent French character 
and taste, but is now greatly re- 
duced in quantity by war. Stand- 
ard trades are eager to go to work. 
The French hope to do more than 
formerly in iron and_ steel, clay 
products, building materials, and 
heavy industries generally. Two 
million men still under colors is a 
heavy strain on national finances, 
but this may be a wise substitute 
for unemployment pensions since 
not enough raw materials are at 
hand to keep the men at work. But 
with Alsace-Lorraine the French 
got potential steel and shortage of 
coking coal can be remedied in time 
if they can trade pig iron to the 
Germans for Ruhr Valley coal. 
Frenchmen will work hard at what 
they like ; vide, the last agricultural 
survey, which shows a 60 per cent 
increase in crops over IQI8. 

In view of the vast mineral re- 
sources France has acquired by the 
peace treaty, she has set for herself 
a yearly production of 10,000,000 
tons of steel—an undertaking that 
will require a tremendous access of 
engineering inclination and experi- 
ence. When France has all her 
forces at work at mine and forge 
she need not fear economic dom- 
ination by any other country. “If,” 
continued Mr. Cutler, “there is a 
paramount defect in her economic 
life today, it is the overabundance 
of traders and negotiators. It 
takes ten men to dispose of one 
man’s product. The polite callings 
are over-populated, and the over- 
head cost gets out of hand.” 

French trade unions point more 
toward politics than toward whol- 
ly industrial objects, as in Eng- 
land. It is not apparent that they 
have a _ conclusive influence on 
wages or shop practice. 





The German Workman and What 
He Wants. 
At close range the German 


workman is a_ sturdy, somewhat 
stolid fellow with a prime instinct 
to work. He is physically equal to 
long and heavy labor, for he is 
never distracted by _ sensitive 
nerves, nor diverted by visions of 
the higher intelligence. He no 
longer believes he can be a world 
conqueror, but perhaps he would 
fight if foreign oppression went be- 
yond his endurance. Hunger and 
exposure, too prolonged, might, in 
the absence of strong military re- 
pression, stir him to domestic re- 
volt. He and his family are now 
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in severe straits, because his wages 
have not risen in proportion to liv- 
Except sugar, he has no 
heat-producing food. He is big, 
but is becoming anaemic — and 
anaemics of his mental make-up 
are not dependable. As a rule, all 
anaemics are dangerous. 

German industrial leaders 
lieve that the loss of 3,500,000 men 
by death and disablement has not 
curtailed the ranks of technical la- 
bor, which was largely “reclamirt” 

-reclaimed—by factory directors 
who could show contracts for war 
supplies. Even faetories making 
stationery supplies could plead ne- 
cessity on the ground that they 
were making paper bandages for 
hospitals. Patriotism is paramount 
to other considerations with the 
German workmen. All they ask is 
a chance to pull their country out 
of the deserved slough of despond 
in which it lies—to pull it out by 
hard work—sixty hours a week, if 
necessary. But food is necessary 
at once to keep them alive until late 
spring. 

Physical Condition of Manufacturing 
Properties. 

In Europe there is every degree 
of modern efficiency and complete 
destruction. English and German 
plants remain more nearly what 
they were before the war; the Eng- 
lish and the Germans are now on a 
par in preferring new scientific 
production, and their ideas run far 
ahead of any reforms in factory 
equipment which they can _ install 
for years to come. Both are in- 
clined to exaggerate our use of rigid 
system, failing to see that our me- 
chanical methods have grown only 
so fast as the workmen could ab 
sorb them. Factory organization 
stood the shock of war better in 
Germany than in any other Euro- 
pean country. There are the same 
managing directors and shop fore- 
men, likewise a major part of the 
former labor. 

Before there can be any substan- 
tial increase in production on the 
continent railway properties must 
be completely regenerated. Many 
systems are in chaos and there is 


ing costs. 


be- 


insufficient motive power. Not 
enough workable locomotives can 


be found to move even the coal that 
Europe needs so badly. Quanti- 
ties of coal clog the pit mouths and 
lie on the sidings. There are loco- 
motives enough, but their state of 
disrepair is discouraging. ‘There is 
labor in the repair shops, too, but 
there is no copper, hard steel, 
bronze, asbestos, and, above all, no 
serviceable lubricating oils. En- 
gines have been returned or aban- 
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doned two weeks after being re- 
paired. A proposition to center in- 
ternational repair shops in Bel- 
gium failed because of interna- 
tional jealousies and enmity, whose 
extent and bitterness cannot be con- 
ceived by the people of America. A 
corporation composed in part of 
American capital and American 
engineers was suggested, provided 
such an enterprise were welcome to 
the governments owning the over- 
lapping systems. 
The Problem of Credits. 

How to get sufficient raw mate- 
rials to keep industry going even at 
a minimum of current needs brings 
one face to face with the problem 
of credits. Some banks and groups 
of banks in Northern Europe have 
tried to solve the problem tempo 
rarily by a system of barter, where 
by raw materials are exchanged 
for finished products, the latter to 
be returned at a future date care- 
fully specified. Values on _ both 
sides are expressed in guilders or 
kronen, or perhaps pounds sterling. 
Such transactions involve the tak- 
ing of acceptable securities by the 
loaning banks, such securities often 
consisting of the controlling stock 
in the industries so favored. Plans 
are on foot to follow this system 
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Note.—/n the main, we sub- 
scribe to the conclusions which Mr. 
Freer states in the following arti- 
cle; but with some of his state- 
ments we are unable to agree. It 
is quite possible he did not intend 
everything to be taken literally. 
He says, for instance, that he 
knows to a cent what each paper 
does for his company by way of 
advertising returns. We doubt it. 
He can discover and doubtless 
brove certain returns over a lim- 
ited and definite period. Such re 
turns are the tangibles of advertis- 
ing—they can be counted and filed. 
But the advertisement which in- 
duces one man te buy may exert a 
sub-conscious effect on another, but 
ultimately may be the fulcrum on 
which a purchase turns. We see 


no way by which Mr. Freer can 
measure the force of the general 
publicity which is a part of the 


value of every advertisement, every 
letter, talk and every 
act of his company and its person- 
nel. We know that the name of 
his company is known throughout 
England and the continent, and 
that this general recognition has a 
cash value. We cannot measure it, 
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on a much larger scale, but Mr. 
Cutler did not feel that the system 
will satisfy the industrial needs of 
France, Germany and other coun- 
tries farther east in a degree that 
will revive industry. The 
raw materials originating in credi 
tor countries is prohibitive. Cur 
rency of creditor countries has a 
value out of all proportion to that 
of debtor countries. The compari- 
son between the dollar, for in 
stance, and the mark is discourag 
ing to the American manufacturer 
who cannot fight his way over such 
a fatally adverse condition. The 
attempted rectification of values by 
arbitrary arrangement is not prac- 
tical. Exchange is ruled by eco- 
nomic factors. Industry and in- 
creasing national wealth will re- 
deem declining currencies. Time 
and work are the factors. Creditor 
countries must sell to debtor coun- 
tries in exchange for the goods of 
the latter, but if materials for such 
products as are manufactured can- 
not be purchased a deadlock arises. 
This can be broken only by credits 
from the New World and Great 
Britain, which controls a large part 
of the industrial necessities essen- 
tial to basic industries. The United 
States must extend vast credits for 


cost of 
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food and materials if it would trade 
with Europe, or else we must re- 
sort to piece-meal barter. But re- 
covery in Europe is certain in 
course of time; but too long a post- 
ponement of economic reconstruc- 
tion may bring about periods 
of demoralization which only the 
most self-possessed peoples can 
outlast. 

Mr. Cutler concluded as follows: 
There lives in the New World of 
North America a race of men 
whose physical, mental and moral 
vigor has never before been rivaled 
by any nation in history. That race 
of selected human beings, fortified 
by a superabundance of raw mate- 
rials found almost on the surface 
of its soil, may be called upon to 
help rescue war-devastated Eu- 
rope from its present predicament. 
The fortunes of that race are so 
closely and intimately entwined 
with the fortunes of the European 
stock that it would be the height of 
folly for the American race to turn 
deaf ears to the European call for 
help. There is no doubt in my 
mind that adequate aid may be ren- 
dered without in the least impair- 
ing our efficiency in the future de- 
velopment of our own_ beloved 
country.” 


ISING IS-WHATr 


By Cyril C. Freer, 
Roneo, Ltd., London. 


nor can we count it; but we ven- 
ture to say that, could it be bought 
outright, the price would run into 
the millions. What part of one’s 
returns come from bill-board ad 
vertising? Only two classes of ad- 
vertisers can say definitely—those 
who use bill-boards exclusively and 
those who do not use them at all. 
There is a certain English soap we 
sometimes buy. Can the makers 
tell us where we last saw their ad 
vertisement? We confess that we 
cannot; nor are we certain that th 
name did not recur to our mind 
from a casual turning of the pages 
of the London Illustrated News of 
1857 and not from the latest issue 
of Pearson's, for instance 
OLLARS and cents speak 
in commanding tones. 

In advertising they are 
the sign from Caesar. 

Dollars and cents stand 
SUCCESS. 

Want of them stands for failure. 

The half-way line of mediocrity 
is not worth considering 





for 


An ad. pays—it is GOOD. 

An ad. does NOT pay—it is 
NOT good. 

A method pays— it is GOOD. 

A method does NOT pay—it is 
NOT good. 

A newspaper, or a magazine, 
pays—it is GOOD. 

A newspaper, or a magazine, 
does NOT pay—it is NOT good. 

A very simple test—just that of 
dollars and cents all the time. 


Clever “copy” wiil not always 
stand the dollars and cents ordeal. 

Fine art illustrations sometimes 
fail to pull. 

Genius occasionally soars into 
the clouds, way up above the dol- 
lars and cents region. 


Commonsense and human _ na- 
ture are a strong combination. 

Usually they are accompanied by 
close-cropped hair and a firm jaw, 
but nevertheless, they stand for 
that which is practical and safe. 

The long-haired “high brow” has 
no corner in imagination—the 
broad-visioned kind that needs no 
divining rod to locate dollars and 
cents. 


What is imagination, anyhow ? 








It is putting two and two to- 
gether so that the total arrived at 
is four. 

The total is 
time. 


four, too, all the 


ok aK * 

What are we getting at? 

Just this: advertising is sales- 
manship—it sells goods—it turns 
up dollars and cents in every fur- 
row. 

If it does not do that one thing, 
it is NOT advertising. 

< * * 

The correct attitude for the ad- 
vertiser to take up with the adver- 
tising man is: PROVE IT. 

Hot air is nice in the radiator 
pipes these cold days, but it does 
not stand for anything in advertis- 
ing. 

You spend money in newspapers, 
journals, magazines, trade papers, 
sales letters, catalogues, booklets. 

What do you get_back for it? 

Prestige—Sales. 

soth good, but how 
each, and where from? 

Let your ad. man work it out. 

What does each enquiry 
you ? 

How much does each dollar sell ? 

There is a game for children: 
“How, when and where,” apply it 
to your advertising. 

Records are easy to keep. 

Statistics are easy to extract. 

Results are easy to demonstrate. 

Get your advertising man into a 
corner and say: “SHOW ME.” 

I have just spent several thou- 
sand dollars advertising office ap- 
pliance goods in Great Britain and 
Ireland. 

When I 


much of 


cost 


returned after four 
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aes documents of the quiet past are 
inadequate to the stormy present “< 
The occasion 1s piled high with difficulty 
and we must rise to the occasion “< Ass our 
case Is new so we must think anew and 


act anew 
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years in the army I felt out of it, 
so I picked the quietest room in 
the Roneo building, and like King 


Bruce of Scotland, “In lonely 
mood, flung myself down to think” ; 
in six weeks I hatched out. 


I argued that we were selling one 
of the few lines purchased exclu- 
sively by men. 

Woman buys, or influences the 
buying, of most things. 

You may think you use your own 
judgment when you drop into a 
cigar store, but try taking some 
“Stinkadoras” home, and see what 
happens. 

Then neckwear, 
infinitum. 

Woman is the power behind the 
spending, and she reads ads. in- 
telligently. 

Poor Mr. Man, you have few 
things left, and one of the few is 
office appliance you do 
“have a say” there; but as a gen- 
eral run your reading of ads. is 
done on the sub-conscious plane. 

Of course, you can't help it. 

You believe in advertising, cer- 
tainly — your advertising — you 
know it pays, but you haven't the 
inclination to read another fellow’s 
ads. unless you are specially inter- 
ested. 

You see them in the newspapers 
and magazines, and they do reach 
your mind after all—the well dis- 
played, plenty-of-white-space, nice- 
ly illustrated, orderly variety do, I 
mean. 

You say, “Gee, Blanks are ad- 
vertising a jot just now,” and per- 
haps at the moment that is as far 
as you get. 

But the leaven begins to work, 


shoes, etc., ad 
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and the constant appearance of 
Blanks’ ads. keeps tap, tapping on 
your brain until, without any think 
ing, you decide that Blanks must 
be a good firm, selling fine goods to 
the best folks, and that impression 
sticks. 

Some day, needing something in 
Blanks’ line, you look up their ad 
and send an enquiry through. 

Those were my deductions, 
I planned the “copy” accordingly 
chose the media accordingly, and 
results proved the conclusion 
100 per cent right. 

I regard the enquiry as a lia 
bility. 

The number of 
much less fascination 
the happy relationship of enquiries 
to sales. 

Cost per enquiry does not worry 
me. 

I regard the amount of 
each dollar of our advertising aj 
propriation brings in as of far 
greater importance, and [| demon 
strate in this direction down to the 
Nth value. 


and 


LO be 


1 
nas 


than 


enquiries 


for me 


business 


I know to a cent what each paper 
does for us. 
I know to a cent what each sales 


letter does for us. 

I deal with provable results only. 
and leave it to- our accounts d 
partment to note the upward curv 
of general sales. 

I claim nothing for growing pres 
tige and good will. 

I stick to the facts as I have them 
and abide by the verdict of Dollars 
and Cents. 

Dollars and Cents first—Dollars 
and Cents last—Dollars and Cents 
all the time. 


Abraham Lincoln 
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America’s Youngest 


; : 
2 | | a ’ 
x x Novelist 
ELEVEN YEAR OLD BOY SIGNS 


ONTRACT WITH PUBLISHING 


HOUSE 
Horace Wade, who 
membership in the 

Office Appliances 
through his father, Edward I. Wade, 
one time a member of the staff. 

Horace, just turned eleven, stepped 
across the boundaries of the school 
and playground into the Hall of 
Fame last month, when he signed a 
contract with Reilly & Lee Company 
for the publication of his novel, “In 
the Shadow of Great Peril.” 

“In the Shadow of Great Peril” is a 
story of thirty-five thousand words, 
written in Oak Park, Illinois, in three 


Friends, meet 
holds birthright 
inner circle of 


weeks, last summer. It records in 
twenty chapters the adventures of 
four boys: Fred, Sandy, Bob and 
Dick. There are hairbreadth escapes 
and thrilling rescues. There is a 
maiden fair, a rich banker, and there 
is a villain, who comes to confusion, 
and virtue, which comes out radi- 


antly triumphant. 

The book is to come from the press 
at the end of January and is to be ded- 
icated to Glen Buck. George Ade has 
written the foreword, and Governor 
Hugh M. Dorsey of Georgia, has spo- 


ken for the first three copies. Irvin 
S. Cobb pronounces Horace’s story 
the most “marvelous” juvenile pro- 
duction in American literature. 

In producing his manuscript Hor- 
ace writes very rapidly, his output 


numbering three thousand 
“sitting.”” Horace 
escritoire, 


frequently 


words at one does 


not work at a teakwood 
with the desk extension ornamented 
with objects of art and vertu, occa- 


sionally shown in portraits of famous 
Horace goes into action in 
different manner. He 
always locks himself in a room and 
on the floor, face down, with a 
stubby lead pencil and pad of paper. 
His Teddy bear, which 
occupies a vantage during 
intellectual and at night 
make “a place” near 


writers. 
an altogether 


lies 


mascot is a 
point of 
travail 
warm 


his 
helps to 


the little scribe. 

When Horace had finished his book 
last summer, he wanted to get the 
opinion of a good critic. He asked his 
mother who was the greatest critic 
in the world. She said she thought 
George Bernard Shaw of England, 
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the best critic outside of 
Indiana. Horace immediately 
to George Bernard and inquired if 


he would review the manuscript if it 


was about 


wrote 


were sent to him. In due time Hor 
ace received the following note, to 
which Shaw’s signature was not ap- 
pended “You are not a little boy; 
you are a big liar. You are fishing fo1 
my autograph, but you must use a 
more plausible fly before you catch 
me.” 


Now, if you were a little boy, eleven 


years of age. and had paid such a big 


compliment to some _ elderly gent, 
whose name had been given you 
wouldn’t such a letter make you 








HORACE 


peevish? Well, it made 
vish. Indeed, Horace’s ire riz and he 
wrote to Shaw. He told that gentle- 
man that if he lived long enough, the 
writer’s (Horace’s) autograph would 
be worth more than Shaw’s. He also 
stated that he asked for Shaw’s opin- 
ion, not his name. In his letter he en- 
closed his photograph, taken with his 
mother, and on the back of it wrote, 
“From the biggest liar in America.” 


WADE. 


Horace pee- 


Horace is now well along on an- 
other book, which is to be the second 
of the series of four, required to com- 
plete the story of the four heroes and 
to see the special hero married to the 
maiden fair. 

Horace wrote a shorter story a 
couple of years ago when he lived in 
California. To the query of a Chicago 
reporter as to what became of the 
other story, Horace laconically re- 


plied, “Got lost.” And so it did. The 
manuscript and many other posses- 
sions of the Wade family were scat- 


tered along the highway like parts of 
Doc Yak’s famous “248,” in gypsying 
along with the nomadic head of the 
family, to whom, according to his own 
statement, “the whistle of the locomo- 
tive was once as sweet as the chimes 
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of a vesper bell, and every distant 
scene replete with a witchery that 
pleaded with siren power.” P 

And so, following the intellectual 
gleam, the pathway trekked across 
the plains and mountains, even to the 
head waters of the Yukon. But now 
all is to be different because ahead of 
him Edward I. Wade says he sees 
“the inevitable approach of the silver 
livery with which Time decks us to 
wear on the occasion of our espousal 
with eternity.” “I shall now stay put 
and having gathered together my 
Lares and Penates I shade my eyes 
with my hand and look intently 
toward a strange horizon, and remem- 
ber that over there I see the pot of 
gold that lies at the end of all our 
rainbow dreams, and without these 
intangible imaginings, these airy 
hopes, this agony we call ‘life’ would 
be the conception of some monster 
that gloried in a sublimity of torture.” 

Anyway, friends, as I said at the 
outset, meet Horace Wade. (Business 
of bowing on Horace’s part.) 


—————__-—_-—_ ; 


Dreams. 

Tom Dreier says he would have more 
sympathy for youngsters who are poor 
and have difficulty in making ends meet 
if it were not for the fact that he had 
such a wonderful time back in Wiscon- 
sin when he and another lad had to 
sleep in a garret over a print shop. 
There were good bread and beans, 
cooked by themselves on a_ gasoline 
stove, served on a table covered with 
oilcloth. “We weren't poor,” says Tom, 
were rich in work and rich in 
dreams.” Aye, that’s it. It’s the dreams 
and inspirations that count. 

+ 
Vanitas Vanitatum. 

A recent advertisement for an auto- 
mobile proclaimed the fact that the car 
is “the highest priced in the world.” 
Fine business! 

A dry goods store made conspicuous 
a line in a men’s underwear advertise- 
ment—‘“Will your underwear pass mus- 
ter in the locker room?” Wouldn't that 
gitchew ? 

The joke of the underwear adver- 
tisement is in the fact that men who 
buy underwear to “pass locker room 
muster” get the foolish idea that they 
look like the illustrations in the adver- 
tisements, but they don’t as Briggs very 
well knows. O MAN! 


“we 





THE ONE 
PRUDENCE IN 
LIFE IS 
CONCENTRA- 
TION. 








—EMERSON. 
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LINKS IN THE CHAIN OF THE DAY’S SALES 


BEING A FEW POINTS PERTINENT TO 
DAILY BUSINESS 


REPLYING TO 
ADVERTISING 
INQUIRIES. 


THE BEATEN 
PATH. 


ACTIVITIES IN THE 


tisements have probably noted a radi- 

cal difference in the methods of the 
manufacturers and jobbers to whom they 
apply for information and printed matter. 
In some instances the printed matter is 
sent without any letter of transmittal. In 
others a brief letter states that the cata- 
logue has been sent, and appreciation is ex- 
pressed in advance for the order which it 
is expected will follow. In still other cases 
the letter accompanying the catalogue di- 
rects attention to the catalogue page on 
which will be found the goods about which 
inquiry was made; often the letter elab- 
orates on the catalogue information, per- 
haps mentioning a user in the inquirer’s vi- 
cinity, or suggesting some feature of the 
merchandise whicla adapts it especially to 
the purpose intended. 

These situations have their parallels in 
selling over the counter. The distinction 
lies in the fact that in one instance the 
salesman talks to the customer through 
the medium of a letter, and in the other 
case the customer and salesman are face 
to face. The effectiveness is similar. lf 
a clerk, when asked for some article in 
stock, places it before the customer, and 
expects the sale to follow—well, he may 
make a sale. If, however—and especially 
in the case of a device new to the cus- 
tomer—he explains its use, and points out 
the advantages, he has traveled a long way 
to the point where he rings up a sale on 
the cash register. 

Let the salesman assume that the cus- 
tomer wants information about the mer- 
chandise for which he has inquired. If the 
customer is conversant with the device, he 
will indicate it quickly. No retail employee 
who aspires to be a salesman can content 
himself with the almost passive act of 
dropping goods before a prospective buyer. 
He will elaborate on the utility or beauty 
of the article, and hasten to the decision to 
buy. 


Rv: DERS who have replied to adver- 
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OME of the largest successes in mod- 
S ern merchandising have been possible 

because the producer has departed 
from the beaten paths in the selling appeal. 
In fact, the old idea of selling merchandise 
by the pound or the yard has given way to 
the plan of selling by function. The selling 
talk is of labor saving, or greater neatness 
or legibility. A little study of the selling 
methods of his clerks will show the re- 
tailer that his men may not be using the 
best avenue of approach. If the clerk aims 
to sell by the dozen, the quire or the piece, 
he has no advantage over the clerk of a 
competitor, who probably carries equal 
values, even though they may be of differ- 
ent makes. Even staples can be sold by 
function if the clerk will study the merchan- 
dise with reference to the customer’s pur- 
pose. 

It pays to encourage clerks to give 
thought to their prospective sales. A timely 
suggestion that will save the customer 
money or effort creates a good will that is 
stronger than the inducement of a cut price 
offered by some other dealer. Such things 
bring customers back and overcome the 
handicans of price and distance to travel. 

Attention to the trade paper advertising 
of manufacturers, as well as their booklets 
and catalogues, will often give an idea of 
how to magnify the value of merchandise 
which elevates it above the mere value of 
“stock.” Sell for the purpose, the perform- 
ance of the goods sold. 


AVERAGE 
COSTS 

OF DOING 
BUSINESS. 


ADVERTISING 
TO SELL 
YOUR STOCK. 


of the costs of doing business, thanks 

to the activities of the National Asso- 
ciation of Stationers and Manufacturers. In 
this connection it will be of interest to note 
what business men in other lines consider 
as the cost of doing business. System, the 
magazine of business, made a study of the 
subject through a questionnaire which was 
sent to thousands of retailers in the lines 
indicated. 


Gof th JNERS have a good general idea 


Business Per Cent 
Dry goods stores.... »» Sao 
is Sere ge 17.91 
Baer eee rey eee ee . 17.76 
Flar@ware stores ................ 20.41 
eee POPE ECT ee seceses ae 
Clothing stores . ARES eae 23.27 
Furniture stores .... nF 26 ae 
MME GOUWON oi .n cs cos ccciess 26.81 
MR es oh he a end wag aks 23.22 


The table may suggest to the stationer 
that several lines have to carry a higher per- 
centage of overhead than his own business. 


<> 


ATIONAL advertising to move goods 

from the dealers’ shelves is an in- 

vestment with double returns. It helps 
the dealer, and in this way helps the manu- 
facturer who advertises the product to the 
consumer. The percentage of cost varies 
with the type of the product sold. A sur- 
vey covering fifty-one lines of merchan- 
dise which are advertised in magazines and 
weeklies of national circulation showed 
that the average percentage of advertising 
cost was 5.67. In another case, ninety dif- 
ferent products given publicity in a nation- 
al way showed an advertising charge of 5.2 
per cent. The cost naturally varies. A 
new article needs much more advertising 
assistance to make it a seller than goods 
which are established, and known to the 
consumer. The extent of the distribution 
reduces or increases the advertising cost 
in the ratio of the width or narrowness of 
its presence on the dealers’ shelves. Nat- 
urally, as the advertising gains effect, the 
distribution increases. Normally an initial 
campaign involves a greater expenditure 
for advertising per year than in the case 
of merchandise which is known and ac- 
cepted by consumers. As a rule, however, 
this does not indicate that. the manufac- 
turer cuts down his advertising costs year 
by year. As one field or territory is de- 
veloped and given good distribution, the 
advertiser seeks new outlets, not forgetting 
to maintain advertising relations with the 
territories originally developed. The deal- 
er may have-noted that the successful man- 
ufacturers do not discontinue their adver 
tising. The strenuous efforts are devoted 
to new territory, but “conquered” territory 
is not neglected. Once a demand is estab 
lished it can be maintained without the 
effort necessary to gain a footing 

Investigations of advertising conditions 
have touched this field. Out of three con- 
cerns manufacturing fountain pens which 
reported their costs. the average percent 
of advertising cost was 5.3. In the case 
of office supplies eight advertisers made re- 
turns, and the average percentage of ad- 
vertising expense was 5.1. 

A return has been made by a Pacific 
Coast department store, listing the aver 
age expenditures for advertising in its va- 
rious departments. Stationery showed 2.2 
per cent advertising cost to the gross sales 
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CARTOONS 
AS EYE 
CATCHERS. 


BILLS SENT 
INACTIVE 
ACCOUNTS. 


IS YOUR STORI 
TOO DIGNIFIED ? 
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ERCHANTS in some lines of busi- 
M ness receive free from advertisers, or 

subscribe from “picture services,” 
pictures of current events, travel scenes and 
other live pictorial matter which are pasted 
on the window, and changed frequently. 
These attract the attention of passers-by, 
and incidentally the display in the window 
gets a glance. If the stationer is not able 
to get pictorial service free, or does not 
want to pay the price for the service from 
the news distributors who make a charge 
for their pictures, he can get the same at- 
tention value by subscribing for some 
metropolitan daily published at a distance 
from his city, and clipping the daily cartoon. 
This can be changed daily, and as few peo 
ple of his town see the paper the cartoons 
have a good effect in attracting attention 
Some cartoonists excel in human interest 
drawings which are neither current events 
or sports. These have no sting, as may be 
the case of cartoons with a political trend, 
but amuse all. When such a series is dis- 
played in a window, people form the habit 
of looking for the daily change, and the 
merchandise displayed in the window gets 
its share of their attention. 

<--> 


T’S an old trick to go through the ledgers 
| of a retail business and pick out the ac- 
counts which have been inactive, and 
send a gentle reminder that orders will be 
appreciated. In some cases the regular 
monthly statement form has been used, 
with a notation to the effect that the dealer 
would like to send an honest-to-goodness 
statement next month for merchandise pur- 
chased. 

A savings bank has utilized this plan to 
awaken depositors who have been abandon- 


ing the savings habit. The monthly state- 
ment form showed that the depositor was 
behind in his savings, the amount being 


that of the average monthly amount placed 


in the bank. 


This suggests a device which might be 
effective in introducing a new device. 
Simply send a bill to the customers who 


could use it for “One pencil sharpener,” or 
whatever the item may be. This will pro- 
voke an inquiry from the customer, who 
can thus be acquainted with the device, and 


probably interested in its purchase. Of 
course this expedient may cause caustic 
comments on the stationer’s bookkeeping, 
but when the plan is explained, he will grin 
and admit that the joke was on him. And 
when a man is in that attitude, he will gen- 
erally give a hearing to the dealer 
<-> 
O MAN can know too much about his 
N business. But sometimes—when he is 
on the way to know enough about his 
business to be within reach of success— 
a retailer may become supercilious and wear 
so much dignity that the store hasan at- 
mosphere akin to a cold storage plant. It 
cools the buying ardor of those who come 
to buy, and quickly sends them outside, to 
hunt for a cheering atmosphere. They feel 
like a retailer with a restricted line of 
credit when he goes into an old-fashioned 
bank to negotiate a loan. 
There is a_ professional to the 
stationery store, particularly when it car- 


aspect 


ries office equipment in addition to the 
usual stationery and office supplies line 
But there is always a commercial aspect, 


and commerce goes where it gets the most 
cordial welcome. True, a chilly atmos- 
phere discourages the children who come 
in for samples, empty boxes and picture 
cards, but those same children may be- 
come buyers of more than school supplies 
when they grow up. Too much dignity and 
professionalism doesn’t do the stationery 
business much good 


APPL! 


\N ( 


PRICIN( 
MERCHANDIS! 


CINCHIN( 
FILING SUPPLY 
SALES 


CONCERTED AD- 
VERTISING IN 
STATIONERY 
FIELD. 


SOLVE PROB- 
LEM OF CASH- 
ING CHECKS. 


| ‘ 


S 25 


OME observations on the subject of 

S pricing merchandise appeared in a re- 

cent issue of The Shaw-Walker Sky- 

scraper. They are reproduced here for the 

benefit of readers who do not receive that 

useful publication. 
* a» me 

How do you price your filing cabinets as 
they stand on the sales-floor? Some con- 
cerns use large tags in conspicuuous places 

some use small tags—and in some in- 
stances, no tags at all are used. 

It is a good rule to display prominently 
the selling price only when that price is an 
extraordinarily low “bargain.” High priced 
articles that are sold on quality basis 
should certainly not carry a price tag in a 
prominent place. We know of one high- 
class general store which offers a reward 
of $1.00 to any employe discovering a price 
tag on any article on display in its win- 
dows. 

Certain it is, though, that a price is need- 
ed on each section to enable the sales per- 


son to talk intelligently to prospects. The 
best way out of it we have heard of is to 
use a small sticker and paste it inside one 
of the file drawers. 
<-> 

MITH of Sacremento, who handles a 
S line of fireproof filing cabinets made in 

Youngstown, Ohio, has a plain for 
keeping his name before the users of files 
sold by him. He realizes that the real 
profit on these sales lies in the recurring 
orders for transter materials, new guides, 
folders, etc. So every drawer of every fil- 
ing case has a blank card in the labei hold- 
er on which is his name and address in in- 


conspicuous type. It pays. 
<-> 
NE conspicuous instance of concerted 
QO sales effort in the stationery and 
office equipment field is loose leaf 
week. The manufacturers in that field 


have taken advantage of the present vogue 
to have a week for this and that line of 
products, and endeavor to intensify selling 
for a brief period. The results appear to 
be satisfactory to the trade. 

Why should not other units in the sta- 
tionery and office equipment field devote a 
specified week each year to the exploita- 
tion of their products? The greeting card 
manufacturers have profited by concerted 
action, and the dealers selling their lines 
have gained business thereby. 

A “selling week” inspires action in many 
who might otherwise not buy. They feel 
an unrecognized need for an office device. 
yet are not affected by the consumer ad- 
vertising devoted to the product. When a 
majority of the dealers in a city concen- 
trate their advertising and window displays 
on a certain type of product these possible 
buyers are influenced sufficiently to make 
them buy. Intensive selling of this sort 
has the weight that assures success, yet 
does not require price cutting to “put it 


over.” 
E- cash checks from strangers who ap- 

pear as though they would make good 
customers. The temptation to accommo- 
date them is tempered with the recollec- 
tion of previous instances when checks 
came back marked “No Funds.” A _ con- 
cern in the West has a good way to meet 


<-> 
VERY retailer meets with requests to 


this situation. The cashier’s desk is 
adorned with a neat sign: “We inyesti- 
gate all checks before cashing them. If 


not agreeable, please do not present them.” 
It is said that. the sign is effective, as only 
those who could object would be those 
whose bank accounts would not stand in- 
vestigation. 
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WORK AND WAGES 


Getting Men to See the Relation Between 

What ‘they Do and What They Get—Being 

a Digest of an Article by H. C. Osborn, 

President, American Multigraph Company, 
in System for November, 1919. 


HE idea of an industrial democracy in his company’s 
.: plant occurred to Mr. Osborn at one of their general 
shop efficiency courses in estimating. The discus- 
sions had developed the fact that several of the men 
thought he owned the company; they believed that the 
profits figured on the various jobs went into the pocket 
of the president of the company. This condition seemed 
alarming to Mr. Osborn, who at once commenced an 
extensive investigation. He found that some of the men 
knew the company had stockholders, but did not connect 
them in their minds with the distribution of profits. They 
did not know what the capital stock was, why it had been 
created, or that there was any connection betweea the 
stockholders and the capital stock. It had not occurred 
to some that anybody had put up money for the buildings 
and tools; their ideas were vague about how materiais 
were bought and the finished product sold, and they 
knew nothing about the manner in which the profits were 
earned. 

The par value of the company’s stock was $20, and it 
was selling at $29. A number of the men knew this price, 
but thought the stock was selling so high on account of 
the brokers, imagining that the broker put the extra $9 
in his pocket! It did not occur to them that the price of 
the stock had any relation to the dividend; furthermore, 
they believed that it was the company which sold the 
stock as a sort of side line to manufacturing. They had 
been told—and believed—that Wall Street and the “finan- 
cial powers” made the prices of stocks; that brokers 
bought the company’s stock for $20 and sold it for $29, 
like grocers selling soap. Nobody had ever said anything 
about what happened to the money when the stock sold 
below par, so this consideration did not in the least inter- 
fere with the theory! 

“These men,” said Mr. Osborn, “are rather above the 
average intelligence, but their misconception of what cap- 
ital is and why it exists was astounding. They were not 
in the least radical; they kept aloof from anarchistic labor 
disturbances; but what little they did know about corpora- 
tions and their management had been gained nevertheless 
solely from the splutterings of the I. W. W.’s and the 
radical organizations. I imagine that the same situat‘on 
obtains everywhere, and that the only instruction on social 
affairs which has ever been given to the workers has co ne 
from those whose apparent mission in life is to distort 
facts. In the secrecy with which so many banks and 
bankers and employers have tried to surround the move- 
ments of capital will, I think, be found the reason for the 
present-day movement against capital.” 

Having developed the situation above outlined, Mr. Os- 
born and his associates decided to get in touch with their 
men, take them into the business and answer the world- 
wide call for workers’ participation in the management of 
industry. But how were they to participate if they did not 
know what industry is? They thought of industry as a 
kind of penny-in-the-slot machine—you dropped in a 
penny, pulled the lever and two pennies dropped out. 
They did not realize that sometimes nothing at all came 
They knew that savings banks pay interest, but did 
not know how or why. And dividends on capital were 
quite beyond the pale—a dividend was money that labor 
had been cheated out of! 

Ordinarily Mr. Osborn spends much time in the shops 
and during the war he was there practicallv all of the 
time, yet, while knowing the men, he had had little oppor- 
tunity to talk to them as, for instance, his grandfather, 
who owned a rolling mill in Cleveland, talked to his men. 
The old gentleman, following the fashion of his time, 
came to work every day in a high hat and a frock coat, 
but he carried a tin dinner pail! Mornings he was in his 
office and out in the mill, and he never hesitated to tell 
a man exactly what he thought of him; but when the noon 
hour came he was one of the bovs. He took his hich 
hat, his frock coat and his dinner pail out to a pile of rail; 
along with the other workmen and ate his dinver wit 
them, when they talked things over on a basis of entire 
equality. If a man had any kick, he registered it without 


out 


hesitation. The old gentleman never had any labor trou 
ble as we know it, for he knew every man, was always o1 
the job, worked harder than anyone else in the place, and 
everyone knew that he did. 

This intimate contact having been lost, Mr. Osborn be 
lieved that something might be done toward bringing back 
the close understanding of the years long ago by means 


of some sort of an industrial democracy, the details of 
which would have to be worked out. The first point, 
clearly, was that workmen and company heads and ofh 
cials learn a common language—acquire an understanding 
of the realities of business. Since the men must get their 


t 


economic education in the shop if they got it at all 


the 


only thing that could be done was to start a course in 
political economy under a less formidable name Mt 
Osborn found that the men wanted to know the reason 
for business, how it is managed, and to get a definite 


t re 


answer to the question, “Why are you here and what a 
you here for?” 

During the war the company employed about 3,200 peo 
ple, but has now a force of about 800, which is rather 
above the normal peace basis. Manufacturing operations 
are intricate, but the volume of business is not large 
enough to arrange the work so that one man always does 
the same thing, hence the proportion of all-round sk'll 
among the employes is very high. Manufacturing for 


stock instead of for specific orders, the company can 
always give a full twelve months’ work. 
Lack of a suitable room as well as other conditions 


made it impossible to arrange for all the employes to 
meet at one time. Believing that anything savoring of 
compulsory attendance would be justly resented, it was 
decided to start the class with a voluntary attendance 
thus making sure that those who enrolled entertained at 
least a passing interest, and if they continued to come that 
they did so because their interest was being held 
The Big Idea on Which the Plan Is Built. 

“We wanted to teach economics by example rather tha: 
by precept—to show what we did in our own company 
and why we did it,” said Mr. Osborn. “The anti-capital 
istic agitators seize upon something which they call a fact 
around that they build their theory. We started out t» 
take our own business and tell the why and the how of it 
so that when we got through every man in the class 
would be able to tell why he was working with us 
why we existed. 

“I defined a capitalist as one who invests his money in 
corporate securities with a hope of a return in interest ot 
other form of dividend. I defined a laborer as one who 
uses his mental or physical ability in gainful pursuits. | 
showed them that a man might be a capitalist in one indus- 
try and a laborer in another, and that when we were both 
all capitalists and laborers we should all be better off 
Then I started to show them what a business is.” 

On a blackboard Mr. Osborn drew a small circle en 
closing the letter “I,” representing the idea, which must 
be at the root of every business; then he explained the 
idea on which the Multigraph business is founded An 
other circle drawn around the first represented the man 
agement—those who believed the idea could be developed 
into a commercial product—th‘s management being firs 
in the hands of a single individual. Needing raw material 
to develop the idea into a product and assuming that the 
manager had the funds to buy them and that he did all 
of the work himself, another circle was attached to the 
first. But, having completed his work, it is of n> use 
to him unless he can sell it, therefore another circle 
appears, representing the customer. In this example one 
man was both maker and seller; but the business increased 
No longer had the owner the necessary funds to buy all 
the raw material demanded nor the capacity to tur1 out 
a greater volume of orders. A friend put in some money 
but did not take part in the management This friend 
was represented by the word “finance” enclosed in another 
circle. Needing more help than his own hands could give 
him to make the greater amount of goods demanded. the 
manager was obliged to hire someone to help hin Thus 


ana 


’ 
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appeared the fourth circle—‘labor.” Thus, the class saw Following out the original idea, the organization of a 
at the top the customer as the source of sales and income corporation was ¢€ xplained. Still more money was re- 
at the right, finance, or the source of capital: at the bot- quired—more than could be obtained from a private indi- 
tom, raw material, or the source of purchase; and at the vidual. An artificial person known as a corporation was 


left, labor, or the source of effort. 

It was pointed out that if the amount of money receive 1 
from the customer is not large enough to pay wage an] 
raw material costs, the business must fail; if, after paying 
for these two items, the sum left is not enough to pay a 
living wage to the manager and to pay the finan ial 
partner a proper réturn on his money, they will withdraw 
and there will be no business. It was explained, and the 


men agreed, that labor has nothing to do with the incep- 
tion of the idea nor with gaining the customer whose pay- 
ment is the fund from which wages are derived. 
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AT HIS DESK, WORKING OUT 


therefore organized, giving opportunity for a large num- 
ber of men to put money into the business by purchasing 
shares of stock, which represents the money they put in 
The original owner and his partner sell out to the cor- 
poration and receive in return not money, but stock. 
Around the circle marked “finance” a number of circles 
were drawn, representing the stockholders. The indi- 
vidual manager was eliminated; but since it would not be 
practical for all the stockholders to mix into the manage- 
ment, they meet and elect a board of directors, so around 
the old management circle another is drawn and connected 
with the new capital circle. 
Capital, having provided the facili- 
ties for work and for selling, has per- 
formed its function. Wages and ma- 
terial costs must come from the cus- 
tomers. Since money due from cus- 
tomers cannot always be collected in 
time to pay bills, another circle was 
drawn around capital and labeled 
“notes and bonds.” These were ex- 
plained. Then preferred and com- 
mon stocks were explained, and ref- 
erence was made to how funds are dis- 
tributed, finally driving home the fact 
that labor receives its wages from the 
customer, not from capital, and that 
the income from customers must con- 
tinuously exceed the outgo, otherwise 
the concern will fail. Raising the 
price of the product might enable the 
company to pay higher wages if by 
so doing the sales were not lessened 
to such a point that the income was 
no greater than before. The same 
principle would apply to declaring 
higher dividends. Increasing wages 
and dividends and adding them to the 
‘ cost of the product could reach a 
point where the products would be 
so costly nobody would buy it. Then 
there would be no more income, no 
more wages and no more dividends. 

Next Mr. Osborn explained who got 
the money in the American Multi- 
graph Company. In 1918 47.7 per 
cent of the amount received on gross 
sales went to labor; only 7% per cent 
was distributed to capital as divi- 
dends, and the remainder took care 
of material costs and other expenses 
exclusive of labor. Labor waited ten 
days for its return; the sellers of raw 

material waited from ten to sixty 
days, according to terms of con- 
tracts, while the stockholders 
—the source of capital—had 
waited ten years before re- 
ceiving a dividend on 























their investment. Fur- 
thermore, the divi- 
dend_ mentioned 


for 1918—714 per 
cent—while a 
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large sum in the aggregate, would have been hardly 
enough to be noticed had it been divided up among ail the 
men on the payroll. 

“And then,” continued Mr. Osborn, “I brought out a 
model of our first machine—the first concrete expression 
Most of 


they 


of the idea on which the company was founded. 
them had contraption 
laughed heartily at its crude construction. | 


and 
asked how 


never seen the before 
many of them would have been willing to volunteer their 
labor to develop a thing like that 
labor. Would they 
It was a joke! 

“I think that taik gave them something to think about: 


Their capital was their 
have been willing to take a chance? 


they began to realize that some of the ta k they had heard 
about capital was untrue, and to see that if soreone had 
not had faith and had not been willing to back his faith 
with money—that money being the fruit of former labor 
they would not have been working in that particular shop 
on that particular day, for there could have been no shop 
“TI elaborated these thoughts with charts, all to the enl 
of demonstrating that unless a corporation gives service 
it cannot exist and can neither pay wages to the men nor 
to the capital employed. I started with the raw material 
going into a part of the machine. I showed how an over- 
cost of the raw mate-ial the 


that overhead charge 


head charge adds to the 
moment that it is purchased; how 
increases as the material goes through the factory; how 
to it is added the cost of the labor, and how, when the 
Oshkosh, the 


value of the raw material has been many times multiplied. 


finished article reaches the purchaser in 


If that part proves to be ill-made or the material in it is 
faulty, instead of collecting money from the purchaser to 
pay all the charges, we should instead have to spend 
money to send a repairman and perhaps eventually supp y 


another part. 


sinning 
Dusiness 


DIAGRAM COVERING ADDITIONAL POINTS IN MR. OSBORN’S 
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“So that, in the end, simply because someone had beet 
either careless in inspection or in workmanship, the sal 
instead of bringing in money, results in paying out money, 
and that if we had enough of such sales we should have 
to go out of business.” 

Mr. Osborn next put 


creases can be made practically without limit, if only they 


over the thought that wage in 


result from increased efficiency. He showed that a man 
who makes $5 a day and makes only five articles is more 
expensive to the company than a man who makes $20 a 


day and makes twenty articles, because the five articles 
absorb practically as much overhead expense as the 
twenty articles. Thus co-operation was trans!ated into 
dollars and cents, and it was shown that, if the end of 
business is service, then better service must result in 
larger returns for both labor and capital. 

Mr. Osborn’s talk and demonstration held the attention 
of his audience from start to finish. The matter had been 
worked out carefully, every detail verified and the whole 
structure of the address assembled in logical fort It 
was interesting as well as convincing, and proved to be 
exactly the information which the men and women of 


the force were anxious to receive. 
Industrial Democracy Organized. 


The object sought by the organization of an industrial 


democracy was two-fold—to gain a common viewpoint 


and a united interest in the betterment of the business 
through the organization of legislative bodies, not com 
plaint bureaus. A congress of twenty-four members was 


organized, none of whom were to be in the anagerial 


ranks. To be eligible, persons had to be of age, citizens 

of the United States, and must have been employed by 

the company at least one year. The members were all 

“at large’—that is, not representing departments 
(Continued on Page 137) 
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New } MACHINES 


ep DEVICES 


A Vest-Pocket Calculator. 


Alton D. Harmon of Erie, Pa., 
assistant treasurer of the Erie 
an ingenious vest pocket calculating machine here illus- 
trated. The device is made entirely of light metal and 
weighs three ounces. It has a capacity of seven columns. 
Operations in addition, subtraction, multiplication and 
division may be performed with the aid of this remarka- 
ble machine. 

It is 
machine, the 


an expert accountant and 
Herald, is the inventor of 


model of his 
fool- 


finishing a first 
not satisfied—it was not 


related that, after 
inventor was 








NEW VEST-PUCKET CALCULATOR. 
proof; but one night he had a dream in which he saw 
before him the little slides of his adder, as if they had 
been taken out for inspection, and under each side he 
saw a series of notches or teeth, some pointing up, the 
others pointing down. He awoke with a start. Eureka! 
Here was the device that he had been wanting for his 
adding machine—the final step in its perfection . The idea 
was so simple, so practical, that he at once prepared 
sketches, and sent them to the patent office, and the 


patent was granted. 

The calculator consists of 
top and bottom plates. 

To add to the convenience of the calculator, the com- 
pany is making little desk stand with four rubber feet. 
The machine slips easily into this stand, but when the user 
wishes to leave and suspects he may have use for his cal- 
culator, he removes it from the stand and puts it into his 
pocket. Both machine and stand are handsomely finished 
and add to the appearance of the desk. 

As a result of the foregoing invention the Erie Calcu- 
lator Company has been organized with Mr. Harmon as 
president and some of the most prominent business men 
of the city as shareholders and active backers of the en- 
terprise. 


nine parts—seven slides and 


Stub Holder for Check Books. 
The E-Z-On Stub Holder retains stubs in check books, 
receipt books, draft books and note books. It is formed 
of wire, with two members that grasp the cover of the 


book, and a bail which presses against the filled stubs, 
leaving the unused pages free for writing. The device 
does not necessitate punching the cover. It is made by 


the Utility 166 Adams street, Chi- 


cago, III. 


Supply Company, 
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Mucilage Pots and Inkwells Present New Features. 

Two all-glass mucilage pots, differing in capacity and 
shape, but identical in principles of construction, have 
been placed on the market by the H. W. Scattergood Com- 
pany, 1722-28 West Wenango street, Philadelphia, Penna. 
These are known as Models A and B, the former having a 
capacity of two ounces and the latter of four ounces. he 
diagrams here shown represent Model B. 

These pots are made with an inner and an outer recep- 
tacle. The inner receptacle is tube-shaped, with notches 
cut at intervals around the bottom to permit the mucilage 
to enter freely from the outer receptacle, or to flow from 
the inner into the outer well, maintaining a uniform height 
of liquid in both. At a point about midway between the 
center and top of this inner receptacle is a series of small 
exterior knobs or protuberances, which, as the inner or 
tube-like receptacle is slipped into the outer well, come in 





SCATTERGOOD PASTE JAR, MODEL B, ASSEMBLED, 


surface of the neck of the main 


contact with the inner 

well and holds it firmly in an upright position, at the 
same time leaving a small space between the inner and 
outer necks. The inner well extends slightly above the 


is larger in diameter 
The cover, which is 
bottom, resting 
exterior of the 


top of the outer one, whose cover 
than the mouth of the receptacle. 
cone-shaped, has ground joint at the 
upon a shoulder projection around the 
main jar. 

In use the inner jar or tube slips into the outer recep- 
tacle an@ when mucilage is poured in it runs into the outet 
well through the notches at the bottom of the inner tube, 
keeping a uniform height of liquid in both. The well hav- 
ing received sufficient liquid, the brush—of special design— 
is inserted in the inner tube, and if the liquid is not to 
be used at once, the cover is put on, the handle of the 
brush extending into the apex of the cover, making a 
dustprooft, air-tight package. 

When it is desired to use the mucilage, the cover is 
removed and excess. liquid is taken from the brush by 
drawing it across the edge of the inner well. the excess 
returning to the well either inside or outside the tube. 
leaving the outer well always clean and free from 
stickiness. 

The small! diagrams illustrate the three parts of which 
the Scattergood mucilage pot is composed and one will 
readily grasp the ingenious manner in which desirable 
objects are achieved through their combination. 

These pots may be used with mucilage, liquid glue, etc 

The Scattergood Company produces a moistener for 
envelopes, stamps, etc., upon a similar principle, the sponge 


g 
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B, SEPARATED INTO COMPONENT PARTS. 





MODEL 


occupying an inner glass receptacle, and the cover fitting 
over all. They likewise produce a practical inkwell, pre- 
ventitig evaporation and excluding-dust by means of the 
snugly fitting over-all cover, whose point fits below the 
surface of the ink in the well. A recessed shoulder catches 
any ink that happens to run down the outside, ensuring 
always a clean cover joint. 


Mechanical Memory for Executives. 

A visible control system has been devised by the Me- 
chanical Memory Systems Company, Aurora, Ill. It 
affords a visible schedule of pending work at all times. 
A booklet describing the system has been prepared. 


(Continued on Page 186) 
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THEORY AND UNREST 


Are the Workers Entitled to a Share in the Profits With- 
out a Share in the Losses? By Dorr E. Felt, President 
of the Felt & Tarrant Manufacturing Company. 
Reprinted from Printers’ Ink. 


| Editorial Note.—The tollowing article by Mr. Felt in- 
troduces a factor in the present industrial situation which 
has been generally overlooked. The “entrepreneur” is the 
class which risks more, perhaps, than either capital or 
labor. The free translation of the French word is “Mas- 
ter Builder.” He is the man who employs both labor 
and capital, the man who makes the wheels go round. Mr. 
elt is eminently qualified to write on his subject. For 
many years he worked on the bench as a machinist, and 
knows the laborer’s viewpoints. For twenty-eight years 
he has been employer and “entrepreneur.” He was mem- 
ber oi the commission sent by the United States Depart- 
ment of Labor to study industrial conditions in England 
and France, and is now president of the Illinois Manufac- 
turers’ Association. } 
HE PRESENT social disturbances which have re- 
i i sulted from the shocks of a great war have brought 
to an acute stage the consideration of many ques- 
tions which heretofore have been discussed only in aca- 
demic circles. These questions have developed into issues 
which must be settled in a practical way, unless we are 
to experience great distress as soon as production has 
restored a normal quality of goods in the stocks of nro- 
ducers and distributors. Unfortunately, in the past, prac- 
tical men have given little study or thought to the the- 
oretical discussion of economic questions, and the conse- 
quence is that the public has been fed on a large amount 
of pseudo-economic theory, turned out by men who have 
no conception of the fundamental working of social and 
economic forces; men whose knowledge of the subject is 
based on theories promulgated a hundred and thirty years 
ago by such men as Adam Smith, or more recent fimes by 
potential anarchists like Karl Marx 
Economic conditions have completely changed in the 
last hundred years. Simple phrases like “Capital and 
Labor” no longer suffice; yet they are repeated on every 
hand and serve completely to cloud the issue. Other ele- 
ments are quite as important in the consideration of 
industrial and economic questions as either Capital or 
Labor. As a practical matter, there is today compara- 
tively little issue between Capital and Labor. The entre- 
preneur, i. e., the man who makes the wheels go round, 
procures the capital on the one hand and labor on the 
other, co-ordinates the two, and in proportion to his fore- 
sight,. technical knowledge, intensive personal effort, com- 
mercial ability and capacity for dealing with the human 
factor, either succeeds to a greater or less extent, or 
becomes one of that large class who fail and whom we 
usually forget in the discussion of industrial and economic 
questions. Usually this man—the entrepreneur—risks his 
whole life and all his own capital. He stakes everything 
on success or failure. The risks he takes are greater or 
less, according to the nature of the enterprise which he 
attempts to establish. 


Modern discussion of economic labor questions is usu- 
ally based on the assumption that the issue is between 
“Labor and Capital.” As far as human interest is con- 
cerned there are three elements: The Entrepreneur, the 
Labor and Capital. The capital will flow into industry if 
risk and prospective profit make industry more attractive 
than safer investments, like United States bonds, for in- 
stance. In the affairs of industry, commerce, transporta- 
tion, etc., there are for capital all degrees of safety and 
hazard, ranging all the way from United States bonds 
down to the exploitation of a new invention. The greater 
the risk, the greater must be the prospective profit; other- 
wise capital will not be obtained. The losses experienced 
by capital invested in the more risky enterprises probably 
equal the profit experienced by those who succeed. We 
forget those who fail and regard only the profits of the 
successful. Yet, from an economic standpoint with respect 
to the welfare of all the people it is probably true that 
the money so risked is more beneficial than the money 
invested in safer channels. 

The “Sine Qua Non.” 

The factor affecting economic questions in any country 
is natural resources. This is quite as important from the 
standpoint of the working man or the industrial captain 


as is either capital or labor. Abundance of food and abun 
dance of minerals, such as coal, iron and copper, have 
meant as much to the American laboring man as has also 
the willingness of American capital to invest in industry 
and transportation enterprises. But the one indispensable 
factor, which countries like Russia, India and China, who 
possess the other three factors, need, is capable and en 
terprising entrepreneurs. England and America have in 
the past enjoyed the services of this class of men. Many 
of such men have built up great industries with practically 
no capital. No amount of capital and labor can accom 
plish anything unless directed by the capable entrepreneur, 
of whom there never has been and never will be enough in 
any country. 

Neither the entrepreneur nor the capital, for risky en 
terprises, will be forthcoming if we continue to talk along 
the line that labor is entitled to participation in the profits 
of the successful. The very prevalent talk of that kind 
and the discussion of “voice in management” in the sense 
that it is understood in America and in France, will tend 
to discourage industry and react to the disadvantage ot! 
labor. The same term as understood in England is not 
harmful. Certainly capital will not invest, and capable 
men will not give their lives to the development of busi 
ness if, after they made it a success, they must divide the 
prize with other men who have taken no such risk and 
given to it no corresponding intensive effort and exercis¢ 
of genius. In the case of a concern which took twenty 
years to build up and then in the harvest time is realizing 
a profit of one hundred or one thousand per cent on the 
capital invested, it would be impossible to convince work- 
men having a voice in management that they were not 
entitled to fancy compensation. Yet if that one thousand 
per cent, which can be realized only for a short time 
were spread over all the unprofitable years of effort 
and risk, it would not in many cases be a fair return for 
the time of the entrepreneur and the money invested. As 
a matter of fact the capable entrepreneur must be unham 
pered in the conduct of his business by stockholders o1 
workmen. I am familiar with a case where, after seven- 
teen years of inability to make any money, a business 
was split into two parts, one practically without capital 


and the other with over a million dollars. One partner 
took the part without capital and while his associate, 
a man who had been very successful in building up a 


large business along conventional lines, was losing one 
million two hundred and twenty thousand dollars, the 
man who took over the business with practically no cap 
ital, made a million dollars, which came in very handy 
in helping the losing business to close up without going 
through bankruptcy. 

It was a big price to pay to be set free from a “voice 
in management,” but it was worth it. If it comes to a 
case of choosing between quitting or giving labor a voice 
in the management of that business, in the that 
expression is usually understood in America, it is ob 
vious what choice that manager will make. 


sense 


As for “voice in management” in the sense they under 
stand it in England, the workmen in my own business 
have always had a voice in management; that is, the op 


portunity to express their desires and voice their com 
plaints, and even more, they have always had the priv 
ilege of fixing the number of hours they should work 
and what hours out of the twenty-four the working 
should consist of. 

No Cause Here for Great Upheaval. 

Due to the excitement occasioned by the War and 
the failure of workmen to realize that the high 
they receive under government control involved the mort 
gaging of the future of peoples for a generation or more 
there will be a very considerable amount of social unrest 
for some years. It cannot be avoided; however, there 
is no danger whatever that the social structure of Amet 
ica will be overturned by anything like the Bolsheviki 

| do not believe that there is any danger of revolution 
in any of the countries of Western Europe. There will 
be some bloodshed, that is the price that even we in 
America will have to pay for the pseudo-economic theo 
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ries preached by the college proiessors and theorists who 
have no real knowledge of the fundamental factors of 
social and political economy. If those without practical 
knowledge of such matters would industrial 
employers and employees alone there would be less un- 
rest and less bloodshed. They lecture the employer, not 
realizing that if the employer gave all his profits to labor, 
it would not appreciably affect the workmen's income. 
They entirely ignore the fact that in the end the con- 
sumer pays an increased cost of production, and that in 
the main the workman is the consumer 

[ have always felt that the 
hands does not receive his full 
product of labor, capital and enterprise. But, I believe 
that nobody yet has brought forward a scheme for a 
social structure which will afford for the working man a 
greater enjoyment of the good things of life than our 
present social and industrial system. During recent years 
organized industrial workmen have enjoyed more than 
formerly, but that has resulted in increasing the cost of 
manufactured articles which they consume and also the 
cost of the products of the soil which have become more 
expensive because the good pay and conditions in fac 
tories draw workers away from the farms, thus decreas- 
ing the possible volume of agricultural products. No 
matter how we may fix up a broad artificial plan for in- 
creasing the industrial worker’s compensation, the fact 
that he is dependent on capital and the entrepreneur for 
a chance to work at all, and the further fact that he is 
the principal consumer in the long run, when we put it 
into practice, we will find that he is no better off in the 
end than he would have been under normal competitive 
labor conditions. 


leave the 


man who works with his 


share of the combined 


Of course one class of labor may benefit by artificial 
raise of wages, but in that case it is principally at the 
expense of other class of workers. I believe the work- 
men themselves understand this better than the employ 
ers. They appreciate, and many of chem state frankly, 
that it is a race between the various crafts to see which 
can boost their wages the fastest. They also now real- 
ize, as never before, especially in England, that workers 
in some countries have in the past by restriction of out 
put, put themselves out of employment instead of mak- 
ing employment for a greater number of toilers, due to 
the inability of the employer to compete with manufac- 
turers of other countries in producing articles the 
of which is principally labor. 

The workman is not wholly to blame for the present 
industrial unrest. There are some “stand pat” employ- 
ers. There is about as much fault on one side as on the 
other and there always will be friction. Some employers 
in some industries cannot afford the liberal treatment of 
employees which others easily practice. The employees 
in some countries can never experience the prosperity 
which those in other countries enjoy because of the differ- 
and captains of industry and 
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PARTS OF ONE WONDROUS WHOLE, AND 
PROSPERITY AND HAPPINESS COMES OF THIS 
IDEAL IN EXTENDING COMMERCE AND IN 
HARMONIZING THE INTERRELATIONS OF ALL 
MEN AND ALL PEOPLES.” 
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Revolution Not Needed to Bring About Reform. 

revolution will accomplish nothing in 
the way of relieving those disadvantageously situated. 
If they would emigrate and pioneer places on the earth 
suitable for white people, they would accomplish some- 
thing for the general benefit of mankind. The hardy 
and brave people who pioneered America did a thousand 
times more for mankind than did both the French revolu- 
which revolutions run generally is 


Agitation and 


tions. The course 
a beginning consisting of the introduction of moderate 
measures put forth by theorists for the benefit of the 


poor and which in practice leave the poor worse off than 


before 

The next is something more radical and the rev- 
olution proceeds through successive steps, each more 
radical than the former until conditions become unbear- 
able and autocracy is welcome, and then society begins 
to rebuild on conservative lines directed by an autocrat. 
I believe that the intelligence of the common people in 
America and wesetrn Europe is sufficient to check Bol- 
shevism before reconstruction of society has progressed 
very far. If the theorist would leave. the workmen alone 
there would be little trouble. The out-and-out rad- 
icals are not very dangerous unless they have a foun- 
dation of theoretical preaching furnished by supposedly 
disinterested and enlightened authorities. I hold no brief 
for the labor union official, but I know that more often 
he is more enlightened on economic subjects and more 
average employer or college 


step 


very 


reasonable than the 


professo: 
Most employers are too busy and their time too val- 


uable to society to be spent on academic study of socio- 


logical questions. When the theorists mix in, they usually 


make a mess of it 
In all these questions remember that there will never 


be enough successful employers for the good of society; 
that in the matter of living conditions the desires and 
needs of mankind are unlimited and that the condition 
of the workingman in any country, occupation or time, is 
\t the present time the conditions of 
various classes of workers are very unequal. This is 
due to two causes: first, the labor unions have artificially 
benefited certain classes of workers at the expense of 
others, and second, the war has done the same thing. 
\t the present time the French continue to repeat the 
proverb, “La guerre c’est la misere de quel ques-unset la 
fortune d'autres.” Also remember that there will be no 
more to divide than is produced; that the cost of articles 
of consumption will be in proportion to the cost and 
abundance of production; that where the wages of any 
class have already been artificially raised above the nor- 
mal, a further raise is an injustice to other classes of 
workmen; that agitation discourages industry and the 
effect is a less production and consequently a higher 
living cost and less opportunity for employment. 

Today the working man should pray to be spared from 
the injury which he will sooner or later suffer as a con- 
sequence of the activities of his theoretical friends. 


only comparative 


~A. H. McQuilkin. 











32 


CALCULATING MACHINE 


Is It a Business Proposition? In which the Author An- 
swers His Question Affirmatively and Gives Some 
Interesting Figures from the British Point of 
View.—From The Organizer of London, 

Eng., Issue of October, 1919. 


calculating-machine firm. In effect the leaflet said 
“There are 4,000 of our calculating machines 
every machine is 


T other day I came across a leaflet issued by a 


this: 
used in the United Kingdom today; 
capable of saving £300 per annum. There is work for at 
least 100,000 machines in the United Kingdom. One hun- 
dred thousand machines could save £30,000,000 per an- 
num. Four thousand machines would save £1,200,000 per 
annum; therefore, as a nation we are losing £28,800,000 
every year.” Incidentally £28,800,000 per annum is suffi- 
cient to pay 5 per cent interest on £576,000,000—quite a 
useful contribution to the War Debt. 

Even allowing for a violently stretched imagination, the 
matter was well worth looking into, and was particularly 
interesting at a time when the desirability of introducing 
machinery to save labor seems to be a vital necessity. 

I decided to investigate. The arithmetic part of the 
proposal was easy; £300 multiplied by 100,000 was cer- 
tainly £30,000,000, but were the £300 and the 100,000 
right? 

The man to see was obviously the head of the firm 
making the claims. My first impression was certainly 
not that of a man with a distorted imagination—rather 
the reverse, with a leaning towards figures and logic. I 
pointed to the leaflet. “What about this £300?” “That’s 
easy,” came the reply. “The salary of three clerks is well 
over £300, and the figure work is not all done by junior 
clerks. Heads of businesses, accountants, managers, all 
spend some time on figure work, and you cannot buy 
their time at £100 per annum. Then you have the space, 
the rent, accommodation, lighting, and also the super- 
vision of the three clerks, which cost money. I doubt if 
today you could get all this for £600. Use our machine 
and it is done for you by a boy or girl clerk; the cost of 
the machine, including depreciation, interest on capital, 
maintenance, etc., works out at about four shillings a 
week.” 

Figures on Savings are Conservative. 

I was told as a matter of fact that the £300 was a 
calculation made before salaries had reached their present 
high standard, and the saving today was considerably 
greater, but the figure had been allowed to remain. Cer- 
tainly it seemed to be well substantiated provided the 
machine and operator were able to do the work of three 
clerks. I was shown some examples covering addition, 
multiplication, subtraction, division, in numbers and frac- 
tions, in money, weights, measures. It was clear that the 
machine could do any kind of calculation necessary in 
business, and the speed was extraordinary. In many 
cases it seemed instantaneous; as soon as the levers were 
touched the answers appeared. 

I excused myself when invited to do the calculations 
myself in order that my times could be compared with 
those of the machine, causing thereby some disappoint- 
ment, but there was no doubt in my mind that the claim 
of “one-third the time” was well substantiated; and dem- 
onstrations of this have been made against expert calcu- 
lators over and over again. Naturally I pointed out that 
the operator was an expert; the reply was that all opera- 
tors become expert in a little while and that the machine 
was really more than three times quicker because the 
operator could work it day in and day out without fatigue, 
whereas anyone employed continuously on calculatine 
work must suffer a great deal of brain fag, and would 
gradually get slower with an increased tendency to error. 

So far as I could see, the claim that a single machine 
would save £300 a year was well within the mark, and 
this was supported by correspondence shown me from 
users. 

I raised the point of accuracy and was told that the 
machine could not make mistakes. In corroboration of 
this I was shown letters of users and invited to com- 
municate with any of them. The question as to accuracy 
elicited some interesting facts. 

It has been possible on some machines to get wrong 
results if an operator does not properly strike the key. 


She might not push it quite down, and as a result register 
something less than the correct number. For instance, a 


“5” key pushed partly down might register “3.” An 
error LE also be caused through not allowing a key 
to return to its normal position before pushing it down 
again, but on the machine 1 was shown this was made 
impossible. If the key were not properly operated the 
machine locked, proclaiming the shortcoming at once; it 
would not register a wrong number. 

I was told that the machine was far more accurate than 


mental process. Variation in the shape of the different 
keys makes it extremely improbable that an operator 
would strike the wrong key, less probable than that a 
clerk calculating mentally would take the wrong figures; 
further, experience proved that a large amount of work 
done mentally which was fondly relied upon as being 
accurate was found when being checked mechanically to 
contain many errors. Stock sheets, etc., examined and 
checked mentally, are afterwards checked mechanically 
and many mistakes are found. This reminds me of a 
case of which I had experience of an error amounting to 
thousands of pounds in stock sheets which threw the 
profit and loss accounts out for two periods. 


Waste and Old Methods. 


As to the 100,000 possible users, this was not 
of proof, but considering the number of firms in the 
Kingdom, the Government offices and municipalities, and 
the enormous amount of time which must be occupied in 
doing the necessary calculating work, it seems a reason- 
able estimate. Whether it is understated or overstated, it 
seems quite clear that vast sums of money are wasted an- 
nually through doing a great part of the nation’s admin- 
istrative work by methods which are now made obsolete 
because they take three times as long, cost three times 
as much, and are probably less accurate. 

A list of users of the machine in question, hundreds 
letters ot appreciation, and, indeed, one’s own knowledge, 
proclaim that mechanical calculation has passed the ex- 
perimental stage, and there are few firms of any size 
which cannot immediately effect a large direct saving in 
the course of administration by its introduction. It should 
be remembered, however, that the saving to which allu- 
sion has been made is mainly on routine work. This econ- 
omy is capable of demonstration; but the benefits which 
mechanical — offers in the preparation of statis- 
tics is probably far greater. 


Accurate Statistics. 


capable 


Recent experience has impressed on most firms the 
necessity for accurate statistics; but statistics are hard 
to come by, the amount of calculation required is very 


taken to do the wark is so great 
that the result is not available in time to be used to the 
greatest advantage. With mechanical calculation this is 
quite different. Given the necessary data, the results are 
often available within hours instead of within weeks, 
because here a different factor comes in. An accountant 
or manager, setting out the basis of the calculations neces- 
sary, is not always content to leave these to the ordinary 
clerk, because he knows of the liability to err; consequently 
he decides to do them himself, and it may be many weeks 
before he can find the necessary time. If, however, a cal- 
culating machine and operator are available, all he has to 
do is to state the calculations required and the answers 
will be supplied to him. It is not too much to say that 
some statistics that are quite easy to obtain with the aid 
of a calculator are not practicable if mental processes are 
to be relied on. 


Utility in Mass Production. 


An interesting example was mentioned to me of a firm 
employed on mass production. With the aid of a machine 
they were able to know every week the value of their 
product, and the cost of the scrap, although some parts 
were going through very large numbers of operations. I 
saw the calculations involved, and I can testify that it 
would have been almost impracticable to have obtained 
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this most valuable information without the aid of mechan 
ical calculation. It comes to this: mechanical calculation 
is not only a means of saving expense—it is a means of 
obtaining vital knowledge and is therefore definitely con- 
structive. 

Another interesting point. When you come to think 
of it, many of our bookkeeping methods are based on th> 
limitations imposed by mental calculation. Take for in 
stance such books as the petty cash book and the pur 
chase journal with their large numbers of analysis col 
umns. These imposing books are largely designed be- 
cause of the difficulty of calculation. They are written up 
laboriously from vouchers and invoices, because the fig 
ures must be set down in detail in order that they may be 
added up. With mechanical calculation this is not neces 
sary. If the account to which the expenses were to be 
allocated were marked on the face of the voucher or 
invoice the analysis could then be made and checked on 
the machine, and the totals written in the books, doing 
away with the analysis columns and saving much tire 
and money. Not only is the machine much quicker in 
the actual calculating work, it makes unnecessary a great 
deal of writirg 
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An Annual Saving. 


mechanical calculation are so ob- 
vious on inspection that it is bound to be used to an 
ever increasing extent. Probably it is quite true that tens 
of millions of pounds can be saved annually in this coun- 
try by its use. It seems transparently clear that any 
firm that has enough work to keep a machine busy can 
save £300 per annum, and some firms have enough work 
to keep scores of machines employed. Comparatively 
small firms can use the machine with advantage, because 
few people realize how much time is taken up by clerks in 
doing calculating work. 

Mechanical calculation is easy to install; it requires no 
change of system. All that is necessary is a machine 
and an operator, both of which can be obtained at short 
notice. The only advice I would give to those investi- 
gating the matter is—get the best machine you can. The 
economies to be obtained are so out of proportion to the 
cost that it will pay to buy the best. With the best 
machines you are not running risks: they do every kind 
of work that is required, and they do it with absolute 
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By Lee A. Smith, Manager of Sales of the General Fire- 
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F YOU were asked, “What is a successful salesman,” 
what would be your reply? You would probably find it 


difficult to express yourself clearly, for out of this or 


that part of the definition certain thoughts would go to 
analyze your definition. Hence it is 
necessary, in order to intelligently deal 
with a subject of this character, to 
choose some particular phase for dis- 
cussion. 

The power of analysis may be ap- 
plied in many directions and in the an- 
alysis of the salesman who succeeds, 
he will be found to be one who is more 
than a careful observing man. Regard- 
less of the line he sells—the territory 
he covers—his method of selling or his 
position from the standpoint of com- 
petitive prices, he can get the most out 
of himself only through possessing 
peace of mind. 

In order that he may become the pos- 
sessor of a contented mind, he must 
first realize that his greatest problem 
is himself. It is easy to criticise an- 
other from any standpoint—a fool can 
find fault from the destructive point of 
view in his criticism—but it is a wise 
individual who centers his fault-finding to the construc- 
tive element, which goes to better his brother as well as 
himself. 

Constructive criticism makes a great deal of study of 
human nature necessary, and it is strange that man is 
inclined to overlook himself in hunting for examples of 
human nature in its various phases. It is necessary, of 
course, that a salesman should understand human nature 
in order to do even fair work, but he should realize that 
in himself he has the solution of most of his problems, 
and likewise in himself can be found the reason for his 
greatest failures 

Why then measure the distance to the goal by that 
which is foreign to you? Why not take yourself and, 
as it were, step aside and watch yourself go by? Why 
not hunt about in that mind of yours for that which is 
undeniably strength? Why not search among your char- 
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acteristics and habits for those which are detrimental 
to your welfare? Finding good or bad points, then rec- 
ognize them as such and having done so honestly, you 
will find that you yourself are a combination of human 
talents and faults just like the man to 
whom you must sell. 

This is not idle fancy nor any play 
with words. If you are sure of your- 
self, it is because you know your depth 
and know your shallow places, and rec- 
dgnizing egotism, conceit and over-con- 
fidence under their right names, then 
you will balance these, and in balancing 
them, will become a man capable of 
moving among men, and because of 
your thoughtfulness, one who is able to 
handle men. 

The thought which this should bring 
to you is, “Know thyself.” Just as sure- 
ly as you strive to reach success in any 
career, you are going to find your 
greatest problem is yourself and the 
height of the rung which holds you 
when at the pinnacle of your success is 
going to be measured, if you have ar- 
rived there honestly, by the accuracy 
of your solution of the personal equa- 
tion. The successful salesman is the man who possessed 
with a well-balanced ego, analyzes his own makeup that 
he may recognize himself and his methods of reasoning, in 
the characteristics and ways of others, and knowing 
what he would do under the same circumstances he can 
do creative selling. For from knowing his own methods 
of reasoning he can compel a like solution of any theory 
in his customer’s mind. Successful selling means that 
you must realize your value honestly, for your peace of 
mind depends upon your success, not in selling your line, 
but in selling yourself and the price you get for that 
product—your own honest talents—is going to be fixed 
by your accurate estimate of your own talents. 

Sell yourself first on a true basis of value. Then your 
customer will trust you, pay you your price for your 
commodity, accept your reasons and your theories with- 
out question, because he trusts you. 











34 





Office Appliances in Great Britain. 


Exclusive Correspondence of “Office Appliances.” 


London, December 15, 1919. 
HE year closes with the demand good and expanding 
a for typewriters and practically every other sort of 
office equipment. Prices have returned to a level that 
makes purchasing look very attractive, and especially when 
one bears in mind that a hundred-dollar article before the 
war ought to be priced at two hundred dollars now in view 
of the decreased purchasing power of money. Through- 
out the year national trade and industry have had a hard 
fight to secure even the beginning of a return to old con- 
ditions and this has, of course, reflected upon the type- 
writer and allied business. 
<---> 
Towards the end of the year national trade figures have 


certainly improved and the colossal foreign trade bal- 
ance against this country begins to show a very slight 
turn for the better. The latest figures of international 


trade with this country are up to the end of November 
and they are very much more hopeful as regards the 
amount of our adverse trade balance. In October it looked 
as though it was likely for the full year to be consider- 
ablv higher than is now indicated, though for the eleven 
months it is still 3,085 million dollars, as compared with 
3,590 millions in the corresponding period of last year, 
when we were at war. But it is only right to look forward 
on the basis of averages, and it is therefore. fair to say 
that, while the adverse balance on the full figures for the 
past twelve months shows an aggregate of 3,470 millions, 
the figures for the past quarter, if taken as an average, 
would point only to a year’s adverse balance of 3,145 mil- 
lions, and the November figures alone to one of the very 
much reduced amount of 2,170 millions. 

In all these ca!culations, it must be remembered, the 
value of this country’s “invisible exports” is excluded; 
and the real trade balance position, as it affects the na- 
tional finances, depends upon the extent to which they 
can he reckoned upon as a compensating factor. It is 
particularly difficult just now to estimate the value of 
Britain’s “Invisible exports.” But the greatest shipping 
experts are now inclined to value the income from freights 
as between 1,750 and 2,000 million dollars, while bankers 
estimate the income from foreign investments at about 
750 millions (excluding interest on war advances), and 
regard a further 200 millions as accruing from other ser- 
vices. If the larger figure for freights is taken, the “invis- 
ible exports” may thus amount to as much as 2,950 mil- 
lions in the year, to be set off against any of the figures 
given above for the adverse trade balance as disclosed 
merely in the excess of imports over exports as computed 
in the Board of Trade returns. 

<--> 

Che general trade outlook, therefore, at the opening of 
the new year 1920 cannot be considered as at all bad. 
with external and internal trade moving so much better 
There is still, of course, something happening to prevent 
anything like a feeling of contentment and settlement. 
The labor position is threatening all the time. To indicate 
the meaning of this to readers abroad it is perhaps only 
necessary to say that out of a population of forty-five 
million people in this country over five-and-a-quarter mil- 
lions are now registered members of trade unions. In 
nearly every case they also stand for independent political 
action on the part of labor candidates as opposed to 
candidates from any of the old political parties. The 
labor vote at the last general election a year ago was over 
two-and-a-half million, a quarter of the entire votes cast. 
This on the basis of by-elections that have taken place 
since would be enormously increased at a next general 
election—which might also happen along at any old time. 

<--> 

Chen with regard to labor on its industrial side, a new 
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movement is now on foot whereby there will be 
headquarters staff for the whole of the trade unions, act 
ing as one big unit. This general headquarters will be in 
London, and whilst it will quite clearly prevent small spor 
adic sectional strikes it will be all the more powerful to 
support a national strike of any sort that place 
Raises in wages are being all the time demanded, togethe1 
with shortening of hours \ great many employers on 
the manufacturing side often do not know how to make 
out contracts for work ahead owing to the fact that they 


¢ 


never know what their labor costs are going to hb: There 


took 


is also a revolutionary note that tends to still furthe: 
disturb affairs. 
<-> 
The Government has now practically removed every 
vestige of wartime control from industry, but it has beet 


such a long time doing it that a great many harmful hin 
drances still persist and the lines are considerably tan 
gled and the channels clogged. Transport is still con 
fused and congestion at the docks and ports remains 
chronic. At the same time, to all these things we 
now, become more or less accustomed, and the fact re 


have 


mains that production is increasing and that trade is better 
as the year ends. 
<--> 
\ reflection of this is seen, of course, as before indicated, 
in the typewriter and allied industries in this country, 


whilst all the American and Colonial concerns have beet 


pushing ahead well, so far as they have beet ile to get 
machines, and laying themselves out for a big 1920 trad 
<-> 


We have also had further developments of the all-Brit 
ish typewriter idea. It is somewhat difficult to get full 
information about the newest move in this branch, but, as 
I have before mentioned, the Conqueror Typewriter Man 
ufacturing Company is rapidly putting up its factory at 
Hunslet, near Leeds, and is going to carry on the 
of manufacturing, repairing and dealing in typewriters, 
duplicators and cyclostyles of all kinds. The company is 
a private one (which means that according to English law 
it need not have more than two shareholders) with a nom 


business 


inal capital of two and a half million dollars in five-dollar 
shares. 
<---> 
At the same time the Imperial typewriter is getting o1 
well with its all-British models and demand more than 
equal to output is recorded One recent interesting Im- 


perial machine had an interchangeable Russian type cai 
rier, one of the smartest things yet turned out by the Lei- 


cester factory. This particular machine was for a mem 
ber of the editorial staff of the great Londo: aily, the 
“Morning Post.” 
<—-e-—> 
\ typewriter question of an interesting nature rose i 
the House of Commons a week or two ago. A membet 


Neville Chamberlain, asked the Secretary of the 
(1) what is the approximate number of 
turned to the stationery office by Government 
during the last three months, and the number re 
during the same period; (2) whether he is aware that the 
stationery office state that they have no typewriters sur 


lreasury 
typewriters reé 
| irtments 
} 
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plus to requirements: and whether he can give any ex 
planation of this fact, seeing that many Government 
departments have made great reductions in clerical staff 
during the last three months? 
>-0--~<— 
Mr. Baldwin, replying for the Government, said Phe 
number of typewriters returned to the stationery office 


and the number issued during the last three months is as 
follow s 


Returned [Issued 
ee  erreee ree 938 268 
October er 1,274 4$()7 
November ' os tel 403 


There are at present no surplus machines in stock, sii 
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every machine returned requires examination and many otf 
them require overhaul or repair before reissue; and al 
though this work is being done as rapidly as possible the 
yutput of machines in good condition is only just sufhcient 
to balance the new issues. The stock of machines actually 
ready for reissue is not more than a few days’ supply. No 


new machines are being bought. The above figures for 
returned machines include all those returned from the 
fighting services in all theaters of war, and many are 
so damaged that they require extensive repai1 In the 
three months in question ninety machines, damaged be 
yond repair, have been broken up for spare parts. The 
returns of machines that might be expected to be in first 
class order (i: e:, returns from Government departments, 
excluding Admiralty, War Office, Air Ministry, and Min- 
istry of Munitions) are small, namely, September, 102; 
October, 195: and November, 132. In view of the present 


market conditions, it is more economical to overhaul and 
repair machines for reissue than to sell them in the condi 
tion in which they are returned and buy new ones to meet 


the normal requirements of the public service. 
—_>-0- < 
Something of the rebirth of business shows was indi 
cated in a fine display at the Kelvin Hall, Glasgow (Scot- 
land), of the Science and Key Industries Exhibition, which 
had a three weeks’ run, closing on Saturday, December 6 
This exhibition was something of a revelation to business 


men even in that important locality, and served to show 
how wonderfully fully in all modern business offices efh 
ciency is demanded and to what a large extent this is 
dependent upon mechanical office equipment. Everything 
which eliminates waste of time and makes for rapid and 
accurate work has its reflection in the eventual balance 
sheet and dividend rate. Typewriters of various sorts had 
excellent stands at the exhibition and the Gammeter mul- 
tigraph also came out strongly, an office rotary printing 
model being shown driven electrically and with automatic 
paper feed 
—>-0-< 
lhe Burroughs people were also well to the front with 
their calculating machines at this exhibition. The most 
recent models of the firm’s adding machine were shown, 
and the development in this branch of industry which they 
indicated was little short of amazing. Among the models 
which were to be seen in operation were machines for 
ledger posting and statements, which write the ledger and 
the statement and automatically balance the entries at the 
same time. The Burroughs wages and cost abstracting 
machines add as many as ten columns at a time. There 
were also machines for reckoning tonnage and checking 
invoices and other every-day items in the work of an 
othce 
->-»-< 
The remarkable possibilities of the calculating machine 
could also be studied at the stand of John MacLeod of 
Glasgow and Edinburgh, who is agent for the electric 
“Millionaire” machine and the “Madas” machine. Mac- 
Leod exhibited a large selection of the Elliott-Fisher cal 
culators, including their bookkeeping machine, specimens 
of cross adding machines, of a machine for writing, adding 
and invoicing, and models of the Elliott-Fisher book 
recording machine, besides examples of the Millionaire 
and the Madas machines. The Millionaire calculating 
machine multiplies automatically and direct, while the 
operation of division is performed automatically by the 
Madas machine 
—~>-0--< 
Taking a last look back at 1919 it is good to be able 
to record the return of so many of our good friends of 
the past to their old places at the various typewriter and 
allied headquarters. War-time, although it left the older 
men alone for quite a while, in the end made some very 
big gaps in the ranks that we knew so well. Some of 
those gaps, alas, will never be filled again. Good fellows 
lie buried in Flanders, Mesopotamia, Salonika, and most 
of the other fields of war. Their memories are being kept 
green, however, not only in the hearts of their fellow 
workers who are once more back at the old game, but 
also in the Rolls of Honor that put them on record for 
all time. Many others have come back from the wars, if 
not broken, at least hurt for the rest of their lives. For 
them also our greatest and keenest sympathy goes out. 
It is good to be able to record that as far as is possible 
their way is being made easy for them; and although as a 
nation we have not perhaps made this country, as Premier 
Lloyd George asked, a land fit for heroes to live in, we 
have still done a good deal in the typewriter business to 
look after the sufferers there and smooth down some of 
the troubles in their way. 


on 


Javanese Concern Takes New Quarters. 

F. A. Dykstal, general manager of the New Indian Trad- 
ing Association (Die Nieuwe Indische Handelsvereeniging) 
of Soerabaia, Java, writes that, notwithstanding the fact 
that general business conditions remain unsettled, they are 
already preparing their organization to meet all future 
requirements. They have accordingly removed to larger 


premises, havin een so fortunate as to obtain the lease 
of a large, two-story building situated on the principal 
street of Soerabaia he building is of attractive appear- 


ance, with a store front admirably suited to the require- 
ments of the association’s business. The main floor of 
the new building will be used as a show room and for 
general omces Che address is Passar Besar No. 4, Soera- 
baia Jay i 

The staff of the New Indian Trading Association has 
gradually been increased, and new salesmen are being 
trained by Ruys’ Handelsvereeniging at Rotterdam, Hol- 
land, and will come forward as soon as their training is 
completed 

An important conference was held in Soerabaia in No- 
vember in which directors of Ruys’ Handelsvereeniging 
and Die Niewe Indische Handelsvereeniging participated. 


Swedish Sales Organization for Mimeograph. 

\fter a lapse of two years, awaiting the receipt of ma- 
chines and supplies delayed by war conditions, the Aktie- 
bolaget Svenska Mimeograph Kompaniet has opened for 
business at Birger Jarlsgatan 62, Stockholm, Sweden. Alf. 
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GUSTAF ROSENGREN, MANAGER AKTIEBOLAGET SVEN- 
SKA MIMEOGRAPH KOMPANIET, OF STOCKHOLM. 


Johnson, who is in control and operates in Norway as well, 
has placed Gustaf Rosengren in charge of the Swedish 
business. Mr. Resengren has had several years’ experi- 
ence in the office appliances line. 


Greetings from Paris. 

\ member of the staff of Office Appliances cherishes a 
Christmas greeting from Paris, exquisitely executed in 
copperplate script, from Floyd Gibbons and wife. Mr. 
Gibbons is manager of the Paris bureau of the Chicago 
Tribune, and was wounded while serving on the battle 
front as a correspondent. 

“Paris, Dec. 25, 1919.—That your Christmas will be 
cheery; That many will be your friends and true; That 
happiness and plenty, comfort and rest will reward you 
for the joys that have come to other fellow humans 
through knowing you; that health and good fortune will 
attend you through the coming year; These are the sin- 
cere wishes of Floyd Gibbons and Isabella Gibbons.” 


Office Furniture Opportunity in Arabia. 

\ firm in Arabia is reported as being desirous of secur- 
ing catalogues of office furniture, both wood and metal, 
with prices, for assistance in purchasing a small amount 
of equipment for its office. Inspection of the modern fil- 
ing equipment in the United States consulate at Aden 
prompted the request. The name and address can be ob- 
tained from the Bureau of Foreign Commerce, its district 
and co-operative offices, on mention of File No. 129,056. 
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Firm of F. Beyer Celebrates 100th Anniversary. 


From Bergen, Norway, there has come to our desk a 
remarkably interesting book issued in commemoration of 
the close of the first century during which the firm of 
F. Beyer has been conducted under four successive gen- 
erations of the family. 

The book is printed on an antique paper and is illustrat- 
ed with black and white sketches. It contains eighty 
pages and is of the same dimensions as Office Appliances, 
with an attractive cover design in red and black indicating 
three important dates in the company’s history: 1771, 1819, 
and 1919. 

The title page reads, “Contribution to the History of 
the Book Trade in Bergen, Compiled in Commemoration 
of the 100th Anniversary of the Firm of F. Beyer.” The 
contents of the book fully justify its title, for Librarian 
Anthon Mohr Wiesener, who gathered the data and pre- 
pared the work, it would seem, cannot have neglected the 
name of anyone who contributed to the development of 
the book trade in Bergen, regardless of whether or not 
he was connected with the firm of F. Beyer. True it is, 
the book is divided into chapters with general relation- 
ship to epochs in the history in the house of Beyer, but 
the facts given in those chapters seem to have been chosen 
only because of their importance in the development of 
the industry. 

The first chapter of the book covers the period from 
ancient times to the beginning of the 19th century. What 
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versation colloquial Norwegian of the 
day. 

A bargain hunter came to purchase a Bible at the Beyer 
store once during the early days of the company’s his- 
tory. He was waited upon by a good-hearted member 
of the family who was, perhaps, inclined to be a bit hasty 
and was withal a quick-witted man. When the price of 
the Bible was mentioned, the would-be purchaser im- 
mediately made abusive protest, saying that he had come 
a long distance and away from another book store, at 
which he could have gotten the book a good deal more 
cheaply. In reply, he received a blow on the ear with 
the bible and cried, “Beyer, I’m surprised at your strik- 
ing anyone.” 

“No, I’m not striking,” answered Beyer, “but 
word strikes you because you stand here and quibble 
about the price of His own book.” 

The quibbler, impressed by the philosophy of the re 
mark, became exceedingly humble and responded: 

“You're right, Beyer. I sinned greatly. Here’s the 
money for the book.” 


is given in the 


God's 


Efficiency Exposition Suggested for London. 


An efficiency exhibition is to be held in London in 
February, under the auspices of The London Daily Mail 
The scope of the exhibits will cover every machine, 
nethod or system that can save time, labor and material 
in the counting house, on the farm, in factory, office and 
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books meant to the Egyptians, the Greeks, and the 

Romans is given in introduction. The story runs rather 

rapidly over the period previous to the beginning of the 

18th century, although there are given the names of book- 

sellers and bookbinders and copies of the documents 
which established their historical importance. 

The actual history of the firm of F. Beyer began on 
June 6, 1771, when Holger Envoldsen, the elder, a book- 
binder, began a book-selling business. On December 10, 
1779, he was given a royal grant by King Christian VII 


to open a bookstall. The illustration is taken from a 
sketch by the artist Dreyer. Holger Envoldsen’s book- 
stall is seen in the picture, directly behind the _ rider. 


Upon the death of the elder Holger Envoldsen, his son, 
Holger Envoldsen, Jr., took over the business. It was 
under the younger Envoldsen that the founder of the 
business house of Beyer served his apprenticeship as 
bookbinder and bookseller and in 1819 took over the 
business under his own name. 

The story proceeds carefully, step by step, up to the 
present date, supporting statements throughout with ap- 
propriate references to documentary evidence. It must 
not, however, be thought that the book is a collection 
of dry facts. On the contrary, it is an intensely human 
document. To illustrate, we give, in closing, a free ren- 
dering of an incident related of one of the house of 
Beyer. Unfortunately, we cannot reproduce the effect 
produced on the reader by the original in which the con- 


EARLY SCENE IN BERGEN. 
IS BEHIND THE 


LOCATION OF ENVOLDSEN’S BOOK- 
MAN ON HORSEBACK. 


warehouse. A number of English organizations have 
promised their support for the project, including the Fed- 
eration of British Industries, The Electrical Development 
Association and the British Science Guild. 


Miscellaneous Imports of Palermo. 


Reports of imports into the port of Palermo, Italy, for 
the periods indicated include the following items: Ink 
(1917), one ton; (1918), one ton. Pencils (1917), four tons; 
(1918) one ton. Metal pens (1917), three tons; (1918), 
none reported. 


Netherlands Fourth Industrial Fair. 
The Fourth Annual Industrial Fair of the Netherlands 
will be held during February and March at Utrecht in per 
manent buildings erected for this exposition. The purpose 


of the fair is to show the whole scope of Dutch man- 
ufactures. 
Allurements of the South Pacific. 
From the Honolulu Typewriter Company, Honolulu, 
H. I., comes a folder devoted to the attractions of the 


Hawaiian Islands. It is fully illustrated with attractive 
scenes of the “Paradise of the Pacific,” as well as pictures 
of sports and industries of the islands. 

(Continued on page 141.) 
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BRITISH COMMERCE 


What Is Being Done at the Great Educational Institutions 
of the British Isles to Forward Commercial Educa- 
tion.—From The Organizer of London, Issue of Oc- 


tober, 1919. 


RITING in 1906, Professor Sir William Ashley, 
WV Dean of the Faculty of Commerce at Birming- 

ham University, predicted that “a department so 
named will soon be a part of the ordinary machinery of 
all modern seats of learning.” Giving its ordinary mean- 
ing to the word “soon,” it is obvious that Professor Ash- 
ley was a sanguine prophet. The example of Birmingham, 
due to the foresight of the late Mr. Joseph Chamberlain, 
who stipulated at its foundation for the establishment of 
a Faculty of Commerce on an equal footing with those of 
Art and Science and Medicine, has not yet been every- 
where followed. Manchester set up its Faculty of Com- 
merce in 1904, by 1910 those of Belfast and the National 
University of Ireland were established, and that of Arm- 
strong College, Newcastle (University of Durham), in 
1913. Liverpool and Leeds have made provision for spe- 
cialized commercial training and grant the degree of 
3achelor of Commerce. 

Yet it must be said that our universities, whether an- 
cient or modern, still fail to give adequate recognition to 
the fact that in the world of today commerce demands 
powers of the mind comparable with those exercised in 
what are called the liberal professions, powers which 
need training as skillful and as highly developed. In this 
respect our universities as a whole still present a remark- 
able contrast with those of the United States and Ger- 
many, where commerce or business administration has 
obtained general recognition as a necessary and integral 
part of university training. 

Within the past two or three months an important ad- 
vance has been made with the influential movement for 
the establishment of a Faculty of Commerce at London 
University. As announced in The Organizer in August, 
the course for this degree opens this month (October). 
At the same time the work of the Faculty of Commerce 
in the University of Edinburgh begins. With the suc- 
cess of this movement the realization of Sir William Ash- 
ley’s forecast will probably not be much longer delayed. 
Provincial universities which still remain unsympathetic 
might not feel called upon to acknowledge Birmingham 
as the pioneer, but they can hardly refuse to accept the 
lead of London and Edinburgh—that is, if the business 
community at these centers can assure the university au- 
thorities that it will support and utilize such provision 
for its higher education. 

In view of the prominence which the subject has lately 
attained, a brief survey of what is being done in the uni- 
versities of Birmingham, Manchester, Belfast and Dur- 
ham with their Faculties of Commerce will be of prac- 
tical interest and value. 

In these universities it is recognized that academic train- 
ing cannot take the place of business experience. Only 
practical application to commercial affairs can qualify a 
man to manage the transactions of a great firm. But it is 
believed that the benefit of experience will be all the 
greater if a man takes to his work an acquaintance with 
first principles; a knowledge of the subjects, scientific and 
historical, with which he has to deal; a mind prepared to 
handle large problems in a trained and logical way. The 
curriculum under each faculty of commerce, comprising 
economics, political and economic geography, modern lan- 
guages, commercial law, accounting and modern history, 
is designed to fulfill this purpose. 

At Birmingham a special effort is made to meet the 
needs of students who are going into the commercial side 
of some manufacturing business. It is not attempted to 
make them technical experts, the aim being to give them 
sufficient knowledge of manufacturing processes to enable 
them to make an intelligent choice of their technical 
experts and to understand the work they are doing 
Courses are accordingly provided in engineering, chem- 
istry, metallurgy and mining, having regard to this prac- 
tical aim. 

At Manchester there is specialized instruction as re- 
gards the organization of the cotton trade and industry. 
At this university a feature is also made of lectures on 
railway economics and banking and currency. 


At Belfast, so far, no such specialized instruction is 
available, but special courses are promised “in the near 
future” on banking, insurance, railways, shipping and local 
industries. 

At Armstrong College, Newcastle-on-Tyne, a constit- 
uent college of the University of Durham, the view is 
held that specialization in a particular branch of industry 
or commerce should not begin before the third year. The 
curriculum for the first two years is therefore designed to 
give such a sound general training as shall prove of value 
whatever special line the student may afterwards take up. 
In the third year the student may specialize according as 
he wishes to take up a commercial or an industrial career, 
or enter the consular service or a banking or financial 
house. 

But even in the first and second years there is a choice 
of subjects; and thus a student’s course may from the 
very outset be determined by what his subsequent career 
is to be. Economics and a modern foreign language must 
be taken each year, and economic history and economic 
geography are compulsory in the first year, and account- 
ing in one of the three years. All other subjects may be 
chosen from a list of options. Thus students who ‘intend 
to enter the consular service or take up foreign trade 
specialize in modern foreign languages; and the college 
attaches particular importance to its classes in the Rus- 
sian and Spanish languages. Those who desire to enter 
industry are advised to take one or more sciences applic- 
able to manufacture, and so on. 


The college has made a special feature of lectures and 
classes for students entering the railway or transport 
services. Courses on shipping, railway economics, railway 
operating, railway geography, and railway law have been 
very largely followed, and the Northeastern Railway has 
offered special inducements for its employes to attend, 

In cach university business men are associated with the 
university authorities in the management of the Faculty 
of Commerce. At Birmingham the Advisory Board is 
composed of the active heads of important business con- 
cerns. At Manchester the Advisory Committee includes 
representatives of the local chambers of commerce as 
well as the Manchester Association of Bankers and Ac- 
countants. At Leeds, where the university grants degrees 
in commerce, although it has not established a separate 
faculty, there is an economics and commerce committee, 
on which sit some of the leading commercial men in the 
city. At Newcastle the Commerce Advisory Committee 
consists of the foremost business men of the northern 
counties and representatives of the district. 

The degrees awarded by the several universities some- 
what vary. At Birmingham, Manchester and Newcastle 
the bachelorship of commerce (B. Com.) is followed by 
a mastership of commerce (M. Com.) to be obtained 
by bachelors of not less than one year’s standing who 
have pursued more advanced studies in connection with 
the faculty of commerce and have written a dissertation 
which has been accepted by the faculty. Manchester and’ 
Newcastle universities also grant a higher commercial 
diploma to those students who do a specified amount of 
work in the faculty, amounting to about two-thirds of 
that required for the B. Com. degree and occupying two 
years. 


At Belfast two degrees are granted under the titles of 
Bachelor of Commercial Science (B. Com. Sc.) and Mas- 
ter of Commercial Science (M. Com. Sc.), the latter bein 
in recognition of a thesis or of independent researc 
with reference to one or more of the subjects of the 
Faculty. Leeds University grants the degree of B. Com. 
and also diplomas in commerce to students who, having 
matriculated with a modern language—undertake a two 
years’ course in accountancy, commercial law and similar 
subjects. 


In comparison with the cost of a university career at 
Oxford or Cambridge, the fees charged in the Faculties 
of Commerce are exceedingly moderate. The cost of the 
B. Com. degrees appears to be lowest at Belfast (about 
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35 guineas), and at Newcastle and Leeds it is rather 
more than 60 pounds, and at Birmingham about 80 
pounds. 

In all the universities, except Leeds, some attempt is 
made to meet the case of those students who, during 
part at least of their three years’ course, find it impossible 
to attend during the day. At Manchester and Newcastle 
classes in the Faculty of Commerce are held both in the 
day and in the evening to enable “those who cannot de- 
vote the whole of the time for three years to a university 
training to complete their courses after entering busi- 
ness.” The opinion is expressed, however, that “candi- 
dates for the degree or the higher commercial certificate 
should begin their work by giving the whole of their 
time.” 

At Belfast students have the option of three years’ 
study in the university during the day, one year during 
the day and two or three years of evening classes, or 
three years of evening classes. In the third alternative, 
students must satisfy the University authorities that they 
have reached a sufficient standard of general education; 
they are then exempted from the intermediate examina- 
tion and are only required to attend the final courses in 
such subjects as political economy, statistics, commercial 
markets, the money market, foreign exchanges, the stock 
exchange, office methods and accountancy, commercial 
law, etc. 

It is too soon, perhaps, to speak with any confidence 
of the practical success secured by these Faculties of 
Commerce. The Manchester statistics certainly suggest 
steady progress. In the first year (1904) there were 
eleven students for the degree, in the year before the war 
the number had risen to 41. There was an inevitable 
falling off in consequence of the war; in 1917 the number 
was 31. 

In Birmingham the number of students had risen from 
7 in 1902 to 50 in 1914; and when it is remarked that 


APPLIAN 


I920 


NCES January, 


most of them, all their 
regarded as satisfactory 


students, giving, 
this must be 


these were day 
time to the course, 
progress. 

There is a note of disappointment about the report 
from the Faculty of Commerce at Belfast. Although es- 
tablished at the direct request of the Belfast Chamber of 
Commerce, it does not seem to have succeeded up to the 
present in engrafting itself upon the life of the business 
community. Whilst the number of students for degrees 
as a whole has increased greatly during the past seven 
years, “the number of entrants,” we are told, into the 
Faculty of Commerce, “has remained disappointingly 
small.” 

It is probably quite true, therefore, that only in vary- 
ing degree has the old prejudice of the commercial com- 
munity against university training been broken down. Sir 
William Ashley at Birmingham and Professor Unwin at 


Manchester have done much to break down this preju- 
dice. 
In the opinion of Professor Unwin, the chief problem 


of the Faculty of Commerce “is that of securing some 
element of practical experience for those students who 
have not already entered business life (as the evening stu- 
dents have in many cases).” 

“T am inclined to think,” Professor Unwin adds, “that 
manufacturers or merchants would do well to give their 
sons a year’s business experience at the age of, say 17, 
and then send them on to the University. It would be an 
excellent thing if we could induce some firms of good 
standing to allow students going through their B. Com. 
courses to come for a day or two a week to them in 
which their help might be a set-off 


some capacity in 
against the trouble they would give in learning. Some 
contact of this sort between university studies and busi- 


ness experience is much needed. I speak as one who 


was in an office between the ages of 13 and 20.” 


CARE OF MACHINER 


By W. D. Pittman, Abstracted from The 
National Association News of Decem- 


ber 1. 


HE INTRODUCTION prepares for the analogy be- 
tween machinery and the individual in business. A 
printing press salesman complained because one of 
his customers had run a cylinder press without ordinary 
care and upkeep. As a result the press would not work. 
Oo * Ok 

In these days of uncertainty and unrest, when labor is 
arrayed against capital, and capital is arrayed against 
labor, and the dear public is arrayed against both of them; 
we can not but think that while there may be many causes 
for these unsatisfactory conditions, there is one that is 
becoming more and more apparent every day, and that 
one is as mischievous as the proverbial ‘ ‘monkey- -wrench” 
which a certain man threw in his machinery and 
wrecked it. 

What we refer to is this: that there are human machines 
in every business that need the best of care, to get out of 
them all there is in them; and the wise business man,—be 
he a manufacturer or a storekeeper, will see to it that 
these human machines are not mistreated; but, on the 
contrary, that they are given the best.and proper care. 

It is rather interesting to study one of these human 
machines. In the first place, they are of Divine construc- 
tion, and that means that they are more wonderfully built 
than the machines of wood or metal designed and made 
by the greatest inventors the world has ever seen; they 
are automatic—self-starting, self-directing, and each one 
not only has its own motive power, but its own individual 
dynamo, within. No machine was ever built that is as deli 
cate, sensitive and intricate as one of these human ma- 
chines; and no machine ever required as close a study, and 
as careful attention as one of these.. 


There are exceptions to all rules, of course; but is it not 


had too little 


a fact, that for a long time, employers have 
consideration for their employes? That they have not con- 
cerned themselves about their working and living condi- 
tions? That they have held them off at arm’s lengths 
stood aloof from them, and not taken the time and trouble 


to sit down at a conference with them? 


How many employers, in the past, have had any real 
interest in their employes? How many have gone still 
further, and made honest efforts to advance their condi- 
tion in life? How many have given them the kindly con- 


sideration that one partner in the business should give to 
another? They are partners; one furnishing the money 
and the directing brains, and the other the intelligent labor 
and skill. 

Our conclusion is inevitable; 
one’s machinery the best of care, 


that it is necessary to give 
in order to prolong its 


useful life, and to get the most and best out of it, at all 
times. Likewise, it is necessary to give one’s employes 
the careful consideration they are entitled to, to prolong 
their useful lives, and to get the most and the best out 


of them, at all times. 

Our optimism is so unbounded that we 
coming into a better day; a day wherein 
better understanding between all classes; when employ 
ers will take more interest in those who work for them; 
a day when employes will consider the interests of their 


believe we are 
there will be a 


employers their own interests, and work as if they had 
a financial interest in the business,—which, in reality 
they have, for all of the so-called finances they ever 
handle, come from the cash drawer of the one who gives 
to them employment. 

When the rising sun of Altruism dispels the gloom of 


Selfishness, this glorious day will have dawned! 


mn 
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Fletcher B. Gibbs Manager National Association. 


Prominent Chicago Stationer Accepts Arduous Position 
at Earnest Solicitation of Association Leaders. 


The efforts to induce Mr. Gibbs to undertake the gen- 


eral managership of the association, which were begun 

Richmond and have been since persistently continued, 
have finally been successful. 

On December 11 Mr. Gibbs resigned from the Execu- 
tive Committee in order to be relieved from any embar 
rassment in accepting the offer which was tendered to 
him in Richmond, and Millington Lockwood was ap 


pointed as his successor on December 15. 

\ meeting of the Executive Committee was held in 
Toledo on Tuesday, December 16, at which the arrange- 
ments were perfected and the negotiations consummated 
upon a permanent basis. Mr. Gibbs took up the duties 
of his new office on January 1, at 403-405 Conway build 
ing, Chicago, III. 

The selection of Mr. Gibbs for this important office 


is most fortunate. He enjoys everywhere the absolute 
confidence of the trade. He is a forceful executive, a 
leader, and his views, while sound and always well con- 
sidered, are progressive and constructive The entire 


1 


stationery trade will receive a powerful stimulus from his 
undivided labors 

Fletcher B. Gibbs was born-in Boston, Mass., May 7, 
1861. He has lived in Chicago since 1883 and for thirty- 
three years has been connected with the stationery house 
| Shea Smith & Company, for the past twelve years as 
vice-president 

In 1887 Mr. Gibbs was married to Annie Hyde Rich- 
ardson, daughter of Chas. B. and Julia Hyde Richardson, 
of Newton Center, Mass. Four sons and a daughter have 
resulted from this union. One son (of the firm of Van 
Gorder & Gibbs, greeting card manufacturers, Chicago) 
ind the daughter, a junior in the Oak Park high school, 
still reside with their parents. 

In addition to bringing up four sons of his own, Mr. 
Gibbs has served as — of four orphaned boys— 
two of them sons of a brother, and two sons of the late 
Shea Smith. One of the latter is still under his care. 

Mr. Gibbs has lived for more than a quarter of a 
century in Oak Park—a suburb of Chicago—where he 
owns an attractive home, and where he has served seven 
terms as president of the Oak Park Board of Education. 
He was one of the charter members and the first presi 
dent of the Oak Park Chapter of the Illinois Society, 
Sons of the American Revolution. He served two terms 
as president of the Oak Park Club, one term as president 
of the Massachusetts Society in Chicago, and has held 
many other positions of trust. He has been a member 
of the Chicago Athletic Association for twenty-seven 
years and is eligible to a veteran membership on every 
point except age 

Mr. Gibbs served ten terms as president of the Chicago 
Stationers’ Association, and it was while he was president 

1904 that he conceived the idea of a national organi 
zation of the stationery industry. It was under the aus- 
pices of this association that dealers and manufacturers 
were invited to attend the 1904 convention at which was 
organized the National Association of Stationers and 
Manufacturers. Mr. Gibbs prepared the charter and by- 
laws, acted as temporary and permanent chairman of 


Presenting the Important News of the Month, With an 
Interesting Report of the Notable Activities 
in Every Section of the Field 





the convention, and was elected the organization’s first 
president. From this experience he gained his familiar 
title of “Father of the National Association.” 

Mr. Gibbs might also be called the “Father of the 
National Catalogue Commission,” a body of stationers 
organized at a meeting of twenty-eight representative 
firms from Central Western cities, held in Chicago Jan- 
uary 12, 1909, and subsequently adopted at the 1909 
cox vention in Toledo as one of the standing committees 
of the National Association. He served as chairman of 
this committee from January, 1909, when it was organ- 
ized, until the Omaha convention held in August, 1912; 
and in 1918, when by reason of a change in business con- 
nections, Robert D. Patterson retired from this impor- 
tant committee, Mr. Gibbs was again prevailed upon to 
assume the arduous duties of its chairmanship. 

During the fifteen years of its history, Mr. Gibbs has 
never missed attending a convention of the National 
\ssociation of Stationers and Manufacturers; he has 
served at one time or another on nearly every important 
convention committee, and has represented the organiza- 
tion as its national councillor in the Chamber of Com- 
merce of the United States for the entire period of the 
latter’s existence. 

No man in the national association could come to the 
office of general manager better equipped by experience 
to direct its activities, and if Mr. Gibbs displays the same 
adaptability to this phase of the work that he has shown 
in athe? capacities, it is predicted that the National Asso- 
ciation of Stationers and Manufacturers will enter a new 


era of usefulness to all its members. 


Visigraph Typewriter in New Hands. 


The Federal Adding Machine Corporation of New 
York has purchased the assets, good will, etc., of the 
Spiro Manufacturing Company, manufacturers of the Vis- 
igraph typewriter. Further particulars of this transaction 
f the Federal’s plans wil! be presented in an early 





and 
issue 


-* L. G. Straubel Recovering from Operation. 
L. G. Straubel, president of the Automatic File and 

bedi Company of Green Bay, Wis., recently underwent 
a very serious operation for appendicitis and gall stones. 
For several days members of his family watched his condi- 
tion with anxiety, but we are happy to state that he is 
now doing nicely and that his recovery is assured. 

The company expects to move into a new factory about 
the first of this year. 


Remington Typewriter Prosperous. 


With an increased demand, which seems to indicate earn- 
ings of 1558 a share, and an advance in shares from 68 
to over 100, Remington seems to be on a firm foundation. 
Common stock, however, will probably not be put on a 
dividend-paying basis this year. The company preferred 
takes about $550,000 a year.—Business Digest and Invest- 
ment Weekly 

Art Metal Construction Dividends. 

Art Metal Construction, 15 cents a share quarterly, 
payable January 9, and 25 cents a share extra, wes 
February 28 to stock of January 9.—Chicago Examiner, 
January 1, 1920 
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Important Changes in Elliott-Fisher Organization. 
P. D. Wagoner Resigns as President, but Will Remain on 
Board of Directors—K. B. Schley New 
Chief Executive. 


P. D. Wagoner has resigned as president of Elliott- 
Fisher Company. He remained at Harrisburg until De- 
cember 31, after which he connected himself with the 


General Motors Corporation, with headquarters in New 
York. 

Mr. Wagoner will remain on the board of directors of 
the Elliott-Fisher Company. 














K. B. SCHLEY, NEW PRESIDENT, ELLIOTT-FISHER 


COMPANY. 


K. B. Schley, son of the late Grant B. Schley, who, in 
conjunction with the late Senator J. Donald Cameron, 
stood back of Elliott-Fisher Company from its inception, 
has become president. 

H. A. Foothorap, vice-president and factory manager, 
has been appointed resident manager, as Mr. Schley will 
continue to reside in New York. 





P. D. WAGONER, RETIRING 


PRESIDENT, 
FISHER COMPANY. 


ELLIOTT- 


The news of Mr. Wagoner’s resignation was received 
with deep regret by other officers and employes of the 
company. The fact that he will keep in touch with the 
more important affairs of this rapidly growing business 
by remaining a member of the board of directors is grat- 
ifying to everyone. 


APPLIANCE! 


_ /anua 


The managers of the various departments i the 
general office and factory have already pledged Mr 
Foothorap their confidence and co-operation. They all 
appreciate his ability as an executive and are optimistic 


about the continued growth of the business ng the 
future years. 

The rapid growth of the Elliott-Fisher Company du 
ing the sixteen months that Mr. Wagoner has been its 
president has been remarkable. New departments have 
been organized and several men of high caliber have 
been employed to get the results which Mr. Wagoner 


At the present time every department of this 
ertect 


required. 
industry is highly systematized and working 
co-ordinaticn with all other departinents. 
Sales have increased more than 100 per cent and the 
factory has been organized to meet the increased de 
mands made upon it. The enthusiastic spirit of the held 


11 


force convention in Harrisburg last summer stil 


revails 


Mr. Wagoner gives every employe a chance to merit 








promotion. Largely due to his efforts as chief executive 
there is an esprit de corps throughout the entire organiza 
tion difficult to find in any industry as large as this one 
H A. FOOTHORAP, VICE PRESIDENT AND FACTORY 
MANAGER, ELLIOTT-FISHER COMPANY 

Mr. Wagoner said that he was sorry that he must say 
good-bye to his many friends and associates in Harris 
burg, but the offer made by the General Motors organi 
zation made it his duty to accept. 

Convention of Royal Auditors. 

District auditors of the Royal Typewriter Company, 
Inc., met in convention to discuss the problems of that 
branch of the business, and to co-ordinate the work and 
effect close co-operation between the various branches 
through the efforts of the auditors. A trip, to the factory 
at Hartford, Conn., was a part of the convention, th: 
business sessions of which were held at the home offic 
in New York. The convention was in charge of Georg: 
L. Maurer, general auditor. The district auditors in at 
tendance were B. Schell, W. B. LaMar, R. | in 
and J. H. Collins. Mr. Crossman, the cashier Sa 
Francisco office, was also present, and during Ss visit 
was promoted to district auditor covering ¢ 
Coast territory. 

New York Concerns Merge. 

Clark & Gibby, Inc., office furniture and c: t suy 
plics dealers, 343 Broadway, New York City, recently 
purchased the stock and goodwill of the Wils Offic 
Furniture Company, 43 East Nineteenth street. The pro 
prietor, Mr. Wilson, experienced a nervous breakdown 
recently on account of pressue of business \ special 


sale of this entire stock commenced on Monday, D é eT 
15, and the stock was disposed of before the last of 
month when the store was closed. 


Os Te 3 


Trade Commission to Investigate Price Guarantees. 
The Federal Trade 
investigation of the growing practice among 
turers to guarantee their customers against a 
prices. The commission invites producers, manufacturers, 
merchants and consumers to declare their interest so that 
it may be known what parties should be represented in the 
When the commission has determined what 
parties are interested in the proceedings, they will be 
invited to present their views and observations in writing 
These will ultimately be published, and each contributor 
will receive a copy of the printed proceedings. The com 
mission will appeal to the various commercial and trade 
organizations for their views, and in addition invites the 
views of individuals. A general hearing on the subject will 
be held at Washington following the distribution of the 
printed report, at which those interested can be repre 
sented in person or by counsel. 


Commission has in preparation an 
manutac- 


: 
decline in 


proceedings. 


Typewriter Man Enters Motor Field. 

Fifteen years ago last November F. Willard Beck threw 
down the lines over the old gray team, took his trousers 
legs out of his boot tops, turned his back on the plow ane 
the cornfield out on the old Brown road in Henry county 
Indiana, and went to Indianapolis, where he landed a job 
as salesman for the Smith Premier Typewriter Company 
For fifteen years he remained in the typewriter business as 
ch manager for the Smith Premier and 
Following is a chron 


salesman and brat 
Remington typewriter companies. 


ological sketch down to date: 

Mr. Beck became a salesman for the Smith Premier at 
Indianapolis in November, 1904. In 1910 he was mad 
manager of the Indianapolis Smith Premier branch. In 


1 r 
» 


when the Remington and Smith Premier companie; 
merged, he was made manager of the Duluth office, cover 

e the upper peninsula of Michigan, northern Wisconsin 
and northern Minnesota. Here he remained until Decem 
ber, 1916, when he removed to Cincinnati, still remaining 


in a managerial position with the Remington. During 
1917 and 1918 Mr. Beck had charge of a district which 
embraced a goodly portion of Ohio, Indiana, Kentucky, 


West Virginia and Virginia. Early last year he discon 
tinued the management of the district office above men- 
tioned, and on April 1 removed to Indianapolis, where 


he took charge of a productive city territory as salesman 
In July last Mr. Beck decided to take up another line of 
and accordingly he has resigned from the Reming 
ton service to become secretary and treasurer of the Con 
solidated Garage & Sales Company, Inc., 926-928 North 
Pennsylvania street, Indianapolis, Ind.—a concern which 
occupies a large fireproof building in the best residence 
listrict of the city as a general garage and automobile 
salesroom, operating a used automobile and general auto- 
mobile repair business, control the distribution 
high class car and a medium priced car throughout 
Indiana. 

Mr. Beck extends his best wishes to his 
equipment field and assures them that the 
is always out at the new address 


work, 


soon to 
OT a 
friends in the 
office latch 


string 


Error in Chicago Contest Record. 


In the report of the typewriting contest at the Chicago 
Business Show, published in the December issue of Office 
\ppliances, an error was made in the official record. The 
winner of the fourth place, Miss Rose Hentchel, was said 
to have used an Underwood machine. Attention has been 
‘alled to the fact that Miss Hentchel wrote on a Monarch 
typewriter. 


W. J. Ewart Retires. 


W. J. Ewart has sold his interests in the Cottrell-Ebner 
Company, Harrisburg, Penna., and is going to take a 
vacation. He has annouced no time when he will be 


ready to resume business. Mr. Ewart was the organizer 
of the Cottrell-Ebner Company, and served as treasurer. 
Prior to organizing the retail business he was assistant 
treasurer and purchasing agent of the Elliott-Fisher Com- 
pany 


Wilsons Visit California. 

R. B. Wilson, president of the Wilson-Jones Loose Leaf 
Company, arid Mrs. Wilson spent the past three weeks 
in California. Most of the time was spent in touring the 
lower part of the state. A visit was made to the orange 


grove, which is Mr. Wilson’s side line to loose leaf. 
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Frank R. Welsh Joins the William Mann Company. 


Frank R. Welsh has been appointed general manager of 
the retail stationery department of the William Mann 
Company, 529 Market street, Philadelphia, Penna. Mr. 
Welsh was formerly manager of the stationery depart- 
ment of the Wm. H. Hoskins Company, Philadelphia, for 
thirty-one years. For twenty years he was also secretary 
of the company. Mr. Welsh will be remembered by mem- 
pers of the National Association of Stationers and Manu- 





F. R. WELSH. 


facturers as chairman of the loose leaf committee for four 
years. During the last three years he has been first vice 
president of the Philadelphia Stationers’ Association. 


Richmond Typewriter Man in New Field. 


R. R. King, Richmond, Virginia, manager for the Rem- 
ington Typewriter Company, has resigned to become 
general sales manager for the Safety First Manufacturing 
Company, manufacturers of “Bull Dog” couplings, col- 
lars and bushings, Alexandria, Va. 

Mr. King is a member of the old guard, having started 
his typewriter career in 1895 while a postoffice clerk in 
Danville, Va., acting as local agent for the Smith Premier 





KING. 


R.. BR. 


ewriters. In 1898 he accepted a road 
position for the Bar-Lock, his territory comprising Vir- 
ginia, West Virginia and North Carolina. At that time 
he was the first and only typewriter salesman on the road 
continuously in that territory, and attracted considerable 
attention by his unique and forceful demonstrations. He 
believed in demonstrations and “seeing the people.” He 
devised a special carrying case for his typewriter, and 
had it equipped with folding legs, so that he would never 
be handicapped for want of a table to put it on for dem- 
onstration purposes. Whether it be in an office, hotel 
lobby or on railroad train, he was always ready, and 


and Bar-Lock ty] 
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was a walking advertisement for his goods. He also car- 
ried with him a Neostyle duplicating machine which he 
used for advertising purposes in addition to selling them. 
He would secure the use of a window of the hotel if it 
was On a prominent street, cut stencils and pass out cir- 
cular letters to the people and also use the same letters 
in his canvass the following day. This method brought 
him many tips on orders and served as a good advertising 
medium. In 1900 he was made manager for a sub-office in 
Wheeling. In 1902 he was offered the Boston office for 
the Smith Premier company, which he accepted and re- 
mained there unti! 1904, when he was transferred to Phila- 
delphia as manager of that office,.and in 1905 was again 
transferred to New York, as manager of the New York 
office for the same company. He remained manager in 
New York until the consolidation in 1911, with the excep 
tion of one year, when he was out of the business. In 
1912 he was transferred to Richmond, as manager of the 
Richmond office, handling Virginia and North Carolina. 
Mr. King is an expert demonstrator of the accounting 
machine, and has done much in making his office rank 
fourth in total sales and volume in accounting machine 
sales of all the offices in the organization. 


Fine Prospects for San Francisco Show. 


Herewith is shown a picture of the Exposition Audi- 
torium, San Francisco, in which the first San Francisco 
National Business Show will be held, the week March 8 
to 13 inclusive, under the management of the Annual 
Business Show Company. 

The building, which is also known as the Civic Audi- 
torium, is said to be the finest building in the United 
States, and probably the finest in the world, for the pur- 
pose of an exposition of office equipment and business 
administrative devices and methods. The building is lo- 
cated in the Civic Center of San Francisco, in which are 
grouped several magnificent public service edifices, such 
as the City Hall, Public Library, etc. 

Although at the time of writing this news item, the 
San Francisco Business Show has not yet been given its 
first mail campaign announcement to prospective exhibi- 
tors, already a large portion of the space has been en- 
gaged for exhibits by prominent manutacturers who have 
exhibited in many of the shows previously held by the 
Annual Business Show Company in eastern cities. Indi- 
cations are that the San Francisco Show will be by long 
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odds the largest and finest exhibition of the kind 
held anywhere. The only reason, in recent years, that 
the business shows in New York, Chicago, Philadelphia 
and Boston have not been larger is that there is not suf 
ficient space in the buildings available in each city in which 
to accommodate more exhibitors. It is believed that this 
handicap has been overcome in San Francisco by obtai1 

ing the splendid Civic Auditorium for the exposition, and 
that there will be sufficient space to accommodate all con 
cerns desiring to exhibit. However, it seems certain that 
every square foot of exhibition space availab vill re 
engaged by exhibitors within a few weeks 


ever 


New Book on Selling. 
Wesley A. Stanger, who is widely known in the office 
equipment field not only from his connection with lead- 
ing organizations in a sales and managerial capacity, but 
as a writer as well, has written a work entitled ‘Personal 
Selling,” in which he presents many of the problems of 
salesmanship in an unique and forceful style. At the pres 
ent time Mr. Stanger is sales manager of the New York 
office of Thomas A. Edison, Inc. Important 
the work deal specifically and convincingly with the 


portions of 


mis 


takes that worry young salesmen. Actual cases are de 
scribed and fundamental errors are analyzed to the end 
that stumbling blocks may be removed from the path of 
the beginner. 

Mr. Stanger emphasizes the development of personality 
and gives some practical advice on the subject 

The work is written vigorously and entertainingly, and 
should achieve distinction in the field of business litera 


ture. 


Wyman Recovering 
Walter F. Wyman, sales and export manag Phe Car 


ter’s Ink Company of Boston, is now on the high road to 
recovery, after a severe attack of typhoid neumonia 
which has already lasted three months 

It is expected that in January he will forsake his home 
and take several weeks in the Green Mountains, before 
returning to his work. 

G. P. Blackiston has been appointed advertising man 


ager of the American Crayon Company of Sandusky, O 
Mr. Blackiston conducts an advertising service at Can 
ton, O. 























CIVIC AUDITORIUM IN SAN FRANCISCO, WHERE THE NATIONAL BUSINESS SHOW WILL BE HELD MARCH 8-13, 


——_ ~ —s 
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SPECIALIZATION AS APPLIED TO 


2 


MODERN BUSINESS METHODS 


Specialization has always been one of the greatest features of our business. 
We are not mere manufacturers of typewriter ribbons and carbon papers, but 
we manufacture in addition all the specialties used in the Office Appliance 
Field. 


We feature Carbon Rolls for all Adding Machines, Autographic Register 
Rolls, Carbonized Paper for every known purpose; Inked Ribbons for every 
device using same, regardless of what it is. 


The recent Printers’ Strike in New 
York placed many of the Magazines 
in a precarious position. How 
to get out the monthly number 
was a mighty problem, one very 
prominent Magazine devised 
the scheme of printing its pages 
by a photographic process, but how 
to get an original copy that would 
be so clear and distinct as to admit 


around the letter. In this emer- 
gency, we were applied to and not 
nly suggested, but provided a 
ribbon made of carbon paper. 
The impression from this car- 
bon ribbon stands out in bold re- 
lief on the paper, without the 
slightest blur or spread. This 
proved to be the solution of the 
matter and for several weeks now 







of the process was quite a problem, this Magazine has been printed 
the impression from a regular typewriter from photographic plates developed from 
ribbon would show a tiny halo or spread the impressions of this carbon ribbon. 


Scarcely a week passes by but that some invention requiring either an 
inked ribbon or a sheet or roll of carbon is not placed on the market. The one 
difficulty that we contend with is the fact that the Inventor proceeds to make 
up his machine without consulting us relative to the ribbon or carbon that may be used and 
the best manner to use it, but he designs his machine and when it is completed he takes up 
the question of the ribbon or carbon, and then we so often find that he has not made suffi- 
cient provision for the proper use of the most vital part of his machine, the producing end 
and which is made by means of either a strip of carbon, or a strip of inked ribbon. How- 
ever, in spite of these handicaps, we are usually able to adapt ourselves to his machine, in- 
stead of the machine adapting itself to its production end, therefore, our versatility in the 
manufacture of the many specialties should very highly impress the trade and establish in 
their minds the greatest confidence in our ability to provide their wants in the Ribbon and 
Carbon Line. 


See 


This, therefore, is the meaning of the slogan which we have used now for so many years. 


We suit every purpose. We fill every requirement. 


Buy of the original maker. 


MITTAG & VOLGER, Inc. 


Principal Office and Factory 
PARK RIDGE, N. J., U.S.A. 


BRANCHES 


NEW YORK CHICAGO SAN FRANCISCO CLEVELAND ST. LOUIS BOSTON 
261 Broadway 205 W. Monroe St. 35 Montgomery St. 326 Erie Bldg. Merchants Laclede Bldg. 160 Congress St. 


LONDON 
7 and 8 Dyers Bidg., Holborn, E. C. AGENCIES ALL OVER THE WORLD 
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Convention of Ink Salesmen. 

The most successful convention ever held by The Car- 
ter’s Ink Company took place at the factory in Cambridge, 
Mass., December Ist to December 5th, with a full attend- 
ance of salesmen from all parts of the country. The 
interest and enthusiasm manifested over plans for increas- 
ing sales augured well for the coming year. 

fhe convention opened Monday with a trip through 
the factory under competent guides, and the progress 
made in the production end of the businéss was brought 
out in every department. The making of the various inks, 
Cico paste, mucilage, ribbons and carbons came in for 
careful scrutiny and explanation, and the men were 
brought to realize the progress which had been made in 
this end of the business. The complete laboratories were 
of especial interest to all. 

Monday night the first of the entertainment features 
was held when the salesmen, their wives, and the execu- 
tives and their wives, were given a reception in the offices 
and recreation room of the factory. A buffet supper, con- 
tinuous music and a chance to meet in a social way those 
interested in the many phases of the business, served to 
make this one of the big spots of the convention. A program 
of community singing with moving pictures and a very 
timely talk by W. J. Rhodes, superintendent of the fac- 
tory, served to break whatever monotony there might 
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H. B. Sanger of the ribbon and carbon sales force was 
presented by Mr. Carter, in the name of the company, 
with a gold watch for having completed twenty-five years 
of continuous, meritorious service. Mr. Sanger responded 
feelingly. Reference was also made to the pleasing 
that G. F. Mesick, of the ink and adhesive sales force, was 


tact 


celebrating that evening the twenty-fifth anniversary of 
his marriage. 
We should not overlook the bowling match 


Tuesday evening, at which the Boston office s 
distinct superiority in both forms of pins, bottl 
dle, over the New York and Chicago houses 





The whole tone of the convention was most business 
like during the day, with a healthy relaxation in the even 
ings, and the men’ went away admitting that it would be 
hard to add anything to their enthusiasm and nfidence 
in results during the coming year. 

Indiana Stationers to Organize 

The opening months of this year are to see state 

wide organization of the stationers of Indiana It is to 


Sc¢ ype 


succeed the Indianapolis Stationers’ Club, and the 


will cover the trade in the state of Indiana M. S 
Thomas, general manager of the W. K. Stewart Com- 
pany, Indianapolis, is the prime mover in the new plan 











TRIENNIAL CONVENTION OF THE CARTER’S INK 


possibly otherwise have been in the reception part of the 
evening in a pleasant manner. Mr. Rhodes told of the 
efforts of the company in building on the human side 
among the operatives, showing conclusively that “Carter 
Inx” meant more than making ink—it meant a healthy 
and successful effort to aid in building men and women. 
The moving pictures included a long reel showing the 
complete story of the manufacture of the company’s inks 
from beginning to end. Dancing in the recreation room 
closed a most enjoyable evening. 

Business sessions under C. B. Gordon, general manager, 
were held morning and afternoon at the Boston City Club 
with special attention to sales policies, both on inks and 
adhesives and ribbons and carbons. One entire session 
was given over to an explanation of the extensive adver- 
tising plans for next year. F. W. Taft, advertising man- 
ager, showed lantern slides of past and future advertising, 
dealer helps and window displays, and told at length how 
they were to be used and what was expected of the men. 
The plans were greeted with great approbation. 

The formal meetings ended with a dinner at the City 
Club, at which R. B. Carter, president of the company, 
presided. He spoke in an excellent way of the men and 
their work and the ideals and hopes of the company. 

A sleight of hand performance, preceded by the award- 
ing of various well deserved but humorous prizes for 
various acts committed during the year. were among the 
events of the evening. Community singing was also an 
important part of the program. 


COMPANY, BOSTON, 


DECEMBER 38, 4 


MASS., 


He has served as secretary of the 
ers’ Club, but has given notice that he wil t considet 
continuing in that capacity. 


Indianay Ss Ol 


Mr. Thomas’ plan is to call a general meet 
stationers of Indiana, to be addressed by a reani 
from the National Association of Stationers and Mari 


It is expected that arrangements will be made 
to employ a paid secretary, so that the du 
important office will be carried out without prejud 
to private interests. Mr. Thompson 
are enough progressive stationers in the stat 
to permit of the organization of an active 
state body. 


facturers. 


belie ves t] i 


Tell It to a Lawyer. 


The Towa Bar Association’s committee lawyers 
office systems has made an extended report ommend 
ing the methods to be emploved by lawyers handling 
the details of their office work. Card index klers are 
called for, as well as loose leaf ledgers. One of the con- 
clusions follows: 

“Above all, we recommend that law offices adopt all 
possible modern labor-saving and time-saving equipment 
and appliances suitable to the size of the business. Di 


tating machines have proved especially valuable to many 
lawvers and will soon be as necessary in a law office as 
a telephone. Modern office equipment is as necessary and 
practical in a law office as in a store, factory, or business 


office.” 
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AKING a sheet of Carbon Paper 
or a I ypewriter Ribbon which will 
enable the best result to be obtained 

from the particular machine used, necessi- 
tates a diversified line, of which each 


number shall accomplish a special and 
definite purpose. 





PANAMA 


CARBON PAPERS and 
TYPEWRITER RIBBONS 


“The Line that can’t be matched” 


MANIFOLD SUPPLIES CO. 


BROOKLYN, N. Y. U.S. A. 
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Office Appliances’ Guest Book. 
_ Since the date of the previous issue of this journal th 
following gentlemen from this country and abroad have 
called at our office: 








j R. J. BICK of Houston, Tex. Mr. Bick has been a 
buyer for a railroad, but is now going into business on his 
own account. He will specialize on office devices 








C. R. TARBET, of the Anchor Paper Specialties Com 
pany, Kalamazoo, Mich., referred to the difficulty of ob 
taining raw materials: the same situation tail 


f 





line as in other lines He looks for a clearing situatiot 
in the near future 

JACQUES LE ROY. with M. Demarest, Paris, France 
Mr. Le Roy is a son of the proprietor of one of the lead 
ing commercial schools of Paris. He is in America to 
study the mechanical features of the typewriters and the 
duplicating machine of which his principal is the repre 
sentative. The commercial schools of France will have 
a powerful influence in creating a market for machines 


Mr. Le Roy is now at the factory of the National Types 


What National Adver- writer Company in Wisconsin, following a call upon the 


Multicolor Press Company of Chicago 


tising Means to V. R. SHATTUCK, Pittsburgh, Pa. Mr. Shattuck is 














an experienced adding machine man. He was in Chicago 
Our Dealers on business. 
E. G. SONGSTAD, Conrades Manufacturing Company 
St. Louis, Mo. Mr. Songstad was on his way to Gran 
. oat “7 Rapids, Mich., where for the month of January he has 
Prestige! National advertising charge of his company’s exhibit at the Grand Rapids 


furniture expositions. 


confers upon the dealers handlin 
P 8 D. F. BIGBY, Sundstrand adding machine, Seattle 


products thus singled out for at- Wash. Was in Chicago on business. He reports condi 
tention the prestige of beiag alive | tions excellent on the Coast. 

to present day currents of trade L. CLAYTON RIDGE, owner of the Flexi-File rights 

: ‘ for Canada. Mr. Ridge is an Englishman who has made 

and of selecting for their customers a fine record in Canada. He was in Chicago on business 
goods which are so reliable and de- in connection with his agency. 

vot : C. D. REIMERS, The C. D. Reimers Company, Fort 

pendable as to stand the spotlight Worth, Tex. Since the sale of the printing and litho 

of publicity. graphing business Mr. Reimers has concentrated on ma 

chinery and office devices and equipment. The business 

is developing rapidly and his company is becoming moré 


and more a factor in the field. Years ago Mr. Reimers 


Sales! This prestige promotes sales _3¢ 
was in the newspaper business; in fact, he still has some 


inasmuch as it directs nation wide holdings in a live newspaper and is one of the owners of 
attention to goods possessing merit an oil journal in Ft. Worth. His early newspaper work 
and which are so adaptable to wide was done in Iowa. Some of his most interesting experi 


use as to justify calling the atten- ences center in the free silver campaign of 1896, whet 


tion of a nation to their avail- 


r 


| 
Reimers was a reporter for a “gold bug” newspaper. 
R. M. PONTEY, Rebuilt Typewriter Company, Ltd., 


ability. Sydney, Australia. Mr. Pontey was in Chicago investi 
gating conditions in the rebuilt field. He was making a 

: 5 hurried trip to the United States for the purpose of buy 

Profits! The combined prestige ing machines and supplies. He is well known in Aus- 
and sales brought to dealers han- tralia as an office equipment man and for the practical 
work he performed during the war in the relief and en 


dling a nationally advertised line of ae Oo Ene } ' 
" , couragement of families left without usual support 
products, honestly priced, creates | -EORGE B. DEER. Sheld ney Pa ie 
dditional rofits throu h increas- GE IRGE B. rE -R, Shelc on . chool, Svdne y, US 
S par g | tralia. Mr. Deer is a brother of Andrew Deer, who has 
ing sales without a consequent several times contributed to these columns. During the 
increase of overhead expense. , | 


1 


war a younger brother was killed in battle not long after 





he had married a young lady in England. One of the 
objects of Mr. Deer’s trip is to visit relatives in England 

; and to make the acquaintance of his brother’s widow 
We will be glad to hear from pro- ; 

a nb: ; whom he has never seen. __ 
ee antag medi me yee pa HENRY J. MIX, of Mix Brothers, Havana, Cuba, 
in t coh wm pat des es an _ op- visited in Chicago January 8 Mr. Mix was on his way to 
aan et g hy ir —. Oakland, Calif., to confer with the Marchant Adding Ma 
pe Sos Po Tee PeBes.+ red chine Company. Mix Brothers represent the Marchant 

“* ; : : calculator in Cuba. 
famous Typewriter Ribbon—of Silk. “I1OE” A GOTTLEIB, manager of the Coast Typs 


writer Supply Company, Inc., of San Francisco, who called 
on Office Appliances December 19 on his way home aftet 
a visit to Cleveland and other points in this land of snow 


and coal strikes, says that Pacific Coast conditions are all 

| ‘ion right. The year 1920 is going to be a good one. There 

he [ ‘ I isn’t the chance, says Joe, to do the volume of business out 

west that can be done in the big eastern centers of popu 

WIBORG Compay 


CINCINNATI, OHIO, U.S.A. 


lation, but one is compensated by the more agreeable 
conditions which the Pacific Coast holds out to those who 
live there. The figures of business done in ribbons and 
carbons in Chicago are, he says, rather staggering, but he 
thinks of the mellow ocean breezes, the odor of the euca 
| lypti, and the vistas of peach and apricot orchards and 


vineyards, to say nothing of the orange groves of the 
——— = — southern section, and remains untempted. 
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It holds the UNDERWOOD TYPEWRITER above all 


others because. on merit.it has proved itself superior. 


Supreme in opr ~ACCURACY ~DURABILITY 
UNDERWOOD TYPEWRITER COMPANY i220. 


UNDERWOOD BUILDING NEW YORK,CITY 
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DOES BUSINESS SHOW PAY? 


AN EXPERIENCE IN A“SMALLER ITY 
BY EARL BULLOCK 


ranging in population from 100,000 to 500,000 Do the 

results attained justify the time, labor and expense on 
the part of the exhibitor necessary to staging a business 
show worthy of the name? 

\s publicity director of the business show held in No 
vember, 1919, at Indianapolis, Ind., and having seen the 
manner in which the show was handled, | convinced 
that it is possible to conduct a successful busi 
in the class of cities mentioned. 


I THE business show a paying proposition in cities 








less show 





. Sek | | ‘i The show in Indianapolis was an experiment and pro 
if¢ 4 ally it was the first held exclusively for office appliances 
lca en. ick i ; and equipment in so small a city. It was a s ess from 
~ /T| \\ \\ 2 the first day to the last 
. Pb SP FCS DS ey,” Four distinct features were noticeable in t prepara 





| . . ° . 

it tions for the show, and in my opinion these features 
| should be given particular attention in every show, but 
VEE especially shows in cities of smaller population. They 














were: co-operation, a spirit of service, organization ani 

publicity. It takes more concerted effort to put ovet 
show in a small city than in a large one. In the large city 
| ae you naturally find more interested persons and you d 
~ not need the percentage of attendance available that is 

ME Staplers dhe stontacd b required in smaller cities to make the show successful. 

a ert a pon aeuine devices —- The mrst act ol the Cmte CQ nt men be indianapo 
| judged. Other machines have been was to organize. The organization was called th Uiic 
placed on the market, a few put into Equipment Show Association It was formed pranary 
se, and then quietly dropped into ob- \ for the purpose of staging the show, but because of the 
use, anc ae iy. age close relationships established during the preparatory 
livion. Acme Stapling Machines are the i on fe ; ne ie og é ae ee 
- oldest, the simplest, the strongest, the work and the friendships made, it has be decided to 
yl ® | keep the organization intact. I am dealing th “‘orga 
best. P ization” first because it is first in the chronological order 
“ THE STATIONER who carries a com- ot things. A president, secretary and treasurer having 
plete line of merchandise—who knows y been elected, committees were formed; one on publicity 
he can fill any requirement and who one on entertainment and arrangements, and another on 


> 


admission. It is interesting to note that C. V. Raiser, dis 
trict manager for the Burroughs Adding Machine Con 
pany, was named president, while W. W. Brown, district 


rer t 


manager for a rival concern, was elected treasurer of the 


tion o* strength in his community and 

= mak the most profit. For his busi- 

1 ness, the Acme lin: of paper stapling 
aa 


[ j lets his trade know it, holds a posi- 


association 
\t the first meeting about thirty representatives of dif 


machines is a valuable adjunct. It has 
the features of reliability, convenience, 


! | re — — . ferent concerns manufacturing oftice appliances and office 
a The Acme No. 1 is the heavy service equipment were present. They all agreed to take space 
machine. Where samples of carpet, There were persons who laughed at the idea when it first 


+ 


started and declared confidently that the show would bi 


roofing and like materials are to be 
a farce, but several of these same persons were | 


bound it is a particularly useful ma- 


_\ chine. It holds 100 staples. 
~—» The Acme No. 2—The utility machine 


pesiegineg 


the secretary the first day of the show asking him to aid 

them in finding some place where they might exhibit, o1 

for business offices. It drives a broad, to make some arrangements whereby they might be pet 

| flat staple which easily perforates thick, mitted to occupy part of a booth already leased by som¢ 

Sem tough stock, yet holds thin paper with- one else. 

out tearing. This machine carries 50 The one thing that really aided more than any other 
staples. toward making the show a success, was the co-operatio1 

on the part of all exhibitors. The detail work was so 


wae The Sure Shot—The old reliable machine 
f | which can be used by the entire office 


divided that each exhibitor had something definite to do 
This created interest on the part of the individual. He 
felt that it was his show as much as anyone else’s. Fre 


quent meetings of the exhibitors were held at which the 


force and still preserve its good con- 
dition. It is the most economical per- 
manent fastening machine on the mar- 





ket, and it holds 100 staples. get-together spirit prevailed. At the first meeting a max 
- a s ’ imum amount to be expended was fixed and the budget 

The Midget Binder—Although this ma- system for financing the project was used. 

chine requires very little space on the It was decided at first that the show was to be primarily 

desk, ats usefulness extends over & for educational purposes and for selling as a secondary 

wide variety of needs. Every business consideration—in other words it was to be a service to 

office should have one or more Midgets the interested public. The exhibitors determined to mak« 


/ : * : , 
= in service. The Midget carries 100 the three days of the show a period in which to educate 
the employe and the employer in the mechanism, opera 
tion and general use of the particular appliance in which 
he might be interested. This idea was carried out in the 
publicity prior to the show and by the exhibitors them 
selves during the show. The public was made to under 
stand that it was being invited to be shown and not sold 
The resuit was that the public, feeling that hands wer 
not going to be thrust into its pockets, attended the show 

The publicity was started four weeks prior to the opet 


staples. 
DEALERS, Acme Stapling Machines 
= “yi advance your prestige and enhance your 
a profits. Write for full particulars today. 


| | Acme Staple Co., Ltd. 


1643-1647 Haddon Ave., CAMDEN, N. J. 


Kado Company, London Agents 
Canadian Agents for Scandi- 





\ __ Representative: navia and Finland, ing. It was backed up during the last week by both indi 
rr’ ere st. Peter st _ a goog vidual advertising and advertising on the part of the show 
* ‘Montreal Broadway, New York association, which found on inventory that it had some 

money left and could afford to use display advertising to 


boost the enterprise. The cost of the publicity, which was 
carried as a side line, was $100 and had it been paid for 
at the average rate in the three daily papers, the amount 
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We Can Help You Reduce 
Your Office Costs 


E CAN do it by showing you quicker, 
easier, better ways to perform many 
clerical tasks. 


For example: 


The Remington salesman can show you how 
to cut the time consumed in letter typing by 
nearly a full minute per letter—with no extra 
work on the part of the typist. 


He can show you how one machine can be used 
for every variety of form and tabular work—how 
the change from one form to another is made— 
instantly. 


He can show you how to save your adding 
costs, by eliminating adding entirely —as a sepa- 
rate operation. He can show you how to write 
your bills and add or check them as you write 
them. He can show you the same saving in a 
wide variety of accounting tasks. 


In these days when office costs are climbing the 
Remington salesman brings you a message of 
help. It will pay you to listen to this message. 
We believe he can show you how to reduce 
some of YOUR clerical costs. 


Remington Typewriter Company 
(INCORPORATED) 


374 BROADWAY NEW YORK 


Branches Everywhere 




























$$ ni 
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SUOUTEEEEAEE DOCU REEL EEE =| secured in these three publications alone would have cost 
= = nearly $1,500. 

= = In addition to the three daily papers of Indianapolis, 
= 4 news was sent from time to time to papers in the state 
os = and the club publications of Indianapolis, su as the 
= = Heart of Trade, the publication of the Chamber of Com 
= = merce; the bulletin of the Credit Association and the pub 
= = lications of the Merchants’ and the Manufacturers’ asso 
= P P = ciations. All were used to good effect and the value of 
= Letter Copies merit more study by the = publicity in such publications can not be over-estimated 
= executive than is generally accorded. = {or the very class of persons who are sought by off 
= ; = equipment men are reached effectively by these little 
= Too often he does not consider the = bulletins. Every day for four weeks prior to the opening 
= means until animportant letter copyis = r+ me show at least one story raeeerer in one of the 
= P e = daily papers. »"ome ot 1e arges advertisers were 
= discovered to be incomplete, or the car- = directly interested in the success of the project and this 
= bon copy was not corrected as marked = made publicity easy. 
= h ‘os 1 b h . = The show itself was not thrown open to t veneral 
= on the origina y the signer. = public. Only those with tickets could gain entrance to the 
= ‘ = hall. No admission was charged, but the association pro 
= Then, when too late, the executive = vided a man to take tickets and he enforced the orders 
= ‘ = that only those with tickets might enter. This action was 
= realizes that the carbon copy o press = taken to keep out the curious. Two weeks fore the 
= copy is not accurate enough or 1S illegi- = show opened, formal notices were sent to all business 
= ble He pockets his loss— maybe he = men, manufacturers and others who might be interested. 
= a , , * . = The classified sections of the city directory aid n col 
= profits by his experience and investi- = piling the mailing list. Enclosed with the announcement 
= gates the Roneo “No Water’”’ Copier. = was a postal card upon which might be stated the number 
= = of tickets desired. It was estimated that pri bly 12,000 
= ‘ ‘ = tickets ould be re ested, but the commit 5,000 
= Think of a system of accurate, faithful, = ("«'*, vou oe rean — 
= legible letter copies filed with incoming = Before the opening of the show more than 27,000 tickets 
= correspondence, that are true and law- = !1ad been requested and of this number m 5,000 
= a % = were taken in at the door. 

= ful copies of all correspondence dis- = Particular attention was paid to decorations and music. 
= patched. That is the Roneo result. = [hese items cost money, but they are worth all they cost. 
= a F wee r = Both lend a tone of refinement and dignity t show that 
= The insignificant, unimportant ac- = takes away the purely business atmosphere. Get a decor- 
= knowledgment is as Clearandaccurate = tor who knows his business and let him use his own initi- 
— he i ‘ ‘ ‘And = ative. Get originality into the decorations. Just because 
= ast e important communication. ( = the National Business Show happened to hay ecorated 
= who is to know when the ‘*insignifi- = ina certain manner, which design later was followed in 
= ” = Boston, Cleveland and Chicago, is no reason why your 
= cant letter is to be the key to a = particular show should be decorated in the sai manner 
= distressing situation!) = Get good music and keep the musicians playi1 

= = Owing to the smallness of the space avail: at 
= T R NE = ipolis. the booths were only ten feet squar« The asso 
= h f : ( ) = ciation, desiring to permit the greatest number of exhib 
= e = itors to show, agreed to limit the numb: aces to 
= “nN W 99 C 4 = any exhibitor to four. When the floor plan first was laid 
= @] ater opier = off, it was thought that forty-five spaces suff 
= = cient, but as the time drew nearer, more and more di 
= at = mands ‘re made for space by exhibitors who had t r 
= eliminates the use of water or carbon sheets. = chown that the show was certain to be a ertccess, and 
= It accurately represents the finished and = when the first day arrived, sixty spaces had been provided 
= signed letter or contract, to the most minute = and eighteen men were looking for space that was not 
= changes or correction. The copy fileswiththe = — b gy Ae —— ee char : 
— ‘ ‘ ‘ = ur ; e show 1e exhibitors exerted the seives to 
= correspondence it concerns and ismadeinan = 1. those attendine feel that the our 6 the exhihi 
= . , ” P = Mak Os c Q € le € purpos¢ O ex l 
= instant. In the Roneo “No Water Copier = tion was to demonstrate. W hen I was told that the show 
= are embodied the best features of allmethods = was to be a service to the public instead of a selling prop 
= W—and their drawbacks are omitted. = osition, I must confess I was skeptical. Having been i 
= = the newspaper game for twelve years, | reasoned some 
= = what like this: “Since when have business men become 
= The Roneo Way is the Better Way = so interested in the dear public?” Being unknown to 
= = about two-thirds of the exhibitors, | made some experi 
= — ments during the show, which experiments have given m« 
= = a different viewpoint on the modern business 

= = [ made inspection tours to those booths where I was 
= = not known. I expressed a desire to see a certain machine 
= = operate. I would be shown, the mechanism would be 
= = explained and I might be asked if my oft vas equipped 
= = with one, but more often not even this lead was made, and 
= = never once was I compelled to listen to a straight selling 
= = talk. 

= = In spite of its not being sought, business came. At the 
= = close of the first day a canvass of each of the exhibitors 
= = was made and invariably questions brought an answer to 
= = the effect that if the show closed that evening, the nar 
= = ticular exhibitor would have made money. Without any 
oS = attempt to sell, one equipment concern received voluntary 
= = orders for $1,400 worth of goods the first afternoon 

= = Just as an example of what good may result from sucl 
= Roneo Building = ashow: During the first evening, the president of one of 
= = the largest automobile factories in the United States came 
= 117-19 Leonard St., NEW YORK, N. Y. = past a booth occupied by an exhibitor displaying a ma 
= = chine for opening envelopes. The factory president looke« 
SSOUNORAAAAAUEAAOOEU EEO TAEEOOEEA TEER TEE Ee: = at the machine, became interested upon seeing the demon 
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Put Some Energy 
in the Bank 


Nerve force saved by operating an L. C. Smith & 
Bros. Typewriter is like reserve energy in the bank. 


The skillful mechanical construction including ball 
bearings at all points of friction and the quietness 


of operation conserve the mental and physical 
strength of the typist. This means energy stored 


up for time of need. 


Just how it is accomplished is told in a booklet 
entitled “Silent Smith."” Send for free copy. 


L. C. Smith & Bros. Typewriter Company 


Home Office and Factory, Syracuse, N. Y. 
Branches in All Principal Cities 
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With ROYAL Jnbuilt Card Devices ee 
. . A | 
theTypistCanWriteonaPostageStamp fF 
The three inbuilt card devices of the Tig 
' “Royal’—the Overhead Card Holder, Sta- 
, tionary Center Scale, and Twin Aligning 
|. Scales—assure the neatest and most exact 
*typing on the smallest cards, envelopes, 5 ae 
labels. And the typist can do this as quick- _ Lo [pare ¥ 
ly and easily as she handles correspondence. OS ome no 
ly and easily as she ence. TR the Work’ | 
» Royal” construction enables the typist to hs guraee be 
feed and guide any form of material simply, £ rs 
swiftly. “Royal” ribbon spool guards do 
away with the soiling of the fingers in re- : 
placing ribbons; “Royal” geared carriage 
tracks insure perpetually perfect alignment. 
ROYAL TYPEWRITER COMPANY, Inc. Meh - 4 
Royal Typewriter Building, 364-366 Broadway, N. Y. 5 4 
Branches and Agencies the World Over ’ ‘ 
fy Graph PE ‘ ‘aaa European Office, 75 Queen Victoria Street, London, E. C. 1 
Se ag Par . 
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Stration al told the district manager, who was in the 
,ooth, to come and see him the following Monday. After 
he had left, the manager told me that he had been trying 


to get an interview with this same man for four months, 


but never had be been able to get past the barrier of 
minor executives in the offices of the plant. 
Some idea may be had concerning the views of the 


exhibitors themselves on the success of this particular 
show by their decision to hold another in the autumn of 
1920. The organization is being held together and wil! 
be able to function at the next show even better than at 
the last because of experience gained. All wish to exhibit 
at the next show. 

If you have a strong organization, the individual units 
of which are co-operating with each other, if you have 
the spirit of service that is made known to the public 
through proper publicity, a business show in the class of 
cities mentioned is certain of success. 


Prominent Japanese Stationer on Way to London. 

S. Fukui, who during recent weeks has been visiting the 
United States, left on the 10th of January by way of the 
steamship Celtic, for London. Readers will recall that in 
the December issue of Office Appliances we reprinted in 
Japanese characters an item from Bugukai, which de 
scribed a dinner given in Mr. Fukui’s honor on the occa 
sion of his leaving Japan for his visit to the United States. 











S. FUKUI, OSAKA, JAPAN. 


He is president of the Japanese Stationers’ Association, 
and is one of the leading wholesale stationers in the 
Japanese Empire. He will look into conditions in Europe 
and will return home by the eastward route. 


Foreman-Bassett Company’s 85th Anniversary. 


In December the Foreman-Bassett Company, Cleveland, 
Ohio, celebrated its eighty-fifth anniversary. The com- 
pany traces its business life to 1832, and experienced vari- 
ous changes of name and management. The company 
has been actively identified with the industrial and civic 
development of Cleveland, as well as the adjacent terri- 
tory. It is represented by members in the civic, industrial 
and social clubs of Cleveland, as well as the various fra- 
ternal orders. 

In commemoration of the anniversary the Foreman-Bas- 
sett Company ran a four-page section in colors in the 
Cleveland News-Leader of December 7, 1919. In it was 
traced the history of the company; the facilities and equip- 
ment of the company were described. Various illustra- 
tions were printed, showing the departments of the store 
and manufacturing divisions. Portraits of officers and 
department executives were shown. The company was 
the recipient of many congratulations on the enterprise 


























Serving 
Your 
Customer 


in solving the problems peculiar to his par- 
ticular business is one of your most profit- 
able as well as important duties. The sale 
of filing supplies selected from stock but 
fitted for his specific requirements brings 
you good profit and gives your customer 
good service. By the use of “MAYVILLE” 
Folders in three different shades, a corre- 
spondence system can be divided under 
three general headings, regardless of the 
system of file guides. For example, blue 
may represent Production Department, 
salmon, Executive, and natural, Sales. Or, 
blue might be used for Western, salmon for 
Southern and natural for Eastern territory. 


Our national advertising campaign is 
building up a receptive attitude toward 
“MAYVILLE” Folders among users of fil- 
ing equipment. This is your opportunity. 
Write today for particulars, 


GEO. W. MILLAR &CO. , inc. 


284-290 Lafayette Street, New York, N. Y. 


Also makers of standard quality ‘**-AYVILLE” Die Wipi 
Paper, Adding Machine Rolls and *“*MAYVILLE’’ Treated 
Tympan and Offset Papers. 
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shown in the News-Leader color section, as well as the 
contribution to the printed history of Cleveland. Adver 
tisements in the section included representation of the 
various lines of office equipment carried by the Foreman- 


Bassett C any, as well as r of the manufac “rs 
EVEN THOUGH YOU ine cust caiadat and cadies tar the chery. 
DON’T FIND IT see eee 


A New Year’s Message. 


IN ANY CATALOG, The following timely message comes to us from Wil 
liam G. Whittemore, president of the Wholesale Station 


WE MAKE IT ers’ Association of the United States. We take pleasure 


In passing it on to the readers of this journal 





Our association enters the fifth year of its existence a 
full-fledged, powerful, active organization’ Although our 
membership list is not as long as we might desire, ney 
ertheless, our growth in this direction has been steady 
and we now number seventy-four active firms, located 


every section of the country, and including practically 
all of the leading wholesale stationery establishments 
of the United States. 


There is no reason, however, why we should not i 

5 * ‘ . a <: ‘ ‘ 
That’s our Specialty ~ clude in our membership every legitimate wholesale sta 
tioner in the country. As a co-operative, educational and 

a) . . . . . ° - 

Specialties protective organization its benefits are apparent Dues 
are nominal, And members or prospective members need 
not fear complications or legal entanglements of any 
kind, as our activities are all carried on strictly witl 


the letter of the law. Our “Objects and Purposes” were 
adopted as part of our by-laws, with this lew, an 
read as follows: 

Objects and Purposes. 

The objects and purposes for which the association is 
formed are to bring in closer touch those persons en 
gaged in the wholesale stationery business in the United 
States, to reform abuses existing in said business, to di! 
fuse accurate and reliable information, to procure uni 
formity and certainty in the customs and usages of the 
trade and thereby broaden the basis upon whic} bu 
ness is conducted; to appear and act for its members i1 
matters of adjustment, and generally to perform any act 
appertaining to the trade for the benefit of its mem 
not in conflict with the laws of the United States 


Write to our 
Designing Department 


The object of this association being to legitimately 
improve conditions through proper co-operation, along 
strictly legal lines, it is expressly understood that any 
rules or regulations that may hereafter be adopted shall 
at all times be confined to those matters pertaining 
trade usages and customs as to which there is no legal 
restriction in the matter of uniform methods as the result 
‘ of agreement between competitors, and which uniformity 
ecurity Envelope ©mpan — to greatly ro ge the industry. 

© se e have prepared a rather ambitious program for the 
=—=CT @° House of ‘Specialties coming veer pate I ask for the Sens" on operation of 
every member to help to carry it to a successful con 


2900 5th Avenue South clusion. 


Our fifth annual convention will be held in May at St 
I 


MINNEAPOLIS, U.S.A. Louis, Mo., and I can conceive of no reason sh 
physical incapacity for a member not attending. It will 
be the most important event of the year in the whole 
sale stationery world. St. Louis is centrally located for 
the entire country, and is even now preparing a recep 
tion for us that will be long remembered. One hundred 
per cent strong to St. Louis should be our slogan, and 
it is not too early to make your preparations 





to 








[ wish to impress upon the chairmen of our committees 
the importance of their work to the association, and urgé 
each committee to be particularly active during the few 





months that now precede our convention. 


1 


Our corresponding secretary's office is at the disposal 
of all our members and you are invited again to make as 
frequent use of its services as you care to. Any inquiries, 
or other service that we can do for you here in New York 











will be gladly and promptly taken care of. Chis also 
applies to our committees, which are anxious to hear of 
BRANCH OFFICES: conditions in your territory and to receive your sugges 
New York, 150 Broadway tions regarding the various lines they represent 
Detroit, 407 Congress Bldg. Again asking for your active co-operation during the 
Cleveland, 438 Schofield Bldg. coming year and wishing you all a most Happy and 
Chicago, 445 ist National Bank Building Presperous New Year, I am, 
San Francisco, 402 Ist National Bank Building Sincerely yours, 
WILLIAM G. WHITTEMORE 
President, Wholesale Stationers’ Association of the 
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CORONA TPE WRCTER (0 





Folding Corona—as simple as closing a book 


Until the advent of Corona, manufac- 
turers struggled in vain to produce a 
writing machine combining the efficiency 
of the standard office typewriter with the 
compactness necessary to portability. 


It seemed necessary either to sacrifice 
features essential to the convenience of 
the operator or to adopt mechanical 
designs which would reduce the speed of 


operation or lower the character of the 
work. 


This difficult problem is solved in Corona 
by using a folding carriage—an expedient 
making possible a machine which, while 
very compact when folded, is of proper 
balance and proportions when ready for 
use. It also permits the employment of 
a type bar of standard length. 


ts 


vu 


; CORONA TYPEWRITER COMPANY, Inc., GROTON, N. Y. 
' Consult your telephone book for address 


cd 
: ae of local Corona Agency 
ct 
Fy 
eee 
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"3 «A REGULAR HAND-OUT” 
3 ez * rs 27S C . 3 Lae 
Se te ee You can’t help making money if you stock Sunbeam. oo 2 
~~ eS, Sunbeam Art Eraser is a product far superior tojthe general run of cleaning r 
px Sgt substances used by draftsmen and artists, or in’the school, office, home, etc. he SS 
SSeS It is soft and uniform in quality and cleans ;the surface of any article eres 
agape thoroughly yet in no manner does it leave the surface rough, streaked or spotted. 4 Sk ise 
Re MT Sunbeam Art Eraser will outsell the other kinds ten to one—it lasts much : 
ae dag Was 275 longer than other articles used for the same*purpose and at the same time : 
ve. “t it gives better results. a eT 
3 ta ean The reason that Sunbeam has proved most satisfactory is in the fact that thoroughly scientific oy, d 
y ee Teta ee methods are pursued in’ mixing the ingredients—automatic machinery used in the manufac- 3e- 
{ 2 RL turing processes guarantees that each piece of Sunbeam Art Eraser is absolutely uniform. “sg Sut exter 
4, Reeita, Neer Let us mail you samples cf Sunbeam to test. Prices and discounts on application. oy gigs 
eon Gales wan ste We protect the dealer. hips : 
See Ee een Sole Distributor to the Trade , *. 
. 4 e oa te 


+ The CF Pease Compan ey 
Se 249 Institute Place Y oe 
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A Valuable Donation. 


Prominent Chicago Advertising Man Presents Rare Col- 
lection of Manuscripts to Evanston Public Library 


The Evanston public library has recently been enriched 
by the acquisition of a valuable collection of manuscripts 
one which is perhaps the most important gift the library 
has received. The donation came from Glen Buck and 
has been formally accepted by the library board which 
on December 5th passed the following resolution 

“That the library board express to Mr. Glen Buck its 
appreciation and thanks for the valuable and instructive 
collection of original manuscripts presented by him to the 
Evanston Public Library.” 

One of the most interesting features of this gift is the 
original of the manuscript of the hymn, “America,” 
thought to be the only complete signed copy in existence 
The collection is an accumulation of years and has come 
from many sources. Several of the manuscripts were 
given to Mr. Buck. He recently gathered them together 
and uniformly framed them and, rather than keep them 
in his Lake street home where they would be seen by 
few, he determined to give them to the community, par- 
ticularly to the children of the community, who use the 
public library more freely than their elders. With each 
manuscript is included a picture of the author, many of 
these being rare prints or original and inscribed photo- 
graphs. They add greatly to the interest of the collection. 
The following manuscripts are included in Mr. Buck’s gift 

Whittier, John Greenleaf. Original autograph manu 
script poem, signed. Framed with portrait 

Eliot, George. Autograph letter, signed. Framed with 
portrait. 

Longfellow, Henry W. Original autograph manuscript 
poem, signed. Framed with photograph. 

Riley, James Whitcomb. Original photograph from 
life. Framed with an autograph greeting. 

Washington, George. Document, signed with seal of 
the United States. Framed with full length portrait of 
General Washington and Washington bronze medal 

“America.” Signed manuscript by Samuel F. Smith, 
iuthor, with original portrait. 

“Ben Bolt.” Thomas Dunn English. Original manu- 
script, signed by author, with foot-note and photograph. 


Roosevelt, Theodore. Last letter of Theodore Rooss 
velt to John Burroughs. Framed with portrait. 

Lafayette, Gen. Marquis de Autograph sentiment 
signed. Framed with rare Lafayette medal and portrait 


Emerson, Ralph Waldo. Autograph sentiment, signed 
Framed with a wood engraving by Timothy Col 


Hugo, Victor \utograph letter, signed. In re. pre 
sentation of “Etrangere.” Framed with portrait 

Eliot, George \utograph letter, signed Framed with 
portrait. 

Burroughs, John. Signed and inscribed manuscript of 


lis poem, “Waiting.” Framed with signed and inscribed 


pl otograph. 

Lincoln, Abraham. Introductory note to secretary ol 
war, with original Brady portrait. 

Mark Twain—(Samuel L. Clemens) Autograph sent! 


ent, signed. Framed with original photograph. 

Whistler, James McNeil. Letter, framed with photo- 
craph by Mendl« ssohn. 

Whitman, Walt. Signed note, with portrait 


Bernhardt, Sarah. Original sketch of Sarah Bernhardt 
by herself, with two signatures—one in pencil and on 
in ink 

Thompson-Seton, Ernest. Author of “Wild Animals | 
Have Known.” Signed letter. with bear track Framed 


vith inscribed portrait with bear track. 


Indiana State Stationery Supplies. 

The Fort Wayne Printing Company, Fort Wayne, 
nd., was awarded the state contract for stationery and 
othee supplies, which includes typewriter ribbons, sta- 
tionery, envelopes, letter heads, pencils, court calendars 
and blank books. The contract also includes certain of 
the state printing jobs. 


New Englewood Desk Company President. 


An election of officers of the Englewood Desk Com 


pany. Chicago, Ill, resulted in the following: Bernard 
G. Olson, president; John Olson, vice-president; Walter 
Olson, secretary-treasurer. Ellis G. Durkee, the former 


president, resigned the first of the year 





NSTANT 
Reference File 


For Letters, Invoices, Requisitions, Back Orders, 
Follow-Ups, Bills of Lading, Stock Sheets, Ledg- 
er Sheets for Posting, or any other matter 
needing classification—alphabetical or numeri- 
cal Handles all Current Papers so they may be lo- 
cated Instantly. Made in all sizes and indexed as de- 

















Kohlhaas In-Sight Systems 


are made for every field, with standard or spe- 
cial indexes as required. Made for constant, 


quick reference, and preserve their effectiveness and neat 

appearance indefinitely Kohlhaas In-Sight Systems in- 

clude Address Files, Daily Reminders and Card Systems 

of ever character We help users solve their office 
rd problems 


Dealers are invited to write for proposition, 


The Kohlhaas Company 


Manufacturers 


480 Lexington Ave. 
New York 
— an 


31 W. Lake Street 
Chicago 
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What are 
your upper 
floors worth? 


N° DOUBT you consider your 
street floor worth as much as 
all the upper floors put together. 


This throws very little overhead expense 
on the upper floors, and any extra 


business you can transact through them 
is done at prop rtionately higher profit than 
that on the street floor. 


Users of Standard goods do not need to come 
to your retail store for them. If they know 
you sell them, they will be content to order 
from your outside salesman, or by mail; or 
telephone—in other words, through you offices 
on the upper floors. 


If they understand you are selling some other line, they 
may prefer to call and see them first. 


For 20 years Bushnell’s Paperoid Filing Containers have been 
Standard profit-makers in retail Stationery Stores—jfirst floor goods. 


Now they are ‘Upstairs’ goods as well. 


Alvah Bushnell Company 


925-927 Filbert Street 
Philadelphia, Pa. 
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TAAMMAA Elects Officers for 1920. 


The annual election of the Typewriters and Adding Ma 
chine Mechanics’ Aid Association was held December 26 
G. A. Willumsen was re-elected president. The remaindet 
of the official staff comprises 

H. R. Langham, vice-president (Elliott-Fisher Com 
pany); J. C. Kranz, treasurer (at large); G. H. Sievers, 
Sr., financial secretary (Remington Typewriter (| pany) 
G. W. Vogel, recording secretary (at large); C. H. Burg 


hardt, chairman, board of directors (Liberty Typewrite 
Repair Company); C. Gourlay, board of directors (Liberty 


Typewriter Repair Company); P. Carroll, board of dire« 
tors (Hillard Typewriter Company); R. Wood, board ot 
directors (Underwood Typewriter Company); J. Mulhall, 


board of directors (Underwood Typewriter Company) 
W. G. Thompson, instructor (American Can Company) 
George Sievers, Jr., marshal (Remington Typewriter Com 
pany); D. D. Goldstein, sergeant-at-arms 
[Typewriter Company); Harry Smith, sergeant-at-arms 
(Underwood Typewriter Company); W. H. Schmall, chait 


(Remington 


man on entertainment (Linde Air Products Company) 
E. G. Hawkins, associate vice-president (Underwood Type- 
writer Company); D. J. McCarthy, associate vi resident 
(Royal Typewriter Company); M. W. Wall, associate vice 

rresident (Remington Typewriter Company Roy Ray 

nor, associate vice president (Noiseless 1 ypewriter Com 
pany); Geo. Newcomber, associate vice-president (Elliott 
Fisher Company); J. C. Hughes, associate esident 

Hillard Typewriter Company); M. M. Edelst coul 
selor-at-law. 

Following is the personnel of the committees of the 
Typewriter and Adding Machine Mechanics’ Aid Associa 
ition: Out of Town—H. R. Langham, A. A. Wetzler; 
Finance—F F. Burchett, Earl White, A. Pool Public 


ity-—G. W. Vogel, H. R. Langham, J. C. Kranz; Auditing 
\. E. Taylor, A. A. Wetzler, O. C. Olsen; Entertainment 


W. H. Schmall (power to appoint sub-committees); Em 
ployment—G. A. Willumsen; Membership—H. R. Lang 
ham and associate vice-presidents; Sick Co1 ittee—H 
R. Langham and officers 

The Association made good strides during the latter 
part of 1919, having attained a membership o yre than 
SOQ) members in the United States. There are two 
branches, No. 1 at Kansas City, Mo., and No. 2 at Boston 
Mass. A legal department has been created by the em- 
ployment of counsel to represent the associatior Che 
presidency of the Boston branch was entrusted to T. H. 
Campbell, who was re-elected by acclamatio1 Chere are 
over 110 members. The president of the Kansas City 
branch was re-elected, F. Callahan. 

The empioyment bureau was active during e past 
year, supplying men for positions all over the yuntry 
One man was placed in Havana, Cuba. Employers are 


coming to rely on the bureau for men. 
R. M. Sutton, of the “flying squadron” of 


Security League, will address the membership at the 
Brooklyn headquarters, 8 Nevins street, January 28, on 
citizenship and education. This is the second of a series 
of lectures arranged by the National Security League 

The installation of officers of the parent branch was 
held at Brooklyn January 9, under the direction of C. 7 
Burghardt, chairman of the board of directors 

Boston Branch, No. 3, will hold the installation of off 
cers January 17 at 24 Hayward place, under the direction 
of National President G. W. Willumsen The following 
will be inducted into office 

T. H. Campbell, president; A. M. Phaneuf, vice-presi 


dent; A. Bjorkholtz, treasurer; H. White, financial secr: 
tary; Chester Rubner, recording secretary | R. Rock 
well and Edward Williams, sergeant-at-arms B. Bu 
chanan, marshal; H. Saunders, chairman on 
ment; G. M. Fox, A. B. Steel, D. J. Carroll, H. Shaw and 
F. Otto, as board of directors for 1920. 


Another Magazine Typewritten. 


The November 15 issue of “Nugent’s,” t garment 
weekly, was again typewritten, with even margins at left 
and right. Most of the advertisements ere hand 


lettered. 


A Furniture Exhibit. 


During January the Conrades Manufacturing Company 
of St. Louis, Mo., is exhibiting its new line of office 
chairs at the Manufacturers’ building, Grand Rapids, 


Mich., third floor, and on the eighth floor of the Mono- 
gram building, 1718 Washington avenue, St. Louis 
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The Noiseless lypewniter 








Sales Offices 
in America: 
Albany 
Baltimore 
Boston 
Buffalo 
Chicago 
Cleveland 
Columbus 
Dayton 
Denver 

Des Moines 
Detroit 
Indianapolis 
Los Angeles 
Minneapolis 
Montreal 
New Orleans 
Ottawa 
Philadelphia 
Pittsburgh 
Portland 
SanFrancisco 
Seattle 
Toronto 
Washington 















O THE OFFICE APPLIANCE 

trade it can now be said with conf- 
dence that The Noiseless Typewriter is 
no longer a theory or a dream but that it 
has become a fact. The proof of this 
statement is to be found in: 


1. An extraordinary expansion of busi- 
ness. 


2. The adoption of The Noiseless by 


many Companies which possess 
national and international standing. 


As regards to the establishment of agen- 
cies those interested should communicate 
with us before what is left of the more 
valuable territory has been allotted. 


The Noiseless | ypewriter 


GENERAL SALES OFFICES: 
253 Broadway, New York, N. Y. 


100% 
NOISELESS 








Sales Offices 
Abroad: 


Australia 

Brazil 

China 

Denmark 

Dutch East 
Indies 

France 

Great Britain 

Honolulu 

Holland 

Italy 

Japan 

Malay States & 
Strait Settle- 
ments 

New Zealand 

Norway 

Philippine 
Islands 

Panama and 
Central 
America 

Siam 

Spain 

Switzerland 

Sweden 








Company 


FACTORY: 
Middletown, Conn. 
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How Elliott-Fisher System 
Gives Accounting Control 
and Speed 


Bookkeeping is an exact science; one hundred per- 
cent accuracy is absolutely necessary. Elliott-Fisher 
System gives this accuracy, and in addition the greatest 
known speed in every kind of bookkeeping and account- 
ing work, as a result of the combination of operations. 


The accuracy of Elliott-Fisher bookkeeping comes 
from control; control not only by a series of dead 
checks on the various processes, but also control of 
the operator. Errors are spotted almost as soon as 
made. Every possible hole for a mistake to creep 
through is plugged tight by Elliott-Fisher control. 

The speed of Elfiott-Fisher bookkeeping comes from 
combining operations. From two to as many as fifteen 
different forms are written up at one time on the flat 
writing surface of Elliott-Fisher machines. 

This feature means cutting the work of days down 
to a few hours; it means getting statements out 
promptly, and making collections promptly; it saves 
time in auditing, since all records written at one 
operation must necessarily agree; it means a big sav- 


ing in discounts, turnover and salaries. 


Thousands of firms in every line of business, manu- 
facturing, wholesale, retail, public service, financial, 
municipal, handle their accounting or billing, book- 
keeping or book recording with Elliott-Fisher machines 
and Elliott-Fisher System and find that it pays. 

Write for booklet on your accounting work, or ask 
a representative to call. No obligation is involved. 


ELLIOTT-FISHER COMPANY, Harrisburg, Pa. 


Branches in 100 Cities 


Elliott-Fisher 


Flat-Bed System of Accounting-Bookkeeping-Billing-Recording 














Great Naturalist Visits in Evanston 


For several days Glen Buck, the well known advertising 
man of Chicago, was the host of John Burroughs, who ts 
egarded by many as the world’s greatest living natural 
ist Mr. Burroughs visited Mr. Buck’s home in Evanston, 
where he was interviewed by newspaper men, and mad 
several interesting observations and comments. Mr. Buck 
nd Mr. Burroughs have been friends for twenty years 
Among other things, the great naturalist predicted a hard 
winter because of the fact that several varieties of birds 
usually seen much farther north, have apparently been 
driven south into these latitudes by the severe weather 
of the northeri regions. These birds include the gross 
beaks—birds which are very rare in this latitud Mr 
Burroughs also found in Evanston the Bohemian wax- 
wings which he had also seen in the east th's year, but 
was surprised to find some in Evanston on his arrival. 
These birds, also, usually find their habitat much farther 


north. The naturalist was on his way to California 
where the wisteria will be in bloom only a few weeks 
longer and he wished to reach La Jolla before this flower 
fades. He is writing a book on his friend, Ralph Waldo 
Emerson, and expects to have it finished in Ju rhe 


last letter which the late Colonel Roosevelt wrote to M1 


Burroughs requesting him to come to the New York 
home to talk over the South American situation has been 
presented to the Evanston Public Library by Mr. Buck, 
together with some manuscripts by Mr. Burroug M1 
Buck gave his friend a silver and gold snuff box hich 
was once owned by Charles Audubon, the pioneer bird 
student | has the great educator’s name neraved 
1 if 
Mr. Burroughs, in an interview which he ¢g 
reporter of the Evanston News Index not long ag said 
that a League of Nations ought to be organized wit the 
United States as a member. but that first, we should have 
peace declared, and get that out of the way.. Mr. Bur 
roughs says that the only man in America he wishes to 
see president is Herbert Hoover. Mr. Burroughs told the 
following incident which occurred during the course of 
his friendship with the late Colonel Roosevelt He said 
“We were encamped in Virginia and great numbers ot 
flying squirrels came into my room at night and bothered 
me so much with their noise that I closed the windows to 
keep them out. But the Colonel would not have the [ttl 
animals out of doors, so he attracted them to his room 
and they bit him playfully throughout the night and the 
next morning he said he didn’t care if he had been bitten 


because he enjoyed the squirrels.” 


Organize to Stabilize Foreign Exchange. 


lhe American Bankers’ Association has announced a 
movement to aid Europe in the trade crisis, due to de- 
preciated exchange. According to Richard S. Hawes, 
president of the association, a national committee of the 
United States has been organized to consider European 
finance. All of the elements interested have participated 
in a conference, whose purpose was to encourage and 
press such plans of assisting the acute situation existing 
as may be formed through conference of this body oi 
men representing as they do the finance and industry of 
America. : 


From these gentlemen, together with other represen 
tatives of banking, industry, and commerce in the country, 
an executive committee of smaller size has been formed, 
which committee of the national committee on European 
finance, it is hoped, will meet shortly and attack vigor 
ously the questions so germane to the economic condi 
tions existing. 


VProminent on the national committee to stabilize ex 
nge are: 


New York—H. P. Davison and Thomas W. Lamont of 
’. Morgan & Company; Charles H. Sabin, Guaranty 
[rust Company; James A. Stillman, National City Bank, 
\. Barton Hepburn, Chase National Bank; Samuel Mc 
Roberts, National City Bank; James S. Alexander, Na 
tional Bank of Commerce; George F. Baker, Jr., First 
National Banl 


Chicago—E. D. Hulbert, Merchants’ Loan and Trust 
Company; F. O. Wetmore, First National Bank; Henry 


A. Wheeler, Union Trust Company - George M. Reynolds, 
en- 


Continental and Commercial; Charles G. Dawes, { 


tral Trust. 














Settle the Desk Question 


~ 7  |IFFICE FURNITURE 
O DEALERS through- 
gM, | out the country find 
wea Englewood Desks a 
source of profitable 
business. Their 
adaptability to the 
needs of the modern office make 
them ready sellers. 


is 














Englewood Desk Company 


5816-20 Lowe Ave. Chicago, IIl. 


Ie ALIVE TRAE NE 


Comet 
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H. J. ATKINSON, DENVER AGENT, SUNDSTRAND AD- 
DING MACHINE COMPANY, AND A. J. PEEDIN, WHO HAS 
JUST SIGNED AN ORDER FOR AN ADDING MACHINE IN 
THE AIR. 


Selling Adding Machines in the Air. 








The following letter from H. J. Atkinson, district man 
ager of the Sundstrand adding machines at Denver, Colo., 
is self-explanatory and describes an unique incident in 
the history of selling 

“An extraordinary sale was made the other day here 
in Denver, and | believe the circumstances will be of in- 
terest to you. 

“A. J. Peedin, owner of the Wyoming Tire & Rubber 


Company of Sheridan, Wyo., was in Denver a few hours 
on December 10. He wanted to spend the short time 
he had at his disposal in an automobile sight-seeing trip. 
Walking up the street from the depot some blocks he 


happened to notice one of our adding machine fn our 

st or happenes ce one yur a ig machines in ou 
show window. Being interested in adding machines, he 

stopped and received a short demonstration. Of course, 


a 
January Transfer Equipment we did our best to sell him a machine; but he said he 


was in a hurry as he wanted to hire a car in which to see 
the city. ! just happened to think that it is possible for 
one to rert an aeroplane for a few dollars and see the 


A you prepared for the transfer entire city in fifteen minutes. If I could get this pros 
business that belongs with the = 7 
filing units you sold this year? The 
need exists—you can develop the 
demand. You sold the Efficiency 
Filing Cases—now sell the transfer 
cases and guides that are a necessary 
adjunct. 











Efficiency Transfer Units are dust 

and rodent proof. Our locking de- 

vice makes it possible to build up ri 

stacks as much as eight or ten sec- 

tions high, forming rigid and acces- pe 
: 
F 


sible units. 


Write for catalog No. 107 and familiarize 
yourself with Efficiency Transfer Units. 


a 


Watson Manufacturing Company 
Jamestown New York 





Ww. C. HAMLER AND SON - Ee A FLIGHT DELIVERING 
PEN 
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The Typewriter 
of Exclusive Features 
MODEL 10 SMITH PREMIER 


F YOU haven't seen this model,a 
~ demonstration will be a revelation 
to you. 





- The instantly interchangeable plat- 
- ens, the tilting paper table which 
uF makes corrections easy, the combina- 
ihe tion Self-Starter and decimal tabu- 
xed lator, these and other exclusive 
. features will convince you that the 
Model 10 Smith Premier Typewriter 
| is the last word in new ideas and 
| new developments. 


And underlying all these features 
is the ball-bearing construction which 
makes the words “Smith Premier” a 
synonym for good work, easy work, 
and prolonged wearing qualities. 


Smith Premier Typewriter Co., Ltd. 
6 and 7 QUEEN STREET, CHEAPSIDE 
LONDON, E. C., ENGLAND 
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More Than 200 Different Kinds 


of Businesses Use One or More--- 


Banrett 


Portable 
MACHINES 


’S versatility and practical adaptation to the exacting demands of every line of bus 
ness makes it the most usable calculating machine on the market. From the smallest 
merchant to the largest office, the Barre tt has proven its worth many times ove 


Practical to a marked degree—and a real glutton for work. Its capacity is unlimited 
Pile on a mass of intricate work and the Barrett never weakens under the load—truly, « 
“thing of steel brains.” 


The two dominating features—printed proof and practical portability—offer a rang 
possibilities that makes the work of the operator a delight instead of a burden. 


Because of these, and other remarkable features, and the thorough dependability of it 
mechanism, Barrett users are always enthusiastic about this wonder of the busines 
world, 


The dealer or distributor who handles the Barrett Portable never fears the loss of a sal 
He KNOWS that the Barrett can meet the requirements of ANY business. 


Barrett Users Are 
Barrett Boosters. 


BARRETT ADDING MACHINE CO. 
Philadelphia, U. S. A. 
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pect to take this airplane sight-seeing trip, it would give 
me more time to get in my sales work. 

‘The idea of seeing the city in an airplane appealed 
to Mr. Peedin, so I called up the field and made an ap- 
pointment for half and hour later. Of course, I vol- 
unteered to take him out to the field in my car, which 
would give me the opportunity to talk adding machines 
some more. 

“After we reached the field we had to wait while they 
were warming up the motor, so I had Mr. Peedin almost 
ready to sign an order when the pilot signalled that he 
was ready to go up. We found it was customary to take 
two passengers so as to give the machine better balance, 
so Mr. Peedin invited me to accompany him. I had never 
been in the air, neither had he, so we enjoyed the ex- 
perience immensely. 

“After sailing over the city for fifteen or twenty min- 
utes we started back to the landing field. For some rea- 
son, Mr. Peedin thought of the adding machine and ‘hol- 
lered’ something to me that I could not understand with 
regard to delivery. I didn’t wait for any further inquiry, 
but took out my order blank and filled out an order on the 
dash of the airplane, handed the pencil to Mr. Peedin 
and he signed the order. 














Cc. A. PEARSON AND HIS AIRPLANE IN PEN DELIVERY. 


“The field photographer had taken a picture just before 
we left the ground, and we called him over after we got 
down and had a picture taken, showing Mr. Peedin, the 
pilot and myself, with the order in my hand. 

“T am sure that this is the first time an adding ma- 
chine was ever sold in the air.” 

In the December issue of this journal several other 
selling stunts by airplane were recounted. One of these 
incidents related to the work of W. C. Hamler, sales man- 
ager of the Atlantic Coast division of the L. E. Water- 
man Company, and C. A. Pearson, traffic manager, each 
of whom manned an airplane and delivered holiday goods 
during a serious congestion of express traffic. They 
traveled in this manner to points as far south as Havana, 
delivering goods to dealers in a score or so of Atlantic 
{ oast towns 


Stationery Imports Into India. 


\ published list of imports into India for the four 
months ending July, 1919, compared with the correspond 
ing months of 1918 includes the following imports of sta 
tionery: (1918) $848,070: (1919) $799,503 
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Gain Space for Crowded Offices 


You can increase the capacity_of a steno- 
graphic or clerical department by throwing 
out pedestal desks, tables and makeshifts, and 
installing the 





Floor space is saved, and machine efficiency 
is enhanced. Increased production follows the 
convenient placing of stationery supplies, and 
the correct height of the typewriter. Fre- 
quently several clerks are seen using a single 
typewriter, as the Uhl Steel Typewriter Table- 
Cabinet is mounted on casters for ready port- 


ability. A simple adjustment lever throws the 
casters out of play and makes the cabinet im- 
movable. 


The Uhl Steel Line 


is comprehensive, including stands for all office de- 
vices, large reference books, letter or card files, cat- 
alogs; also typewriter chairs, desk stools, factory 
stools, portable tool trays, factory dining room 
chairs, tables, etc. 

Send for the Uhl Steel Catalog, displaying the 
entire line. Service and convenience characterize 
our product. 


The Toledo Metal Furniture Company 


1218 Hastings Street, Toledo, Ohio. 
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ANNUAL DINNER OF THE DIRECTORS AND PRINCIPAL EMPLOYES OF THE BAZAR AMERICANO. CARACAS, VEN 
EZUELA, FOLLOWING A CONVENTION OF THAT ORGANIZATION. 


First Convention Dinner of the Bazar Americano. Money prizes in attractive wallets were then present: 
to the two heads of departments who had made the 
quotas for 1919. The first prize was awarded to Joss 
Humaran; the second to Jests Echeverria G 


Newspapers of Caracas, Venezuela, last month made 
favorable comment on what is stated to have been the 
first banquet of its kind in Venezuela. The dinner was 


one given by the Bazar Americano to the heads of its German Porras, in a few well-chosen words, compl 
departments in the banquet room of the Gran Hote! in’ mented the employes of the company on what they ha 
Caracas. One of the papers which gives an account of accomplished and the spirit with which they had worke 
the event and reproduces a photograph of those present and inspired those present to even greater efforts for th 
begins its story by stating that although the banquet and coming year. 

convention are common methods of inspiring increased During the convention, J. H. Schneider, special con 
effort on the part o1 employes ot commercial and indus- missioner from the National Cash Register (¢ ompany 
trial institutions in the United States, the first function of gaye an inspirational talk on the opening of the cas! 


the kind to take place in Venezuela is that held by the register department of the Bazar Americano and_ the 
Bazar Americano on the evening of December 3rd. The 
convention was opened with a speech by Enrique Arvelo. 
Senor Arvelo, in his talk, used a blackboard to illustrate 
his statements as to the figures which the department 


opportunities for the development of the use of the cas! 
register in Venezuela. Newspaper comment on the con 
vention mentioned specifically the extent to which the 


managers had set for themselves at the beginning of 1919. convention and spoke of a banquet scheduled by the Na 

Each department discussed in turn and comparisons made  tj5n9] Cash Register Company i aint nw ts wikel 

to show the extent to which sales for each compared with j,a,¢e peen invited the company’s oitinin a auée th 

the figures on a basis of actual sales up to and including neha j ; —_ 

October, 1919, and prospective figures for the last two a . ' 

months of the year. Quotas were then set for each de oasts were drunk to Senor Arvelo, the prosperity | 

partment for the vear 1920. the Bazar Americano, John H. Patterson, and to the 
The Bazar Americano handles such American office ealth and good luck of the banqueters 

equipment lines as the Remington typewriter, the Corona The fact that one of the newspaper editors who attende 

typewriter, the Dalton adding machine, the National cash the banquet spoke in glowing terms of the meeting, may 

register, and others. The firm maintains a main office at be accepted as sufficient testimony to its success. W 

Torre 4 Veroes No. 2, Caracas, Venezuela, and has congratulate Senor Arvelo and his co-workers upon thei 

branches in fourteen other cities in Venezuela and Col- successful introduction of so potent a morale-stimulati 


ombia. institution. 








TYPEWRITERS 











VIEWS OF THE NEW STORE OF THE OFFICE APPLIANCE COMPANY, 25 PLEASANT STREET, WORCESTER, MASS 
WHOSE OPENING WAS DESCRIBED IN OFFICE APPLIANCES FOR DECEMBER. 
Left Hand Picture—A View Looking Toward the Rear of the Store. Center—The Exterior. Right Hand—A Vi¢« from WiCtl 
Looking ‘Toward the Front of the Store. 


National Cash Register Company has developed the sales 
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NOD THEN HE WOKE UP 


It takes a terrible jolt to shake some 
men out of settled habits, ideas and ways of 


doing things—to make them see all around them, the 
forces that threaten production and profits, 


The printing situation in thousands 
of business concerns had to grow worse and 


worse and worse; the costs had to go up like the 


thermometer in the Sahara before they’d recognize the remedy 
though it was all the time right under their noses. 


But when they did wake up! You 
could hear the call for help from coast to coast, 
and there was just one answer, The Multigraph. 


Multigraph sales shot up way over 
the 200% mark—and every month the insistent 
demand of business beats the last month’s record. 


A single page advertisement in Met- 
ropolitan Newspapers (““‘HELP! Just where 
you need it—in your printing problem’’) flooded 
Multigraph branch offices with letters, telegrams, telephone 


calls and persona! visits. 


WHY? Because the Multigraph is the 
only existing solution of the printing problem in 
business—AN D BUSINESS HAS FOUND IT OUT. 


Almost every kind of printing you 
use in your business can be produced on the 


Multigraph—in the privacy of your own office— 


without long and irritating delays AND AT 25% to 75% OF 
THE COST OF ANY OTHER METHOD. 


Don’t put off looking into your printing 
problem. Get a line on what your printing costs— 
compared to what it used to cost. 


When you realize what that means in dollars 


and cents, you’|| reach for your hat or your telephone 
and get the other side of the story—equally good or better printing 


at far less cost and far greater convenience. 


You Can’t Buy a Multigraph Unless You Need It 
THE AMERICAN MULTIGRAPH SALES CO. 
Cleveland, Ohio Offices in Principal Cities 


THE INTERNATIONAL MULTIGRAPH CO. 
London, 15-16 Helburn Viaduct Paris, 21 Boulevard des Capucines 
THE MULTIGRAPH SALES CO., Ltd, 
84-88 Bay St., Toronto, Canada Offices in Principal Canadian Cities 








nted 


heir 
é | 


iphi 
had 

rked 
the 





‘om 
any, 
cash 
the 
cash 
con- 
the 
sales 
Na- 
hich 
the 














V of 
the 


ided 
may 
We 
heir 
ting 

















| 
| 


2! re MULTIGRAPA 


"“MULTIGRAPH SENIOR ee ccieent The Multigraph 








that turns out high quality printing end form typewniing avez 1880 E, 40th St., Cleveland, Ohio 

os averé av oO ro L0°/o bb WAT 8 8) J 
and easy to operate; rapid and convenient. Electrically driven, - all Pg Meee Ane . ‘ . 
with printing ink attachment, automatic paper feed, signature _ Perhaps J have been asleep. Show me what help I can get from the 
device, automatic platen release and wide printing surface. Easy Multigraph. 
payments if desired. 
a This is a wonderful- 7: . ° “Ys 

i\SS., MULTIGRAPH JUNIOR ly efficient equip F irm Our Line 18 . ES 
jnent for concerns which have a limited mepount of werk. It does — . p ts 

: orm typewriting and office printing and produces the same hig ry 

thin, quality of work as the Senior Equipment, but it is hand-operated Name Officia osition 
only and cannot be equipped with electric power, outemats pee ‘ oticaben 
and signature device attachments as can the Senior. casy Street Address T ee Rc AE _State .App- ™ 


Payments if desired. 
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This announcement was featured by us several weeks ago, but ! 
Note: its importance and the wide field of buyers interested, have 
Federal Adding Machine Corp'n. 


| * led us to repeatit 











e/1 National Experiment to 
Reduce Sales Expense - 
In Which You May Participate 


YOU realize that it has been costing 
you up to 45% of the price of every 

ding machine you buy, just to be 
induced to buy it? 


For years the established price of a 
g-column adding and listing machine has been 
$300 or more. Nearly half of this represents 
selling expense, but the Federal Adding Machine 
Company is seeking to determine by means of a 
national economic experiment, whether this price 


cannot be greatly reduced. 


We believe a great number of business men are 
convinced that alles machines are a necessity and 
are now ready to buy without having adding mach- 
ines sold to them by expensive sales organizations 
—and thus greatly reduce that expense. 


Every business and financial house east of the 
Mississippi will receive through the mails within 
the next two weeks, an announcement of the Fed- 
eral experimental selling plan—an offer of 1000 
standard $300 Federal Adding Machines at $222.50. 


We are doing this in order to determine the 
actual selling cost, and to establish the future sell- 
ing policy of this company. 

The “serve-self” idea is gaining recognition in 
all lines of business. That is, the wise economy 


of cutting out all expensive “frills” in getting 
merchandise into the consumer’s hands. 

By being your own salesman, you can save in 
selling cost. When that cost in the past has run 
as high as 45 % it means a real saving to you. This is 
the idea behind this ‘experiment, that we believe 
meets the new conditions and business needs of 
the present time. 


We would have no trouble marketing the Fed- 
eral along the old sales lines for $300. It is the 
“last word” in adding machines, designed by the 
veteran adding machine designer and builder, 
Charles Wales, as the crowning result of his gen- 
ius and experience. It is backed by a well-financed 
corporation, and is manufactured by one of the fin- 
est mechanical and engineering organizations in the 
country — Colt’s Patent Fire Arms Mfg. Co., 
Hartford, Conn, 


But we know that right now American business 
men are demanding that needless waste be elimin- 
ated in merchandising methods just as truly as in 
factory methods. 

Are we right? You, who use and need add- 
ing machines—would you rather BUY one for 
$222.50 or BE SOLD one for $300. 


FEDERAL ADDING MACHINE CORP’N, 
251 Fourth Avenue New York 

















In constant use for 
frve years by some of 
the largest corpora- 
tions in the East, in- 
cluding the Federal 
Government. Exact- 
ing tasks have proved 
its merit finally. 








chines. 


The Standard Federal “A” Adding and Listing Machine has nine- 
column capacity, eighty-one keys; 13-inch carriage; roll-paper holder; 
flexible keyboard; easy handle pull (motor equipment if desired). 
Only half as many parts in the Federal as in other standard ma- 
Stronger construction, standardized interchangeable parts. 
Every item visible. 


Adding machine service guaranteed. 
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Louis J. Reckford Pictures European Conditions. 


Returning on the liner “Lapland” L. J. Reckford, who 
has spent several months in England and France, accom- 
panied by his wife, gives some very interesting data. Mr. 
Reckford says that England is picking up her trade rapidly 
again and capital stocks of new corporations are taken 
rapidly by the public. The only trouble over there in 
his opinion was that the newspapers did not print any 
American news to tell the people what was going on over 
here. The Times had some good cable articles, but they 
all dealt with the peace treaty. 

In France very little was being done except at Lyons, 
and the people generally appeared to be waiting for some- 
thing to turn up. The factories were handicapped by the 
scarcity of coal. The French people were disappointed 
because the negotiations over the French alliance which 
were taken up by President Wilson had not gone further, 
and he believed that if the United States agreed to defend 
France if she should be attacked, that that nation would 


be very pleased. The American Lead Pencil Company 
has been established since 1860, and for the past thirty 
years has had the same officers, namely: L. J. Reckford, 


president; B. B Goldsmith, vice-president, and S. J. Reck- 
ford, secretary and treasurer. 





Weis Changes Trade Custom. 

Owing to the difficulty of obtaining definite quotations 
on much of its raw materials, the Weis Manufacturing 
Company has notified the trade that after December 19 
all orders will be accepted subject to prices prevailing at 
the time of shipment. This deviation from the company’s 
long-established custom of billing at prices prevailing on 
receipt of orders was forced by the company’s inability to 
secure advance supplies of raw material in sufficient vol- 
ume to protect its customers as had been its custom since 
the organization of the business. 


San Francisco Houses Consolidate. 

Payot, Stratford & Kerr and the Neal Publishing Com- 
pany, both of San Francisco, Cal., have joined forces under 
the name of Neal, Stratford & Kerr. The capital stock is 
increased, but there is no change in officers or employes. 

The two houses which have now combined enjoyed a 
fine business and a high reputation in the commercial sta- 
tionery and publishing fields of the West, and their con- 
solidation promises a wider scope and a still greater 
efficiency of service 


American Manufacturing Co. Has Chicago Office. 


A branch office of the American Manufacturing Con- 
cern, Falconer, N. Y., has been established at 1717 Re- 
public Building, Chicago. It is in charge of H. S. Kelsey, 
who has on display a complete line of the stationery and 
toy items manufactured by the company. 





Big Indexing Installation. 

The indexing department of the Boston Index Card 
Company of Boston, Mass., under the direction of T 
Clifton Nutting, have recently completed a large installa- 
tion of their “Russell Definite System” of filing in the 
offices of a large concern at Cleveland, a 3 

Joy in the Seymour Family. 

Mr. and Mrs. Fred P. Seymour, of Oak Park, IIl., an- 
nounce the birth of a daughter, Nancy Prescott, Novem- 
ber 26. Office Appliances joins with the stationery indus- 
try in wishing the young lady the best things of life. 


Jamestown’s Armistice Parade. 
_Like many cities of the United States, Jamestown, 
N. Y., celebrated Armistice day with a parade. The Art 


Metal Construction Company was represented by a 
float, in which office desks and files were shown, with 
members of the office force busy at work. 


Foreign Trade Course at Boston College. 


\ course in foreign trade will be given under the aus- 
pices of the Business Training Corporation at Northeast- 
ern College, Boston, Mass. The list of speakers includes 
Walter F. Wyman, export and sales manager of The Car 
ter’s Ink Company. The direction of the course is in the 
hands of T. J. D. Fuller, Jr., the executive of the Boston 
office of the Bureau of Foreign and Domestic Commerce. 





STAMPS MAIL 
MUCH FASTER 


KEEPS STAMPS ORDER 
‘Role .@ emt. me), | am -) ae: 





Vie) ] ‘ i = et 
i IZ... = 


You Don’t Risk 
a Cent 


The User is offered Multipost Equip- 
ment suitable to his needs on abso- 
lutely Free Trial—without a cent in 
advance or obligation. 


The Dealer can represent Multipost 
Equipment on a Plan whereby he 
doesn’t invest or tie up a single cent— 
where the full responsibility for the 
success of machines sold or delivered on 
trialrestsupon the Multipost Company. 


MULTIPOST 


Postage Stamping Equipment 





A necessity in every office and store 
where stamps are used; the unques- 
tioned leader in its field—oldest and 
proved most successful; growing in 
sales and popularity as its advantages 
are more and more recognized and as 
its National Advertising is sending 
heme the message of Efficiency and 
Economy to the multitude. 


It costs the User and the Dealer 
aksolutely nothing to find out what 
Multipost Equipment offers them. 


A letter, a post card—and you will 
heve scme interesting facts. 


Multipost Company 
Rochester, N. Y. 
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Globe-\ 


STRUCTURAL STRENGTH MODEL SAFE 


WITH THE UNDERWRITERS’ LABEL 








No. 301 
+ § Globe Safe 
me “STRUCTURAL STRENGTH MODEL 


Combines the “OLD LINE” Standards of Strength, as developed in the Safe Maker’s art for over a period of fiff 
years (i.e. STRUCTURAL STRENGTH), together with easy Portability and also Heat Resistance, for which it has bee 
awarded the “Underwriters’ Label.” 

Concerning fire protection, too much importance has been given to heat-resistance alone, because in modern builé 
ings the combustible matter is kept so low that intensely high temperatures especially for any length of time are unknow! 

Whereas, if a safe is surrounded by a lot of highly inflammable material, unquestionably the build 
ing itself will collapse long before high*temperatures have been developed, and STRUCTURA 
STRENGTH will have been required more than heat-resistance. 

The Globe-Wernicke Steel Horizontal Filing Cabinet Sections can be used inside these Safe 


She Globe-Wernicke Co. CINCINNAI 
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FE =9STRUCTURAL STRENGTH MODEL SAFE 
WITH THE UNDERWRITERS’ LABEL 


The FIRST REQUISITE in the building of a safe is 
“STRENGTH”—Strength in the frames, Strength in the outer 
steel walls, Strength in the inner steel walls, Strength in the door 
plates, Strength in the boltwork and Strength in the locks. 





Structural Strength is of paramount importance. A safe which 
is only fireproof is of little value if under the tremendous weight 
of a collapsing building it is reduced to a shapeless mass and its 
contents given to a fire. 

STRUCTURAL STRENGTH MODEL—tThe difference between 
the “Globe” and the cabinet type of safe is in the Globe Safe’s 
tremendous STRUCTURAL STRENGTH. Light metals afford no 
real strength, therefore the Globe Structural Strength Model 
Safe has heavy 2x2x% inch angular steel frames and heavy 
plates throughout. 


It has all the fire- 
resisting qualities 
of the ordinary cab- 
inet type of safe 
and over and above 
this the superior 
qualities of 
STRUCTUBSAL 
STRENGTH, as 
explained in Globe- 
Wernicke Cata- 
logue. 


The SECOND 
REQUISITE is IN- 
SULATION — The 
Insulation in the 
Structural Strength 
Model is the most 
wonderful insulat- 
ing medium that has ever been used for any insulating purpose. IT WILL 
NOT RUST THE STEEL PLATES. It will not cause swelling. It never 
loses volume, hence supports the outer walls of the safe from a crushing 
load, i.e. Extra Strength. It will not give off a combustible gas that dur- 
ing a fire might wreck the safe of its ideas. Full details in Globe-Wernicke 
Catalogue. 

THIRD REQUISITE—THIEF-PROOF QUALITIES—See Globe-Wernicke 
Catalogue. 


It has THREE BIG qualities that you expect to find in a safe 
FIRE PROTECTION—THIEF PROTECTION—STRUCTURAL STRENGTH. 


It has been adopted by the United States Government. 
It has been tested and bears the Underwriters’ Label. 
It has the Lowest Casualty Insurance Rate granted by the Burglar’s 


No. 303—Open 





od of fift 
t has bee 











lern build No. 303—Closed Insurance Underwriters’ Association. 

> unknow! It has all the security of the “OLD LINE” Safe with all the modern con- 
y the build STRUCTURAL STRENGTH MODEL venience and easy portability of the cabinet type. G-w 
UCTURA Globe Safe Ps. 


‘‘BUILT-TO-ENDURE”’ 
Ask for Globe- Wernicke Catalogue 9493 


hese Safe: 






Dealers everywhere handling Globe-Structural Strength M< Safes have the oer int ¢ You and your customer 
7 ° 1 7 . “ 
INNAI after examining it will have absolute CONFIDENCE in it It is THE Safe you ws unt ane there is more safe busi- Run 
ness in your town than you imagine. The World’s 





Business 
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he lor gest selling 


quality sehr i 
the world, 


ENUS 
PENCILS 


CD fi to ade 
hard and sche Gog 














We respectfully sug- 
gest that you go care- 
fully over your VENUS 
line and send an order 
in at once for your 
coming needs. 


The demand for 
VENUS Pencils is in- 
creasing every day. 
Our leading dealers in 
every part of the 
country are increasing 
their usual order cor- 
respondingly. 


Be prepared for an 
unusually large de- 
mand which present 
conditions indicate 
will be made on you. 


Take stock TODAY; 
make up and send in 
your crder. Then you 
wil! be sure to have 
plenty of the goods on 
hand. 





American Lead Pencil Co. 


220 Fifth Avenue, New York 
and Clapton, London, Eng. 
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October Exports of Typewriters. 
_ United States exports of typewriters by countries, dur 
ing October, 1919. By the Division of Statistics, Depart 
ment of Commerce. 


Countries. Dollars. Countries. Dollars 
Austria-Hungary ..$ 7,920 Dutch West Indies.$ 150 
Azores and Madei- French West Indies 285 
ra Islands ...... 164 Peastt ....... = 285 
Belgmum ........... 53,081 Dominican Republic 2,447 
Denmark ...... ... 11,138 Argentina .... .. 26,750 
RRA eee 225 Bolivia ... 2,594 
PEMOGO ncccccccces Wi Brazil ..... 107,974 
Germany ....:...-. wee Ce .cs 10,976 
ND nc dc ca eens ; 6920. Colombia 4.620 
Iceland and Faroe Ecuador ,228 
as ae git &« 1,382 British Guiana . 357 
BORO chaceicacect< aes Peru 3,43¢ 
Malta, Gozo and Urugu:z ty ; 3,464 
Cyprus Islands .. 515 Venezue 2,609 
Netherlands ....... 35,987 China . 12.965 
aS ee 20,975 Japanese China 10) 
see 6.461 British India 34.060 
Russia in Europe 40,400 Straits Settlements 7,888 
WE Yast dea wesc kes 53,124 Dutch East Indies 15.762 
Ae eee 32,450 French East Indies 5.561 
Switzerland ....... 39,273 Hongkong 2.620 
Turkey in Europe.... 53 Japan 7,280 
Enemnéd ... ..... 427000 Russia in Asia 4.844 
re 1594 Siam. = ; 65 
ae 226 Turkey in Asia 1,635 
eS See .. 116,749 Australia . 10,085 
Coste Mice ........ 957 New Zealand. ee 4.651 
Guatemala ........ 1878 Other British Oce 
PLOMGGPSS ......... 1,096 Ont .... 134 
ye ae 524. French Ocean 125 
lL ere 983 German Giecand : 75 
INN, vii. ate 0 5'5.5 68 Philippine preety 2.592 
ee aera 29,048 British West Africa 2 047 
Newfoundland and British South Africa 12,824 
CeeeeGOr ........ 357 British East Africa 334 
MINS a 554 oko ie 292. Canary Islands 781 
Trinidad and _ To- French Africa 5.193 
eee 367 German Africa 180 
Other British West Morocco ; ; 2,220 
Indies ...... ‘ 717. =Egypt... 1,738 
Come ...4 .. 18,087 — 
Danish W est Indie S 295 Total ........$1,494,840 
Shipments to Non-Contiguous Territories. 
DR oe ora og $ 1,216 Porto Rico < 2500 
PEWUOUEE osc cS eiiradan 970 


October Exports of Adding-Calculating Machines. 

United States exports of adding and calculating ma 
chines, by countries, during October, 1919. By the Divi 
sion of Statistics, Department of Commerce and Labor 


Countries. Number Dolla 
Peer os “y l $ 173 
TE i oo ais coronene k's oms .. 104 21,168 
ot es Ret ei aes 32 4,545 
EE eect es. a ee Bees 18 4.410 
DER OSE pe Pe et De ee ..1,043 16,466 
NE og ee as St ke Cae iene 15 2,715 
Se ere re ANS er Oe ee 2 612 
ET EE, a ee rg Oa 2 6 849 
POI gw detect 6 Saeaeeentalse.s 60 9 630 
Se Pee Soh a ena aie e od x wh 34 7,432 
eS ee ae ae Ln ae ea 245 47 809 
PUN donc wc ct ekweeves AS oe ae ee 56 13,192 
I ie 6 54 use meeuhe aaah me. 259 35,990 
ME ce. os ae a's os Da Bs Deore ee ween 26 996 
SITET FE Det + EE ae 3 484 
ID 2% adic. d 5 és: cis Sais ve o's eh ears l 294 
85666 5 Std Ceadine dene 4 902 
ye Se eR a 7 1,556 
IR a got. oe ne ee: eee ee ‘ 40) 8,383 
Newfoundland and Labrador....... 12 5.43 
3arbados Re cy ato nd at ad are Was Wa koe 68 300 
SO SEER a ee Seine J; &7 14.637 
Dominican Republic .......... ee 1] 1,979 
ed ts oe ge ee ae eons 64 12.46] 
EE lst aia a EE Se Mepra Rae 54 11.155 
RN eS ee eee ay: 72 12,195 
Sore sas ema ah egrets sb aati i. 3 900 
Uruguay ...... PierkAGch eid haahed Hd ees aco | ae 5,157 
aks sod be nee A wok <8 2 456 
OE SNE CT EET ee Te 10 2,495 
IT a Ae 3 57 


Other British East Indies............. Z 26 


900 
157 
456 
495 

57 


265 
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Old Hampshire 
Oupemriter Papers 


and 


Manuscript Covers 


Old Hampshire 
Mills 


Old Hampshire 
Bond 





A line of carefully selected “best sellers” 
comprising in addition to Old Hampshire 
Bond other grades, weights and finishes 
of relatively high quality. 

To see is to believe. 


Send for new sample book. 


FINE STATIONERY DEPARTMENT 


Hampshire Paper Company 
SOUTH HADLEY FALLS 
MASSACHUSETTS 


Makers of 
Old Hampshire Bond—Vellum—Lawn 


Mn) 
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TTT €6hDutch East Indies ................ She. a7 12,534 
i heh cde hades ay eNESS Reh Sheen ss l 140 
0) i  cicnesssosakwewns tis w0e 6 2,168 
— ee ce ee 23 4,230 
eas a Sida hdine ta new 25 803 
a re rere 46 6,245 
i Ce SEND. ose ss hea bdannsese 3 17 
se Seo rrr ee l 180 
= NT S550 Oe Uhre te MG a ke hee s+ re $297 412 


October Exports of Carbon Paper and Ribbons. 


United States exports of carbon paper and typewriter 
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= ribbons by countries during October, 1919. By the Divis 
= ion of Statistics, Department of Commerce 
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Addressograph Han 


dles All Forms— 


Dividend Checks to Shipping Tags 


Rgereyce the many profitable ways this 
world institution uses the Addressograph. 
In their numerous offices, large and small, in 
executive and shop departments, wherever 
names are copied again and again, the Ad- 
dressograph effects decided economies in time 
and money. Costly errors never occur. Uni- 
form neatness prevails. 


Concerns in all lines of business find the 
\ddressograph similarly indispensable. It 


Alddress 


TRADE “MAR 





prints names, addresses, and other data 15 
times faster than by hand from typewriter- 
style type easily embossed on durable metal 
plates. Names can be classified any desired 
way. Remarkable Selector Attachment auto- 
matically prints any classifications; skips all 
others. 

Do you realize the full possibilities of the Ad- 
dressograph in your business? Free trial of 
Hand Addressograph will reveal surprising ad- 
vantages. No cost, no obligation. Write us. 








903 J W. Van Buren St. 
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ONLY DIXON’S ELDORADO 


There is no ‘‘just as good.’’ 





Your customer knows this. 


| One of the 17 ELDORADO pen- 
cils is Aas ELDORADO. 





It eases and quickens his work. 
He knows it does. 


Reach him the precise 
ELDORADO he asks for. 


ELDorAD 


ee 















Made in 17 Leads 
—one for every 
need or preference 








HU 





Canadian Distributors -—A. R. MacDougall & Co., Ltd., Toronto 








JOSEPH DIXON CRUCIBLE CO., Pencit Dept. 98-J, Jersey Crry, N. J. 
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Norway 1,636 Colombia ...... 720 
Spain . 142 British Guiana 336 
Sweden .. 1,536 gee 1,876 
England ...... 26,952 Venezuela .. é 394 
British Hon be. 33 BO > -Gibe 4.04 <0 255 
Canada ..... 17,865 British India 198 
Guatemala 241 Straits Settlements 753 
Honduras . 14 Dutch East Indies 3,317 
Nicaragua ... ; 135 Hongkong 2,650 
Panama . ee eee 1,117 
Salvador .. 600 Australia 957 
Mexico 1,690 New Zealand .. 170 
Newfoundland and Philippine Islands. 4,480 
Labrador .. S 177 British South Africa 1,197 
Barbados .. 10 French Africa .. 819 
Jamaica: ss... 31 Egypt 319 
Trinidad and Tobago 462 — 
Other British West SoCal 2.6: ... .$87,458 
Indies ... 238 


October Exports of Cash Registers and Parts. 

United States exports of cash registers and parts, dur 
ing October, 1919. By the Division of Statistics, Depart- 
ment of Commerc 


Cash Registers Parts of 
Countries. Number. Dollars. Dollars 
Belgium .. ere ee $ 7,031 $ 47 
Denmark ee S 40 14,613 
France ... pau 80 22,101 
Greece ... ‘ cae ] 100 
Stary tos cits 6,023 202 
Netherlands a 26 2,094 354 
Norway ... ere 20,240 
Spain ..... Spies oe 6,587 44 
Sweden ... ; ee 32,798 
Switzerland . viotaral 83 21.695 
England «ies ea 530,650 6,762 
Ones .....> 9 asthe aee 3,790 28 962 
Honduras . 2 902 ad 
Panama : ideas 7 R80 30 
SS RS reer 5 1,079 54 
‘ul 39 7.687 
38 14,476 ha 
14 2,602 323 
7 2,1ee 
5 2,153 
256 
g 3 84 
l 290 
64 19,799 
] 5 
asus Lee 3,72 
Of ere) ee 9 4.050 
Philippine Islands . re: 10 1,269 
British South Africa...... 2 985 118 
| ch Africa i é. 5 1.664 
Total . .2,909 $735,273 $37,157 


Marchant Plant to Manufacture at Once. 
The Marchant Calculating Machine Company plant at 
Emeryville, Oakland, Calif., which was partially destroyed 
by fire in December, caused by a defective heating system, 
s already being rebuilt and in sixty days’ time will again 
ve manufacturing calculating machines, as the salvage 
of the most important tools, dies and jigs enables the 
company to start production at once. 

The Marchant plant, long a show place of the West 


Coast, was built in 1915 and had just reached a point of 


the highest production in the history of the company. It 
was considered by Government officials to house the hinest 
and most complete tool and die department in the West 

\ recent change in manufacturing methods demanded 
the installation of new automatic machinery, which was 
on its way to the West Coast at the time of the confla- 
gration. This machinery will be installed in temporary 
quarters until such time as the reconstructed units are 
finished The officers and directors are endeavoring to 


divert what stock is immediately available to the larce 


centers, where the demand for the Marchant has been 
greater than ever before. Service stations will be main 
tained in the principal centers, and the Marchant Calcu- 
lating Machine Company will endeavor to render as near 
a one hundred per cent service as possible. 





a tisfaction is the profit the customer makes on every 
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CREAM PASTE 
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ES One copy AFTER 
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THIS ISA TRUE CHEMICAL FLUID wa 
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DIAMOND ink COMPAN". 





Experienced users have the habit 
of coming back for more. A line 
(hat cffers gocd returns to dealers. 


DIAMOND INK COMPANY 


MILWAUKEE, WIS., U.S. A. 
New York Office: 265 W. Broadway 
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OPPORTUNITY 


For Typewriter Dealers 


No Dealer can meet all demands without Multiplex 
Hammond because of its many exclusive features. It 
cannot interfere with any other make of machine which 
may be handled. 


The only “‘WRITING MACHINE” in the world. 
Let us tell you why. 


The Multidlex is the ideal 
machine for the Business Ex- 
ecutive, Clergyman, Physi- 
cian, Scientist, Librartan, 
AUTHOR, Linguist, Professor 
and Student, and for docrat 
Correspondence and decretar- 





cat work. 


HEART OF THE 














mmo —=- Multiplex 
Hammond 


‘‘Writing Machine’’ 






Many 
Exclusive 
Features 


Latest Models 


Regular Multiplex: For the special require- 
ments of executives, authors, clergymen, physi- 
cians, druggists, professors and students. 
Mathematical: Writes all the characters re- 
quired for Mathematics. All other type shuttles 
usable on this model. 

Reversible: For writing Oriental as well as 
Occidental languages; from right to left, or 
from left to right. 

Variable Type Spacing: The only typewriter 
made having variable type spacing. Condenses 
typewriting from % to % space usually occu- 
pied for loose-leaf manual sheets, index cards, 
records, etc. 

Multiplex Copywriter: Variable spacing model 
for writing advertising copy. All sizes of type 
from 6 point to 24 point, “Display” type, with 
spacing to suit each. 
Portable—Condensed—Aluminum: 
For the traveler and home, weigh- 
ing but 11 pounds. Carrying case 
included. Has full capacity of 
regular Multiplex. 

The WAGNER Mechano-Numeric Index opens 
up a field for condensed and economic indexing. 
Data will be furnished on demand. 

Let us send you free our interesting booklet, fully de- 
——-s the unique features of this extraordinary ma- 
c > 


Hammond Typewriter Co. 
69t St. at East River New York, N. Y. 


REPRESENTATIVES FOR THE BRITISH ISLES 


The Hammond Typewriter Company, Ltd. 
75 Queen Victoria St., London, Bnagiand 
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New Executives for Eaton, Crane & Pike Co. 


The addition of a general, the return of two lieutenant 
colonels, and the appearance of the Crane name in person, 
have made changes in the list of executives of the Eaton, 
Crane & Pike Company of Pittsfield. Col. William H. 
Eaton, after more than a year’s service abroad with the 
A. E. F., retains his title as treasurer. Col. Winthrop M. 
Crane, Jr., also back from service, assumes the duties of 
secretary, and General Charles Brewster Wheeler has 
been elected third vice president, in charge of manufac- 
turing. General Wheeler recently resigned from the army 
after thirty years’ service. From 1908 to 1917 he was in 
charge of the government arsenal at Watertown, where 
enormous quantities of munitions are made. 

When America entered the war, General Wheeler es- 
tablished the supply division of the ordnance department 
and was then made acting chief of ordnance to succeed 
Gereral William Crozier. Later, he was selected as chief 
ordnance officer of the entire American Expeditionary 
Forces under General Pershing and served abroad from 
April, 1918, to July, 1919. Because of his long government 
experience in, and expert knowledge of, big production 
problems, he is without doubt qualified to render valuable 
service in this new connection. General Wheeler received 
the medal or the Legion of Honor from France last April 
and in November the Prince of Wales made him a Com 
panion of the Order of the Bath. The investiture took 
place on the battleship Reknown just before the prince 
sailed for England. 


Undeliverable Catalogues May Be Returned. 


Catalogues sent by advertisers may be returned to the 
sender or forwarded under an act approved November 19, 
1919, subject to regulations to be established by the post- 
master general. The act provides: 

That hereafter, under such regulations as the postmaster 
general may prescribe, fourth class matter of obvious 
value which is of a perishable nature may be forwarded to 
the addressee at another postoffice charged with the 
amount of the forwarding postage, and when such matter 
of a perishable nature is undeliverable to the addressee it 
may be returned to the sender charged with the return 
postage: Provided, That other undeliverable matter ot 
the second, third and fourth classes may be forwarded to 
the addressee or to such other person as the sender may 
direct, at another postoffice, charged with the amount of 
the forwarding postage, or it may be returned to the 
sender charged with the return postage, when it bears the 
sender’s pledge that the postage for forwarding and re- 
turn will be paid, such postage to be collected on delivery: 
Provided further, That when the sender refuses to furnish 
such postage in accordance with his pledge, the accept- 
ance from him of further matter bearing such pledge 
may be refused. 


W. R. Cummings Returns from Europe. 


W. R. Cummings, foreign sales manager of the Monroe 
Calculating Machine Company, returned on December 19 
from his extensive trip throughout Europe, having experi 
enced an exceedingly stormy passage. 

Mr. Cummings sailed for Europe during the latter part 
of April and has, in the meantime, visited virtually every 
country on that continent. He also made a short trip to 
Northern Africa. 

His original plans for continuing his business trip to the 
Far East and returning by way ~f Japan and Australia 
were given up owing to the fact .uat it was impossible to 
get passage to India. 

During his extensive stay in Europe, Mr. Cummings has 
made a careful investigation of trade and business condi 
tions generally. 


Dailey Convalescing After Serious Accident. 

William B. Dailey of the Megeath Stationery Company, 
Omaha, Neb., is now convalescing at his home, 3211 
Seward street, Omaha, after a very serious and painful 
accident, and will be glad to receive calls or to hear from 
any of his friends on the road who “make” Omaha on 
their travels. 

On July 19 Mr. Dailey met with the accident which has 
since confined him for most of the time to his bed. It 
occurred in the passenger elevator of the Woodmen of 
the World building. His left leg was broken just above 
the ankle, the right pelvis bone was cracked, and he sut- 
fered many contusions of back and chest. He was in the 
hospital for more than ten weeks. 
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Saxon Top Lock Yorkshire End Lock and Top Lock Norman Sectional and Solid Posts 


LOOSE LEA 
POST BIN 


TEMPORARY OR PERMANENT BINDI 





Identification 
Chart of 


: National : 
Baltic End Lock and Top Lock Post Binders Storage 5/16" and 3/8” Posts 


THIS is not a catalog, but an identification list, covering the Na- 
tional Post Binders illustrated and listed on pages 49 to 59 in the 
new Loose Leaf Catalog “M.” Each one of these types is made 
in a generous range of stock sizes. The only exception is the TURN 
LOCK Binders, which are not carried in stock, but are made up to 
order only. 








S-P End Lock Saxon End Lock Storage 3/16” Posts 





Celtic End Lock Turn Lock—Style No. 1 (4 Styles) 





NATIONAL BLANK BOOK COMPANY 
HOLYOKE,MASS. 
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WHY DO 
STATIONERS 


REFUSE ORDERS FOR 


SPECIAL FORMS 


THAT ARE 


RULED AND PRINTED TO COPY 


WHEN 


BetCt oO 


Is es specially equipped to handle ALL special work of every description? 
Do not ‘“‘turn down’ special ruled and printed forms. Send them all to us— 
the only houee WHO KNOWS HOW to make them and make them 
RIGHT. All printing and ruling to register. Tab cutting of every description. 


20 Years’ Experience Has Taught Us How. 


BOSTON INDEX CARD CO. 


BICCO BUILDING 
113-115 PURCHASE STREET—50 HARTFORD STREET 


BOSTON, MASSACHUSETTS 
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Merritt Now a Director of Graff Company 


Arthur H. Merritt of Boston, prominent in the adver- 


tising field of the Hub, a director of the well-known adver 
tising agency, the Franklin P. Shumway Company, a direc- 
tor in nine oth corporations and a member of the 
faculty of the Bryant & Stratton Commercial School of 
Boston, where he actively supervises the popular cours¢ 


in salesmanship and advertising, has become one of the 
directors of the George B. Graff Company—and he 
that he purposes to be a working director, too, not a 
figurehead 

For the last five vears Mr. Merritt has supervised the 
excellent advertising and publicity copy of the George B. 
Graff Company—work whose effectiveness and novelty 
have caused much favorable comment by dealers Mr. 
Merritt has had much practical experience in the commer 


cial stationery field. In his capacity as advertising and 
sales counsel he has been for a number of years closely 
identified with the marketing of well-known lines, such as 
inkwells, ink tablets, portable lamps and many other 


stationery lines 

Mr. Merritt recently declined one of the most highly 
paid publicity positions in New York City, preferring to 
remain in Boston and to continue devoting himself to the 
interests of New England manufacturers 


Woodstock Worked Double Shift in Coal Strike. 


When the coal strike restricted manufacturers in many 
lines, and made full time operation impossible, the Wood- 
stock Typewriter Company, Woodstock, Ill, met the 
emergency in characteristic fashion. The need for produc 
tion was imperative, as the factory was oversold and cus- 
tomers importunate. Power is normally obtained 
from a central station, and this source of supply was cut 
off on an hour’s notice. The factory machines are oper- 
ated on the drive system, and as thé motors were 
“juiceless,” a number of tractors were pressed into ser 
vice, and shortly production was resumed on two shifts 
of twelve hours each, utilizing the internal combustion 
engine as the source of power. The company operates its 
own lighting dynamo, so illumination was never lacking. 


were 


ground 


Coast Men Takes Supply Line for Big Territory. 


Joseph A. Gottlieb, manager of the Coast Typewriter 
Supply Company, Inc., 417 Montgomery street, San Fran- 
cisco, Calif., recently spent a few weeks in the East. Dur- 
ing his trip he visited the factory of the Buckeye Ribbon 
& Carbon Company at Cleveland and arranged for a large 
shipment. Mr. Gottlieb’s company has been appointed dis 
tributor for the Cleveland house covering the Pacific 


Coast, South America, Hawaiian Islands, China and Japan. 
The Coast Typewriter Supply Company was organized 
by Mr. Gottlicb about twelve years ago, soon after he 


went to the Coast He recently incorporated the com 
pany. “Joe,” as his many friends know him, went to Cali- 
fornia in 1907, where he has been identified with the ribbon 
and carbon business ever since. 


Typewriter Exchange Takes Larger Quarters. 


The Morse Typewriter Exchange Company, who for 
several years have been located at 407 Broadway, New 
York, have removed to 319 Canal street, where they have 
taken two entire floors, giving them greatly enlarged quar 


ters and better facilities for handling their business 

The company has developed rapidly and has established 
connections in the typewriter field in various parts of the 
world, their energies being especially devoted to the whole- 
saling and exporting of all makes of machines, both rebuilt 
and in the rough 
lhe business is in 
typewriter man, 
} 


pusiness 


charge of A. Morse, an experienced 
vho understands the detail of the export 
and is thoroughly acquainted with foreign as 
well as domestic needs. 


A. E. F. Records Filed in Steel. 

GF of the Genet 
hles of the A. EF 
lt took 


records 


al Fireproofing Company tells how the 
F. have been housed in steel filing cases. 
a 10,000-ton ship to bring home the “ov 
comprising reports of the daily routine of army 
life, special reports on men and of court martial 
trial cases, historical data, etc. A battery of 1,000 allsteel 
hling will preserve the y’s records of the 
operations of the great war, in the historical branch of the 
idjutant general’s offce in the Army War College build 
ing, Washington, D. C. 
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Ravenswood 


Glass Desk Pads 
Widen Your Sales Field 





Ravenswood Glass Desk Pad 
Highly-polished plate glass mounted on a base of 


heavy, well-seasoned board. The glass is retained in 
place by four ornamental, brushed brass corners. Look 
for the finger hole (patented) which makes it easy 
to insert or remove memos under the glass. Furnished 
with felt backs as an extra. 


You can sell them to practi- 
cally every user of office sup- 
plies. If you handle desks, 
you should be able to sell a 
glass desk pad with every 
desk. Thus you have a chance 
to sell an auxiliary that brings 
a good profit. 


Look for the 
Finger Hole 


Ravenswood Glass Desk Pads 
have a finger hole (patented) 
located in the front edge. The 
finger hole makes it easy to 
raise the glass without injury 
to finger nails, in order to slip 
memos under it—exclusive to 
our product. 


Get our printed matter, and 
prepare to carry these quick 
sellers. 


Ravenswood Office Specialties Co. 


Originatore of Glass Desk Pads 


CHICAGO 
We also Manufacture Rosco Glass Desk Pads 


1800-2 Newport Avenue 
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Books Received WWW 


The Foundation of Typewriter Speed. 
“The Fritz-Eldridge Essentials of Expert Typewriting” 
is a new voiume for the use of schools teaching typewrit 


7 
\) 1 : a O r ing. The authors are well-known in the commercial field 
Miss Rose L. Fritz has the prestige of being winner of 

forty official typewriting contests. Edward H. Eldridge, 
*h. D., is the director of School of Secretarial Studies, 
f the book 


Simmons College, Boston. The preparation « 

ft a Nh a 4 was collaborated in by Miss Gertrude W. Craig, assistant 
professor of secretarial studies at Simmons College. The 

book was published by the American Book Company. 
. Essentials of Expert Typewriting is designed to teach 
e W Tr l 4 e& Tr the correct fingering of the typewriter to attain speed 
and accuracy. A series of individual lessons is graduated, 
to give the student successive advancement in the location 
of the typewriter keys by the memory system. There ar: 
twenty-six lessons. Each succeeding lesson is a review 
of the preceding ones, and each word of a new exerciss 
contains at least one of the new letters introduced in that 
lesson. After the keyboard has been mastered the lessons 
are planned to give facility in writing. From this point 


“The World’s Best the lessons teach the proper method of es vom 
sater 


° ° ” fourth row of keys, the drill being on short letters 
Writing Machine full page letters are undertaken, special attention being 
devoted to margins, form of address, arrangement on 
sheet, addressing of envelopes, making carbon copies, etc 
A series of business forms concludes the lessons. The stu 
dent is taught the writing of letters, telegrams, duplicating 
machine stencils, bills, tabulations, rough drafts and legal 
and corporation forms. 

The book is illustrated with charts showing the stand- 
ard seventy-six character keyboard, and the eighty-four 
character keyboard. A page is devoted to a condensed 
description of the typewriter parts and their uses. Two 
charts accompany the book. A practice keyboard, with 
the guide keys indicated. The remaining keys are blank, 
to be lettered in by the student as she advances from 
lesson to lesson and increases her capacity \ record 
chart in card index form affords means of noting the 
advancement of the pupil lesson by lesson. There is also 
a convenient guide for measuring the lines on a page of 























typewriting, as well as samples of typewriter type. The 
book is printed on tough paper, and bound in a substantial 
cover. 


Some Furniture Markets of South America. 


An analysis of the furniture markets of some of the 
South American countries is contained in Special Agents’ 
Series No. 183, obtainable from the Superintendent of Doc 
uments, Government Printing Office, Washington, D. C 
It is also sold by the district and co-operative offices of 





the Bureau of Foreign and Domestic Commerce. Price, 
D i twenty cents. The book covers the field for office and 
Superior In esign household furniture in Argentina. Uruguay, Paraguay 


and Brazil. 


Superior in Construction Efficiency Studies for Individuals. 
“Personal Efficiency,” published by the Knox Business 
° ° os Book Company, is a volume calculated to inspire the 
Superior In Efficiency reader to bring greater efficiency into his work. It is 
pitched to reach high school students, as well as their 
elders, and the eighteen chapters are meaty in sug 
gestions as to how to increase the efficiency of the indi 
. vidual. A chapter is devoted to a series of questions 
No. 10 Model. 103 Inch Carriage which determine personal efficiency, which enables self 


with Rubber Cover, $110.00 analysis, and shows the way to improvement 
, 5 


“Accounting Theory and Practice.” 


Roy B. Kester, M. A., B. C. S., has completed his two- 
volumie work covering preparatory, industrial, corpora 


VICTOR TYPEWRITER tion and financial accounting. He is assistant professor 
of accounting, school of business, Columbia University 
+ The books are keenly exhaustive and bring methods down 
OMPANY to date. The Ronald Press published “Accounting Theory 

and Practice.” 


General Offices and Factory , 
SCRANTON, PA. U. S. A. Monthly Summary of Foreign Commerce Ready. 


The monthly summary of foreign commerce of the 
United States for October, 1919, and the nine months pre 
ceding, has been published. Copies are sold at ten cents 
by the Superintendent of Documents, Government Print- 
: ing Office, Washington, D. C 
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in Security Steel Office Furniture 
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801—The leader of one of the . af 
four lines of Security Steel Filing Security Desks and Tables are made in 
Cabinets. a large variety of styles and sizes 


d- 
ur 
ed 
vO 
th 
ik, 
m 
rd 
he 
so 
of 
he 
ial 





Security Steel Shelving is adjust- 
able to every need, It gives you 
special work service, yet elimi- One of the four standard sizes of the 
nates the special work problem. Lecurity Steel Safe 





The Security lines of transfer cases, card drawers, waste baskets and other 
accessories create additional selling features 


A new Security Steel catalog has just been published. Shall we send your copy? 


STEEL EQUIPMENT CORPORATION - 


Makers of the Complete Line of Security Steel Business Equipment 


AVENEL, NEW JERSEY New York Branch, 25 West 45th Street 
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The Man Behind 
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He recommends the Van Dyke Draw- | 
ing Pencil because he uses it himself 
and he knows. For rapid writing in 
manifold sales-books a Van Dyke with 
the H or 2H lead is just right. There’s 
a world of care and skill put into every 


VAN DYKE eencitscoo 








Pi: 


PENCIL 8S600| 


and when you use it, you get real pencil 
goodness. One or more of the 16 de- 
grees of lead will fit each man’s require- 
ments. Eberhard Faber quality makes 
America the home of pencil-worth. 


EBERHARD FABER 


Oldest Pencil Factory in America 
Factories: Brooklyn, N. Y. and Newark, N. J. 


Offices: New York Chicago Boston San Francisco 
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Book on Income and Excess Profits Taxes. 

Problems of income and excess profits taxes have been 
covered in a new publication by Col. Robert H. Mont- 
9 issued in two volumes by the Ronald Press Com- 
The volume on income tax procedure makes over 
excess profits tax procedure is a 
olumes may be purchased separately if 
paper, with sub 


ooTTnie ry, 
pany. 
800 pages, whil 
300 pages. The 
desired. The books are printed on thi 
bindings. 


book ot 


stantial flexible 


Christmas Eve at Avenel. 


Christmas was celebrated at the factories of the Steel 
Equipment Corporation in Avenel, N. J., on Christma 
when 300 employes met for dinner in the 
festooned with beautiful 
Christmas tree 


company res- 
taurant The restaurant was 
Christmas decorations and ornamented 
adorned each table 

it the conclusion of the dinner, gold 
mas tokens, were presented to each member of the 


pieces, as ( hrist- 


organization. 

The cordial spirit of 
sentiment which appeared on the menu card, as follows 

\ll of the fellow-workers of Steel Equipment Corpora 
tion wish each other a very Merry Christmas. Those of 
us in the office want to show an appreciation of the 
those in the factory have done during the past year, and 
hope that this dinner will express the spirit in which 
together.. 

back together upon the year that has 


fellowship was expressed in the 


work 


we 
we live and work 
Let us al! look 


gone and rejol 


{’ l 
+ 


Let us all look forward together on the New Year that 
s coming and rejoice. 

Let us be merry at the thought of the great things we 
have achieved and at the greater things that we are set- 
ting out to do. 

Security and happiness—let that be the hope of every 


one of us. 


No European Paper for American Market. 

[he American paper business has nothing to fear from 
European competition for a number of years, according 
to George A. Galliver, president of the American Writing 
Paper Company, who returned last month after a trip 
through a large part of Europe. Mr. Galliver visited 
England, Scotland, Ireland, France, Belgium, Holland, 
German, Czecho-Slovakia, Austria and Switzerland, and 
Italy had transportation | 


would have reached 


ab 


peen avail 
r¢ 

Mr. Galliver noted that the financial situation in Eu 
rope is primarily the cause for the depression and gloom 
prevailing on the continent. 
tinent into many different nations, with the various lan 
ideals, currencies and customs creates a situation 
\mericans proud that they do not ex 


The subdivision of the con 


guages, 
which should make 
' 


ist here. 


C. W. Knox, Jr., Royal Metropolitan Manager. 
C. W 


Knox has been appointed metropolitan manager 
of the Royal Typewriter Company, Inc. His promotion 
advancements beginning in 1914, when 
he entered the Royal sales organization Shortly after 
joining the Royal force Mr. Knox was placed i1 
charge of the company’s British organization in London 
This post he held until December, 1916, returning to New 
York and making quick progress as a “salesman plus.” He 
was the third winner of the salesmen’s diamond trophy, 
which is hotly contested for by the members of the Royal 
organization. 

When Mr. Kn 
\frican territory 
declaration of 
culty in securing 
well as traversing mine fieids and submarine 


follows 1 series oft 


sales 


x had completed his work in the South 
his return home was complicated by the 

1914, and he experienced much diffi 
passage, going through a blockade, as 
zones 


The Market for British Goods in the U. S. 

Anglo-American Trade, published by the American 
Chamber of Commerce in London, recently printed an 
article, “British Goods That Will Find a Market in the 
J | States.” A list of about fifty British products was 
ri chiefly in textile lines. In. the list was included 
“cloth for typewriter ribbons.” In offering this article the 
American Chamber of Commerce was functioning in ac- 
cordance with the objects of its organization. to facilitate 
the interchange of commerce between the United States 
and Great Britain. 
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A NEW STAR 


in the 


BUSINESS WORLD 





A M the Spool-O-Wire Stapling Machine. 
Just press my lever and I will fasten 

2 or 40 papers—cardboard, sack, cot- 

ton, silk or dress goods—I fasten 


them all neatly and securely. 


WILL fasten price tickets, pay envelopes, 
seed bags, pamphlets, programs and 
Wherever I ego I save 


I prevent 
Have me 


cataiogs 
time and temper. 
loss, delay and irritation. 
for efficiency’s sake. 


CAN do a heap of good work in your cus- 
tomer’s offices or factory. All that 
clips, eyelets or fasteners do— 

do better, quicker and cheaper. 


Spool-O-Wire Stapling Machine 
15,000 perfect staples from a 
spool of wire at a cost of about ten 
ents per thousand staples. 


Cheaper The 
Than paar 
PINS 


HUTCHISON 
—— . 





TRADE MARK 


FASTENER 


Let us demonstrate its good work at 
your customer’s offices or anywhere 
American els: 


Selling Machine complete. mounted on base- 
Price board, $22.50 


Extra Spools of Wire - - $1.80 each 


Several important sales territories 
open for capable representatives. 


Hutchison Office Specialties Co., Inc. 
501 Fifth Avenue - - NEW YORK, U. S. A. 
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55 Years of 
Steel-craft ‘ 


HE dealer who handles Van Dorn Grade “A” letter files 
can know that no better files are made—there is no file 
made stronger, no file built to run more smoothly. 








Van Dorn prestige was built long before steel office furni- 
ture was known. Van Dorn knows steel from blast furnace to 
cold rolled plate——knows fabrication from blue print to fin- 
ished product. 


The structural iron work of many of America’s finest 
buildings, the steel fabrication of the world famous astronomic 
observatories at Cordoba, Argentine Republic, and at Mount 
Saanich, Canada, the wonderful steel interior of Sing Sing pen- 
itentiary, and more recently the French “Renault” Fighting 
Tanks, are monuments to Van Dorn Craftsmanship-in-Steel. 

The same engineering skill and experience developed in 
the past 55 years through fabricating such notable structures 
are applied to the building of Van Dorn steel furniture. 


Sell a customer this Van Dorn File and you sell him a piece 
of equipment that will last as long as his business. It will 
“never grow old.” Drawers will always coast easily and run 
true as a die because the file is built by men who know steel and 
its fabrication. 


We will gladlytsend prices and detailed information 
to interested dealers in open territory. Write or wire. 


The Van Dorn Iron Works Co. 
Established 1865 CLEVELAND 
New York Office and Display Rooms: 318 Broadway 
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sare built into this File 


Explanation of 
inset photographs: 


Steel work interior 
Tombs Penitentiary, New York City 
with 352 Van Dorn Tool Proof Cells 
Steel Dome of Observatory 
at Cordoba, Argentine Republic 
Fabricated by Van Dorn 


Williamson Building 
Public Square, Cleveland 
Structural Steel Work by Van Dorn 


“Renault” Tanks at 
Van Dorn Test Field 


Sales-points 


= of choice cold rolled, re-an- 
nealed pickled, open hearth steel, 
fused by electric and Oxweld oxygen 
acetylene welding process. Satin 
Bronze Hardware. Hand rubbed enam- 
el finishes in olive green, grained oak 
or mahogany. Letter and cap sizes 
with or without push button auto- 
matic lock. 

Drawers travel on 10 roller bearings 
running on steel tracks. These steel 
supports which house the bearings ad- 
vance at half the speed of the drawer 
to brace the drawer against all strain 
or weight. Drawers will always run 
true asadie. Drawers give 24% clear 
inches of filing space and are equipped 
with positive lock compressor. 





Four Drawer Letter File 
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. The Changing Attitude at Business Shows. 


Ladson Butler, manager of the educational departme: 
of the Yawman and Erbe Manufacturing Company. r« 
cently commented in The “Y and E” Idea on the business 
shows which he had attended late in 1918—those at Ch 


cago, Indianapolis and Cleveland. He called them strent 
ous, stimulating and successful shows, full of serious i 
terest on the part of the buying business bli 
ake vas 

All three left no doubt in the mind of an observer that 
business men (and business women) are keenly alive to 
the necessity for progressive improvement even if present 
business conditions have allowed them to cease worrying 
for a while about their competitors. 

Years ago the vendor of up-to-date office equipment had 
two jobs. He had to sell two things. First, the idea that 
an improvement in methods and equipment was neces 
sary and desirable. Second, the idea that the use of his 
goods constituted a desirable and necessary improvem«e 

Job number one has almost been done away with, but 
not entirely. Job number two is the big 10b today. While 
we are rolling up our sleeves to tackle it let us give thanks 
that we may put all our energy into the on¢ hat instead 


of having to combat indifference, ignorance and apathy 
we find interest, intelligence and eagerness when we ar 
wise enough to work from the standpoint of the custon 
er’s good. Let us be thankful that intelligence, know! 
edge, training, cheerful aggressiveness and courage wert 
never as useful to us as they are today 


An Interesting Exhibit. 


The illustration shown here was reproduced from a 
photograph of an exhibit of the Stewart Office Supply 
Company ct Dallas, Texas, at the State Fair of Texas 


SUPPLY COMPA 
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FOx PORTABLE 


CHE New Fox Portable is the 
light, efficient, portable writ- 
ing machine you have been 

waiting for. “Self-folding,” sturdy, 

complete—practical in every detail, 
it has met with instant and enthu- 
siastic approval wherever shown. 


Mimt OCR APH 





w@mcoscore 








EXHIBITION OF OFFICE EQUIPMENT AT TEXAS STATE 
FAIR 


gq Every effort is being put forth to The booth exhibited filing equipment, efficiency office 
Bo . 1, . desks, mimeographs, addressing machines, envelope seal 
build + production on this model rapidly. ers and stamp affixers. This fair is held in Dallas ea 
: — year from October 6th to 19th inclusive, and it is believe: 
Now A Fox Dealership now includes one.of the largest, if not the largest, institutions of the 
included this as well as the Standard kind in America. Mr. Stewart states that although 
Models for office use, and a rainéd every day during the fair, with the exception of 
in a Fox P " three days, there was an attendance of almost one milli 
D nae Fox dealer can meet Every people. 
“eater typewriter requirement of Red C . Help Serbi 
; ? : : $s un erbdians. 
ship Every prospect. Think it over. ° ross Juniors Help 
. gift from the American Red Cross Juniors 1 
@ Desirable territory is being rapidly con- children b Serbia was shipped from Paris recently 
: . . “ae - which will enable the youngsters of the Balkan state t 
tracted for by reliable, established dealers prosecute their educational endeavors with the materials 
in all parts of this, and foreign countries. so necessary to the acquisition of the three R’s. Includ 


in the shipment was a hogshead of ink, 10,000 pen hold 


ers and pens, three thousand fead pencils, plenty of 


WRITE FOR DETAILS and slate pencils and school books. The ravages of wa 


did not spare the Serbian schools, and the materials fut 


; 
le+ 
Ld LCS 


nished by the children of America will go a long way) 
toward equipping the Serbian childrei for their sch 
work. 
TYPEWR ITER Ca Philippine Stationer to Visit the States. 
N_Y Offices Factory & Gen/ Wijas) J. S. Reis, president of the Manila Trading & Sup} ly 
2 fast 23d. St Grond Repids, Mich Company, Manila, P. I., is expected in the United State 





shortly. 
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An up-to-date National Cash Register gives 
: a merchant control of his business 


T forces each clerk, or the merchant 

himself, to make a record of every 
sale he handles. The record must be 
complete before change can be made 
or the transaction finished. 


The record of each transaction is 
brought to the attention of the cus- 
tomer in two ways. By the electric- 
ally lighted figures at the top of the 
register and by the printed receipt 
which she receives. 








The record is also printed and added 
automatically at the time the trans- 
action takes place. ‘These accurate 
records are the foundation of good 
storekeeping. 





to A merchant must have such records tocontrol his business and 
ot to make up hisincome tax report. An up-to-date National Cash 
wa Register gives them to him cheaply, accurately, and quickly. 


The National Cash Register Company, Dayton, Ohio 
ply Offices in all the principal cities of the world 
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HAIL, 1920! 


HE advent of the new year brings us 

pleasure in extending the season’s greet- 
ings to our friends, the Stationers, whose fine 
support throughout the past twelve months 
has made this the most successful year in 
our history. 


Your steadfast loyalty and generous co- 
operation are greatly appreciated and we are 
happy in having this opportunity to make 
public acknowledgment. 


And, that 1920 may bring you added health 


and woutth 3 is the earnest wish of 


The W. A. Sheaffer Pen Co. 


FT. MADISON, IOWA 


New York Chicago Kansas City San Francisco 


MANUFACTURERS OF 
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Labor Czars as Publicity Men. 


Are Red Labor Agitators Beating Advertising Men at Their 
Own Game ?—Extracts from an Address before The Adver- 
vertising Club of Baltimore —By Frank D. Webb, Adver- 
tising Manager of The Baltimore News. 





the Waldorf, in New York, two weeks ago last night. 

This was the one hundred and sixty-third Sphinx Club 
dinner in something like twenty-three years; and since 
the Sphinx Club functions very largely through dinners, 
it may be considered something of an expert on giving 
dinners and in the selection of after dinner speakers. 

There were but three speakers at this 163rd affair. 
These, however, set each other off in brilliant contrast. 
The first was the Honorable Bainbridge Colby, who talked, 
rather than delivered a speech, in a vein so serious that he 
seldom smiled and yet from start to finish held the ab- 
sorbed interest of his audience. 

Among other things he characterized certain types of 
strikes as criminal. Throughout, he was as intense as the 
present hour in American industrial life. 

Following him, in a vein of humor as light and lilting 
as a song, came Frank Crowninshield, editor of Vanity 
Fair, who almost lisped out one of the wittiest after 
dinner speeches that a New York audience ever enjoyed. 

It was comedy as subtle, in contrast with the first 
speaker and still more sharply in contrast with what was 
to come, as the Porter scene after the murder of Duncan 
in Macbeth. He described his early experiences as’ an 
advertising man, but in the occasional serious moments of 
his address, laid considerable emphasis on the high char- 
acter of the advertising and publication business of this 
country and its wonderful opportunities for educational 
work, opportunities enjoyed by probably to the same 
extent by no other nation today. 

The third speaker was Sherman Rogers, who appears 
to be something of a free lance on labor; and who opened 
his remarks by a statement that he felt out of place, 
the tuxedo which he stated he wore for the first time 
that night, apparently completing his discomfort. 

Rogers has the large knuckles of a man who has worked 
hard with his hands. And his face, from time to time as 
he talked, fairly writhed with the intensity of his feelings 
and his efforts to express them. But he gave the key-note 
to his views on the labor situation by expressing the 
opinion that when the railway men, to use his words, went 
to Washington two years ago, and, figuratively, presented 
a pistol at the head of the Government, saying, “We de- 
mand this and that, or we’ll strike,” they should have been 
told to strike. 

Rogers stated his convictions that a great deal of pre- 
ventable labor trouble originated right there, and has 
been going on and growing ever since through radicals 
having obtained at that time a false idea of what they can 
really do. 

Rogers began then to outline his own experiences as 
a laboring man. First, going into what happened to him 
among the lumber camps in the Pacific northwest just 
previous to the Seattle strike, at which time he was 
foreman of a gang of lumber jacks. “These men,” he 
said, “are mostly I. W. W.’s now, but as fine a bunch 
of men at heart as ever drew the breath of life. They were 
thoroughly contented and happy; better off with the six 
dollars a day they were making than ever before in their 
lives. And suddenly,” he said, “the whole situation 
changed—in a night. A band of agitators swept through 
the country and the next morning the men were out of 
hand.” He questioned his own particular gang, “What is 
the matter with you?” he asked. “Aren’t you satisfied, 
aren't you making high wages?” “Yes,” they sneered 
back, “we are, we are making six dollars a day; and the 
lumber companies are making sixty dollars a day out 
of each one of us.” There was no holding them. They 
went down to Seattle and took part in the strike. 

“This statement,” Rogers said, “that the lumber com- 
panies were making from sixty to one hundred dollars a 
day per man out of their workers was untrue. They were 
actually on the verge of bankruptcy, but the men did not 
know this. They had been told to the contrary, and they 
believed it. No effort was made, apparently, to set them 
right.” 

In Chicago, before the stock yards strike; in Pennsyl- 
vania, before the steel strike; in New York, along the 
waterfront; wherever he has been and had the opportunity 
to investigate, according to Rogers, the same general type 
of statements are made to the workers. “Yes, you are 


| ATTENDED a dinner of the Sphinx Club, given at 





TYPOCOUNT is the result of long and careful 
experimenting, based upon the requirements 
developed by machine bookkeeping. 


TYPOCOUNT has remarkable strength and 
flexibility. In addition it possesses a smooth, 
even surface that insures clear, sharp impres- 
sions from type. Only an extra durable grade 
of paper will stand the rough wear which re- 
sults from constant handling of the loose 
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TIOMEAN INS DGAR 


sheets. 


TYPOCOUNT Linen Ledger Paper is recom- 
mended by the makers of bookkeeping ma- 
chines. It has been tested by actual use and 
proves practically indestructible. It will not 
tear, crease or become ragged at the edges, 
and its unusual stiffness will keep it upright 
in the binder. TYPOCOUNT is made in buff 
only. It rests the eyes and does not show soil. 


Send for TY POCOUNT sample book 
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Byron Weston Company 


In the First Place—Weston’s Papers 


DALTON, MASSACHUSETTS 
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making so much; but your employers are making tet 
times as much per day out of your efforts.” These stat 

ments, he claims, have invariably been untrue, but he 
makes the point that a lie is as bad as the truth if the 
men believe it. He states, too, that literally tons of 
literature in their own language are going into the hom« 

of these men preaching the same false doctrine—witl 
never a word of the truth finding its way to them Phe 
public is apathetic and indifferent. The American Federa 
tion of Labor, with the rank and file sound at heart, seems 
scarcely more alert. 

Two to five per cent. of rotten apples are ruining the 
whole barrel. He quoted Foster and other labor agi 
tators time and again from their various published utter 
ances, in which they urged the I. W. W. and the direct 
action groups, to sink their own identity, to disintegrat: 
but to join the American Federation of Labor and smash 
it from within. ; 

The Literary Digest for October 25th, q 
Rogers from the New York World as follows 

“Approximately 300 strikes are now in effect in th 
United States and Canada. The most peculiar phase of 
the situation is the fact that nine-tenths of the present 
strikes are outlaw walkouts, and as a result, the conserva 
tive leaders of the American Federation of Labor are 


| SEI eS ANE Sp 5 greatly concerned over their loss of authority.” 
Mr. Rogers summarizes the results of his investigations 
as follows: 
“1. The present unrest is not caused by economic dis 
turbances. 


7 7 
Economize by buying “2. Working men, generally speaking, are saving more 
American history 


momey than at any time in the period of 


oo 


1otes Sherman 





= 


Pe) ee ee ee 


i And in proportion to the cost of living, are receiving the 
t e est highest wages ever paid in this country 
“3. Nine-tenths of the present epidemic of strikes is 


the result of a wide-spread campaign, headed by a skill 


‘ . ° fully conducted, methodically organized body of revo 

O intelligent business man lutionary leaders, whose sole object is the disruption o! 

ill e . b b the present social system. Their campaign of slanderous 

will trv to economize y uy- misrepresentation, intended to cause suspicion and class 

r < ~ hatred, is being vigorously waged throughout every city 
ing cheap office furniture. When village and hamlet throughout the United States 

a customer comes into vour store “4. Conditions will rapidly regain normality as soon 

. . as there is a concerted movement among loyal Americans 

and asks to see your best In office to acquaint working men with the truth in the same man 


|| tables, show him St. Johns. They | |] 2crarien ih ‘wees tench them with gross misrene 


are sure to lease the discerning Apparently, the American Federation of Labor is larg ly 
- A 7 like the public, and is being swept along by the radical 
buver. BE elr massive, simple ; five, or four, or three per cent., or less. which is rapidly) 
. . . gaining control; which, in fact, has already apparently 
designs, their convenience and gained control to such an extent that the leaders can no 
he : longer govern their men. who are yielding to radicalisn 
adaptability to modern business more and more in the effort to hold what influence they 

life, appeal to the practical busi- st ae ee 
f . All the while nothing is being done to meet the adver- 
ness sense. These tables tell tising drive of radical agitators, to save decent labor, as 
: h . f li d b 1° well as ourselves, from what they are driving us towards 
: their story 0 qua ity an ulit-in- A lot of us, apparently have felt that this thing is a 
- disease; that the country is sick: that there isn’t any 
worthiness ata glance. thing special that we can do about it: that we must just 


wait until the country gets over it 
As I listened to this speaker at the Sphinx Club dinner, 
however, I came more and more to believe that this thine 
St. Johns Table Company isn’t a disease except to the extent that a very small 
. . 2s noisy. poisonous minority of men, who gain—and expect 
Cadillac, Michigan to ma more by it—are vigorously engaged in spreading 
disease germs. 

They are using advertising for this purpose, very bad 
advertising, because it is generally so untrue. But it is 
getting results and we are letting them get away with it 
Instead of letting them make money out of it, because 
they are so successful—let’s see that they don’t make 
money out of it because they are so unsuccessful. Instead 
of its being an occupation paying better than any possibl 
honest work could pay, let us educate the masses of Ameri 
can Labor through advertising until this business of being 
an agitator becomes one of extreme peril at the hands 
of the would-be dupes; alongside of which, almost any 
honest occupation—no matter how moderate its pay 
will look good ky comparisen. 














ES Cain! EET EN OE 





Rogers mentioned a number of Cleveland firms, in which 
locality there has been a good deal of labor trouble, and 
which banded together for the purpose of putting the facts 
before their employees. This group included among 
others, I believe he said, the Hydraulic Pressed Steel 
Company. Instead of hand-picking their labor and keep 
ing those out who were apt to make trouble—they invited 
them in. The more radical they were, the more the com 
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ter When the Busy Executive Types his Memos and Instructions to 
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. enough to be easily moved 
re wherever and whenever desired. 
vO- Its use will increase the personal 
dies efficiency of the Busy Executive 
lass and that of his entire Staff. It 
set de economizes TIME, SPACE AND 
oon MONEY, for it is but HALF the 
ney SIZE, WEIGHT and COST of 
pre- the ordinary office machine. 
rely 
ical 
idly 
t] one eonn, ene ¢ - ° e ‘ ‘ - 
a0 The CENTURY is equipped with all essential devices for the use of the oper- 
_ ator, such as back spacer, margin release, automatic ribbon reverse, etc. 
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— guages of the world. 
is a 
iny- 
just 
ner, 
ling . " 
nall, R / P 
~ etail Price, -O0 

ig 
tie Metal Cover, $5.00 
bad Imitation Leather Case, $10.00 
it 1s 
h it 
ause 
1ake 
tead 
sible 
1eri- 
eing hi C 
any ompan 
= American W riting: Machine p 
| ies 
hich 339 Broadway - - - - - New York 
and 
acts ATTRACTIVE TERMS TO DEALERS 
jong 
steel 
eep —aonaoe-angreneeraaei one? 
ited 











om 





94 OFFICE APPLIANCES 








When a customer asks you point 
blank, what steel filing cabinets 
give the maximum protection, 
this is the answer: 


**Y and E”’ Firewall Steel Filing 
Cabinets—built with double steel 
walls and interlined with corru- 
gated asbestos, like a safe. 
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in the offices of 

National City 
Company 
New York 








Protected by Asbestos! 


. “Built like a Safe” with top, bottom, sides, front and back interlined with 
5-ply corrugated asbestos—an exclusive feature of @ “Fire-Wall Steel” 
Filing Cabinets. 

This fire protection is available in cabinets for card records, correspond- 
ence, cap-size papers, mortgages and legal documents, checks, etc. 


. Drawers are equipped with silent Frictionless Roller Bearings and Auto- 
matic Safety Latches 














Main Offices and Factories 
155 St. Paul St., Rochester, N. ¥. 
(Export Offices, New York City) 
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Our Trade Mark % : Oo Your Guarantee 


De Luxe Line 


Machine Bookkeeping Equipment 
and Supplies 


A Complete Line Sold Only Thru Dealers 










Leaf return Posted and Each leaf a Weicht of Offset leaves 
Bank Tray Binders made easy, unposted little higher leaves rest protected by Steel Posting Trays 


no binding leaves than the one on backs— extended 
of leaves completely behind-quick no sliding cover and Posting Stands 


Commercial Tray 
at bottom separated selection or curling metal 


Binders 


























Posting Table 





Merchants’ Tray 
Binders 


Expando Binders 


Combined Table 
and Transfe? 


Pubreco 


B-M Binders Tab Indexe 
Tapered Post Leather 
Binders Tab Indexe 
Transfer Pinders Metal Ta 
* ; Peecchoard ’ oe 
Commercial Pre BPG \sheees 
Ledger Sheets Pubreco Ta 


Pressboard Guides 
Bank Ledger Sheets 
Bank Statements 


Commercial 
Statements 


Proof Sheets 





De Luxe Expando Binder 


Notwithstanding the claims and advertising of In putting into effect the provisions of the in- 
competitive lines, De Luxe Machine Posting come tax law the Bureau of Internal Revenue 
opened nearly five million ledger accounts. This 
is the largest bookkeeping job on record. After 
exhaustive investigation and search De Luxe 
Equipment was selected. 


Equipment and Supplies is the most widely used 
line of its kind in the world. 








In every civilized country where bookkeeping 
machines are used and in every state and terri- Take any line of business in the United States 
. and you will find one or more cf the leading 
houses in the line using De Luxe Machine Book 
keeping Equipment and Supplies 


tory of the United States, you will find De Luxe 
Machine Bookkeeping Equipment and Supplies. 


In Chicago alone more than 100 banks are users. A list of users would fill this issue 


Secause the line is complete, including, as it 
does, machine posting equipment and supplies 
of all types—-the individual requirements of each 
buyer can be exactly met. 








The sale of machine bookkeeping equipment and supplies opens to the stationer a very profitable and 
rapidly growing field. This company offers to dealers a complete line backed by effective advertis- 
ing and the efficient co-operation of a department devoted solely to this work. 


For any additional information 
address— 


MACHINE BOOKKEEPING DIVISION 


WILSON-JONES LOOSE LEAF CO. 


CHICAGO NEW YORK 
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panies wanted them And free speech and meetings were 
encouraged, the only stipulation being that, whenever such 
meetings were held, the plant manager, statistician or 
owner, or some such authority, was on hand to speak at 
the same time agitators spoke and to see that the men 


got facts. Not a strike, according to Rogers, has taken 
place in a single one of the plants in this association 
since that time And even in the steel strike, employees 


of the Hydraulic Pressed Steel Company did not go out. 
Strikers marched down past the plant with a brass band 
at their head, but not a man left his bench. 

In expressing his confidence that the great masses of 
the men are honest at heart, Rogers says that he has 
even had several talks with Big Bill Hayward and be- 
lieves that he has almost converted him, simply by preving 
facts Hayward heretofore doubted. 

If this man is anywhere near right, let us get in the 
game too. If the truth put squarely before them will get 
the results he feels it will, and there are other incidents 
from other sources which would seem to prove the same 
thing. for the love of Heaven let us give them the truth. 

It is the business of every one of us, as individuals, as 
a part of this organization, and as a unit in the National 
Organization, to see that misunderstandings are met in 
a spirit of conciliation and in genuine wanting to get 
together 

There is a tendency in all of us to hear one side of a 
case—to see the injustice in it; and, without waiting to 
hear anything further, decide immediately to fight. But 
let’s bring all sides of a dispute while in the embryo, 
together in the spot-light of publicity. Let’s make sure 
of that each side gets even the shading of the other side’s 
point of view. Advertising raised Liberty Loans—brought 
solidarity which made winning the war possible. It was 
perhaps the largest single factor next to the actual fighting 
and getting the men trained and overseas, which made for 
our success. The cris's, if anything, is more acute right 
now than it was any time during the war, and it is gen- 
erally agreed that where there were a few hundred paid 
agitators making money out of it two years ago, there are 
now thousands in this country. 

As a club, let us inspire the creation of a fund for 


advertising against the present ris‘ng tide. Don’t let us 
wait until troubles tome to a strike head. The strike 
from one angle is a medium of advertising. Under some 


circumstances, it may be an absolute necessity to get 
fundamental justice. But, economically, the strike is inde 
fensible, and, as an advertising medium, it is so rotten 
in comparison with every recognized form of advertising 
that it is a reflection on every advertising man that one 
can be called in this country until every other known 
resort has failed : 

Sherman Rogers spoke of one strike which was called 
in which he heard the grievances of the employees and the 
answer of the employers, who were stating these facts to 
the strike leaders. “Why don’t you tell the men those 
things,” he asked. “The leaders are paid to call strikes and 
to win strikes—not to call them off. You are telling your 
facts where tl 


hey can do no possible good.” 

The Rev. H. P. Molyneux, pastor of St. Brendan’s Cath 
olic Church, Braddock, Pa., is quoted by Iron Age as 
having said in the course of a sermon several weeks ago 
that the steel strike is not being brought about by intelli- 
gent or English speaking workmen, but by men who have 
no interest in the community and who do not have the 
welfare of the men at heart. He said that in the previous 
two weeks he had talked with at least two hundred mill- 
workers with regard to the strike; all intelligent English 
speaking workmen, some from his own parish, some from 
outside. “I could not find one instance,” he said. “where 
the men wanted to go out on strike They all stated 
positively and clearly on the other hand that they were 
well treated and satisfied with conditions.” 

“There is one thine I have noticed about these strike 
leaders,” continued Father Molyneux, “and that is that 
with verv few exceptions they never had on a workman’s 
blouse in their lives, never went into a mill in a pair of 
overalls. These men were never seen with the honest 
sweat of toil on their brows. the tan of brawn is not on 
their hands. They are a lot of smooth, oily tongued talkers 
with a kind of sympathetic whine appealing to you. They 
are royal gentlemen of leisure, they always wear fine 
clothes. A strike should be the last resort for redress of a 
grievance and all other means should be exhausted before 
men resort to a strike. 

i The point is these strike agitators make money out of it. 
rherefore the folly of the men who argue, “Let’s fight this 
thing out right now and settle it once and for all.” Can 
the man who refuses to buy goods from your salesmen in 
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MONOGRAM 


Carbons and Ribbons 


“The Line of Lowest 
Ultimate Cost’ 


















The significance of our 
slogan merits more than 
passing attention under 
present conditions, for 
“Monogram” Carbons and 
Ribbons are the most profit- 
able and economical to 


handle. 


Manifested in uniform, in- 
herent quality; substanti- 
ated by dealer experience. 


They set a higher standard 
of efficiency and satisfaction 
in every essential. 


NEIDICH PROCESS COMPANY 


Manufecturers 


Burlington, N. J., U. S. A. 
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this room settle it once and for all by refusing to buy? Not 
so you can notice it. That is your business, and you keep 
right on at your business. . This is the strike agitator’s 
business, and we don’t settle them once and for all. They 
will keep at it as long as they make money out of it. 

Further than that, every strike stirs up bitterness and 
increases class hatred. More, perhaps, if it fails than if 
it wins. The strike in the packing plants, for example, 
here in Baltimore, is unquestionably failing. Ex-soldiers 
are going into the plants and taking the places of men 
who have gone out. They are a fine lot-and the packers 
like them. It is doubtful if in a few days there will be 
a single position left in any of the plants for the men who 
went out. 

But the packers, while telling you this, comment with 
concern on the growing ugliness of the strikers, ‘““They are 
bad, they are wicked,” they say. “They stoned the women 
leaving the plant” only the day before. Winning a strike 
is like winning a war. Everyone admits that war leaves 
bitterness and hatred that always sooner or later creates 
other wars. A strike is war, with all of war’s rotten after- 
math. 

Let’s advertise so well that the strike agitator, who 
comes into a community, will run up against working 
men who know the truth in advance of his coming. Let’s 
do the work so thoroughly that in time we won't be put in 
the position of having to answer lies, but will have told 
the truth to labor so well that they will detect the lies 
when they hear them first recited. And crooked agitators 
when that state of affairs comes to pass, will address 
falsehoods to enlightened working men in peril of their 
lives. Let a few of them get beaten to a jelly by men 
angry at being lied to. Let a few of them get the medicine 
which is now administered by strikers to decent men, only 
asking to be let alone and allowed to go on with their 
work, and strikes won’t be so popular and strike leading 
so popular and lucrative a calling. 

John T. Frey, executive officer of the International 
Moulders’ Union, and editor of its official journal, tells 
an absorbingly interesting story in November Metropoli- 
tan on what can be done merely through employers and 
employees getting together. 

Every movement of that sort is worth while, and the 
proper sort of a foundation on which to build advertising. 
Firms should know the address of every employee, the 
languages spoken in each home, the personnel of every 
family group, etc., so that just as the radicals—the I. W. 
W and the various direct action groups, appeal to them 
with radicalism, with false doctrines, etc.—in their own 
tongue, we can ‘appeal to them with the truth in their 
own tongue. 

If a strike is threatened, and we have gotten in 
possession of all the facts—not merely the surface 
bunk which the agitators put out to influence pub- 
lic opinion—but the real thing with which the 
agitators are filling the minds of the most ignorant, 
is the strike so likely to be called do you think if in addi- 
tion to full page statements of all the facts in newspapers, 
appeals based on the facts are directed at the women in 
the homes in their own language? Put the justice of the 
situation up to them. Will they stand for the misery and 
discomfort to them of an unjust strike, or one that can 
be avoided? Hardly. The strike agitator will go up 
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against a balance wheel, if we can get the truth to the 
women, which will make his efforts four times as difficult 

“But this plan is too much trouble—or too expensive!” 

Is it a patching to the trouble, the mounting expense 
of everything that comes into our daily lives, the largest 
single factor in which is steadily decreasing production? 
Is anything too much to undertake to avert the downright 
desperate danger into which we are so steadily running 
and at such high speed? At that, the trouble and expense 
isn’t greater than that met and surmounted daily by the 
average well organized advertising department of any 
large concern. 

The Government will surely have to handle some of the 
big strikes which have grown to such proportions that 
they will, perhaps, have to be fought out to a finish sooner 
or later. But don’t forget that the big strikes are based 
on a multitude of little strikes that are taking place all 
over the country all the time. We have allowed the agi- 
tators to beat us out at our own game and stir the country 
up into such violent upheaval of unrest that strikes are 
commonplace, the regular thing—the new established order 
—God save the mark! 

They are the fashion everywhere; men strike for any- 
thing. In some localities they strike first and announce 
what they’re striking for afterwards. Let’s substitute 
real advertising for the advertising medium of the strike. 
In sixty to ninety days, if we do our part, and spread 
this idea broadcast at the same time (as no one should 
know better how than advertising men) the whole face 
of things should change. A new idea could be driven 
into the heads of American people. 

[ thank you. 


Automatic Typewriter and Sales Offering. 


J. W. Dawson & Co. are offering $600,000 of 7 per cent 
preferred stock of the Automatic Typewriter and Sales 
Company at 931% and accrued dividend, and 4,500 shares of 
common stock of no par value at $12.50 a share, every 
purchaser having the right to subscribe to its common 
stock to the amount of 70 ner cent of preferred owned. 
Business Digest and Investment Weekly, December 23, 
1919. 


New York Monroe Sales Force Dine. 


On Wednesday evening, December 17th, the Monroe 
sales organization of the Metropolitan District were the 
guests of District Manager R. B. Hays at a dinner given 
to celebrate the high record made by his organization for 
the month of November. 

G. L. Lindsley of the Newark office, acted informally as 
toastmaster. All present were called upon to contribute 
to the general fun of the evening. 

District Manager J. R. Ramsay was present from Phila- 
delphia. General Sales Manager H. G. Dechant, R. M. 
Farmer, J. D. West, F. E. Norris, L. D. Taggart, M. H 
Rockwell, all of the home office at Orange, were also 
guests of the occasion. 

A surprise was sprung on District Manager Hays by his 
co-workers in the form of a handsome gold watch given 
“in recognition of his ability to keep watch over them.” 





SALES DINNER OF THE 
MONROE CALCULATING MA- 


CHINE 


COMPANY, NEW 


YORK DISTRICT, HOTEL 
BREVOORT, NEW YORK, DE- 


CEMBER 17, 





1919. 
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els “421” Line Files 
Are the Recognized Standard 


Among Low-Priced Filing 
Cabinets 





Letter, Legal Cap, In- 
voice, Card Index, 
Check, Document, 
Voucher, Legal Blank 
and Other Sizes 
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No. 3821 No. 221 





A FILE FOR EVERY PURPOSE 


Variety, Compactness and Economy are the special advantages of this line. There are ten 
kinds of drawers for filing almost any size business papers, cards, etc. Your choice of these files 
may be arranged in one cabinet to meet most any need. They are compact, handy, accessible. 
No space is wasted and economy is effected through the elimination of superfluous parts. 
Each frame-joint is interlocked, glued and held 
with two screws. Drawers are dust-protected 
and roll om hard indestructible Roller Bearings. 
The superior wear-resisting qualities of these 
files have been demonstrated by many years of 
practical, daily use in all parts of the world. 


Get 7% Catalog 
Attractive discounts make "2 Lines" favorites 
with dealers, everywhere. 


You buy ¥2@ Files reasonably—so you can sell them 
reasonably —at a liberal profit 


The f- Manufacturing Co. 


162 Union Street Monroe, Michigan 


New York Office—368 Broadway. Made also in Canada by The Knechtel 
Furniture Co., Ltd., Hanover, Ontario 
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Wood Sectional 
Vertical Transfer Cases 


Made in Letter, Cap and Invoice Widths 
The volume of business a concern is doing will deter- 
mine how often correspondence should be transferred 
from the regular files to either wood or fibre board 
transfer cases. These wood ‘transfers, in all three 
sizes, will hold entire contents of a regular vertical fil- 
ing cabinet drawer. Any number of sections may be 
stacked and fastened together, the ceiling is the limit. 
With each section is sent two bolts which are to be 
used in opposite corners for fastening sections together. 
All sections have closed tops so sections can be used 
singly if desired. Made of hard wood, stained golden. Showing a single No. 1012 
Equipped with drawer pull and label holder. Drawers — Size Transfer Case. 

; ; : ‘i . All three widths made with 
roll on indestructible fibre rollers without binding. No panelled tops.” The ceiling 
follow blocks furnished unless ordered. These trans- is the limit to which you can 


fers can also be furnished with partitions and follow stack these wood transfers. 
Equipped with follow blocks 


blocks for making a two or three compartment Docu- - 
only on special order. 


ment size transfer. 


No. 1012—Letter Size Transfer Case. 

No. 1015—Cap Size Transfer Case. 

No. 1010—Invoice Size Transfer Case. 

No. 1013—Leg Base for either of the three size cases. 


. : 2 : Leg Base No. 10138 will 
“ee Four No. 1012 Letter Size Cases on Leg {fit either the Letter, Cap, 


Base No. 1013. or Invoice Size Cases. 


Furnished Only in Light Golden Stain 


Letter Shipped 
Legal Cap Knocked 
and Down 
Invoice Folded 
Sizes Flat 





Letter Size Legal Cap Size Invoice, Size 
These Transfer Cases are made of strong, tough binders’ board. The corners and folds are strongly re-inforced 
with binders’ cloth. Made in two depths, 20 inches and 25 inches inside. Longer sizes hold entire contents of 
Vertical File drawer. Have leather pull for easy handling. The assembling of cases is very quickly and easily 
done; no tools are required. Covered with black and white marble paper. Folds to 2#" high. 


Inside Dimensions 





No Size High Wide Deep 
920 Letter 10 inches 124 inches 20 inches 
940 Letter 10 ‘ ia =. ea 
930 Legal Cap 10 “ 164 Ci*”’ ae 
950 Legal Cap 10 164 =C#”’ 2 ” 
915 Invoice 84 104 -  Tytbhed 


As shipped;Knocked Down, Folded Flat 


The J%&* Manufacturing Co. 


162 Union Street 
New York Office—368 Broadway Monroe fe Michigan Chicago Display—s11-515 S. Wabash Ave. 
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DESK ACCESSORIES 


Are you going to permit this business, with its liberal profits, to go unfilled? Your 
customers will be quick to realize that it pays to buy goods which bear the fa 
trade name, they know that they will be getting one hundred cents worth of service 
for every dollar invested. 


Legal Blank or Electro Cabinet 


This cabinet has been especially designed to accommodate 
standard size (84"x14") legal blanks. Drawers are built 
strong enough so they can be used for storing small type 
forms, electros, ete. Case is corner locked, drawer fronts 
flush. Cabinets may be stacked one upon another and held 
in place by steel posts. Drawers have finger hole for raising 
blanks. Cabinet equipped with rubber feet to prevent 
marring polished surfaces. Finished four sides and top in 
Golden or Natural Quartered Oak and Mahogany finishes. 


A fxs Swinging Desk Stand 


Provides additional desk space which may be utilized 
for holding index tray, reference book, typewriter or 
for the stenographer’s note book while taking dictation. 
Much more convenient for this purpose than the slide 
shelf as the stand can be quickly swung in place and by a single twist 
of the lever may be held in any desired position. This locking device 
makes the stand instantly adjustable. May be attached to either side 
of any desk or to wall. Tops furnished in Golden, Natural or 
Weathered Quartered Oak and Mahogany finishes. Sent knocked down. 









Stationery Storage Cabinet 


A solidly constructed cabinet made of the best of materials. 
Has compartments to accommodate letter, cap and note size 
papers, large and small envelopes, drawer for carbon papers, 
erasers and miscellaneous accessories. A three-ply veneer 
lid, which raises and recedes, effectually covers the contents. 
Bottom equipped with rubber feet to prevent marring polished 
surfaces. Furnished in Golden or Natural Quartered Oak 
and Mahogany finishes. 





One Each on Display will aid in the selling 








The J Manufacturing Co. 


162 Union Street 
Monroe -3- Michigan 


New York Office—368 Broadway Chicago Display—511-515 S. Wabash Ave. 
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NEWS 


Information Concerning the Activities of the National Association of Stationers and Manufacturers from Month to Month 
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MORTIMER W. BYERS, New York, N. Y.; Chairman Catalogue 


DIRECTORS—MANUFACTURERS 


H. C. Bainbridge, Brooklyn. N. Y 
William C. Bardenheuer. New York. 
R. B. Carter. Cambridge, Mass. 

H. S. Dennison Framingham, Mass. 
F. H. McChesney, Syracuse N. Y 


ce Parmenter. Waltham. Mass. 
Wil 1H. Retingtn, Chie 
iam ag 
F. B. Towne Hoiyoke. Mi ‘ 
Frark D. Waterman. New York 


Time and Place of Next Meeting—St. Louis, Mo., Oct. 14-18, 1920. 


SECRETARY’S OFFICE—41! Park Row, New York. 


INFORMATION BUREAU—403-405 Conway Building, Chicago. 


Manager of Information Bureau—W. D. PITTMAN 


The New National Committees. 
National 


Bauer, of the Association of Sta 


Manufax 


President 
tioners and 


turers, has made announcement of a 
number of his committee appointments They follow. 
A few additions to the list will be announced later 

Executive. 
Ralph S. Bau chairman, 35 Square, Lynn 


Central 
Mass.; Toledo, _O 


Lock w o¢ d., 


Charles N. Bellman, 
Buffalo, N. Y. 

Blank Books. 

Charles A. Stevens, chairman, 

Company, 21 South LaSalle 


hio; Milling 


Stevens, Maloney & 
street, Chicago, Ill.; Thomas 


Groom, Thomas Groom & Company, Inc., 105 State street, 
Boston, Mass.; E. H. Sell, E. H. Sell & Company, 54 E 
Gay street, Columbus, Ohio. 
; Files and Office Furniture. 
Ivan E. Allen, chairman, Fielder & Allen Company, 


Marietta and Forsyth streets, Atlanta, Ga.; Chari s A. H 


Thom, Gregory, Mayer & Thom Company, 19 Cadilla 
Detroit, Mich.; A. 1525, " Cheats ut 


Square, Pomerantz, 1 


street, Philadelphia, Penna. 

. Hardware and Glassware. 

E. Y. Horder, chairman, Horder’s Stationery Stores, Chi 
ago, Ill.; A. W. McCloy, A. W. McCloy Company, 642 


Liberty avenue, Pittsburgh, Penna.: H. L 
son Stationery Company, Ltd., McDermot 
peg, Manitoba, Canada. 
Leather Goods Novelties. 
W. A. Montgomery, chairman, J. K. Gill Company, 129 
135 Third street, Portland, Ore.; Willis Whiting, Whiti 
Stationery Company, Swan and ‘Washington streets, Buf 


Willson, Will 
avenue, Winni 


falo, N. Y.; John Brewer, H. K. Brewer & Company, I: 
98 Liberty street, New York, N. Y. 
Rubber Stamp Goods. 
Henry J. Curlander, chairman, J. Edward Richardson & 


Company, 112 East Baltimore street, Baltimore, Md.; A. 


H. Childs, S. D. Childs & Company, 136 South Clark 
street, Chicago, III Francis K. Adams, S. G. Adams 
Stamp & Stationery Company, 412 North Sixth street, St. 


Louis Mo. 
Inks and Mucilage. 


Henry Frank, chairman, Frank & Tichenor, 39 East 
20th street, New York, N. Yas B. P Jackson, Sanborn. 
Vail Con ipany, 557 Market street, San Francisco, Calif 


Uri ~— ttle, W. H. H. 
Street, -acuse, N. \ 
Pens and Pencils. 
_ Harry \. Tompkins. 
Co., 20-24 Main street, 
Marshall 


Chamberlin, 113 West Fayet 


chairman, Scrantom, Wetmoré & 
Rochester, N. Y.; L. T. Marshall 


Jackson Company, 24-26 South Clark street 


Chicago, I1l.: W. Schmiderer, Buxton & Skinner Printing 
& Stationery Cor 306-308 North Fourth street, St 
Louis, Mo. — 

Drawing and Artists’ Materials. 

Woodson P. Waddy, chairman, Everett Waddey Co: 
pany, 1105 East M street, Richmond, Va.; B. F. Sites 
Caldwell-Sites Company, 105 South Jefferson street, | 
oke, \ \lex. E. Szafir, E. Szafir & Sons Compan 
erty d Pearl s Beaumont, Texas. 


Miscellaneous Items. 
\. Steinmueller, chairman, Lucas Brothers, 219 
Baltimore street, Baltimore, Md.; Charles | 


Stott, Charles G. Stott & 
nue, Washington, D. C.; J 
Company, 2-10 Bay 


Congena: 1310 Bee! York ave- 
Byck, M. S. & D. A. Byck 
Pn bs 
Paper Envelopes. 
hairman, Foote & Davies Company, 


street, 


John M Loopel 


Edgewood avenue and Pryor street, Atlanta, Ga.; Lynn 
B. Emery, Hilton, Hart - Garrett Company, 195 Jeffer- 
son avenue, Detroit, Mich.; E. J. Kelly, Pounsford Sta- 
tionery Company, 131 137 x Be Fourth street, Cincinnati, 
Ohio 
Standardizing. 
J.S Ball, chairman, Kilham Stationery & Printing Com- 


pany, 74-76 Fifth street, Portland, 
The F. W. Roberts Company, 
streets, l 


Ore.; F. W. Roberts, 
Prospect and my Fourth 
E. Damon, Geo. E. Da- 
square, Boston, Mass. 


National Catalogue Commission. 
Bellman, chairman, Franklin Printing & En- 
graving Company, 321 Superior street, Toledo, Ohio; Har- 
ry A. Prizer, Wm. Mann Company, 529 Market street, 
Philadelphia, Pet pe! W. G. Whittemore, American News 
Company, 9 Park place, New York City, N. Y. 

Carbon Paper and Inked Ribbons. 

Edwin I. Baer, chairman, Baer’s, 216-218 Market avenue, 
North Canton, Ohio; A. L. Cole, A. L. Cole Company, 232 
Essex street, Lawrence, Mass.; Ed. H. Kistler, Kistler 
Stationery Company, 1537-1543 Lawrence street, Den- 
ver, Colo. 


Cleveland, Ohio; 
non Company, 7 


George 
Pemberton 


Chas. N 


Greeting Cards. 

Daniel Reardon, The Hoskins Company, 902-906 Chest- 
nut street, Philadelphia, Penna.; H. S. Hutchinson, H. S. 
Hutchinson & Company, 222 Union street, New Bedford, 
Mass.; W. H. Webster, Gibson Art Company, 418 Elm 


street, Cincinnati, Ohio. 
Steel and Copper Plate Engraving. 
John T. Bailey, chairman, Ward’s, 57-61 Franklin street, 
Boston, Mass.; H. L. Mason, Jr., J. R. Weldin Company, 


13-415 Wood street, 
McKenzie Engraving 
ton, Mass 


Penna.; C. J. McKenzie, 
178 Congress street, Bos- 


Pittsburgh, 
( ompany, 


Resolutions. 
n, Brown, 


Chas. A. Lent Lent & Pett, Inc., 90 


hairm 


William street, New York City, N. Y ;: William Pitt, Irv- 
ing-Pitt Manufacturing Company, 405-419 East Eighth 
street, Kansas City, Mo.; William C. Whittemore, Ameri- 
can News Company, 15 Park place, New York City, N. Y.; 
J. Ogden Pierson, Dameron-Pierson Company, Ltd., 400 
Camp street, N Orleans, La. 
Credentials. 
Fred P. Seymour, chairman, Horder’s Stationery Stores, 


236 West Lake street, hicago, [11.; 
Dennison Manutacturu Company, 
DeWitt C. Dun Mann 
street, Philadelphia, Penna 
Delegates to the Chamber of Commerce of the U. S. A. 
Fletcher B. Gibbs suncillor, Shea Smith & Company, 
320-322 Federal treet, Chicago, IIL; George C. Whitte- 


James R. Armington, 
Framingham, Mass.; 
Company, 529 Market 


ore, Thos. Groom & Company, Inc., 105 State street, 
Boston, Mass.; Chas. A. Lent, Brown, Lent & Pett, Inc., 
90 William street, New York City, N. Y.; Millington Lock- 
vood, 207 Ellicott square, Buffalo, N. Y.: Eberhard Faber, 
200 Fifth avenue, New York City, N. Y.; Chas. E. Falconer, 


lhe Falconer Company, Baitimore, Md.; Wm. J. You- 
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THE ADO “VIF” 
AND 
THE NUTOP RACK 


A Fast Posting Factor 


Patented 





Four Operations and You Are 
Ready to Post 


Efficient 
Economical 
Simple 
The 4d@ ‘‘Vif’’ Machine Posting 
Ledger for 
MACHINE BOOK-KEEPING 


A Successful Device 





ADG) Products are reliable, send 
for ‘‘The @Dq@”’ for particulars. The 
buying guide of business systems. 











View of the mechanism 






post inserted in top tube 


leaves into lower 








A solid post securely held in a solid steel 
block to which is attached the GD Flexion 
chain post making the Flexion post rigid. 


(ADCO “A” FLEXION EXPANSION 


BINDER. BINDS A FEW LEAVES OR A 
THOUSAND. THE BINDER OF HIGH- 
EST EFFICIENCY. 











ADC Division 


ACCOUNTING DEVICES COMPANY 
564-570 West Monroe St. CHICAGO, U.S.A. 














mans, W. B. Carpenter Company, 422-428 Main street 
Cincinnati, Ohio. 
Grievance. 

Mortimer W. Byers, 41 Park Row, New York City, N 
Y.; Edward E. Huber, Eberhard Faber, 37 Greenpoint ave- 
nue, Brooklyn, N. Y.; Clarence M. Smith, care Smith & 
Thompson, 58 Broad street, New York City, N. Y 

Fountain Pens and Propelling Pencils. 

Chas. L. Mitchell, chairman, Crane & Company, Inc., 110 
East Eighth avenue, Topeka, Kans.; R. H. Pogue, Dew 
berry & Montgomery Stationery Company, 2014 Second 
avenue, Birmingham, Ala.; H. Fred Gaertner, Burrows 
Brothers, 633-637 Euclid avenue, Cleveland, Ohio. 

Efficiency and Profit Sharing. 

F. C. Bingham, chairman, Boorum & Pease Company, 
Bridge and Front streets, Brooklyn, N. Y.; Henry S. Den- 
nison, Dennison Manufacturing Company, Framingham, 
Mass.; H. R. McCleary, Irving-Pitt Manufacturing Com- 
pany, 405-419 East Eighth street, Kansas City, Mo. 

Loose Leaf Devices. 

John J. McDonald, chairman, Plympton Manufacturing 
Company, 252 Pearl street, Hartford, Conn.; Clarence P 
Davis, Ward’s, 57-61 Franklin street, Boston, Mass.; 
Charles J. Buntell, The Buntell-Roth Company, 113 East 
Third street, Dayton, Ohio. 


The Cost of Salesmen. 


The discussion of selling costs at the Richmond con- 
vention of the National Association of Stationers and 
Manufacturers prompted a member to contribute to the 
symposium in National Association News 

The contribution asks how it is possible to credit sales 
to the salesman. In the average retail business there are 
many conditions leading up to a sale; many contributing 
factors. Are salesmen outside to be credited with all the 
business their territory produces, whether given to the 
salesman or placed at the store? The situation is compli- 
cated by the fact that many orders are placed by tele- 
phone. 

Inside sales in the store of the contributor are heavy, 
amounting to about forty per cent. An accurate record is 
kept of the sales of both inside and outside salesmen. The 
figures show that the outside salesman costs about twelve 
per cent; the inside man but eight. Salaries at present 
prices run about ten per cent for the outside salesmen, 
and seven per cent for the store men. Outside men are 
credited with sales they make in the store, take in person 
at the customer’s place of business, and turn in or tele 
phone in to the store. The outside salesmen work as “free 
lances,” getting business wherever they can. 

The letter calls for explicit information regarding the 
responsibilities and territories of the salesmen whose re 
sults are reported to the Association, in order that con- 
tributions by other dealers may be of concrete value to 
their fellow members in the Association 

Charles Slemin Improving. 

Charles Slemin, sales manager of the Yawman and Erbe 
Manufacturing Company, Rochester, N. Y., has recovered 
sufficiently from his recent illness to be able to pay ar 
occasional visit to the office. 


Errata. 


In the report of the Cleveland Business Show on page 
48 of the December issue of this journal we gave the 
name of the winner of the Novice Typewriter Contest 
Miss Lena Kippen—and the names of the second and 
third prize-winners, stating that all three operated the 
Remington machine. Now comes our friend, E. F. Han 
cock, manager of the Cleveland office of the Royal Type 
writer Company, and states that Miss Kippen won the 
contest on a Royal machine. Our apologies to Brother 
Hancock; also our congratulations upon the good work 
of one of his operators. 

x *k * 

In the account of the organization of the Billings Sta 
tioners’ Association in our November issue, the roster of 
members failed to include the name of the McDowell Com- 
pany. This was due to an editorial inadvertence, and we 
make due apology for the omission. 


Waterman School for Pen Grinders. 


Plans are under way by the L. E. Waterman Company 
for the establishment of a plant at Eustis, Fla., to be a 
school for instructing young men and women in pen 
grinding. 
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OLLFE TYPEWRITER 


Weighs 112 lbs. 
Universal Keyboard 
Ruling Device 
Tabulator 


Back Spacer 
No Paper Fingers 
90 Characters 


Ball Bearing Shift-Carriage 





Excels All Others in 
Efficiency, Simplicity 
and Price 





FOR FOREIGN LANGUAGES—Especially equipped 


with from one to five dead keys—does not 
interfere with standard Keyboard. 


Save Money and Time by Using a “MOLLE” 


Molle Typewriter Company 
Oshkosh, Wis., U. S. A. 
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Sengbusch Self-Closing Inkstand Co. 


400 Stroh Bldg. 
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Meetings and Dinners 











Philadelphia Stationers Hear President Bauer. 


The meeting of the Philadelphia Stationers’ Association 
at the Bellevue-Stratford hotel, December 11, was graced 
by the presence of several important guests. They in 
cluded Ralph S. Bauer, president of the National Associa 
tion of Stationers and Manufacturers; Mortimer W. Byers 
national secretary; and Charles E. Falkner, president of 
the Baltimore association. More than sixty members and 
out of town guests were present. 

The routine business was first disposed of, following 
which Harry A. Prizer, president of the Philadelphia asso 
ciation and toastmaster of the evening, greeted the na 
tional president with a warm welcome. In illustrating the 
advantages of organization President Bauer referred to 
conditions in the printing business in his home city, Lynn, 
Mass [The members contributed $45.00 annually to the 
Typothetae, and had been emancipated from the exactions 
of the supply men. Under the new conditions Typothetae 
members were discounting their bills, and carrying bank 
balances. Mr. Bauer said that the same prosperity would 
attend the 2,000 retailers of the United States who it was 
hoped would join the National Association of Stationers 
and Manufacturers. He indicated that while the benefits 
of association membership would first profit the small 
retailers, eventually the larger retailers and manufacturer 
would reap the advantages as well. 

President Bauer sketched the plans of the national asso 
ciation fer increasing its value to the membership. Selling 
helps to enable quick turnovers for retailers will be 
planned, in conjunction with the manufacturers. An edu 
cational campaign will be instituted to enable the retailer 
to sell intelligently, and to supply the consumer with the 


grade and type of merchandise especially suited to his 
requirements. While in many cases the manufacturers 
have endeavored to impart this sort of information to the 
trade, it has not been absorbed as effectually as though 


the same information emanated from a disinterested source 
like the national association, 


[The plan for a regional price list will be worked out 


by the present administration. Heretofore the resale 
prices have been national in scope, and thus have not 
taken into consideration the local conditions. By a cart 


fully-arranged regional schedule the prices will be logical 
and selling more efficient 

The program includes a simple cost-finding system, 
which will enable stationers to determine their costs with 
out undue detail, and know every three or six months 


where they stand. An advertising campaign to the con 
sumer is planned, featuring the leading articles handled by 
the trade. This campaign will include national and loca} 
advertising, as well as window displays, periodically con 


centrating attention on certain staples. Particular atten- 
tion will be paid to office furniture, office appliances and 
filing devices. Retailers will be asked to co-operate with 
the national movement, which will be pitched on a broad 
and comprehensive program. A committee to study this 
matter is to meet in January, either in Chicago or New 
York, and it is expected that from these meetings a work- 
able plan will be evolved which will not only prove a 
great help to the present members, but also act as an 
inducement to join to those not now in the association 

Mr. Faulkner, of the Baltimore association, referred to 
the improved personal relationship following association 
activities, and the increased co-operation which resulted. 
He complimented the Philadelphia association on _ its 
achievements, and said that Baltimore looked up to Phila 
delphia for the big, steadying influence which that asso 
ciation wielded. H« referred to the need for speeding up 
production and the desirability of eliminating the present 
mania for extravagance. 

William J. Coane, formerly manager of the Philadelphia 
otice of the Joseph Dixon Crucible Company, reviewed 
the history of the Philadelphia association, and noted that 


it has given the national body two presidents, and had a 
runner-up it trainin Mr. Coane is affectionately referred 
to as the “father of the Philadelphia association.” 

An address by Dr. Phillip A. Jaissohn called on all 
realize their advantages as American citizens, as met 
Ota tree and representative government 
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Karpen Chairs Excel 


Because they unite those quali- 
ties indispensable in the modern 
office chair—good design, sub- 
stantial construction, durable 
finish, backed by a firm whose 
reliability has been unques- 
tioned for forty years and whose 
line is today admittedly su- 
perior. 


No. 1059-253 





There are Karpen chairs to 
match any class of interior 
equipment, assuring harmony in 
matching any finish. A few sam- 
ples of our product on your floor 
will demonstrate Karpen qual- 
ity to your trade. 


Send us your address so that we 
may mail our catalog. 


S. Karpen & Bros. 


Chicago New York 
Michigan City 
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The ACCO Fastener 


=——= with the Prong Shield Washer ——; 


_indispensable for binding 
any number, any size, and 
pay kind of papers securely 
and permanently or temporarily. 
It fits flat and is a perfect, in- 


expensive loose leaf transfer and 
takes up no room in files. 











Made in sizes to fit ail 
standard gauges of punching. 


The Prong Shield Washer is furnished 
only with the Acco Fastener. The Prong 
Shield Washer makes the “ACCO”’ the 
only practical fastener of this type, be- 
cause it allows the prongs to bend in- 
wardly over the washer and to be fastened, 
which prevents fastener from being forced 
open. Its effectiveness, simplicity and 
neatness make it the only practical 
fastener for any kind of a file. 


Acco Fasteners are made with adjust- 
able prongs up to 6 inches in length, and 
can also be built up, one to another, 
which gives unlimited capacity. 








The ACCO FASTENER binds thin tissue pa- 
per as tightly as heavy bond or ledger, and a 
narrow sheet is held on one prong as securely 
as when two prongs are used. Sheets are easily 
added or removed from any part of the ACCO. 


Samples and Circular on request. 


American Clip Company 
Beebe Ave. & William S NEW YORK, N. ¥. 
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Sunset Office Furniture Dealers Organize. 


A new association for dealer co-operation has been 
formed at Los Angeles, Calif., by leading representatives 
of the trade. It is known as the Office Furniture Division 
of the Southern California Unit of the Retail Furniture 
Dealers’ Association of California. Organization was ef- 
fected at a luncheon held November 12 at the Los Angeles 
Athletic Club arranged by T. F. Peirce of the Weber 
Showcase & Fixture Company. 

The following were represented at the luncheon: Weber 
Showcase & Fixture Company, George Myers and T. F. 
Peirce; Barker Bros., Hayward Colby and A. G. Maddock; 
the Los Angeles Desk Company, F. R. Feitshans and 
Wm. H. King; W. W. Pierce Desk Company, W. E. 
Pierce. The following invited guests were also present: 
A. H. Voight, of the California Desk Company, who is 
vice president of the state association; A. D. Smith, who 
represented W. A. Barker, chairman of the state associa- 
tion; W. J. Walsh, secretary of the Southern California 
unit. The guests addressed the meeting, emphasizing the 
good which the state organization had done in household 
furniture lines. 

Agreement was reached to form an Office Furniture 
Division similar to that existing at San Francisco, holding 
regular meetings for the betterment of the industry. The 
aim of the new body is to reach a better and broader 
understanding by those engaged in the office furniture 
business; to bring about higher ideals and methods in the 
conduct of business. 

The chairman chosen at the initial meeting of the Office 
Furniture Division of the Southern California Unit of the 
Retail Furniture Dealers’ Association of California is T. F. 
Peirce, of the Weber Showcase & Fixture Company. The 
membership comprises the Weber Showcase & Fixture 
Company, Barker Bros., Los Angeles Desk Company, and 
W. R. Pierce Desk Company. 





Northwestern Stationers to Dine January 31. 


The Northwestern Stationers’ Association, whose mem- 
bership comprises stationers from St. Paul, Minneapolis, 
Duluth, Stillwater, Thief River Falls, Mankato, St. Cloud, 
Rochester and Virginia, Minn.; Watertown, Ft. Dodge 
and Des Moines, Iowa; Fargo and Wahpeton, North Da- 
kota, and Mitchell, South Dakota, and possibly other 
points whose stationers have joined recently, will hold its 
annual dinner at the Hotel Radisson, Minneapolis, Minn., 
on the evening of January 31. 

E. D. L. Sperry of the Brown, Blodgett & Sperry Com- 
pany, St. Paul, is chairman of the association. 








Results of Boston Educational Meeting. 


At the educational meeting of the Boston Stationers’ 
Association of November 12 a prize was offered to the 
retail clerk who submitted the best paper on what he 
gained from the discussion of pen manufacture and sale 
as presented by representatives of the Esterbrook Pen 
Manufacturing Company. The successful paper indicated 
that the knowledge of pen manufacture gained at the 
meeting enabled the writer to talk pens intelligently, and 
to analyze the customer’s characteristics so that he could 
at once offer a type of pen adapted to that man’s style 
and method. The discussion also enabled the man to 
add effectiveness to his efforts in selling other items in 
a stationery stock. 


Chicago’s February Dinner. 
The annual dinner of the Chicago Stationers’ Associa 
tion will be held at Hotel Sherman Saturday, February 7 
Send reservations to John Ogren, 1047 Conway building. 


Connecticut Valley Stationers Dine February 11. 

According to preliminary plans the annual dinner of 
the Connecticut Valley Stationers’ Association will be 
held at Hotel Kimball, Springfield, Mass. The general 
meeting is to be held in the afternoon, followed by a 
six o’clock dinner, thus permitting those who attend from 
out of town to return home at an early hour. The com- 
mittee in charge includes Mr. Tucker, president of the 
Association; Mr. Mitchell, the secretary; Mr. Feely, 
Springfield Office Supply Company; Messrs. Nash and 
Vinton, Yawman and Erbe Manufacturing Company; 
Mr. Nelson, Esterbrook Pen Manufacturing Company; 
F. B. Chaffee, Springfield News Company. 

The monthly meeting for January is scheduled for the 
fourteenth at the City Club, Hartford. For the benefit 
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The ACCO Folder 


for Efficient Filing and Safe Keeping of all Records 


It is impossible to misplace or lose a letter from the Acco Folder 
regardless of how frequently or carelessly the files are referred to. 





The Acco Folder is positive insurance against The Acco Folder is inexpensive because it can 
loss or misplacement of correspondence because be used over and over; it is the only folder in 
euere coames be weted dene ae ee which papers are bound in book-form, and from 
a + ee ao which contents can be removed intact securely 
once filed in an Acco Folder. Every paper is held together with the Acco Fastener. Acco 
chronologically bound in its original place. Val- filed letters are not held by the prongs of the 
folder, but are bound in place by the washer of 


uable filing space is saved by the papers being , 
the Acco Fastener. 


held compactly. 
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Acco Folder in use, open. Contents safe; convenient and 
quick reference. 


Acco Folder in use, closed, 
Acco Folders are made of heavy red pressboard in stock sizes to fit all standard filing cabinets; also fur- 
nished with any cut of tab without extra charge. Each Acco Folder is complete with one Acco Fastener. 

CIRCULAR UPON REQUEST 
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THE AMERICANC@GIP COMPANY 


“Beebe Ave. and William St. LIC NEW YORK,NY. 
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The Importance of Selling 
MultikKopy Carbon Paper 


| 
| 


When a stenographer can’t buy the carbon paper printing the 
clearest copies at one store, she goes to another store. She is 
likely to get the habit of straying to that other store, not only 
for carbon paper, but for all office supplies. 
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Prevent this unaccountable loss of customers by carrying 
always a full line of MultiKopy. 


MultiKopy not only gives satisfaction, but it is the only carbon 
paper nationally advertised. Its nation-wide advertising in the 
Saturday Evening Post, Literary Digest and other magazines 
is continually sending you new users. The satisfaction it gives 
causes new users to continue to be users. 


MARK 
The Carbon Paper 
We make it extremely easy for you’ve-got-to-show-me dealers 
to carry MultiKopy. We agree to take back after a specified 
time all unsold stock —should there be any. 
Our Definite Selling Plan gives the details. Send for 
it today. 
Star Brand Typewriter Ribbons 
Also Give Satisfaction 


They sell on their merits. They don’t fill. They are nationally 
advertised in every MultiKopy advertisement. 





NEW YORK: 114-118 Liberty Street CHICAGO: 14 N. Franklin Street 
PHILADELPHIA: 908 Walnut Street PITTSBURGH, PA.: 830 Park Building 
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of retail dealers the Association is issuing typewritte! 
recommended resale prices. 


Join New York Association. 


Recent additions to the membership of the Merchants 
Association of New York include: The Royal Typewriter 
Company, Inc., George Ed. Smith, president; Quick & Mc- 
Kenna, Inc., office furniture, 390 Broadway, Adrian L. 
Quick, company representative; E. Hamburger & Com 
pany, manufacturers of office furniture, 189 Emerson place, 
3rooklyn, Emil Hamburger, president. 





Boston Stationers’ January Dinner. 


The annual dinner of the Boston Stationers’ Associa 
tion will be held January 28, according to the announce- 
ment of tentative plans. Much interest in the event has 
been manifested, and record breaking attendance is 
expected. 

The weekly luncheons which were inaugurated in 
November are proving effective in bringing the local and 
out-of-town trade together frequently at the lunch tabl 


New York Stationers to Dine. 

The annual dinner and dance of the Stationers’ Asso 
ciation of New York will be held on Wednesday evening, 
February 4, at the Hotel Biltmore. The tickets will be 
$7.50 each. H. W. Rogers, chairman of the membership 
committee, 82 Fulton street, New York, requests that 
arrangements be made at once by all who expect to attend. 


New York Stationers’ Golf Officers. 

The annual dinner and election of officers of the New 
York Stationers’ Golf Association was held on Friday 
evening, December 12, at the Brevoort Hotel, New York 
A large number of members were in attendance. The 
president, Eberhard Faber, presided. The following board 
of directors were elected for the ensuing year: Eberhard 
Faber, W. G. Whittemore, A. P. Jackson, A. C. Bainbridge, 
Harry Haupt, J. R. Brundage, and A. W. Williams. W. G. 
Whittemore, on behalf of the members, presented the 
president, Mr. Faber, with a beautiful cane, which was 
appropriately acknowledged. At the conclusion of th« 
business end of the meeting, entertainment was provided 
and many of the members amused themselves at cards. 
The following were present: R. F. Allin, A. C. Bain- 
bridge, J. R. Brundage, S. S. Clayton, W. S. Donnelly, 
Eberhard Faber, Henry Fera, Jr., C. J. Grant, R. M. Grif 
fin, M. L Haggerty, Harry Haupt, J. E. Hollwedel, H. S. 
Horn, W. C. Horn, L. H. Isern, A. P. Jackson, C. F. Kimp- 
ton, E. S. Lyon, F. McMurry, Morris Popper, A. L. Reed, 
R. E. Rose, H. D. Shipman, J. N. Turner, H. J. Tyndak 
E. R. Underwood, C. C. Walden, Jr., W. A. Wallace, W. 
=. Ward, C. E. Weyand, W. G. Whittemore, A. W. Wil 
liams, C. F. Williams 
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New York Sales Managers’ Club Elects Officers. 

At a regular annual meeting of the New York Sales 
Managers’ Club, held last month, the following officers 
were elected: 

President, C. K. Woodbridge, sales manager, the Dicta- 
phone; vice-president, C. J. Kiger, general sales manager, 
McKesson & Robins; secretary, C. H. Rohrbach; treas- 
urer, J. George Fredericks, vice-president, Business Bourse 
International, Inc. 

The foregoing gentlemen and the following constitute 
the board of governors 

G. W. Hopkins, general sales manager, Columbia 
Graphophone Company; F. W. Nash, manager Food De- 
partment General Chemical Company; W. R. Hill, mana 
ger Builders’ Hardware Sales, The Yale & Towne Man- 
ufacturing Company; Charles F. Abbott, director of sales, 
The Celluloid Company, and P. J. Reynolds, vice-presi 
dent, Diamond Match Company. 


Chicago Office Appliances Committee. 


The subdivisions of the ways and means committee of 
the Chicago Association of Commerce recently elected 
the committees to serve during 1920. Subdivision No. 
45—Office Appliances and Equipment—selected the follow- 
ing committee: D. C. Malin, chairman, Shaw-Walker 
Company; W. L..McKay, vice chairman, W. L. McKay 
& Company; QO. L. Moore, Sales Book Manufacturers’ As- 
sociation; J. R. Scheron, Amberg File & Index Company; 
C. J. Bryant, Elliott-Fisher Company; J. A. Gilbert, Office 
Appliances . 
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‘*Stands for Quality’’ 


CARD INDEX AND 
VERTICAL FILE SUPPLIES 








Wake Up to the Value 


of purchasing supplies with your business card printed upon them. 
See cut above. 


This means any size order, large or small; it also means either 
guides or folders. 


That’s the way we help build up 
the business for our dealers. 
We make no charge for this privilege— 


Your business card tells your customer where to go for another 
quantity of supplies— 


You are not advertising the manufsacturer’s trademark instead of 
your own business— 


No competitor can take your business from you should you make 
a change to some other source. You save the thousands of doilars 
and effort it may have cost you to build this business up— 


Investigate by writing us for further information as to how we 
can be of great help to you in building up your business. 


We manufacture a full line of cards, guides and folders. 
Patented November 6, 1917—No. 1,245,645 


All guides tabbed, printed, imprinted and assembled by patented 
process. 


WE ALSO MANUFACTURE A FULL LINE OF 


WOOD FILING CABINETS 


CONSISTING OF 


Check File Cabinets 
Mercantile Report Files 
Small Card Trays 


Vertical Letter Files 
Sectional Filing Devices 
Solid Card Index Cabinets 





We will be pleased to send you Catalogues with 
prices and earnples of our product upon request. 


Wagemaker Company 


GRAND RAPIDS, MICH., U. S. A. 
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Discovering New Facts about Paper 


Important announcement to paper-merchants, printers, lithographers, 
engravers, and all users of paper 


needed. 
Paper merchants, printers, lithographers and 
business men recognize this need. 

The paper industry has lacked standards—lacked sci- 
entific tests which determine the fitness of a certain paper 
for a certain purpose. 

Sufficient scientific information has not been available. 

To set up standards in an industry, to know exactly 
what happens when materials are subjected to 
manufacturing processes, to test a finished 
product for quality—this means research. 


Discovering the Scientific 
Basis 


At Holyoke, Mass., the American Writing 
Paper Company has established a laboratory 
which is studying systematically the whole 
science of paper-making. 

This laboratory helps first in the purchase of OF EXC 
raw material. It determines the paper-making value of 
wood-pulp or rags. Dirty wood-pulp may be rejected 
entirely. 

The methods of manufacture are likewise carefully 
studied. Chemical and microscopic examination of the 
fibres of the raw material shows the fitness of these ma- 
terials for the papers we are making. Long and constant 
investigation is acquainting us with the scientific facts 
concerning the use of alum, rosin, sizing, water, dyes. 


ty ERTAINLY, new facts about paper are urgently 


AMERICAN WRITI 





“WATERMARK _ 
CELLENCE 


what he is selling you; you cannot know what you are 
buying. 

But once the properties, the qualities, the costs of 
paper are scientifically determined, standards are estab- 


Last, we carry on investigations in pure science— 
investigations of no immediate commercial value, but 
which must ultimately benefit the industry greatly 

This laboratory, established primarily to discover scien- 
tific facts about paper, has proved remarkably profitable. 
The cost of equipment, $225,000, and of maintenance, 
more than $75,000 amiwally, is returned to us in the 
course of a year. It is 1 ot only improving methods of 
manufacture, but directly reducing costs, and thus 
increasing values. 


Research Essential to 


“Square Dealing” 


The work done in our laboratory at Holyoke 
is of value to every buyer and user of paper. 
Such research must result in promoting fair 
ee in the paper trade. 

As long as the manufacturer himself is in 
doubt about his paper, he cannot assure you 
of a fair deal. He cannot know accurately 


lished. And standards are your protection. You have 
then definite basis for judgment. 

Our efforts toward standardization of paper are dis- 
cussed in detail in our book, “Discovering New Facts 


about Paper.” A copy will be mailed you on request. 
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HOW MUCH DIRT IN THAT 
LOT OF PULP? 
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./ By appraising wood-pulp for dirt, the 
laboratory of the cAmerican Writing 
i Paper Company has saved hundreds of 


dollars per car 


SUBSTITUTING A CAMERA 
FOR THE EYE 








r Determining the average fibre length 

and the percentage of the mixture of 

fibre lengths, in a given sample of pulp. 

This is but one of many uses of the;} 

microphotograph #4 
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O. K. Fastener Plant to Move to Oswego. 


Newspaper reports indicate that the O. K. Manufactur- 
ing Company, of Syracuse, N. Y., has purchased property 
at Oswego, and will transfer the manufacturing operations 
to that point. It is probable that the office will be con- 
tinued at Oswego. 

James V. Washburn, who has been the active head of 
the business, has resided in Oswego for a number of years 
He has acquired the plant of the Brosener Brewery Com- 
pany, and will occupy it as soon as necessary remodeling 
can be done. 

This adaptation of a former brewery plant will no doubt 
give the newspaper paragraphers a chance to play on the 
fastener subject, as undoubtedly some men did get “tight” 
on the former products of the plant; the new product will 
cling tight to inanimate objects. 





Increased Facilities for Irving-Pitt Company. 
Ground has been acquired by the Irving-Pitt Manufa: 
turing Company, Kansas City, Mo., for the erection of a 
new eight-story reinforced concrete building, adjoining 
the present plant on Locust street. Plans have been com 
pleted, and it is expected that the first five floors will be 
ready for occupancy about the middle of May. The site 
represents an investment of $8,000; the building will cost 
$253,000. The business has grown from a small shop in 
1908 to the occupancy of the entire Eighth street front of 

the block, except for a hotel on one corner. 


Change in Paper Box Field. 

The Empire Paper Tube & Box Company has retired 
from the manufacturing field, having sold its entire busi 
ness to the Empire Paper Products Company, 155 Bank 
street, New York. 

The trade is requested to change its records accordingly 
to avoid delays in the delivery of mail 
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“Y and E” Advertising Staff Increased 


Increased advertising by the Yawman and Erbe Manu 
facturing Company, Rochester, N. Y., has necessitated the 
addition of three men to the staff of the advertising de 
partment. J. Stewart Lynch _ will prepare special art 
work, ads, letters, cuts and printing. He came from the 
advertising department of the Todd Protectograph Com 
pany; previously he had been with the Mercury Manufa: 


+ 


turing Company and the Imperial Specialty Company 
J. A. Rogers will specialize on articles for newspapers 
and magazines, booklets and The “Y and |] News E 
Dintruff will handle proofreading, price lists and special 
copy. Messrs. Rogers and Dintruff are graduates of the 
University of Rochester 
: S 


Post Office Doesn’t Recognize Exchange Situation 


In spite of the fact that foreign exchang Ss low, 
post office adheres to its pre-war rates for fo gn money 


order fees While most business concerns realize tl 

economy of buying fore ign exchange through tne bat | 

ers, small remitters are not generally aware this fact 
Thus, to send 500 francs through the post office costs 
$97.30; bought through a bank the transfer represent 

about $57.00. The reverse situation is true of money 
orders bought on the United States in England The 

remittances are restricted, as the balance is in fav 

the remitter when buying post office mone) ders pay 


able in the United States. 


Barbee Company in New Offices. 


The Barbee Wire & Iron Works has mov: fron 
old offices on North Dearborn street to the v Conway 
building, at Washington and Clark streets, ( 12 Che 
suite is 440 to 444. A private telephone wire nects witl 


the factory at LaFayette, Ind 
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STRIKING DISPLAY OF PENCIL PRODUCTS IN WINDOW OF 
OF NATONAL ASSOCIATION OF STATIONERS AND MANU FACURERS IN THAT CITY LAST 





STATIONER DURING CONVENTION 
FALL. 
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Man-power! The sturdi- 


est brawn, like the keenest 
brain, is limited by the tools it uses. You 
couldn’t be in five thousand different 


places tomorrow. Yet, by the use of the right 
tool, you can send your thought there—in fine form 
—at small cost. The Mimeograph will do that work 
for you in an hour. It duplicates letters, forms, blanks, 
drawings, etc., quicker than that work can be done by 
other means. No type to set—first copies ready within 
a few minutes—with many thousands rapidly delivered 
from a single stencil. Clear work, cleanly done! Just as good 
muscles do infinitely more when equipped with high-power tools, 
so do good minds widen the areas of their forces by the use of 
the Mimeograph. Let us show you what it has done in industrial 
and educational institutions throughout the world. Ask for book- 
let ‘*T’’ from A. B. Dick Company, Chicago—and New York. 
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You 
will 
eventually 


find 


Dealer’s Place in the Loose Leaf Industry. 


Extract from an address by J. M. Towne 
Before the Connecticut Valley Stationers’ Asso- 
ciation. Reprinted from The National, of the Na- 
tional Blank Book Company. 
HE LOOSE leaf industry, although still in compara 
ak tive infancy, has already assumed tremendous im- 
portance in the business of the nation. Ten million 
dollars would be a very conservative estimate of its recent 
yearly sales. The fact that all lines of business and all 
classes of people are finding loose leaf devices necessary 
for daily use indicates the universal importance of this 
branch of the stationery trade. 

The question of vital importance to us, is: Do dealers 
realize the importance of their place in this industry? Are 
they equipped even to meet the demand that already 
exists, to say nothing about helping to stimulate further 
business? By equipment I do not refer to stock alone, but 
rather to knowledge of and familiarity with the loose leaf 
line. 
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Make a Specialty of Loose Leaf. 
Progressive stationers will approve my statement that 
the only way for a dealer to realize on his opportunities is 
to have at least one clerk or department specializing on 
this line. Local needs, conditions and possibilities for 
loose leaf equipment must be thoroughly studied. Stock 
and special items must be familiar. Customers must be 
made to feel the same confidence in the dealer’s recom- 
mendations that they do in the advice of an expert ac- 
countant. If these efforts are made, together with the 
usual advertising efforts, window displays, newspaper 
copy, circulars, etc., there is no limit to the business that 
can be secured. 
This is one great truth of the loose leaf business. The 
second is like unto it. 
Stick to Standard Construction. 


It concerns the matter of taking and placing orders for 
loose leaf goods. Much unnecessary expense, delay and 
trouble can be avoided if the dealer will exercise care at 
this point. Customers frequently appear to require special 
constructions. A clerk, however, who has his loose leaf 
information at his finger tips can often show the client 
where he can save time and trouble by adapting a stock 
size or ruling to his needs. And, even when special goods 
are really necessary, an expert clerk can often avoid the 
nerve-wracking pit-falls of insufficient information, mis- 
understandings, etc. 

Specials Are Excessive in Cost. 


Tha special-goods matter is a serious one for consumers, 
* dealers and manufacturers. Present day high costs make 
penc Ss standardization of production imperative. To keep prices 
as reasonable as possible manufacturers should confine 

most of their efforts to standard sizes and designs and they 

are a have been trying to do this by making their stock lines just 
as complete as possible. It is obvious therefore that orders 

for special constructions bear much the same relation to 


necessary most manufacturing efforts that the well-known monkey- 


wrench bears to a smooth running machine. Someone 
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must pay for the disproportionate costs resulting from 
part oO such special work. I do not mean to say that specials can- 
not and will not be made. But I wish to urge the im- 
portance of minimizing that part of the business as much 

your stoc as possible for the good of all concerned. 
Thirdly and lastly, let me preach the gospel of care and 
4 common sense in ordering. Too many times dealers seem 
Write now for samples to think that manufacturers combine the qualities of seers, 
° clairvoyants and second-sighters. Incomplete information 
and quotations. is given; rules for clear ordering are ignored; sizes, rulings, 
bindings, numbers are forgotten. The result is delay, 


PENCIL vec geome hg > ter ama loss. An order carefully 
EXCHANGE “oo: 
C 


INCORPORATED 


Manufacturers of High Grade 
Lead Pencils 


Crocker Pen Company in New Offices. 

The offices of the Crocker Pen Company have been 
moved to 86 Broomfield street, Boston, Mass, in order to 
permit of the former space at 167 Oliver street to be used 

Cable Address: for factory expansion. 
Western Union *“*PENEX” a — 
Costa Rica Parcel Post Weights Increased. 


° 
F. on . eg . 
106-108 pon noel AVE. Jersey City, N. J. The weight limit of parcel post packages destined for 


67-73 FLEET STREET Costa Rica has been raised from eleven to twenty-two 


pounds. The postage rate remains as before—twelve cents 
a pound or fraction. 
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The American Railway Express Company 
now uses nine thousand, nine hundred and 


eighty-six Meilicke devices, and is saving trom 


(eilicke 5 


Roll 


one-fifth to one-half of the cost of the former 
methods of mental calculation. This means 
many thousands of dollars annually. 

For hundreds of other concerns, large and 
small, Meilicke Pay Roll Calculators are serv 
ing—and saving in time, labor and money 

The Meilicke Pay Roll Calculator will come 
to you, at your request, with your pay roll cal- 
culations worked out in advance. It will do | 
away with the tedious, time-wasting job of 
working the same problems over and over | 
again in figuring out your employees’ pay. | 

It is far more accurate and three times as fast as 
mental calculation. Anyone with fingers and eyes | 
can operate it. | 

You can have this device on trial with the priv- 
ilege of returning it and receiving your money back | 

| 


at any time within ten days. Put it to the test in 
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Try This Instantaneous Wage Finder Without Risking a Cent 
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Find the Figures’ 


your own business, in your own way. You to be 
the sole judge. 

Before ordering, send in the coupon or write for 
further information, so we can determine the prop- 


Calculator 


er size of calculator for your needs. Prices are 
moderate—$18.00 and upwards. One month’s use 
usually saves enough to pay for it. 

Send coupon today. 


Meilicke Calculator Company 
356 North Clark St., Dept. O. Chicago 


Money Back Trial Coupon | 











MEILICKE CALCULATOR CO., Dept. O. l 
356 North Clark Street, Chicago | 


I would like to know more about the styles and prices of the | 
Meilicke Pay Roll Calculator Also tell me how I may secure a 
trial of one of these devices with privilege of returning it in ten | 
days and getting my money bac 


Name . co ccvessesresese covers 


Address 
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DAVIDS’ 


Electro Chemical Carbon Papers E 





After manufacturing superior writing inks for 
almost a century we are now entering the 
carbon paper industry. We have the 95 
years of experience behind us to give the 
stationery dealers thruout the country a 
better gradeof merchandiseat the average price. 


Our Electro Chemical Carbon Papers reflect 
the pre-eminent quality of our Inks and 


Adhesives. 
Quality First, Last and All the Time 


WRITE FOR INFORMATION! 





THADDEUS DAIS 


MANIERS (¢ 
INKS—ADHESIVES—CARB@ER: 
NEW YORK 
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DAVIDS’ 
rs| Electro Chemical Typewriter Ribbons 
The dealers will find our Electro Chemical 
Typewriter Ribbons of great durability —per- 
manent and indelible. Our wide experience 
has taught us how to manipulate colors and 
chemicals so that the best possible can be 
obtained. Attractively boxed and packed. 
Get behind this quality product. 
Established 1825 
ASK FOR PRICES! : 
YAS INK CO., Inc. 
MANIERS OF 
ARBPERS—TYPEWRITER RIBBONS | 
CHICAGO | 
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who already own 







with any regular typewriter. 
expensive address embossing machine and you don’t have 
to have your address plates made outside your office. 
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THE ELLIOTT CO. 
of CAMBRIDGE, MASS. 
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When you remove the addressed envelope from the 
Elliott Addressing Machine it is address side up,so you 
don’t have to turn each envelope over to inspect the address, 








A trayful of 250 Elliott Address Cards is only 13 inches 
long and weighs less than 2 pounds, 
plates are three times as bulky and seven times as heavy 
wet us send you our booklet un ‘‘ Mechanical Addressing "' 


THE ELLIOTT COMPANY, CAMBRIDGE, MASS. 


** Other’’ address 


You can stencil your addresses into Elliott Address Cards 
You don’t have to buy an 





GRVVER ....... cum 


Since Elliott Address Cards are made of fiber you can 
print and write on their frames. We supply them in eight 
different colors, so you can use color classification. 
Elliott Address Card becomes a tab card by simply invert- 
ing it in the filing tray. Any Elliott Address Card will 
print 10,000 addresses. Elliott Address Cards never get 
stack when going through the Addresserpress 


as is necessary with other addressing machines. 


addressing equipment 
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/ Why the Addresserpress is Bought by Business Men 


** other’ 





The Elliott rubber printing roll flattens as it prints each 
address, thus putting an equal pressure on every letter in 
the address. ‘‘ Other’’ addressing machines use a hard, 
flat, unyielding printing head, which accounts for the 
unevenly impressed addresses which you so frequently see. 
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The Outlook for 1920. 


The annual year-end review of the Chamber of Com 
merce of the United States forecasts sustained industrial 


activity tor 1920. The Chamber emphasizes the hopeful- 
ness of the manufacturing industry generally, which 
although encountering constant labor troubles and short- 
age of fuel and materials, has orders in excess of its 
capacity for production within any reasonable time 
Among the vast numbers of retail dealers,” says the 
ort, “there seems to be a confidence in the continua 


tion, at least until another harvest, of the present great 
demand for commodities of all kinds, because of the unex 
umpled strength of the agricultural situation. 

“On the whole the farming communities are prosperous 
because of the high prices of their products and their lib 
eral spending is the backbone and sustaining power of the 
present volume of business in much the greater part of 
the country. The farmer is buying liberally and intelli 

ntly. He is buying more automobiles, more tractors, 
more poultry, more blooded cattle, more farm implements 
and machinery, more gasoline engines and electric light- 
ing plants for his dwelling house and buildings. He is 
paying cash mostly and also paying off what compara 
tively few mortgages remain.” 

Of the general crop situation the Chamber says that 
rain did much damage in the South and in the southern 
portion of some of the central states to unharvested crops, 
reducing the yield and impairing quality. Cotton was 
damaged, as were corn and rice. Rains in the wheat belt 
cut the area planted in the fall to twenty-five per cent less 
than the record acreage planted last year. The ground 
lost to Winter wheat will go to other crops, including 
corn and oats 

“Even without the handicap of unfavorable weather,” 
says the report, “there would have been a materially re- 
duced Winter wheat acreage this fall For the farmer 
realized that the heyday of Winter wheat production at 
high prices was over for the present, whatever may be 
the currency and repetition of those food famine scares 
which have lost much of their potency of late.” 

The conditions of growing wheat, says the report, aver- 
aged lower than last year, due to the excessive rainfall. 
Of other crops and yields the report says that peanuts did 
not do so well last season; the high price of sugar brought 
a heavy crop of sorghum and cane syrups; the apple crop 
was a large one. 

Great activity in building 1s reported in sections except 
where crop failures were extensive; soft coal mining is in 
poor shape in contrast to the mining of hard coal; copper 
mining is in a poor state; silver mining is doing well; oil 
production is good. 

American Consuls at Home. 

American consuls at home on leave of absence are pre- 
pared to confer with business men and commercial or 
ganizations regarding conditions in their respective juris- 


dictions Following are consuls who will be available 
for conference during the next weeks. A number of con- 
suls are visiting in the United States, but their time to 
visit cannot always be announced sufficiently in advance 
to make publication here timely. Manufacturers and ex- 


porters who wish to confer with the consuls from any 
specific district can get information direct by applying 
to the Department of Commerce, Washington, D. C 

Antung, China.—-George F. Bickford, consul (formerly 
at Tsianfu). Care Consular Bureau, Department of State, 
Washington, D. C., until January 30. 


Chungking, China.—Paul R. Josslyn, consul. At 841 
Fourth avenue, Cedar Rapids, Iowa, until February 29. 
Geneva, Switzerland—Lewis W. Haskell, consul 


Care of Consular Bureau, Department of State, Wash- 
ington, D. C., until January 17. 


Paris, France—Eugene C. A. Reed, consul. At 54 
Sturges avenue, Mansfield, Ohio, until January 13 
Prague, Czechoslovakia—Wallace J. Young, consul. 


Care of Consular Bureau, Department of State, Wash- 
ington, D. C., until January 25. 

Sydney, Australia—Joseph I. Brittain, consul. Care of 
Consular Bureau, Department of State, Washington, D. 
C., until February 1. 

_Venice, Italy—John S. Armstrong, consul. At 1200 
Eutaw place, Baltimore, Md., until February 1. 

Ground Broken for New National Factory. 

\ new two-story factory, to house the machine shops, is 
under construction by the National Blank Book Company, 
Holyoke, Mass. The structure will be 80x180 feet, and will 
be located near the main factory 
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National Combination Type- 
writers Give Double Service 


IN THE 
OFFICE 


They perform as 
well and as speed- 
ily as $100 Ma- 
chines, and attain 
the ideal of per- 
fect, speedy work 





IN THE 
HOME 


The National 
Combination 
Typewriter halves 
the overtime ef- 
fort, and lessens 
the work of keep- 
ing up correspon- 
dence. 





GUARANTEED FOR ONE YEAR 


The National Combination Typewriter 
affords dual service, because in it we have 
condensed the operating qualities of the big 
machines, and made it light enough to carry 
around (weight without case, 914 pounds). 
We have stripped the typewriter of all un- 
essential weight and mechanism—all with- 
out sacrificing durability or workmanship. 
We have reduced typewriter selling to an 
easy, effective Ten-Minute Sales Demon- 
stration which really sells machines. 


Dealers can add a typewriter department 
to their stocks, and find a profitable line of 
business that brings trade in office supplies 
in addition. 


Write for full details and 
our Dealers Agreement 


For Europe, address 
all correspondence to 


die 





National Typewriter Company 


Fond du Lac Wisconsin 
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Diversity in 
Office Chairs 


G A valuable feature of the Masters Line 
of office chairs is their wide range. For 
those who demand the best that money 
can buy, we have the exact chairs that are 
needed. But the line also includes low- 
priced chairs for the man of moderate 
means and it includes all grades in be- 
tween. There is no need for any dealer 
handling the Masters Line to disappoint 
a customer. 


G Of course you know of the workman- 
ship that enters into this line. No chairs 
are better made. They have refined, dis- 
tinctive designs, the workmanship is of the 
best and the finish is truly a quality finish. 


¢ An inquiry from you for our catalogue 
will show you the real opportunity the 
Mas{e«rs Line has in store for you. 


The Taylor Chair Company 
Bedford Ohio 


Export Department: 
Chipman, Limited, 10 Bridge St., New York. 
Cable Address: Chipmunk 
Branches: Sydney, Australia; Melbourne, Australia; Pecth, 


Australia, ellington, New Zealand; London, England; 
Havana, Cuba; Buenos Aires, Argentina; Santiago, Chile. 





No, 2070% 
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Lundeen in New Building After Six Years. 


\fter a business life of but six years, Victor Lundeen 
& Company, Fergus Falls, Minn., has moved into a new 
fireproof, two-story building, erected specially for the 
accommodation of its stationery and printing business. 
The ground floor is occupied by the stationery store, while 
the print shop is on the second floor. An attractive brick 


front, with spacious show windows makes the structure a 
handsome addition to the effect of the street. In addition 
to the general stationery lines, the store will handle loos¢ 
leaf devices, and office furniture. 


Typewriter Salesman Promoted. 


Herbert L. Kumpfer, for three years a salesman at t 
Noiseless I 


Chicago office of the Typewriter Compan 





HERBERT L. KUMPFER. 


where he made an excellent record, has been made mana- 
ger of the Milwaukee branch of the company, with offices 
at 1200 Pabst building. 


Corona’s Davenport Agency. 


The Corona Typewriter Service Company of the Tri 
Cities, not Inc., has established itself in a modern sales 
office on the ground floor of one of the prominent | 


usiness 























STORE OF CORONA TYPEWRITER SERVICE COMPANY, 
DAVENPORT, IOWA. 

streets of Davenport, lowa. The agency ser Daven 

port, Moline and Rock Island, and in additio: selling 


Corona personal writing machines handles typewriter rib 
bons and carbons, as well as rebuilt machines. 


Resale Engraving Prices Recommended. 


The Stationers’ Association of New York has formu 
lated retail prices for copperplate engraving and printing, 
dies and die stamping. The new prices were made neces 
sary by the increased production and doing 
business. 


costs of 








January, 


1920. 


OF 


FICE APPLIANCES 





123 












































4" x 6" 








Check 









REGD us par OFF 


EVERYWHERE 
ACEY "Gold Medal" Files are the last word 


in utility, strength, convenience, economy, 

value, appearance. Full quartered oak and 
mahogany finish, flush ends, cast brass hardware, 
dovetailed drawer construction, stop blocks on 
card drawers, positive lock follower blocks, side 
arm roller-bearing suspension on vertical drawers. 
All sections have finished tops and may be used 
as individual cabinets on table or desk, without 
separate top or base, or they will stack as shown. 
No more complete line on the market. Macey 


"Gold Medal" Files are real merchandise. Cat- 
alog CL219 describes them. 


The MACEY COMPANY 
Grand Rapids, es i 


Manufactured in Canada by The Canada Furniture Manuf Ltd 
Woodstock, Ontario. 











Large Storage 





Bookcase Cupbossd 
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ADDS | E ETOR SUBTRACTS 


A DEBIT *»» CREDIT 
MACHINE 








A general utility ma- 


The only machine that lists 
chine. 


debits and credits and visibly 
gives the net difference at 


every operation. It will balance ledger 


A/c’s and figure a trial 
balance with one trip 


Direct 
thru the ledger. 


Subtraction 


BUILT IN SECTIONS 


ALL PARTS ARE INTERCHANGEABLE 


The TEETOR is sectional in its construction. Any part may 


be replaced in a few minutes. After many years of use worn 


parts can be replaced at a very small expense. Sectional con- 
struction means 100% service. 


WE INVITE correspondence with 
specialty salesmen and of fice specialty 
concerns. Write or wire for details. 


TEETOR ADDING MACHINE CO. 


DES MOINES, IOWA, U. S. A. 


inuary, 1920. OFFICE APP 


Sor the 


(ENUON ofthe” * 
Manulacurer, * 















VOTE—Manufacturers should read this department, for 
are announcemets from firms at home and abr vad 
irding their requirements for goods Van tf these an 
uncements utline business opportunities J wmportance 
ind each item should receive careful considerati from 
manufacturers in this field. 


Antwerp, Belgium. 


Etablissements “Jasco,” Longue rue Neuve 8-10, wish 
to secure several lines direct from the manufacturer. They 
include office swivel chairs, loose leaf devices, copying ma 
-hines and steel furniture. Payment will be made in ninety 
days against documents guaranteed by an American bank 


when bill is due 
Auckland, New Zealand. 
J. F. Leighton & Son, Ltd., 6 and 8 High street, wish 
to undertake the representation of a line of flexible or 


chain post loose leaf binders. They state that they do 
nine-tenths of the loose leaf business in New Zealand 
* * * 


Manufacturers of medium-priced, lightweight and port- 
ible typewriters not now represented in New Zealand are 


requested to get in touch with J. Heaton Barker, importer 
and manufacturers’ representative, 25-26 Safe Deposit 


building, High street. Cable address, ‘““‘Heabar,” Aukland. 
Brussels, Belgium. 

T. Tondelier, Rue Fosse aux Loups, wishes the agency 
for a type duplicator, an adding machine and other me- 
chanical office specialties. He has a well-equipped office 
and show room, a competent staff, and himself is experi- 
enced as a mechanic, salesman and branch manager. He 
is Brussels’ agent for the Noiseless typewriter, and han- 
dles other office devices, including a rebuilt typewriter. 

The Hague, Holland. 

The Office Appliance Company, dealers in office equip- 
ment, wish to secure an agency for Holland on a portable 
typewriter. 

Leon, Gto., Mexico. 

“La Estrella,” Ia de Pachecos Num. 12, wishes prices, 
and samples where possible, on typewriter ribbons, carbon 
papers, office supplies such as can be sent by mail, includ 
ing loose leaf pocket memos, pencils, pen holders, fountain 
pens, box stationery, post cards and school supplies. 

Los Angeles, Calif. 

The Field-Austin Safe Company, of San Diego, has es- 
tablished a branch at 802 Van Nuys building, and is pre- 
pared to undertake the aggressive representation of vari- 
ous quality lines of office equipment, filing safes, stock 
room equipment and labor-saving devices. 

Malden, Mass. 

H. A. Cosgrove, manufacturers’ agent, 108 West street, 
wishes to take up the representation in New England of 
lines of office appliances and devices. He cites good refer- 
ences, and is now representing the following Abbott 
Coin Counter Company, Brandt Manufacturing Company, 
Denominator Adding Machine Company, Security En- 
velope Company and the American Emblem Company. 

Marquette, Mich. 

Norman J. Dobson, Upper Peninsular Office Supply 
Company, Pythian Building, wishes manufacturers’ cata- 
logues of cuspidors, fiber waste baskets, umbrella racks 
and costumers 

Oakland, Calif. 

B. W. Hernberg, 468-470 13th street, has organized the 
Export Company Mercury. He wishes to bene. from man- 
ufacturers interested in extending their distribution in the 
East Indies. He will take on typewriters, adding ma- 
chines, stationery, filing cabinets, etc. Mr. Hornberg has 
been in business in the Dutch East Indies for the past 
thirteen years. 

Ragoon, India. 

Maung Than Tin, No. 21 49th street, wishes literature 
and prices with agency or dealer terms on articles of office 
equipment of all kinds. 

Rotterdam, Holland. 
Adr. Koller & Van Os desire to hear from manufac 
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LICATOR 
$38.50 


Completely 
Equipped 


A Big Money-Maker 
for Dealers 


We have an unusual offer to make 
to one dealer in every locality. 


The Rotospeed Stencil Duplicator is 
simple in construction, easy to operate, 
accurate and fast. It prints good, 
clean-cut copies of hand written or 
typewritten forms. It reproduces draw- 
ings. It saves 92% on form letters. 
Prevents delay. Saves time. Saves 
money and makes money. It is an 
easy and rapid seller. And every 
sale is followed with a continuous 
stream of profit on supplies. 


Jur national advertising in Collier’s, 
American Magazine, Literary Digest, 
Review of Reviews and other big na- 
tional! publications is bringing inquiries 
and sales from every locality. 


We have a proposition whereby you 
can have the Rotospeed profits for 
your territory. 


Write or wire for the details of our 
exclusive agency proposition. 


The Rotospeed Co. 


Agency Dept. 
Dayton, Ohio 
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Sell Conrades Chairs 


for present profit and future business prospects. 
You make a legitimate profit on every sale—and 
each Conrades Chair you place in an office gives 
the good service that assures future orders. 


Write for the book of Conrades Chairs. 


January We will exhibit our office chair line during 

sh the January period on the third floor cf the 
Exhibits Manufacturers’ Building, Grand Rapids, Mich. 
Also on the eighth floor of the Monogram Building, 1718 
Washington Ave., St. Louis. We shall warmly welcome all 
dealers in furniture and office appliances during the exhibitions. 


Conrades Mfg. Company 


1942 North Second St. ST. LOUIS, MO. 














No. 505 


turers of stationery specialties—excluding furniture—type- 
writers, adding and calculating machines. 

J. Timmerman’s Kantoorboekhandel, Zwarte Hondstraat 
l-1l, wishes to hear from manufacturers of ink stands, 
typewriters, office chairs, stationery and office supplies. 

‘ * * 


Wed. L. Benedictus is a firm desiring to receive samples 
and agency propositions from manufacturers of typewriter 
ribbons, carbon papers, pencil sharpeners, and other new 
office devices. The firm is also a large buyer of pape 
and wishes samples and prices on bond paper 

San Benito, Texas. 

Sabin K. Elder is in the market for rubber stamp goods, 
marking pots, cake stencil ink, marking brushes, ink pads, 
daters, numbering machines, high class papetries, pound 
papers, tablets, window trim goods, motion novelties, 


racks, price cards, etc., for stationers windows; toys 
games, etc., for holiday trade; books, latest fiction and 
high-class reprints; drafting materials, all kinds for pro 


fessionals and amateurs. 
San Juan, Porto Rico. 
Andres Ojeda, San Jose 4, wishes prices and terms 
adding machines and cash registers, new and rebuilt 


Cantero, Fernandez & Co., Inc., Calle Francisco Nos. 5; 
and 59, desire to secure a standard typewriter to sell i 
competition with other standard machines represented 
there. The company also has an office furniture de 


partment. 
Santiago, Chile. 

Errazuriz, Simpson & Company have established an 
office equipment department, and wish to hear from man 
ufacturers of office equipment and supplies of all sorts 
The company does a general importing business and has 
a capital of £600,000 sterling. It is requested that liter 
ature and prices be sent to Santiago. For immediate it 
formation inquiries may be addressed to the company’s 
associate, Spruille Braden, 19 West 44th street, New 
York, N. Y. 

Selma, Ala. 

The Lloyd Ad & Letter Company wish connections with 

various lines in the office supply business. 
Sioux City, Iowa. 

The Sioux City Typewriter Exchange is establishing a 
stationery department and desires catalegues and prices 
Address 418 Nebraska street. 

Stockholm, Sweden 

Modernt Kontorssystem, Birgor Jarlsgatan 58, wishes 
office equipment of all kinds. 

Toronto, Ontario, Canada. 

The Canadian Office Appliance & Supply Company, 66 
ond street, wishes to undertake the representation of 
office machines and devices. The company states that it 
is the only exclusive office appliance house in Canada, with 
offices from coast to coast, and an energetic. sales 
organization. 

Valparaiso, Chile. 

Luis Pezoa P., operating the “American Press,” will 

undertake the representation of office equipment lines in 


Chile. The firm is located at Casilla 3240, in the central 
part of Valparaiso. The lines handled include blank 
books, rubber stamps, daters, inks of all kinds, et¢ A 


traveling representative covers the southern part of the 

republic, and there is also a representative in the central 

provinces. The references cited are Anglo-South Amer 

ican Bank and Banco Espanole de Chile, Valparaiso 
West Bromwich, England. 

J. E. Withers, advertising manager, Kenrick & Jefferson 
Ltd., wishes to receive from manufacturers of adding and 
calculating machines of all kinds full particulars regarding 
their products. The concern deals in commercial station 
ery and office equipment. 


Wichita, Kans. 


The Johnston Printing & Office Supply Company, 118-20 
North Topeka avenue, wishes prices and catalogues on 
cash boxes, spindle files, envelope openers, metal meas 
uring tapes, feather dusters, mailing tubes and office chairs 


Zurich Switzerland. 

Herman Moos & Company, Lowenstrasse 61, are in a 
good position to represent manufacturers of office ma 
chines of all kinds; particularly letter copying machines, 
time clocks, time recorders and pay roll machines. The 
firm is composed of Swiss, and travels seven salesmen, 
visiting the trade regularly. In its repair shop at Basle 
and Zurich it employs sixteen mechanics. Bank refer- 
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¥ “PROGRESS” and “UNIVERSAL” 
Loose Leaf Ledgers 


OW is the time to have a good supply of popular priced Loose 
Leaf Ledgers on hand. Business conditions are such that 
every organization doing business today must know exactly 
where it stands. 
This means that, beginning the new year, there are bound to be 
many changes and readjustments in accounting methods. And 
} & P popular priced Loose Leaf Ledgers meet all requirements. 
Universal Ledgers are bound in black fabrihide back and corners 
with 114, 2 and 3 minimum capacities. 
Progress Ledgers come in two durable bindings; red fabrihide back 
and corners, corduroy sides also full canvas with red fabrihide cor- 
ners. Both bindings have 14 and 2 capacities with liberal ex- 
pansion. 
Complete Ledger binders, consisting of ledger binder, index, and 
sheets in popuiar double entry ledger ruling are carried in stock in 
all popular sizes. 


We will be glad to co-operate with dealers who contemplate 
carrying a representative stock of these profitable lines. 


Write for our SPECIAL INTRODUCTORY OFFER. 


BOORUM & PEASE COMPANY 


Makers of ‘‘Standard’’ Blank Books and Loose Leaf Devices 


HOME OFFICES: Front St. and Hudson Ave., Brooklyn, N. Y. 
Factories: Brooklyn, N. Y., St. Louis, Mo 


SALESROOMS: 
109-111 Leonard St., New York Republic Bldg., Chicago, IIL. 
Old South Bldg., Boston, Mass. 4000 Laclede Ave., St. Louis, Mo. 


RNS “Sa 
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This will be 
another big Art Metal year 


Art Metal has always stood for leadership in the steel 
office equipment industry. 
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In quality of products, in convenience, in design, in 
service to customers, and therefore in amount of 
equipment sold, Art Metal has always been first. 
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Art Metal Construction Company dealers have 
profited by this prestige. It has meant to them sales 
—not only of Art Metal, but of the other lines car- 
ried, because customers who were attracted to the 
store by Art Metal advertising developed into perma- 
nent accounts. 
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For 1920 our plans are bigger and more dominant. 


WZ 


Factory facilities are being increased and will enable 
us to produce more goods. Larger advertising will 
help our dealer sales and profits. 
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Schweizerische Kreiditat 
both in Zurich, 


ences are cited as follows: 
and Schweizerische Bankgesellschaft, 


Other Zurich banks with which the firm does business are 
Eidgenossische Bank A.-G., A.-G. Lou & Co., and the 
Schweizerische Volksbank 
x 
Emile Widmer, 28 Lowenstrass« vishes to represent 
American manufacturers of typewriters, other office ma 
chines and devices He deals in office furniture, and makes 
complete installations; first-class references will be sub 
mitted. 


Opportunities for Foreign Trade. 


The business tips which follow are collected from all 
points where the United States has commercial attaches 
and consular offices. If the reader wishes to foll 
of the prospects, he can obtain the name and address by 
requesting the information from the Department of Com 


1 
OW any 


merce, Washington, D. C., mentioning the number 
identifies each paragraph. This information is also on 
file at the district and co-operative offices of the depart- 
ment. 
Adding Machines. 

31,523 \n import and export firm in Bulgaria sires 
to secure the exclusive agency for the sale of oil and it 
candescent lamps, oil lamps fitted with gas mantle burn- 


1 7 ‘ 


ers, sewing and knitting machines, adding and calculating 
machines, typewriters, gramophones, talking machines, 
cameras, kodaks, and photographic stoves, coal 
and oil burners, and novelties of all kinds. References 

See No. 31206 under Typewriters 

See No. 31215 under Typewriters 

See also No. 31,526 under Typewriters. 

Furniture. 

31208.—An agency is desired by a firm in Belg 
the sale of machinery, cotton textiles, | 
sories, and metal furniture. Quotations should be given 


supplies, 


1un ror 


automobti 


e acces 


c. i. f. Ghent or Antwerp. Payment by draft on Belgian 
bank on receipt of goods. Correspondence should be i 
French. References 

31232.—An American who has been a traveling sales 


man in Europe for several years is in the United States 
and desires to secure an agency for the sale in central 
European countries of stoves, instantaneous 
gas water heaters, bathroom and plumbing supplies, office 
furniture, boots and shoes, household utensils and fur 
nishings, oils and greases, agricultural implements, and 
foodstuffs. He is prepared to purchase cheese, condensed 
milk, meat extract, and canned meats. References 

31255—A commercial agent in Spain desires to secur 
an agency for the sale of lumber, boards and planks, band 
saws, belting, shellac, furniture, hardware, sawmill ma 
chinery, and office furniture of wood or steel. Quotations 
should be given c, i. f. Mediterranean ports. Correspond 
ence should be Spanish. References 

31347.—An agency is desired by a commercial agent it 
Tunisia for the sale of all general merchandise 
in Tunisia, a country devoted to agricultural pursuits 
and imports practically all manufactured articles, clothing, 
household and office furnishings, food products, etc 
Samples and advertising matter are requested. Quota- 
tions should be given f. 0. b. New York. Correspondence 
should be in French. References. 

Other Machines. 
pany in India desires to secure agencies 
and purchase clipless paper-fastening machines, paper 
fastener clips, rolled gold collar buttons, sleeve links, and 
bangles; small hand machines for making wicks, tapes, 
embroidery, ribbons, boot laces, towels, and handker- 
chiefs, and for button attaching, buttonhole making, and 
buttonhole sewing; rebuilt typewriters, automatic vending 
slot machines; and sundries, including stationery and 
office supplies. Quotations should be given c. i. f. desti 
nation. Payment, cash against documents. References 

See also No.'31126 under Typewriters 

See also No. 31215 under Typewriters 

See also No. 31244 under Typewriters. 

See also No. 31523 under Adding Machines 

Paper. 

31155. Representation for the sale of food produ ts, 
clothing, boots and shoes, toys, paper and paper products, 
and general merchandise is desired by a commission 
agent in France. Correspondence may be in English 

31212.—A commercial merchant in Cuba desires to se 
cure the representation of manufacturers for the sale of 
glassware, chinaware, crockery, enamel ware, hardware, 
paper, wearing apparel, furniture, hosiery, shoes, 


radiators, 


31177 —A c npa 


tovs. 
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Long Division Blindfolded 


The Monroe is error-proof. Its operation is 
purely mechanical. You can even do Long 
Division without looking at the machine. 


AKE, for example, 33180.84+-98.7525. Depress the 
dividend, 33180.84, on the Monroe keyboard and turn 
the crank forward. The dividend appears in the 
lower dia Then depress divisor, 98.7525, on the key- 
board 
Now—simply as 


crank backward 


a test—blindfold yourself. Turn the 
The Monroe is dividing for you. You 
can’t mistake. The moment you turn too far, 
the bell rings. A few quick shifts of the carriage—a few 
turns of the crank and— 

Look! There in the upper proof dials is your answer, 
336. Time, 6 to 9 seconds—more than 4 times as fast as 
the old pad and pencil method which never was sure. 
turn the crank backward just once and 
you have the correct answer. For multiplication and 
addition turn the crank forward, that’s all. 

Think what Monroe speed and accuracy will mean 
in your office. Bills out on time. Cost figures at the 
moment you them. An end to costly hours of 


overtime whe figure-work is done. 


make a 


To subtract 


need 
rever 


Don’t guess that your figuring is correct—‘Monroe it” 
and know that your 
checking. 


answers are correct—without re- 














Ey Calculating 

© Machine Co, 
«> Woolworth Bidg., 
°) New York 


Without obligation to 

us, please send your 

“Book of Facts” showing 

how the Monroe will save 

time in the figure work of our 
business. 


Not only adds, but 
Multiplies, Divides and 
Subtracts as easily as 


other machines Add 
Firm Name... iecsivesesveas eoveces 
Your NQim@.ceccocccccessscesvesen eee 
AGGPOGS..cc cover ccvsereveens ten 
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The Adams 


Office and School Specialties 
Mr. Dealers proits'set sway from you 


The ADAMS 


Economical and Flexible Post Binders 






—— 919 
in the U.S Post Binder 
and Canada Filled and Bound 


do not kill the sale of the more expensive 
binders. Our Post Binders take the place of 
paper and twine which your customers are 
using at the present time to file away their 
records. 


Send for our catalog and sample of this 
wonderful binder, and show your customers 
how to keep their records together, and their 
loose leaf svstem working at all times, and get 
them away from using paper and twine. 


You are losing these good profits if you do 
not show this valuable binder to vour trade. 


The Ideal 
Book and 
Key Rings 


The best and 
most economical 
ring in the mar- 
ket today wher- 
evera quickly op- 
erated loose leaf 
binder is desir- 


Patented 

7 4, 1908, able. 

and other : . 
Datents pendin, Ideal Book and Key Ring The ring with 


the large joints, 
which prevent it from slipping through the per- 
forations when book or sheets are opened. These 
rings are always in position to be opened instantly 
and no time wasted looking for an opening. 


Every dealer and jobber should send 
for our catalog and new prices. 


Henry T. Adams Mfg. Co., Inc. 


6796-98 So. Chicago Ave., Chicago, U.S. A. 
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notions, men’s caps for traveling, caps and clothes for 
children, dress shirts and work shirts for men, and hand- 
kerchiefs. References. 

31399—A company in Spain desires to secure agencies 
for the sale of oils, lubricating greases, crude rubber, 
chemicals, industrial products, cables, wire, switches, 
portable lamps, insulators, etc.; advertising articles; 
fancy papers and other articles; raw wool, raw skins, 
lithographic inks, anilines, and colors. Correspondence 
should be in Spanish or French. References 

See also No. 31170 under Stationery. 

See also No. 31175 under Stationery. 

See also No. 31195 under Stationery. 

See also No. 31201 under Stationery. 
Pens and Pencils. 

31176.—A firm in England desires to purchase from man 
ufacturers pencils and penholders packed loose for card- 
ing. Quotations should be given c. i. f. English port or 
f. o. b. New York. Reference. 

31198.—A commercial agent in France desires to secure 
an agency for cutlery, fountain pens, and hair clippers 
Correspondence should be in French. 

31269.—A firm in Spain desires to secure agencies for 
the sale of steel, electrical material and supplies, copper, 
steel and iron wire, office supplies, cheap jewelry, games 
and toys, celluloid goods, cigarette holders, buttons of 
all kinds, snap fasteners, chains, bolts, locks, brass thumb 
tacks, cutlery, drugs, chemical products, rubber goods, 
hardware, furniture fittings, small hand tools,  sur- 
gical instruments, sanitary and medical material, rub- 
ber and glass goods for orthopedists, combs, hair orna- 
ments, fountain pens, pencil holders, advertising novel- 
ties, hair clippers, thermometers, sausage casings and 


bacon. Correspondence should be in Spanish. Refer 
ences. 
31,427,.—A firm in Persia desires to be placed in com- 


munication with manufacturers of boots and shoes, toilet 
articles, such as soaps, perfumes, combs, and brushes; all 
kinds of cotton and woolen textiles, such as prints, draper 
ies, velvet and crepe de chine, overshoes and rubber goods; 
stationery, paper, ink, pencils, etc., and in order to save 
time requests that quotations be accompanied with cata 
logues and samples, and, if possible, freight rates to Bag- 
dad. Payment to be twenty-five per cent when goods aré 
shipped, and balance through bank in Persia 

31,468.—A firm in Spain desires to secure an agency for 
the sale of stationery, paper, pencils, pens, penholders, ink 
stands, etc., cotton, woolen, and silk piece goods, and knit 
goods. Correspondence should be in Spanish or French 
References. 


References 


31,484.—A merchant firm in France desires to secure a1 
agency for the sale of cheap and medium-priced self-filling 
fountain pens. Correspondence may be in English 

Ribbons and Carbons. 

See No. 31206 under Typewriters. 

Stationery. 


31168.—An agency is desired by a man in Italy for the 
sale of office supplies and kindred articles. Correspond- 
ence should be in Italian or French. Reference. 

31170.—A firm in Syria is desirous of being placed in 
touch with exporting houses that are in position to supply 
textiles, chemical products, including drugs and dyes, and 
leather and leather products, and paper and stationery. 
Terms twenty-five per cent in advance, balance against 
documents, or bank credit will be arranged. References. 

31175.—An agency is desired by a firm in Belgium for 
the sale of writing paper and paper for correspondence 
copy bocks, as per samples which may be examined at 
the Bureau or its district offices. (Refer to No. 122617.) 
Quotations should be given c. i. f. Antwerp or f. o. b. 
New York. Payment against documents. Correspond- 
ence may be in English. 

31188.—A company in England desires to purchase or 
secure an agency for the sale of all classes of carded 
goods, leather goods, picture post cards of all descrip- 
tions, and in general all goods which are sold by sta- 
tioners. Quotations should be given c. i. f. English port 
Reference. 

31195.—A commercial engineer in Colombia is desirous 
of securing agencies for the sale of men’s fancy wear, 
ready-made clothing, light-weight suitings, such as Palm 
Beach cloth; and shoes, fancy dry goods, paints, paper 
products, stationery, etc.: toilet articles, such as perfum- 
ery sets, silverware, jewelry sets, and novelties. Refer- 
ences. 

31201.—Representation is desired by a man in France 
for the sale in Persia of products and articles used in 
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Greater Sales and 
Less Overhead 


If you stock a number of times from this 
line, a number from that, and a few from the 
other, your customers never feel that any one 
line is as complete as it should be, and some 
confusion on the part of the store salesmen is 


sure to exist. 


On the contrary, if you stock one line 
completely, and add a few of the leaders from 
other lines, your policy is plain to every one, 
and bound to be respected. Such a policy 
builds confidence, it keeps down the total 
number of items, renders a greater service and 


+ * 
conserves the salesmen s time. 


In putting this policy into effect, there are 
many sound reasons why you should standardize 
on the Carter Products. 


The Carter’s Ink Company 


Manufacturing Chemists 
Boston Chicago 
New York Montreal 
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After the inventory---then 1920 business 





BERLOY 





LOCKERS 

FILING CASES 
UTILITY CABINETS 
BINS AND SHELVING 


Now that the annual inventory is over, and 1920 business is 





before you—how about your supply of Steel Filing Cases? Have 


you a good stock on hand? Will you be able to fill orders promptly? 


1919 was a big filing case year for us. It kept our large factory 
humping to fill orders—but we did it! 


1920 promises to show an even greater volume of business. The 


demand will probably exceed the supply. That’s why we urge you 
to place your order now for 


“BERLOY” 


Steel Filing Cases 


They meet the requirements of every office. File No. 694 i 
shown here. Made entirely of steel, it is fire retardant, permanent, 
mouse, rat and dust proof. Built to stand hard usage. 


Every inch of filing space is easily accessible—the ball bearing 
roller suspension makes this possible. It allows the drawers to 
extend clear out of the case. Easy operation is another Berloy 
feature—the drawers slide in and out at a finger’s touch. Oliv: 
Green Enamel, baked on, gives the ‘‘600” line file a handsome finish. 


This file sells at a reasonable price—yet it yields a good profit 
to the dealer. We will be glad to give you prices, catalog, etc.., 
on the complete line of Berloy filing equipment. 


Write today to Dept. H-48. 


The Berger Mfg. Co., Canton, Ohio 


Branches: Boston New York Philadelphia Chicago St. Louis 
Kansas City Minneapolis San Francisco 


Export Dept.: Berger Bldg., New York City, U. S. A. 
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It's a GRIPLOCK 


\\ 


photography, food products, chemicals, paper, and office 
supplies. Correspondence may be in English. 

31317.—A merchant in Spain desires to purchase and 
secure agencies for the sale of shoes, leather, and articles 
for shoe manufacturers; also stationery. Quotations should 

} 
be giv 






en f. o. b. Barcelona. Correspondence may be in 
English. References 

31219.—A company in England desires to purchase or 
secure an agency for the sale of paper and paper products 
including cardboard. It is prepared to take large quan- 
tities. Samples of a few of the lines of paper and card 
board for which quotations are desired were forwarded 
and may be examined at the bureau or its district offices 
(Refer to file No. 122672.) Terms, cash against docu 


ments at destination. Samples of American goods ars 
requested. References 
31233.—A company in Egypt desires to secure an agency 


for the sale of cardboards and paper of all kinds. Quota- 
tions should be given c. i. f. Egyptian port. References. 

31352 A firm in Chile desires to secure the agency 
the sale of writing and printing paper. Corresponde: 
may be in English. References. 

31372 \ firm in Argentina desires to secure an agency 
for the sale of imitation leather and upholstery lines, 
paper and paper products, including paraffin paper, oil 
cloth, oilskins made up, hardware and woven wire, oils 
and greases, ship and naval supplies, alcohol lamps, vet 
erinary supplies, glucose, glass and bottles for druggists, 
canvas and bagging, shoestrings, bath slippers, and ac 
cessories for low-priced automobiles. Quotations should 


METAL INDEX TAG | 
‘Grips and Locks to the Page” 





be given f. o. b. American port. Correspondence may be 
in English. Reference Ss. Samples and adve rtising liter: You \ il] find most up-to-date business 
ture should be sent either by mail or express, but not b : 
parcel post. houses ordering Griplocks now—because 
See also No. 31126 under Typewriters. office executives have proved that they save 
See also No. 31177 under Other Machines ; ‘7 ; $ ¥ 
See aiso No. 31206 under Typewriters time and books and are decidedly more effi- 
See also No. 31269 under Pens and Pencils cient than any other style of index tag on 
See also No. 31,427 under Pens and Pencils ; ' 5 
See also No. 31,468 under Pens and Pencils the market 
Typewriters. 


. ; + Day Griplocks grow with business. They can 
31126.—An agency is desired by a man in Czechoslo- 


vakia for the sale of typewriters, adding machines, office be put on to stay, but when necessary can 


novelties, and cash registers. Payment in United States be changed from page to page without tear- 

currency. Correspondence should be in Czechic or Get , : , ot 

eis ing the sheet or destroying the tag. To 
31206 \ firm in Czechoslovakia desires to purchase remove Griplo« k you merely remove the 

typewriters, adding machines, office novelties, carbon : r 

paper, typewriter ribbons, etc. Payment to be in United wedge 

States currency. Correspondence should be in Czechic, 


French, or German. References. ° 
31215.—An agency is desired by a Frenchman, who is O Tro 1 


in the United States, for sale in France and England of 
typewriters, adding machines, safes, and check writers 


References Our selling plan enables you to make up to 116% 


on Griplock sales Write for details on our 


31222.—A purchasing agent in the United States for , Ay 
several large British importing houses desires to securt proposition tor dealers Backed by advertising. 
an agency and purchase automobiles and accessories, ss ad 
canned fish, typewriters, bicycle tires, calicoes, prints and Griplocks are made in all sizes and styles. Made 
shirtings, dyes, cotton, chemicals, raw materials for man of metal, last for years; 5 sizes, in leather or 
ufacturing cotton and woolen goods, copper, glass, bottles plain paper faced sets arranged alphabetically, 
and containers for toilet preparations, drugs, toilet arti numerically, months, days, towns, cities and ac- 
cles, novelties, toys, rugs, and upholstery. Quotations counts. Sell at the same price as most other tags. 


should be given f. 0. b. New York. References. 

Mail the coupon today for free sample 
and complete information. You can 
handle Griplocks at a fine profit. 


3122; An agency is desired by a commercial agent 
Switzerland for the sale of foodstuffs, leather, machines, 
colonial products, iron articles, cotton, animal hair, elec- 
trical instruments and apparatus, typewriters, fabrics 
notions, etc. Quotations should be given c. i. f, Genoa R h d 7 C 
Payment in Italian currency, account current, within icnares ag ompasy 


thirty to sixty days. Correspondence should be in Italian, SAC CITY, IOWA 








French, or German. References. 

31244—An agency is desired by a man from Brazil | : 
who will be in the United States for the next few months This coupe? 
for the sale in his country of agricultural implements, brings a Grip- 
dairy machinery, tractors, stump pullers, cotton gins, lock sample A 2 
baling presses, seed-crushing machinery, automobiles, for trial. Mail B+ OOM, 
motorcycles, typewriters, check writers, and cord and it. 


rope. References 
31,454.—An official in a city of Belgium desires to secur 








an agency with consignment for the sale of petroleum and 
typewriters. Quotations should be given c. i. f. Antwery e a * A 
Correspondence may be in English. Reference. wh 3 es 
31,520.—A purchasing agent in the United States for a to-da for SAMPLE ‘ eo 
sritish importing house desires to secure an agency and if a & 
oly ¢ -s " ] : 
purchase, for sale in Czechoslovakia, automobiles, tires for Ab ] t I FREE 
automobiles and bicycles, canned milk, canned fish, typ soiute y ‘teal 
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Concentrated Production 
Signifies 
Lower Costs and Superior Quality 


Aurora Cabinets Satisfy 
the Critical Buyer 








We specialize on 
but three items: 


AURORA 


Vertical Files 
Transfer Cases 


‘Card Cabinets 


This brings down 
production costs. It 
shows in our prices 
to dealers. We pride 
ourselves on Aurora 
uniform quality, rea- 
sonable price and 
quick delivery. 





Let these factors build up your office 
equipment business. 


Send toduy for prices and description. 


Aurora Metal Cabinet Works 


Aurora, Ill., U. S.°A. 




















writers, glass-making chemicals, calicoes, prints and shirt- 
ings, dyes, and cotton; for sale in Holland, Spain and Italy, 
automobiles, tires and accessories; and for sale in New 
Zealand he desires to purchase electrical automobiles, toys, 
fiber and other cheap rugs, and furniture coverings. Quo- 
tations should be given f. 0. b. New York. References 

31,526.—A commercial agent in Ireland desires to secure 
an agency for the sale of typewriters, adding machines, 
and office supplies. Quotations should be given c. i. f. 
port in Ireland. Reference. 


31,553.—A firm in Italy desires to secure an agency for 
the sale of technical machinery, knitting machinery for 
home use, typewriters and other American specialties. 


Correspondence may be in English. Reference. 

31,602.—A merchant in Roumania desires to purchase 
and secure an agency for the sale of rolling mill and steel 
products, copper sheets, sheet-iron work, hardware of all 
kinds, cutlery, implements, tools, typewriters, registering 
machines, bicycles, and parts. Correspondence should be 
in German or French. Reference. 

See also No. 31177 under Other Machines 

See also No. 31,523 under Adding Machines. 


Lists of Addresses for Exporters. 

The Department of Commerce, Bureau of Foreign and 
Domestic Commerce, Washington, D. C., receives from 
consuls and consular agents from time to time, lists of 
the principal importers of various countries These are 
valuable in enabling the exporter in the United States to 
inaugurate correspondence with firms abroad who may 
subsequently become factors in the manufacturer’s or ex 
porter’s distribution in those countries. Following are 
recent lists available. They may be obtained by men 
tioning the file number and applying to the Bureau at 


Washington or any of its district or co operative oimnces 
Athens, Greece—List of general importers—File No 
9.887. 
3olivian banks, importers, exporters, stationers, retail 
stores, customs and commission agents—File No. 121,172 
Finland—A revised list of manufacturers and importers 


in the Helsingfors district—File No. 127,855 

Georgetown, British Guiana.—Importers of paper and 
paper products. File No. 9,952. 

Medellin, Columbia—Dealers and importers office 
supplies and paper products—40,802p. 

Saloniki, Greece—List of general importers—File No 
9 888. 

Santos, Brazil—Agents who might be interested in 
paper specialties. File No. 9,953. 

Valencia, Spain—General Dealers and importers—File 
No. 126,099a. 

The list of the district offices of the Bureau of Foreign 
and Domestic Commierce includes: New York, 734 Cus- 
tomhouse; Boston, 1801 Customhouse; Chicago, 504 Fed 
eral Building; St. Louis, 402 Third National Bank Build 
ing; New Orleans, 1020 Hibernian Bank Building: San 
Francisco, 307 Customhouse; Seattle, 848 Henry Building 

Co-operative offices of the Bureau, which will extend 
every facility to inquirers, are: Cleveland, Chamber of 


Commerce; Cincinnati, Chamber of Commerce: Cinci1 

nati, General Freight Agent, Southern Railway, 96 Ingalls 
Building; Los Angeles, Chamber of Commerce; Philadel 
phia, Chamber of Commerce; Portland, Ore., Chamber of 
Commerce; Dayton, Ohio, Dayton Chamber of Com- 


merce: Pittsburgh, Chamber of Commerce; Baltimore, Ex 
port and Import Board of Trade. 


Changes in Paper Fastening Machine. 


The Hutchinson Office Specialties Company, In: 
New York, N. Y., have recently made some changes 
the construction of the “Spool-o-Wire” paper fastening 
machine whereby a number of parts have been eliminated 


while at the same time the efficiency of the machins 
increased. The price has been changed to $22.50 

The machine is made in the plant of the Remingto1 
Typewriter Company, with whom the Hutchinson peopl 
have arranged for a much-increased output. The 1 lu 
tion will be carried on henceforth at the Ilion, N. Y., plant 


instead of at Bridgeport, it being possible to 
bigger production from the Ilion plant. 
In addition to energetic selling efforts in th 


market, the Hutchinson Office Specialties | , S 
directing considerable attention to foreign fields 
The man who doesn’t believe in advertising generally 


gets his excitement watching a tortoise whiz 
Stencil. 
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The House of Cushions 


Cushion Comfort for Office Folk 


We are headquarters for Office Cushions, and have won leadership 
by our variety of designs and thorough workmanship. The 
‘“U-Need-Me” trade mark has standing among users as well as in 
the trade. It is the identification mark of dependable service and 
enduring comfort. 


“U-Need-Me” Felt Base Cushions 


No. 999—Add to the comfort of a soft 
cushion the feature. of anti-friction con- 
ferred by felt They save clothes shine. 
Made with black imitation on one side and 
brown felt on the cther, 








“U-Need-Me” De Luxe Genuine Leather Cushions 


No. 1000—Are covered with real Spanish 


leather, finished with 34-inch box, welted all 
around. The cushion is composed of curled 
hair or kapok, which makes a very resilient 
cushion. 





“U-Need-Me” All Felt Cushions 


No. 2000—Are filled with kapok, which will 
not pack as do cushions filled with shoddy. 
The top and bottom are covered with extra 
fine brown billiard felt, with a l-inch welt of 
the same material. 





“U-Need-Me” Ventilated Cushion 


No. 997—Is an ideal cushion for fleshy per- 
sons. The covering is of heavy black Kera- 
tol, with felt bottom and filled with kapok. 
The deep tufting is held by eyelets % in. 
diameter, which provide for air circulation. 


“U-Need-Me” Specialties are good sell- | 
ets. Write for illustrated booklet, an 

see for yourself the sales possibilities 
of this line. 


The House f of Cushions 




















GEO. E. FOX & CO., 33 West Kinzie Street, Chicago, U. S. A. 
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the first day of a 
new year and 
the first page of 
a new ledger” 





BETTER BOOKKEEPING 





Never before has there been such a pronounced and 
universal demand for labor saving devices and effi- 
ciency methods. And this is particularly true of the 
bookkeeping department—the non-productive branch 
of the business. Now, at the beginning of the new 
year, the commercial world is in a most receptive 
mood towards better bookkeeping methods. The 
Cesco line includes an extensive assortment of “busi- 
ness tools”—up-to-date systems of account keeping 
and short cuts that appeal instantly to your trade. 


Let us show you the way to a profitable Loose Leaf 
business. Complete catalog and full details on request. 


THE C. E. SHEPPARD CO. 


LOOSE LEAF SYSTEMS 
303 Hudson Street, New York 
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Work and Wages. 
Continued from Page 28.) 
On an official ballot each employe checks the names of 
twelve persons. The dozen receiving the highest number 


of votes are elected. Of this number the three who re- 
ceive the highest number of votes form a committee of 
three to confer with the president on the appointment of 
the other twelve members of the congress. Mr. Osborn 
made the latter provision to prevent control of the assem- 
bly by destructionists, if there were any such; but it was 
wholly unnecessary, since the twelve men elected were of 
so high a type that the committee of appointment were 
put to it to find twelve others who would measure up to 
their colleagues of the congress. In the future. Mr. 
Osborn states, all of the members of the congress will be 
elected. 

The term of members of the congress is one year, but 
provision is made that only eight members shall be elected 
each year, thus preserving a continuity of policy 

The congress appoints standing committees on employ- 
ment and discharge; education and publication; wages and 
rates, and finance; health, sanitation and safety; economy 
suggestions and improvements; rules, procedure and elec- 
tions; production and control; shop training, sales co- 
operation, time and motion study, spoiled work, improve- 
ments and machinery; recreation, attendance; and a mis- 
cellaneous committee for matters not otherwise disposed 


of. A valuable feature of the plan is the election of a 
representative in each department to gather material for 
the congress and interpret its rules. These representa- 


tives sit with the congress, but they have no vote, nor do 
they have the privilege of the floor unless called upon 
for advice. 

The second body—the senate—is composed ex officio 
of the department heads, such as the production manager, 
chief engineer, superintendent, ssiaeoiaan manager, sales 
director, treasurer, chief inventor, chief inspector, man 
ager of industrial relations, etc. It is organized the same 
as the congress, and either body may initiate legislation. 

Every measure must have the concurrence of both con 
gress and senate before going to the cabinet, consisting of 
the executives of the company, including the president, 
for final approval. 

A supreme court, consisting of three members of con 
gress, three of the senate and three of the cabinet, with a 
chief justice or chairman elected by the court, is provide? 
to adjudicate disputes concerning the interpretation of 
the powers conferred by the articles establishing the sys 
tem of plant government above described. The court has 
not yet been constituted, for there has been nothing fo1 
it to do. 

Provision is made for the recall of a representative by 
his constituents if they are not satisfied with his work in 
the congress. No occasion has so far arisen for the recall. 

The most important work of the congress thus far is 
found in its investigation of the eight-hour day and the 
withdrawal of objections to time and motion studies. In 
stead of taking the eight-hour day for granted, the com 
mittees and the congress investigated The Time and 
Motion Committee went into the subject thoroughly 
They set standards of production and experimented there- 


with. They found some of their fellow employes were 
shirkers. The committee exhorted. Temporarily it re- 
duced the standards set, in the meantime bucking up the 
shirkers Result The production in that department 


soon exceeded the original standards set. An outside engi- 
neer could not have followed up the reforms, nor could he 
have talked to the workers like a Dutch uncle. 

In another instance a certain representative was elected 
by the men in his department as being honest and trust- 
worthy; but the committee found that he was coaching the 
men in his department not on how much they should give 
as an honest day’s work, but how little they should do. 
In its report on this man the committee of the congress 
compared him to a burglar, and expressed regret that his 
discharge had to be brought about by the foreman instead 
of its being recommended by the men whom he repre- 
sented. 

The eight-hour day committee is going into the subject 
intelligently and when it emerges it will have information 
which will form the basis for correct conclusions. “They 
have not yet decided,” says Mr. Osborn, “whether or not 
they want eight hours, because they are entirely aware of 
the economic fact that unless they can devise methods of 
producing as much in eight hours as in ten, their own 
wages will eventually suffer a great deal—in purchasing 
power if not in volume.” 
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It Advertises 
Itself Best 


When the out-of-town customer walks 
nto the Big Boss’ office and sees a Comfort 
Widney Felt Seatpad on every chair, you 
may rest assured that he will be impressed. 
He will just ache to sit down and once seat- 
ed he will want to know where the Big Boss 
got them. 


Here’s Where YOU Can Come In 


You can be the dealer mentioned by the 
Big Boss. He will gratefully remember 
you to others as the man who took all the 
slipperiness and uncomfortable hardness out 

his chairs by selling him Comfort Wid- 


ney Seatpads. 


They Are Profitable for You 


Stock up on Widney Comfort Seatpads 
now. There never was a better time nor a 
handier market. Write us today for sam- 


ples, prices, discounts, etc. 


teh kK} The Widney Co. 


323 So. Jefferson Street 
FTE 


( WionEy CHICAGO 


Seat 1 PAD 
We are the largest manufacturers 


of seatpads in the world. 


TRADE 444 MARK... 
< Mass Comfort Waciney 
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You Profit Two Ways 


wim, Economy’ Products 


You make the legitimate profit of a quick turnover, and 
bank for future profits by the good will which satisfac- 
tory service creates “Economy” Cushions and Scat Pads 
give continuous satisfection in daily work You gain on 
repeat orders, not replacements, for “Economy” Products 
resist wear 

Stock “Economy” Cushions and Seat Peds and add a vig- 
orous department ‘o your business “Economy” Products 
are winners in every stationery store 





‘“ ” ; embody a non-shine feature by 

Economy Cushions having a feit top surface with 
an artificial leather body We also make them entirely 
of artificial leather The tufting is generous and secure; 
edges welted all around Resilient and restful. Made 
in 15-inch and 18-inch sizes. 





Felt Seat Pads 


“Economy” All-Wool 


prevent shiny clothes and make a dressy chair. We use 
all-wool felt, with genuine leather retaining straps. Four 
standard sizes; three colors: maroon, green and rich 
brown We also make Felt Chair Back Pads that protect 
the coat and the waist against the shiny trail of friction. 

st We submit samples by prepaid 
Approval Proposition express to responsible dealers 
on memorandum If not satisfactory they can be re- 
turned at our expense. Write for Booklet. 


Economy Seat Company 
3132-36 South Canal Street Chicago, III. 


New York Representative: A. H. Denny, 386 Broadway 
Southerr Representative: Pacific Coast Representative: 
E. V. Bogart, 909 4th National Cc. E. Davis, Empire Building 
Bank Bidg., Atlanta, Ga Seattle, Wash. 
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Mr. Osborn confessed that he had not yet hit upon a 
satisfactory system of payment. He once advocated proht 
sharing, but his experience had not encouraged him to 
believe that that is the correct method, nor the one whicl 
meets the favor of the majority of the men. “The pla 
on which we are working,” he says, “is rather intricate 
but it will be the best in the end—setting standard tasks 
with a bonus for completion under the fixed time.” 

Everyone in the factory gets a copy of the minutes of 
the meetings of the congress, and all have increased their 
interest in varying proportions, according to temperament 
and inclination. When one department conspired to get a 
25 per cent increase for everybody, congress rejected the 
proposition, substituting a plan for classifying the men 
into various grades, rewarding the workers and ignoring 
the shirkers. The plan worked so well that it | 
extended to every department. Workers ar 
promotion and shirkers and disturbers are eliminating 
themselves. 

Finally, the idea that capital is a useless thing which 
ought to be destoyed has been entirely eliminated and the 
workers stand four-square with Americanism. Their letter 
to the mayor of Cleveland, which Mr. Osborn quoted, con 
mending that officer for promptness and courage in putting 
down May-day radical agitators, is a document of which 
any body of men might well be proud. 


as been 


Striving for 


Morey Stationery Company Held Up. 


At 5:45 p. m. on December 23 a lone bandit entered 


) 


the Morey Stationery Company’s store at 812 First ave 
nue. Seattle. Wash., and after purchasing a few Christmas 
cards of C. B. Ruggles, a member of the firm, ordered 
him to open the cash register and throw up his hands 
Upon this command being given, two other employees, 


Mr. Howe and Mr. Hedges, hearing the bandit utter the 
command, attempted to frustrate his movements, with the 
result that Mr. Howe was shot in the leg and Mr. Hedges 
was shot through the hand and jaw, two shots being fired 
at him by the bandit. 

The holdup man then backed out of the store without 
securing anything and was soon lost in the crowd of 
Christmas shoppers upon the streets. 

Mr. Howe and Mr. Hedges were both rushed to the 
hospital, where it is reported both are resting comfortably 


Seventh National Foreign Trade Convention. 


One of the important features of the Seventh National 
Foreign Trade Convention, to be held at San Francisco, 
Calif., May 15-20, 1920, will be the world conference of 
American foreign traders, according to preliminary an 
nouncements just mailed to American firms 
at previous conventions, who are requested to have their 
representatives living or traveling abroad, time their 
visits to this country so as to take advantage of the 
valuable opportunities afforded by this convention 


ré presented 


Three special steamers, chartered for the 
dation of delegates from abroad, will be provided for the 
ports on the Pacfic Ocean. Another steamer starting 
from New York, will go by way of the Panama Canal 

Infermation regarding steamer routes, days of sailing 
and the program of the 1920 convention, is being fur 
nished by O. K. Davis, secretary, National Foreign Trad 
Council, No. 1 Hanover square, New York 


accommo 


Furniture Man Now in Export Line. 

Charles E. Barteau, formerly Northwest district man 
ager of the Art Metal Construction Company, with head 
quarters at Seattle, Wash., has recently become a member 
of the Collins-Ferguson Company, 1317 L. C. Smith build 
ing, Seattle, who do both domestic and foreign business 
in machinery, metal products and bank and office furni 
ture and equipment. 

Mr. Barteau will act as sales manager and equipment 
engineer and will give special attention to the bank and 
office equipment end of the business. 

The Collins-Ferguson Company will be glad to hear 
from manufacturers of bank and office furniture and 
equipment seeking representation in the Orient. They 
now have an office at Tokyo and will, early next year, 
establish offices at other business centers throughout 
the Orient. 

Even the most sympathetic wise man wastes little time 
mourning over the bodies of Dead Difficulties—The Web- 
ster Way. 
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laying out money produc- 
tively; the act of besieging 
or blockading. 
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Man will fight for life and honor to the last breath. Back to 
the wall, bare-fisted, he will battle to ward off threatened de- 
struction. It is the instinct born within all of us—the law of 
self-preservation. 


Your business, inanimate as to instinct, must depend upon your 
judgment for its preservation. Fire and the chen can de- 
stroy it over-night. But if the heart of it lives—your records— 
the whole can live again. 


Be fair to your business. If fire forced it, with its back to the 
wall, could it live? Invest for its safety. Use good judgment. 
Get a GF ALLSTEEL SAFE to shield your vital records. It 
will block fire and destruction and ward off ruin. It will save 
your records. It might well be called the “Investors’ Model”— 


IT IS AN UNDERWRITERS’ MODEL—THAT MEANS 
CERTIFIED PROTECTION. 


m= GENERAL FIREPROOFING=- 


C2 orc FURNITURE~SHELVING Abs 


STEEL FILING EQUIPMENT~SAFES 





YOUNGSTOWN, OHIO 


NEW YORK - CHICAGO - PHILADELPHIA - UTICA - BUFFALO- 


KANSAS-CITY - OMAHA =~ DALLAS ~- MINNEAPOLIS — SAN FRANCISCO 


An investment is the product 
of judgment; it is the act of 
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The more you produce and sell, 
the heavier grows your corres- 

ondence, and the faster each 
faneceadl memomust be written. 


With The Dictaphone always 
at your elbow, you stand the best 
chance of keeping your factory 


A High Production Curve 


Means Faster Dictation 





and your customers promptly 
informed. Phone or write for 
convincing 15-minute demon- 
stration in your office, on your 
work. Branches in all prin- 
cipal cities—see your tele 
phone book. 


len t TAPAVANE 


Kegistered in the U. S. and Foreign Countries 


Woolworth Building, New York City 


Write for Booklet, “The Man at the Desk” 


There is but one Dictaphone, trade-marked ‘‘The Dictaphone,” 
made and merchandised by the Columbia Graphophone Company 
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In Other Lands. 


(Continued from Page 36.) 


A Word on Conditions Just Across the Rio Grande. 


\ copy of a summary of general information regarding 
the Ciudad Juarez Consular District of Mex 


onditions in 


ico, and a report relative to the market for office supplies 
in that part of Mexico has been forwarded by the Hon 
E. A. Dow. United States consul for the district above 


named. Mr. Dow states that the district is almost exclu- 
sively tributary in a commercial way to El Paso, Tex., 
which lies directly opposite. Merchants in Juarez, in 
nearly all cases, buy office equipment and many other 
supplies in El Paso. Regarding office supplies he says 

“For the benefit of American firms making inquiries as to 
possible sales in this consular district there is enclosed a 
summary of general information regarding local conditions. 

“With particular reference to dealers in office supplies and 
quipment, this office does not feel justified in recommending 
that connections be made directly with any local firms. This 
town is the only one of any importance in the district, and 
being located opposite El Paso, Tex., most of its merchants buy 
in this city. 

“As very few firms have considerable capital they import 
very few goods from the interior of the United States It is 
recommended that, before attempting further any trade con- 
nections in this district, dealers in office supplies communicate 
with firms in El Paso, or any other southwestern city for infor- 
mation regarding local trade conditions.”’ 

Mr. Dow’s summary of general information regarding 
the Ciudad Juarez Consular District is as follows 

“District separated from parts of Texas and New Mexico by 
the Rio Grande River, and comprises the northern part of state 
of Chihuahua Location along American boundary has greatly 
Americanized tastes and customs of peopl Area, 30,000 square 
miles Population of 60,000 is mostly Mexicans, but includes 
about 700 Americans 

“Average altitude about 4,000 feet Dry air. cool nights dur- 
ing summer. Climate considered very healthful. tainfall slight, 
mostly in summer. Farmers mostly along border and in valleys 
depend on irrigation. Winters mild and little snow. 

‘Correspondence with local business men, preferably Spanish, 
but English usually’ satisfactory. First-class postage from 
United States same as American domestic rates. Mexican cus- 
toms collected upon exports as well as imports. United States 
supplies nearly all imports—principally sugar, canned goods, 
lothing, coz' and hardware. Import taxes being largely specific, 
many kinds of valuable goods bear comparatively little duty. 
Principal exports are cattle, cattle hides, copper ore, silver bul- 
lion and rough pine lumber. 

“Two railroad lines run south from border. Mexican National 
Railways, operated by Government, has daily passenger ser- 
vice from here through Chihuahua, capital of the State, to Mex- 
ico City. Mexico Northwestern Railroad has mixed train 
running once or twice weekly through American farming col- 
ony south to Pearson, seat of large lumber mill. 

“Goods should be packed to prevent theft and to facilitate 
examination by customs officers at this port. 

‘Principal industries are mining, cattle raising, farming and 
lumbering Except lumber mills at Pearson, no large factories 
No cities in this district except Ciudad Juarez, population 
20,000, where people are employed mostly in Government posi- 
tions, small stores and as laborers and domestics in El Paso, 
Tex directly across the border. Large quantities of goods 
for local consumption are brought from El Paso to this side 
by consumers and retail dealers, and when thus imported, 
although subject to Mexican customs regulations, pay com- 
paratively little duty 

This office disclaims all responsibility for firms named below 
or otherwise given to American inquirers Information as tc 
financial standing can be secured from banks or R. G. Dun & 
Co. at El Paso, Tex Preliminary inquiries should generally be 
made of El Paso merchants or Chamber of Commerce in that 
city. where most purchases for this district are made 

List of Principal Importers. 
BANK. 
Juarez Banking & Investment Company. 
GENERAL WHOLESALE 

Juarez Mercantile Company. 

Ornelas Cuellar & Company. 

Union Mercantile Company. 

DRY GOODS—W HOLESALE 
Bb. B. B. Store 
DRY GOODS, SHOES AND NOTIONS 
Central Export & Commission Company 
LUMBER. 

Juarez Lumber Company. 

CCMMISSION MERCHANTS 

Escudero & Martinez. 
taymundo Garcia 
‘rancisco D. Gonzalez 
opez & Gonzalez. 

Iora & Gonzalez. 
sucero Montano 
GENERAL EXPORTERS AND IMPORTERS 

C. R. Piquero 

Joseph B. Smith. 

lhe consul believes that it might be possible to interest 
some of the Government officials in the city of Juarez in 
the use of office equipment devices Correspondence 
should be in Spanish. It would, probably, be advisable to 
address the Collector of Customs, the Presidente Munici- 
pal, and the commanding officer of the military units at 
Juare Z 
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At Last We Have It! 


cLAR-O-TYPr 


THE WONDER TYPE CLEANER 





TY PE 


ELIMINATES: Spattering Brushin 
Pin Picking Soiled Clothes 
Soiled Hands Time Waste 


QUICKLY DISSOLVES all DIRT and INK 
accumulations on the TYPE and is 


guaranteed not to injure or corrode 
the metal. Makes type cleaning a 
real pleasure. 


Just Apply, Wipe Off and Smile! 


The small amount necessary to cleaa the 
type prevents spattering over the ribbon and 
platen and keeps the type cushion like new and 
not a harbor for dust, grease 2nd dirt as when a 
“scrubbing’’ liquid is used. 


Dealers and Salesmen 


We are at this time without representation 
in a few territories. Details upon application. 
A demonstration means a sale. Repeat ord:rs 
our best reference and insure a steady income. 
Side lines considered. 


The Clarotype Company 


General Offices 
204 Franklin Street NEW YORK, N. Y. 


Laboratories: Charleston, S. C. 
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Wire Baskets 


Waste Baskets 
Letter Trays 
“Built-Up” Trays 





Looking for the Trade Mark 


The Barbee trade mark is the guar- 
antee of satisfaction to the user. 
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BARBEE WIRE & IRON WORKS 


Conway Building 
CHICAGO 

















India Will Admit Dyestuffs. 
Representations made by the American ( 
Commerce in London have resulted in the Government 
of India instructing their customs officers to admit freely 
into India prohibited dyes and dyestuffs ordered before 
September 6 from other than ex-enemy countries and 
shipped before January 1, 1920. 

On September 9 a cable was received from the Na 
tional Aniline & Chemical Company of New York stat 
ing that the Indian Government had, without warning, 
prohibited the import into India of all dyes and dyestuffs 
shipped from the United States after September 6. As 
no previous notice had been given, orders had been 
booked and dyes and dyestuffs were being specially man 
ufactured, packed and !abeled for the Indian market, and 
would he unsaleable elsewhere. The American Chambe1 
of Cemmerce in London put the facts before the India 
office, and suggested that special licenses should be 
granted to those firms who had booked orders prior t: 
September 6, in order to allow them to complete their 
manufacturing and to ship their goods. The entirely suc 
cessful result is stated above. The Australian Govern 
ment, a few months earlier, under similar circumstances, 
granted a period of grace amounting to three and a kali 


months. 


~hamber o! 


Still No British Consul-General for New York. 


The American Chamber of Commerce in London says 
that business and press opinion in Great Britain is much 
exercised over the failure to fill the post of British Con 
sul-General at New York, which has now been vacant 
for months on end The relief that was caused in late 
July by the appointment of Col. The Hon. Wilfred The 
siger, D. S. O., has been rudely dissipated by the recent 
announcement that he has been forced, by reasons of 
health, to relinquish the post, without ever having taken 
up his duties. The post is still unfilled. The American 
Chamber of Commerce in London reports that with the 
reconvening of Parliament the London Times came our 
with a strong—almost bitter—editorial on the subject 
calling upon Parliament to do something about it In 
its disappointment over the continued vacancy caused 
by the resignation of Colonel Thesiger, the Times re 
marked 

“The nation has been for many months, and still is 
without a Consul-General in the commercial and financial 
capital of the United States, when trade reconstruction 
and development call for skilful and experienced direc 
tion The continuance of this extraordinary state o 
affairs is a national scandal, and we hope that the House 
of Commons will demand an explanation from the Gov 
ernment. and will insist upon an immediate and fitting 
appointment # 


t 


Canadian Court Interprets “F. O. B.” 

Consul Felix S. S. Johnson, Kingston, Ontario, Canada, 
reports a decision recently rendered by a Canadian court 
interpreting the commercial phrase “F. O. B.” The court 
held that “free on board” means that the seller, at his ex 
pense, places the goods on the car or vessel which is to 
carry them from the point specified, and that the buyer 
takes the risk onwards; at the same time the goods must, 
at destination, be in conformity with the conditions of 
sale or they may legally be rejected. Further, it is neces 
sary to distinguish delivery from acceptance On this 
point the court said 

“The carrier is the agent of the purchaser, but his 
mandate is limited to the transportation of the goods 
The question to decide is whether it was the thing sold 
that was carried from the point of shipment If the 
vendor has correctly delivered the thing sold, the buyer 
becomes the proprietor immediately. If he delivers some 
thing else— for instance, if he has sold goods oT the first 
quality and delivers goods of the second quality there 
is no delivery of the thing sold. The buyer can refuse 
them only when they arrive at their destination.” 


Polish Import Regulations Modified. 

The Export and Import Commission of Poland, Elek 
toralna No. 2, Warsaw, has announced regulations cov 
ering imports, and published a list of raw and manufac 
tured materials for which no special import license is r« 
quired. Section 13 mentions specifically “office supplies, 
ribbons, typewriters, carbon papers, pencils, wax paper 
for copying presses, adding machines and copying 


” 
presses. 
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Pulhane Your Filing System 
Is Not as Good as You Think it is 


OST business men are interested in their filing systems. Up toa certain point they 
are more than interested; they are enthusiastic. They are particular regarding 
the quality, appearance and general arrangement of their filing cabinets. They go 

to considerable expense in devising their record systems. They authorize the purchase of 
guides, cards and folders; then, dismiss the subject from their minds as a purely “me- 
chanical detail.” 





The fact that the life and service of any modern filing systera can be no better than the 
cards, guides and folders that-compose it, is almost entirely overlooked. The result 1s 
that cheap, flimsy supplies are ordered, and disappointments begin Cards that are not of 
the proper, hard-surfsced quality, will not “take” a pen full of ink without blotting; they 
will not stay in place; they “buckle” and slip out of sight, cannot be found when wanted 
and rarely give satisfactory service. 


“B-M” Quality Card Index @ 
Vertical File Supplies 


ARE MADE TO STAND THE WEAR AND TEAR 
OF LONG SERVICE. SOLD ONLY IN ORIGINAL 
BINDERY PACKAGES — FULLY GUARANTEED. 


They are produced to conform to a standard of quality that is bape established— 
that is characteristic of the entire B srowne-Morse Line of Filing [Equipment—that pre- 
cludes ever} y possibility « yf soilage waste and insures that full deg rree of service and satis- 
faction every business man wants. 


They are printed, cut, sorted, inspected and wrapped in bindery rooms that are models of 
cleanliness; and every effort is made to deliver the finished product in its orignal, spot- 
lessly perfect condition. The “B-M” Guarantee Certificate, enclosed in every package, 
insures this. The risk of delivering full count, perfect stock and satisfaction, is OUR 
risk. The buyer risks nothing as defective stock will be replaced by any regular dealer 
at our expense. 


A Catalog Every Buyer of Supplies Should Have 


The “B-M” Card Index and Vertical File Supply Line is 
COMPLETE and full of practical forms for every size and 
character of business. Every standard size and style guid 
and record form is illustrated and described within the coy 

ers of this catalog. If you appreciate genuine quality in 
the Cards and Guides ony make up your filing system and 
realize the shortcomings and waste of such supplies as are 
ordinarily _— in bulk, you will welcome the opportunity 
of knowing more about and using “B M” orades that come 
to you in ik proof, sealed sot 


Complete Catalog, describing and illustrating every size and character of Card, Guide and 
Folder, mailed upon request. Addres: 


BROWNE-MORSE COMPANY 


Makers of Quality Filing Equipment 
11 McKinney Avenue Muskegon, Michigan 


BRANCHES: 
343 Broadway, New York City 905 Liberty Avenue, Pittsburgh 109 N. Frederick St., Ba we 193 E. Jefferson Ave., Detroit 
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N the threshold of 1920 we look 
back with satisfaction and grati- 
tude on the year that has passed. 


History will record 1919 as the 
year of opportunity and accomplish- 
ment. 


Of the great nations, America alone 
is enjoying a period of unexampled 
prosperity with a promise of still bet- 
ter things in the years to come. 


Sharing in this prosperity, THE 
SAFE-CABINET COMPANY and the 
distributors of its products have every 
reason to be thankful for the success 


that has been theirs. 





In selling “The World's Safest 
Safe” you have benefited not only 
yourselves, THE SAFE-CABINET 
COMPANY, but every business man 
with whom you have dealt. 

Your good work has brought rec- 
ognition to THE SAFE-CABINET that 
has resulted in a demand beyond 
our ability to supply. 

For the important part that the 
distributors of THE SAFE-CABINET 
have played in our success we are 
deeply grateful. 

May 1920 bring you continued 
prosperity and full realization of your 
wishes. 


H THE SAFE-CABINET COMPANY 


Originator and Sole Manufacturer of 


THE SAFE-CABINET 


: 167 Greene St., Marietta, Ohio 


“THE WORLD’S 
SAFEST SAFE” 
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British Boys for America. 


The American Chamber of Commerce in London wel 
comes the announcement of the Sulgrave Institution and 
the Lafavette Memorial Committee of New York offering 
six English boys 2 course of one year’s free tuition at 
Morrisville High School, New York State, to be followed 
by two years’ free education at the State Agricultural Col 
lege at Morrisville 

The expenses of the boys’ journey to New York will 
have to be defrayed, but their entire maintenance and 
education for the three years’ course will be met by the 


Lafavette Memorial Fund. This action combines at once 
1 concrete instance of America’s friendliness for Britain 
and an opportunity for obtaining a thorough knowledge 
of American methods and agricultural science It has 
aroused much good feeling in Britain, receiving the hearty 
approval of Lord Lee, president of the Board of Agri 
culture 

The American Chamber in London says that further 
good feeling has been created by the action of Colgate 


University, New York State, offering three free scholar 
ships for a four years’ course to young Britishers who 


will be maintained and educated free of cost from the time 
of their landing in America. The American Chamber ex 
presses the hope that such arrangements will continue 
to be made. Whether social, business or, as in this case, 
educational, nothing but good can result from the most 


intimate possible interchange of the youth and manhood 


of each country with the other. 


Regulations for Imports into Bulgaria. 


Consul Graham H. Kemper, Sofia, Bulgaria, reports that 
it has been decided by the Bureau of Foreign Exchange 
of the National Bank of Bulgaria, that the value of all 
goods imported into Bulgaria from abroad must be de- 
posited within a period of from one to two months in 
the National Bank of Bulgaria in the name of the ex- 
porter or consignor of such goods. This money will be 
sequestered for a period of from ten to twelve months, 
counting from the date of importation. It can be released 
upon order of the shipper or of his duly accredited agent 
The bank will pay four per cent upon the sums deposited, 
or in case they are exchanged for treasury bonds, 5% 
per cent. The money deposited may be released from 
sequestration before the expiration of the time limit if 
the depesitor or his duly accredited agent desires to pur- 
chase therewith Bulgarian products 


Takes Typewriter Supplies Agency for Paris. 


Charles Fuchs, sole owner of the Corona brand of car 
bon papers and typewriter ribbons for France, and general 
agent of this line for Europe, with headquarters at Mar- 
seille, France, on August 1 appointed Charles Mourlevat 
of Clermont Ferrand exclusive sales agent of this brand 
for Paris and the Department of the Seine As there 
appears to have been some misunderstanding in the trade, 
Mr. Fuchs wishes to point out that this concession does 
not carry with it the ownership of the brand. Mr. Fuch’s 
Paris office is at 12 Chaussée d’Antin, where Mr. Mourlevat 

kes his headquarters until such a time as he can find 
another office appropriate to his requirements 


Paris Requires Explicit Borough Addresses. 

Recently Paris addresses printed in Office Appliances 
have been given a designation in Roman numerals. These 
indicate the borough or “arrondissement.” The French 
postal authorities report that many of the delays in the 
distribution of mail in Paris are due to the fact that the 
iddresses do not indicate the number of the “arrondis- 
sement.” In order to facilitate as far as possible the 


delivery of mail from this country the number of the 
arrondissement should be given whenever possibl For 
example, the American Chamber of Commerce in France 
should be addressed 32 rue Taitbout, Paris (IX), France 


Britons Take on American Filing Equipment. 


Catling, Hadley & Company, Ltd., 26 Pall Mall, Man- 
chester, England, have entered into a contract for the sale 
of Automatic filing equipment in the British Isles. The 
company’s main office is in Manchester, with branches in 
the important centers. The contra¢ét was negotiated at 
the Chicago Business Efficiency Exposition and at the 
factory offices of The Automatic File & Index Company, 
Green Bay, Wis. A stock of Automatic files will be main 
tained at Manchester, supplemented by monthly ship- 


ments 
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Made in green, white or black for all 
machines Characters of heavily 
inlaid rubber. 


ty 
Zz 


WME 


Wl 


Z 


ZZ 


Profit--Demand--Protection 


lhe Benson Typewriter Co., of 
Canton, Ohio, recently made a 


profit of $42.00 on business we 
referred to them. 


Ys 


That’s a sample of the demand 
for Peerless Keys, shows how 
easily they sell, and demonstrates 


Yi 


Yh 


CMM 


that our co-operation and pro- 


YW 


tection means splendid profits to 


Wy 


our dealers 


Yy 


Z 


\ few sets on display in your 
store, plus the advertising mat- 
ter we furnish, plus the demand 
for Peerless Keys, plus our co- 
operation, will bring you surpris- 
ing results. 


Haven't you just a little show 
counter space for such a propo- 


sition? Write us. 
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PEERLESS KEY COMPANY re 


174-6 Fulton Street New York City 
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The Stenographer-Bookkeeper 
Needs a 


“2 in 1”’ Clemco Desk 


[It adds to her efficiency by sep- 
arating her work. Ata “2in 1” 
Clemco Desk she can turn from 
typing to clerical work without 
disturbing either. No need to 
rearrange her work. The roomy 
flat top is always ready for book- 








4 
i 




















keeping. The typewriter, cun- 
ningly concealed in the pedestal, 
is brought into working position 
at a touch, and returned to the 
pedestal as easily. Or it may 
continue in operating position 
all day long, without occupying 
extra floor space, without re- 
stricting the operator’s freedom 
or comfort. 


Our New Catalogue is ready and 
at your command. 


The Clemetsen Company 


2608 Flournoy Street 


Chicago, III. 
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Italian Export Payments in Dollars. 

The difficulties arising from the rise in American ex- 
change have prompted the Italian government to require 
that drafts accompanying shipping documents for exports 
to the United States be payable in dollars. In cases where 
American importers have already financed shipments, the 
ministry of the treasury is empowered to grant permission 
to export without dollar exchange. In order to secure 
deviation from the practice prescribed the American im 
porter must give good reasons. 


International Club at Shanghai. 

The Union Club of Shanghai, China, has been organ- 
ized by Americans, Britons and Chinese. Its objects are 
social, but an effort will be made to foster trade through 
closer acquaintanceship and better understandings. It is 
expected that the operation of the club will facilitate co 
operation in the large problems pertaining to the eco 
nomic development of China along sound commercial 
lines. The need for such a club is due to the fact that the 
foreign clubs of Shanghai do not admit Chinese to mem 
bership. 


Danish [Import Restrictions. 


Owing to the very unfavorable balance of trade against 
Denmark and the consequent disparity of Danish exchange 


against dollars and pounds sterling, a Danish Exchang 
Council is to be established. It is to regulate imports and 
to infiuence banks to refuse exchange for imports not 
absolutely necessary. The matter has been placed on a 


voluntary basis, and no legislative restrictions have been 
passed. It is reported that Norway is discussing similar 
measures to restrict imports to necessities. 


Typewriters in Parliament Press Room. 
1; 


A furore has been created among the elderly journalists 
in the press gallery of the House of Parliament, London, 
by the introduction of typewriters. The younger element 
has succeeded in having a room set aside for the use of 
newspapermen who write copy on the typewriters. The 
old-timers had hardly recovered from the abolition of 
quill pens in the press gallery two years ago, when the 
introduction of writing machines swept away another 
tradition. 


Londen Hotels Returning to Regular Custom. 


Many London hotels were commandeered by the Gov 
ernment for war purposes, being used to house the vari 


ous departments and bureaus which were greatly ex 
panded during the war period. They are now being re 
turned to their owners, and placed in condition for the 


accommodation of the public. 


Paraguayan Import Duties Increase. 


\ decree by the president of Paraguay has increased 


the ad valorem duties on imports on a long list of manu 
factures. The list includes furniture, which has beet 
advanced fifty per cent, and paper goods, which are now 


subject to an increase of sixty per cent. 


Belgium Admits German Imports. 


The Belgian government has removed the prohibitio1 
of imports from Germany in a number of lines. Among 
the German manufactures which may now be dmitted 
without license are typewriters, office equip t of all 
kinds except stationery, and typographical products, ex 
cepting illustrated post cards and prints necessary the 


tobacco industry. 


Gold Standard for Salvador. 


Salvador has established a gold standard. The exchange 
was set at two colombo for one dollar gold, and United 
States gold coin was made legal tender generally. United 
States bank bills are legal tender in payments to banks 


’ 
Egypt’s Imports. 

Among the varied imports of Egypt are stationery, pen- 

cils and typewriters. Great Britain now supplies the bulk 

of the Egyptian requirements for manufacture: 
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TENSION 


Mail Containers 


are used in every line of business and 
they cover the mailing needs of any 
and all of your customers. 


“BE TENSION line includes open-end 


tension envelopes, double metal-clasp 
envelopes, single metal-clasp envelopes, 
metal-flap clasp envelopes, document envel- 
opes, photo-mailing envelopes, filing en- 
velopes, folders, mailing boxes, etc., etc. 


You will be especially interested, perhaps, in the Open-End 
Tension Envelope you've seen everywhere and the Metal- 
Clasp Envelopes, one type of which is illustrated. 


Our book, “Envelope Specialties,” is in itself an education in 
mailing containers. Send for the book. It’s yours for the 
asking. 


THE TENSION ENVELOPE CO., Inc. 


33 to 87 34th Street 
Sush Terminal Brooklyn, New York 
Telephone SUNSET 6000 
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Education 


would not now be financially supreme if she 
were not a nation of people who are never too 
young and never too old for education. 


After the natural revulsion against education which occurs 
in the young American boy, there comes a hunger for 
knowledge. Principally, practical knowledge which will 
be of assistance in improving a business condition and 


result in financial betterment. 


3usiness men are eager for education. That is why you 


an 





as a manufacturer, will be doing the business world 
invaluable service by exhibiting and explaining your great 
labor-saving devices and equipment in the most distin 
guished School of Administrative Efficiency, in session at 


San Francisco—Exposition Auditorium, March 8-13, 1920 
Philadelphia—First Regiment Armory, April 19-24, 1920. 
New York—Grand Central Palace, October 25-30, 1920. 





Space books are open for all 
shows and floor plans available 


NATIONAL BUSINESS SHOW 


The Exposition of Administrative Methods and Equipment 
San Francisco Office, 401 Phelan Building 
Frank E. Tupper, President 150 Nassau Street, New York 


— America’s marvelous resources, she 
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Living Costs Determined by Production. 


An analysis of the relation of production to living costs 
has been prepared by the Industrial Bureau of the Mer- 
chants’ Association of New York. It shows conclusively 
how the wage increases of the present day are offset by 
low output. Examples are cited to show how production 
costs have risen in spite of the improved working condi- 
tions which have been gained. 

a ae 

The great need in industry today is increased pro- 
duction. 

In spite of the general increase in wages, the cost of 
living would not be nearly so high as it is if the normal 
production per employee had been maintained in every 
case. Unfortunately, the present tendency in industry 
appears to be toward decreased production. It is, there- 
fore, to the vital interest of the public, as well as em- 
ployers and employees, that every wage increase be ac- 
companied by maintenance of normal production and that 
employers and employees co-operate in every manner 
possible to increase production. Any other procedure is 


nviting disaster. y ] h 
Following are a few specific instances of decreased our ea 


production per man as reported to the Industrial Bureau 
of the Merchant’s Association by manufacturers pro- | It SAFE? 
ducing such diverse lines as clocks, lumber, ink and colors, S e 
shoes, silk and lithographic products. These statements 


of reduced production are based on normal conditions 
and do not refer to strikes, shortage of raw materials, or 








The wealth you have today is the result of 


other conditions beyond their control. Their effect on your past labor. Your constant applica- 
prices is apparent. tion, day aiter day, first produced—then in- 
Output Off One-Fifth. creased it. * 

A prominent manufacturer writes that production on Would you care to trust it to an unsafe safe? 


a certain class of his machines decreased twenty-two per Of course, you want a CARY SAFE. One so 
— inate ‘ , Q- « ‘ att~ oe oe trae “4 
cent. between January and June, 1919; and that on an substantial that it is absolutely fire-proof—one 


other class of machines it decreased thirty-two and one- so well-made that it has no vuinerable point. 
third per cent. during the same period. He describes this 


as an alarming decrease in production. The substantial construction is what carried 
A clock manufacturer states that the most important hundreds of Cary Safes through many fires in 

reason for decreased production in his plant is “the un- the nearly half century of the Company’s exist- 

willingness of the individual to work.” He adds that due ence—with safety to their contents and honor 

to “the inefficiency of labor,” individual production has to their name. 

lecreased fifteen per cent during a period when wages A ; tii 

ae Leon NE 100 per cent yl You will readily see the superiority of the Cary 
Another large manufacturer writes as follows: Sate = you exams coat oe Ap 
‘Before 1914 our factory operated on a ten hour basis, vulnera _ he Of a sate. eee cae rte 

and produced per hour about ten per cent. more than the Cary. The Cary door is built thicker than 

it produces today per hour on a nine hour basis, ten the walls, and thus provides adequate insulation 

hours’ pay.” around bolts and locks to maintain the CARY 

Floating Labor a Problem standard— 


hs sacar of the restlessness of labor, the manufacturer UNIFORM STRENGTH THROUGHOUT 


“The uncertainty of labor is one of the worst problems A safe will only protect so long as its “weakest 
we have to deal with; in other words, the floating labor ; 


; at point” protects. And the CARY has no “weak- 
that applies for work usually is hunting for a specified 


oy - est point.” Its security is 
job in which it will receive excessive compensation with : es The ianer wathe 
a minimum of effort. It is not a question of dissatisfac- ore S f 1 
tion with the job, but this floating labor is simply the - of the Cary Safe are Stee 


jetsam of the good material, mainly composed of non- icici P —not wood—and the pat- 
English-speaking people, a very heavy percentage of YOU WiLL FIND ented filling makes this 
foreign element, having no sense of loyalty or honor anes oe safe a non-conductor of 
when it comes to the question of holding a job and con- REDUCED TO ALLOW heat. The severest fire will 
tinuing in employment, apparently preferring to leave ot aa ee never touch the contents 
without notice rather than to talk it over. In many of the Cary Safe 

cases it does not appear to be the question of money, : 


but merely that the element of unrest has seized this The story of the Cary Strong- 
character of people, and they wander from place to place, hold is told in an attractive 
always believing that what they have is the worst, and folder,‘ Buying Protection.” We 
there is better to be found, and they are on their way pang hk oh ae | are glad to send it to responsible 
to find it. UNIFORM THROUGH persons. 

“This waste of wages in the turnover and the lacka- OUT. THICKNESS IN / 
daisical character of individuals engaged has increased SSR GUL TO Was If JOU Gre 6 dealer bated safes 
the cost of production fully twenty or twenty-five per “Buying Protection” will show 
cent. of the total increased cost of production.” you why the Cary safe is supe- 

Another manufacturer has reduced his working hours rior to all others. Would you 
from fifty-four to forty-nine per week, a reduction of like a copy? We should like 
a little less than ten per cent. Production per man has to send you one. 
in the meantime fallen off thirty per cent. Address 


Reduced Output Follows Increased Piece Rates. 


In another plant, where 1,500 articles was a normal THE CARY SAFE COMPANY 
day’s production four years ago, 1,000 a day is a record 
now seldom reached. Taking into consideration a re- BUFFALO, N. Y 
duction of twenty per cent in working force, the re- wash 
duction in output per employee still amounts to thirteen ° 
and one-third per cent. The manufacturer attributes CARY SAFES 
his decrease in output mainly to overpayment of work- The Safe Investment 


men. A great deal of his work is done on the piece-work 
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for 1920 


E appreciate the good busi- 
ness we have received from 
our customers; we appre- 
ciate their loyalty and forbearance 
when our efforts to serve them 
promptly and efficiently have failed, 
through no lack of endeavor on our 


part. 


Now, however, the plans for the 
expansion of our business, inter- 
rupted by the war, have been put 
into operation and we anticipate 
being better equipped to get out our 
orders with facility and make ship- 
with promptness 


ments greater 


than ever before. 


To our Old Friends, we send our 
Good Wishes and Hearty Greetings 
for a New Year of Happiness and 
Prosperity. To our New Friends, 
we extend a Welcome and voice the 
hope that the years to come may 
prove happy and profitable ones 
for them. 

A. W. EATON, 
President 


w 


EATON,CRANE&PIKECO. 


Pittsfield Massachusetts 
NEW YORK.... pend 4s ...225 Fifth Avenue 
CHICAGO.. poet ay ee 100 So. Mich. Ave. 
PHILADELPHIA.. : , .+seeee-1024 Filbert Street 
BOSTON ... ‘nee ...++.-58 Franklin Street 
7) Bp» FS (vi! | & 0 770 Mission Street 
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basis. In order to get men he is compelled to pay high 
rates per piece. An operation, for instance, which cost 
eighteen cents in 1915, now costs fifty-eight cents. At 
this rate, with a much smaller output than previously, a 
worker can supply himself with a respectable income and 
they seem satisfied to do this. 

One manufacturer states that a decided falling off in 
individual production has occurred in all his hour work 


departments. Many of the men employed in these de 
partments are ex-service men and he attributes the dé 
creased production to the fact that it requires four o> 
five months for an ex-service man to regain his normal 
habits of work. 
Railroad Shop Production Falls Off. 

Statements of responsible employers bearing out this 
fact are available on every hand. For illustration, A. J 
County, vice-president of the Pennsylvania Railroad, 
stated on September 16, 1919, that the output man in 
the Pennsylvania shops does not exceed sixty per cent. of 
what it was immediately before we entered the war. 
Mr. County says this decrease is “due to labor’s ineffi 
ciency, a reduction of the working day from ten to eight 
hours, and abolition of piece-work, so that ten men are 
now required to do the same work that six men per 
formed before the war.” 

President A. H. Nichols of the National Hardware 
Association told a meeting of that association at Atlantic 


City on October 14 that the hardware trade has found 
through the cost sheet that the men are not more than 
sixty per cent. as productive as before the war. The 


effect of such production conditions on the price which 
the consumer pays for the product is evident 
Wage Increase Greater than Living Cost. 

Numerous reasons are given by employers for the de 
creased production of labor. The one most commonly 
given is that there is a labor shortage. Employees realize 
that employers can ill afford to lose them, whether they 
work hard or not. Another reason given is that in a 
number of industries wages have increased faster than 
the cost of living, so that piece workers can uintain or 
even raise their standards of living with 
output. Employers say that piece workers either work 
slowly or maintain the normal rate and “lay off” a day 
or twe a week. In the case of hour workers, an abnor 
mally increased income often develops a sense of afflu 
ence and independence which is reflected in relaxation 
and decreased ambition. 

The excessive labor turnover which is acc 


ae creased 


panying 


the present labor stringency is responsible for much 
decreased production Reports indicate that in some 
plants employing a large percentage of unskilled labor, 
the annual turnover amounts to as much as 700 per cent. 
The necessity for carrying a large number of new and 
inexperienced men through a period of trainir mount 
ing to several days or possibly weeks has, of course, a 
very detrimental effect on production 
Shorter Hours Reduce Output. 

Shorter hours as a rule have resulted in greatly de 
creased production. The great majority of cases indicate 
that the employee works no harder for six or eight hours 
than he previously did for nine or ten, and that produ 
tion has been decreased directly in proportion to the 
length of the working day \ number of cases have been 
reported to The Merchant’s Association in which the 
production per hour is less now than formerly under a 
longer working day. 

Irrespective of the desirability of shor vorking 


hours in industry, either from labor’s point of view or 
as a matter of interest to the entire public, a decrease in 
working hours in almost every case compels the manu 
facturer to make a substantial addition to the selling price 
of his product. Not only has experience shown that the 
labor cost per unit of production is maintained, but over 
head costs such as interest, management expenses, et 


per unit of production, increase because of the decreased 
total output. The result is a material addition to the 


high cost of living. 


Chicago Stationer’s Legion. 


A dinner will be held by the Chicago Stationers’ post of 


the American Legion the week of January 12. A charter 
has been granted and active organization will proceed 
C. A. Coon. of S. D. Childs & Company, has been instru 
mental in the preliminary work of the organization, and 


may be addressed by men of the stationery trade who are 
eligible to membership in the Legion. 





a 





OFFICE APPLIANCES 151 











THE RAMER PLAN 


Final Announcement 




















TYPEWRITER DEALERS: 


On January 15th, 1920, the TYPEWRITER FACTORY SALES CORPOR- 
ATION, incorporated November 19th, 1919, with a capital stock of $150,000.00, 
will begin active operation and carry out the ‘‘RAMER PLAN” of co-operation 
by a large group of Typewriter Dealers. 


This Corporation will conduct a wholesale business in typewriters and type- 
writer specialties. Its buying and selling will be conducted in the interest of and 
with the advice of the Dealers associated with it; in addition, sales, exchange, 
rental and advertising service will be rendered. 


Conside: the consolidated buying power of, for example, fifty leading Dealers 
in this country and abroad when centralized. 


The TYPEWRITER FACTORY SALES CORPORATION 
has already obtained the exclusive sale of certain typewriter im- 
provements, which will enable our Dealers to offer to typewriter 
users a new and mutually profitable sales proposition. 










I am proud of the hearty response made to my previous an- 
nouncements, indefinite as they necessarily were, but still have some 
territory open for “RAMER PLAN” Dealers. Write me now for 
further details. 





GENERAL OFFICES—1824-26 Woolworth Building 


MODEL STORES—236 Broadway and 2 Park Place 


NEW YORK CITY 


W. W. RAMER, President 
TYPEWRITER FACTORY SALES CORPORATION 
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Flexibilt = 


“A F LEXI YEAR’ is our designation 


for 1919—just ended 


EVERY MONTH witnessed a substantial increase in the number 
of FLEXIPOST binder users and a consequent increase in the 
number of FLEXI dealers. 
ARE YOU ONE? Your surest profit is in supplying what the people want. 
A FLEXIPOST BINDER FOR EVERY NEED 


























The Faultless-Flexi Current Ledger 


No longer necessary to specify capacity when ordering 
your ledger—the FAULTLESS-FLEXI carries few sheets 
or many, and gives absolute compression at any point. 


Flexible steel posts are drawn into case by a strong 
screw mechanism, thus preserving perfect alignment of 
sheets. 


Extra expansion is provided by the addition of sections 
at top of posts. Posts do not project above covers, and 
continuous cover of back presents the same finished ap- 
pearance as a solid back ledger. 








The Success-Flexi Binder 


Possesses all the elements of good workmanship and 
durability found in the FAULTLESS-FLEXI but without 
the closed or extension back. The SUCCESS-FLEXI 
is a binder good enough for use as a current ledger, yet 
moderate enough in price to permit its being adapted to 
the work of the miscellaneous office departments. When 
necessary to increase the capacity of the binder, the ad- 
a A Fleas ditional post sections are instantly attached by opening 
dena b Cowes > Ea vw ratoma | the hinged top case. The SUCCESS-FLEXI is a perfect 
tens Oe . canchevamen non-protruding post binder. 


EXPANSION The Practibilt-Flexi Binder 


Made to meet the most exacting requirements, and in 
various styles of binding. Post sections may be added 
to this binder without the necessity of opening the case. 














Facseant Lave Pos? Pm SecT<ons hooee Fon 
dacmensome Capacrt 





As in the other types shown above, this binder is econom- 
ical of vault space since the posts never project above 
the covers when binder is compressed on the sheets. 


- -  — WRITE FOR CIRCULAR of Practibilt-Flexi 
oo Ractibilt Flor Outfits which are proving a source of profit to 


TRANSFER BINDER 







I nf amnnen ts vve? Rooco SECTIONS many dealers. 











Made by the Originators of the Faultless Turning Post Ledger 
The Ideal Device for Machine Posting 


THE STATIONERS LOOSE LEAF CO. 
Milwaukee, Wis., U. S. A. 
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OFFICE 
DIGEST OF FOREIGN PRESS 


Der Orga (Zurich, Switzeriand) is a monthly 
magazine devoted to the interests of modern business 
ind advertising Che November issue contains thirty-two 
which machines, furniture and equipment for 
the office play a prominent part, both in the editorial and 
advertising columns. Among the American lines repre- 
sented in the advertising columns are Woodstock, Corona, 


anuary, 1920 


; tar 
sator 


pages, it 


Royal and Underwood Typewriters; the Monroe calcu- 
lating machine, Edison-Dick Mimeographs, and the Multi- 
graph. French, German and Swiss lines are also rep- 
resented. 

* * *x 


L’Impresa Moderna” (Milan, Italy). The September 
numbers appears in an attractive cover with a peacock 
scheme in dark green with the name of the magazine in 
red. The time at which the magazine was received makes 
the color scheme suggestive of the Christmas season. The 
ypening pages of the magazine are devoted to a review of 


the Monroe calculating machine and its place.in the office 


[he reading matter and illustrations cover four pages 
each with an attractive border design with the word 
‘Method” built from the initials of the words in the 
Latin phrase, “Memento Esse Thesaurum Hominibus 


Ordinem Disciplinam.” An article on “The Technique of 
Making Payments” deals with the letter of credit, and is 
illustrated with a specimen of a letter of credit issued 
by the National City Bank of New York. In the depart 
ment devoted to advertising, there is an article on the 
function of the house organ. The department of “Com 
ment and Criticism on Advertising” contains a number 
of specimens, none of which, however, touch the field of 
office equipme¢ nt, 
* ~ ~*~ 

‘Mon Bureau” (Paris, France). The September number 
upholds the usual standard of the publication with respect 
to the character of the advertising and reading matter. 
\ number of American lines are represented in the adver- 
tising columns. The leading article endeavors to show 
that accounting, although conducted by means of books, 
does not consist entirely of handling figures, but is very 
largely dependent on the manner in which the material 
from which those figures are gotten has been handled; in 
other words, the important point is to arrive at accurate 


conclusions and nothing which will contribute to that 
end must be neglected—classification, filing, and record 
keeping, are part of a general scheme and upon them 


depends the accuracy of results in the accounting depart- 
ment. A three-page article including a diagram, deals 
with the functions of the newly established Permanent 
Standardization, which endeavors to co- 
yrdinate the various industrial factors which contribute 
to the economic life of France. Another article illustrated 
half tones and black and white diagrams devotes 
more than seven pages to a discussion of “Resale Prices 
yf Manufactured Products” and the means by which these 
prices may be established on a scientific basis. An article 
which presents a somewhat unusual viewpoint to Ameri- 
ans with whom “efficiency” is almost a creed, presents 
objections to the Taylor system. The burden of 
the argument is that efficiency systems are not only costly 
to install but tend to make machines of human beings 


C < mmission on 


vith 


some 


* * * 


Bunegu-kai’ 
n English sev 


(Osaka, Japan) as its opening article gives 
eral paragraphs on the subject of “Increased 
Earnings for Salesmen” which selling problems 
like ours. A half tone illustration shows a display of 
Esterbrook pens attractively set off by appropriate show 
e advertising columns, the Woodstock type- 

P. check protector and the Ajax eyelet 
represented. 


show 


ards In tl 
vriter, the Ss. x 
ting machine 

x * * 
(Paris, France) 
illustrated 


tion et Outillage du Bureau” 
its October number, a four-page 
irticle on the Multigraph, its use and operation. Another 
deals with the development of the Chinese type- 
writer. Six pages of reading matter and illustrations are 
devoted to the National Cash Register Company, its build- 
ines, grounds, general organization and welfare methods. 
Mr. A. Maillart. French stenographic and typewriting 
‘-hampion in 1916 presents some views on contests for 
stenographers and typists. “English, the Language of 
the Commercial World,” is the title of an article which 
deals with the importance of a language which is spoken 
209,000,000 people. 
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These Three Graces knock out Three 
Diséraces-Pins, Dirty Erasers and 
Kntves whitch mutilate your mat, 
ies Mr. OKAY says —- Use 
99 WASHMBURNES PATENT 
PAPER 
FASTENERS 
Bulldog 














39 Use the Sanitary 


“ve ERASERS 


TYPEWRITER — PENCIL 
Just the thing for Particular People. 


, they erase-always clean 
RAY, 








OPENER 


(Hand and Electric) 


Saves time.cant cut enclosures. 
never out of order. 





These{wonderful time-saving Office Necessities are well-known Stan- 
dards of the best type in office equipment, not because we say so but 
tecause they are recognized as such by constant users. as well as deal- 
ers, in all parts of the world. 


Write for Illustrated ang Descriptioe Literature with Prices. 


ADE BY 
® THE O.K. MANUFACTURING CO. 
SYRACUSE, NLY., U.S.A. 








The Tenacity Line 


Represents Known Values 


You can sell our loose leaf devices with full 
assurance that they will please the bookkeeper, 
and make the manager happy. The bookkeeper 
finds Tenacity Accounting Devices easy to 
handle through his day’s work. The manager 
takes satisfaction in knowing that his books are 
in good physical shape. 
One item in the Tenacity Line is 


THE C. L. 
STEEL BACK LEDGER 








Service durability is assured by electrically welding the metal 
parts. Makes solid construction that stands up under severe 
usage. The C. L. is made in five capacities. Each is capable of 
100 per cent expansion. — . : 

Use our large capacity binder in connection with a ledger rack and 


obtain an ideal combination for machine-posting. 

Turn prospects into sales, and assure yourself of the supply busi- 
ness in the future. Our catalogue demonstrates Tenacity Quality. 
Write for the book. 


The TENACITY MFG. CO., Inc. 
Reading CINCINNATI, OHIO 
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“What's in a Name” 


said Shakespeare. All that a man puts intoit. If he 
manufactures or sells, and he is really proud of his 
name, he advertises it with 


Stanley Metal Name Plates 


They constitute real advertising, that reminds users 
of office appliances and furniture of their source. It tells 
where to reorder or buy supplies. Let Stanley Metal 
Name Plates be a perpetual reminder t> your customers. 


Stanley Metal Name Plates 


are made in two types—gummed thin metal and 
heavier gauge, to be tacked or screwed into place. We 
send samples free, and also submit to dealers sketches 
of suitable name plate designs for approval without 
obligation. Write for Stanley ideas. 





The Stanley Mfg. Company 


Dept. O. D. Dayton, Ohio 
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No.8 FEBRUARY. 1919. 


A Great Campaign to Push American Office Appliances in India 
“INDIAN BUSINESS" Is a magazine that is read throughout every office 
inIndia. A ereat campaign is about to be started to popularize American 
Labor Saving Devices by publishing aspecial Office Appliance number about 
September or October next This will be in conjunction with the opening 
of an Exhibition of Labor Saving Machines American manufacturers can 
get full particulars of the scheme from The British and Colonial Press, 140 
North Dearborn Street, Chicago, or from the Editor of “Office Appliances.” 
We want photographs from «very manufacturer or illustrating a special 
article dealing with this subject Photographs should be forwarded to The 
British and Colon‘al Press The future for this business in India, Burma 
and Ceylon is tremendous and “BUSINESS” is out to secure the business 
for you. ‘“‘BUSINESS” COSTS FIVE DOLLARS A YFAR This com- 
pany have been appointed Sole Representatives in Indi:. Burma and Cey- 
lon for “Thomas’ Register." 


T. H. CAMPBELL-HOWES PUB. CO., 167-8 Grand Hotel Bldg., CALCUTTA 
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“Schreibmaschinen-Zeitung-Hamburg” in its October 
15th issue, describes and illustrates an electrically driven 
machine for testing typewriter ribbons and carbon paper. 
The machine was developed by the firm Karl Kracke of 
Hanover, Germany, in response to a request from one of 
its customers for a ribbon testing machine. However, it 
has been developed beyond the requirements for which it 
was originaly constructed so that now either typewriter 
ribbons or carbon paper may be tested. The opening arti- 
cle deals with the functions of the business show as com 
pared with an office equipment section of general fairs or 
exhibits such as are held in Liepzig, Germany, and in 
other European cities. 

What Christmas Means. 

Good will to man is the message of Christmas. It is 
the message that the world needed most on the first 
Christmas, and it is the message that we need most now. 

The world has become a better place in which to live 
in proportion as the people have adopted the spirit of 
good will. 

It means that men are free to do good and to reap the 
reward of doing a real service in the world. 

It means progress. Each of us can measure the real 
lasting satisfaction we get out of life by the way we have 
carried out the principles of Christmas. 

Your success and the success of this company has 





been built upon this message. . . . The true success 
of great men and of every great business has been built 
upon the Christmas message. Failure always follows 


when the spirit of this Christmas age is neglected. 

As we think again of the message of good will brought 
to all the peoples of the world over two thousand years 
ago, let us determine that we shall more than ever before 
do justly, love mercy and walk humbly every day in the 
year—John H. Patterson, president and general man 
ager, The National Cash Register Company, in The 
oe 8 


Clip Patent Controversy Decided. 

In the United States Circuit Court of Appeals of New 
York the validity of the Baltzley patent, covering the 
L. E. B. binder clip has been sustained. The Cushman & 
Denison Manufacturing Company brought action against 
the Automatic Pencil Sharpener Company, alleging that 
the latter’s Apsco clip was an infringement. Under the 
decision the defendant company is to make an accounting 
to the owner of the patent for profits earned through the 
sale of the infringing device, and other damages inflicted 
on the plaintiff 


Chilean Newspaper Opens New York Office. 


An indication of the importance of trade relations with 


the United States is the recent establishment of an office 
in the Times Building, New York, N. Y., by El Mercurio. 
This is one of the leading newspapers of Chile, publishing 
simultaneously at Santiago, Valparaiso and Antofagasta. 
The facilities offered to American exporters include a 


credit information service. 


Dealers’ Advertising for Filing Lines. 

An advertising electrotype service for dealers has been 
inaugurated by the Imperial Methods Company, Chicago 
Dealers handling the Imperial line are furnished with 
mortised electrotypes of a series of one-column and two- 
column newspaper ads, as well as electros for a monthly 
issue of caiendars.. The mortise provides space for t] 
dealer’s name and address. 


Conviction. 


A man can sell me setting hens, 
Or swarins of bumble bees, 
Or double action fountain pens, 
Or cures for housemaid’s knees, 
If he’s convinced that what he sells 
Beats everything around; 
That sort of salesman’s wearing bells 
Wherever he is found. —Walt Whitmar 


New Export Manager for Atlas. 


\. Bethencourt has been engaged as export manacer 
for the Atlas Stationery Company, New York, N. Y. The 
company’s office and display space have been increased 


Mr. Bethencourt comes from the Tower Manufacturing 
Company, where he was engaged in similar wi 
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A Modern Business Necessity 





Two Views of Kardex Cabinecs 


Showing Panel Slide Withdrawn for Instant Use. Cards 
may be removed without removing slide from cabinet. 


Every card in a Kardex frame gives 
information in plain sight—no 
fumbling—no hunting for lost cards 

no misplaced records, Colored cards 
and colored guides make any desired 
classification possible. One clerk does 
the work of four with The 
panel slides work easily and smoothly. 
When pulled out to full length, the pat 
ent locking device holds each slide 
securely attached to cabinet, at th 
same time allowing it to swing down 
ward to an inelined or vertical posi 
tion 
entries on cards 


you 


Kardex. 


ready for speedy reference or 
Each card is held securely in place in 
the transparent “C. O. C.” Pockets, 
making it impossible for cards to be 
come lost or misfiled. 


Both sides of exch card may be used. 


Kardex Universal Cabinets 
Produce Universal Efficiency in Bust 
ness Record Keeping and place at your 


the many facts and figures 
1 


finger tips 
success in these unusu: 
surest 


so essential to 
times. Demonstration is the 
proof. 


American Kardex Company 
TONAWANDA, N. Y. 


Originators and Exclusive Manufacturers 


of KARDEX Universal CABINETS 


For Speed with Accuracy 


arde 


CARDS IN SIGHT 





Your record keeping 





Fits any business—Equips any depart- 


ment — For Purchase — Produc- 
tion—Sales—Credit—Stock— 
Inventory Records. 





Quickly Found 


Easily Read 
Always in Sight 
Instantly Accessible 
Readily Expanded 


Cc. 0. C. STYLE 

manvractuans GxcLuteeay OF 
AMERICAN KARDEX COMPANY 
mone =O recrom Tonsmanta, & 1 
ON PHILADELPHIA CHICAGO 
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HE illustrations on this page show a few 
of the new additions to The Canton Line 
of furniture and filing devices in steel. The 
entire line is shown in detail in an attractive 
new catalog now ready. Applications for ex- 
clusive agency contracts will be considered in 
order as received. New Price List ready Jan. 
Ist; drop a card for yours. 










I THE CANTON ART METAL CO. 
CANTON, OAMIO. | 
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Should the Export Manager Travel Abroad? 


. 
fu Sie Sevhes ek uae meee, ae tHe Standard Stamp Affixer 
World’s” Markets Walter F. Wyman, Sales 
and Export Manager of The Carter's Ink MODEL E The STANDARD STAMP 
Company Asked This Question. It Has Been Without Register $20 AFFIXER is the lightest, speed- 
Answered by Several Successful Export Man- With Register $25 jest and most efficient device 
agers. Courtesy The World’s Markets. of its kind. Like all “STAND- 
ae . _ a ARD” products it is “simplicity 
r IS entirely clear that there are three distinct schools itself,” having only two moving 
| into which export managers must be classed: parts. The use of the STAND- 
1. The traveling export manager ARD makes a pleasure of work 
2. The export manager whose export journeys are which is otherwise laborious 
short and annual or incidental. disagreeable and unsanitary. 
It is constructed to hold a 
coil of 500 U. S. postage 
stamps, coiled sidewise, which 
can be obtained at any Post 
Office in le to 5e denominations. 
It was built for service, gives 
thousands of others good serv- 
ice, and will give you good 
service. The STANDARD is 
used and endorsed by thousands of prominent con- 
whatever and wherever that cerns in the U. S., Canada and Europe. Used ex- 
tensively by State and Municipal Departments. In 
use by corporations of international repute, such as: 


Standard Oil Co Western Electric Co. 
General Electric Co Bell Telephone System 
Stone & Webster United Shoe Machinery Co. 
N. K. Fairbank Co. American Snuff Co 

Singer Sewing Machine Co American Lady Corset Co. 

Waltham Watch Co Neostyle Company 

Simmons Hardware Co. Pacific Coast Borax Co. 

fata aad . - Worthington Pump Co. Anglo-South American Bank 
This is going to be a homely answer to your question, Etec., Ete., Ete. 

Should the Export Manager Travel Abroad?’ We have a very interesting proposition to make to Sta- 
“Should the eagle teach her eaglets to fly? tioners and experienced office specialties salesmen in a few 
“S} ld the cavtai stay tl] | ‘dee onlarly territories where not already represented. 

Snoulc 1€ captain Stay on 1e briage, or regularly Write for details, stating territory covered and other lines 
inspect his ship? 


you are handling. 
“Should the sales manager at home stay at his desk, 


visit the field of action from time to time? STANDARD STAMP AFFIXER Co. 


“One never knows a man until one lives with him. EVERETT, MASS. 
“If we judge our foreign customer and his market from 
the impressions gained during the customer’s visit to us 
in the States, will we not be apt to hit as far from the 
mark as though we judged a person’s home life and habits 
by that person’s actions in the social halls of strangers? 





- 


3. The export manager whose foreign trips are ob- 
viously emergency treatments of grave problems. 

The article in the June issue was designed to bring 
about a frank discussion and to make skeletons rattle 
in their closets. It did both. Life long friends in all 
three groups have intimated in their letters that I was 
holding their methods up to criticism and favoring 
methods other than those which I knew had been suc- 
cessful with them. This was, of course, as far from truth 
as the letter that accused me of “playing into the hands 
of the steamship trust,” 
may be. 





Here, then, are letters covering the defense of each of 
the three groups, and letters which analyze the situation 
from other angles—all presenting ideas of real value to 
every export manager whose traveling problem is not 
already solved: 


Obviously, Yes. 














Are You 
A Developed Salesman? 


What WESLEY A. STANGER Has Accomplished 
It is now areality. A comprehen- 


sive analysis of salesmanship in 
compact size Arranged in twelve 


“One ounce of personal visitation, inspection, study and 
analysis is worth a pound of long distance, wireless in 
formation. 


If the export manager stays at home he not only loses 
occasional needed periods of relaxation, but he fails to get 


In “Personal Selling,”” Wesley A. 
the indispensable perspective and a hundred other valu- 


Stanger has produ & work that 
for its practical utility, concise pres- 


le if ++ j : anc: > rf ages 4 > ce cafely distinct divisions, comprising the entation, and comprehensive sum- 
able, if not indispensable advantages. If he cannot safely Salient features of every phase of marisation excels any course yet 
get away from the swivel chair, if the company’s inter- selling. “Personal Selling” contains = published at such a nomina price 


the very vitals of successful sales- 
manship. It is an account of the The Twelve All-Inclusive Parts 
most scientific and most productive of ‘‘Personal Selling 
methods actually applied by Mr. 1. IMPORTANCE OF THE * 
Stanger in his many years of re- SALESMAN 

sourceful result-getting experience Introduction by Z. St. Elmo 


ests seem to require his continual presence at home, then 
there is something faulty. While the captain is below 
decks, sleeping in the off watch, inspecting ship or in- 


dulging in the social amenities among the passengers that 





OL 





. + 9 . ; It is a true and trustworthy guide Le 

ire part of a captain’s duties, he has a competent navi- to increased selling power 2 REQUIREMENTS FOR 
gator or two to take his place on the bridge. The Man Who Made This a SALESMAN. ~ a 

Here is another letter from an export manager who Course Has Handled Suc- 4. SOLICITATION 
travels: cessfully Every Branch 5. PROSPECTS 

wy , P ve - 2f of Selling 6. PRIC 

You ask for my frank opinion. I say my because if I ; z eELING COMPETITION 
read aright you wrote the article to me and put on a few this course and now'sales manager 9. RESISTANCE 
frills to prevent its being an ‘open letter,’ with my name for the Thomas A. Edison “Edi- 10. CLOSING THE DEAL 
. phone,’’ has been salesman, road- 11. SERVICE 

at the top and yours at the bottom. man, branch manager, district 12. COMPENSATION 


“Of course I believe in the export manager traveling. 
The more the better—the further the better. He should 
visit every country in which he expects to do any serious 
amount of business. He should consider his desk only as 
a place that he will use after his travels have exhausted 
the list of countries that are important to his sales 

“And if you'll promise not to give even my initials I'll 
admit that I’m going to travel until I get tired of new 
places and new faces. Then I’ll come back to earth and 
try to get enjovment out of a desk job, which I just nat- 
urally loathe. The truth is, as you'll find if others would 
be equally frank, that the traveling export manager likes 
to travel and hasn’t any inclination to sit still and get 
business in other ways.” 


Export Manager Must Visit Trade. 
Just a short paragraph expresses the opinion of another 
1an whose opinion is entitled to weight: 
‘IT notice that you ask for answers to the question, 
‘Should the Export Manager Travel Abroad?’ and I want 








manager, sales Manager, and mana- 
ger-in-chief. Staff writer for Sys- 
tem, Chicago Tribune, and several 
trade papers Secretary of the 
Chicago Trade Press Assn., Associ- 
ate Editor of Office Appliances, etc., 
Manager of Royal Typewriter 
Company, Chicago, President of the 
Mitchell Automobile Company of 
Missouri 

Mr. Stanger’s course of ‘Persona! 
Selling’’ is the result of his realizing 
the demand for a complete course 
of salesmanship, arranged in hand- 
book form 


It is written with a complete un- 
derstanding of the needs of the 
young students of selling who ap- 
preciate the advantage of securing 
an intimate knowledge of the prac- 
tices and policies as laid down by 
the largest sales companies and most 
successful men. 


“Personal Selling”’ is acourse that 
all sales managers can recommend 
to their men with absolute confi- 
dence. It is couched in the same 
sales language which they use in 
personal conference with their 
staffs 


Develop every fibre ot your ante 
ity and personality. ake it 
productive. Only the critical and 
authoritative training offered 
in ‘* Personal Selling”’ can plumb 
to the depths, where latent 
forces often lie. Become better 
acquainted with Mr. Stanger’s 
course, which is a means to bet- 
ter salesmanship and greater 
profits, by making use Of the 
coupon below. 

BIDDLE ny co. 

BUSINESS BOOKS 

Dept. 21 19 West 44th Street, N.Y. C. 
Please send me immediately, on five 
days’ approval, your 12 books on 
“Personal ates ” " will either 
remit the .00, or return the 
books within the specihed time. 


NOTE—I{ you wish to make payment 
in advance we will include “*The 3 C’s 
of Selling’ as an extra premium. You 
| (0 still retain the 5 day privilege. 


mink, yeh pingodgh Rea haae 
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Typewriter Men 


can add substantially to their 
profits by selling 


AZORA AIR CUSHIONS 


TYPEWRITER SUP- 
PLY AND REPAIR 
MEN, in their calls 
upon the trade or 
waiting upon custom- 
ers have many oppor- 
tunities of showing 
these cushions to 
men who are real 
prospects. 

You can attach Azoras in a few seconds, while 
asking the customer whether he has ever used 
them. The beneficial effect is so immediately evi- 
dent that the rest is simple. 

Azora Air Cushions are built on the same success- 
ful principle as the automobile tire, a combination 
of air chamber and rubber—of the greatest 
resiliency. 

Azora Air Cushions would work in with your busi- 
ness excellently. We'll be glad to tell you more 
about their sales possibilities—their nerve-saving, 
typewriter-saving, sanitary features. 


Let Us Hear from You 


AZORA RUBBER COMPANY 
1945 South 54th Ave. CICERO, ILL. 


PAT. DECEMBER 21, 1915 











The Machine With a Future 


ICTOR 
Adding and Calculating Machine 















Offers bet- 
ter value for 
the price than 
any machine ever 
built. It is light, 

portable and compact, 
and is every inch an adding and calculating 
machine. Ask any user what they think of the 
Victor Adding and Calculating Machine 







We offer unusual opportunities 
to high 'class representatives. 


Victor Adding Machine Company 


817-825 W. Washington Blvd., Chicago, U.S.A. 
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to register a decided vote in the affirmative. In fact, I 
do not see how an export manager can intelligently work 
out sales plans in the various countries unless he does 


visit them.” 

Here 1s still another letter, from the export 
of a recording instrument enterprise: 

“T believe that an export manager should map out a 


anager 


nearby territory for himself and spend eight months each 
year in it. Two of the other four are for his vacation 
and plan-making. The other two are for the office, lay- 
ing out work to be done in his absence and settling mat 


ters held over for his return. In this way I know I can 
sell enough to more than pay for my salary and expenses, 


and to cover the entire cost of our export correspondence 
That’s a pretty good argument, don’t you think?’ 

But before answering the question let us look into the 
feelings of the second group, the export man whose ex 
port journeys are short and annual, or only incidental 


Here is one of a dozen, selected because it is frank and 


crisp: 


“I felt your finger pointing at me. Really I can’t 
plead guilty. I make short yearly trips to the West 
Indies for three reasons. I get stale if at my desk all 
the vear, and two months away at the proper season puts 
red blood and fight in me for the other ten months. | 
also keep my hand in on the face-to-face selling game 


and I find it helps me to help my other two salesmen. 
The third and last reason is that foreign travel dignifies 
my job to me, makes it different from any one else’s job 
and makes me a much more important personage in my 
circle of acquaintance. Laugh, if you will, but you'll find 
I’m not alone in the feeling.” 
Takes Yearly “Hikes.” 

This interesting letter comes from west of the Mis- 

Sissipp1: 


“Still have courage to go out and look for trouble, | 
see. ‘Should the Export Manager Travel Abroad?’ You 
know what my answer is. ‘Sure, if he wants to.—That’s 
about the only answer. I’ve been in the export game 


since 1881, probably sold abroad as much as any but 
half-a-dozen men. I’ve traveled hither and yon and back 
to hither—because I’ve wanted to. Now I take one little 
yearly hike, three or four months at the outside,—be 
cause I want to. I could make just as much for the 
house, and perhaps more, at the desk, but every now and 


then the old urge comes and I go. There’s no one 
answer to your question and can’t be unless you want 
the world to be a prison and folks to live their own lives 


by other people’s rules.” 
Now for the export manager whose foreign trips are 


confined to emergencies of serious nature. The first of 
this group is from a close friend, who says 
“Why do you take a slam at me because I hitch myself 


to my desk? I’ve been elsewhere, as the moth-eaten 
labels on several trunks will show, even to the Near East 
and Panama. But that was for pleasure and part of my 
nearly forgotten youth. 


“The reason why I, and why good export managers 
should not travel abroad is that they should hire men to 
do that for them. When the export manager travels and 


honestly does not attempt to sell, but only to perform a 
function that the best of export salesmen couldn’t, then 


I'll call it justified. Take your friend, Mr. Pelham, of 
Gillette. He’s a busy export manager when he’s home, 
and a master fixer of many things when he’s abroad. But 
I’ll venture that he only travels because there are so 


many allied companies, legal complications and income 
tax problems that no one else can handle. 

“T’ll be even more explicit. I don’t consider the export 
manager who travels to sell goods more than a salesman 
of second grade. I call these ‘tours of investigation’ no 
more than junkets without justification in fact [he ex 
port manager who doesn’t know how to sell without 
going there, and doesn’t know how to get information 


without being an explorer, ought to go to an export 
kindergarten 

“These are harsh words but I’ve seen some mighty big 
chances thrown away because some export man traveled 
instead of building up a world-wide trade If these 


slackers who run away from their real work would only 
see the entirely different situations of the good men who 
travel for good reasons, they’d drop dead on the spot.” 
Untraveled Export Man Is Handicapped. 
Here is an interesting letter from a man it 
banking who sees the cream of export managers and yet 
who also has the record of extending a helping hand to 
many a novice: 
“My attention has been directed by the manager of our 


foreign 
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The Portable You 
Can Stand Squarely 
Behind is the 


GARBELL 


Non-Folding, Non-Collapsible, Smooth Running 


Portable Typewriter 












This is the machine that makes a 
separate and distinct class for 
itself in the typewriter field— 
the machine that is a portable 
par-excellence, by reason of 
its unequalled lightness 
and compactness, but that 

is, first of all, a BET- 
TER writing ma- 
chine. 

The Garhell is 
















not merely a 
cut-down or 
collapsing 
large machine. 
It is a stand- 
ard, high-grade type- 
writer, having many 
points of mechanical superiority over any ma- 
chine built, regardless of weight or size. It is 
the new principle of its construction that causes 
it to be not only the BEST typewriter for any pur- 
pose, but the world’s 

Lightest and Most Compact Portable 


With a weight of only 5% pounds and an operating height of only 4 
inches, the Garbell does everything that the 




















Weight, 5} lbs. 
Height, 4inches 

























“‘Compact As 
A Watch’’ 



















7roes e ] ~ iect af : . ve e . 

largest and heaviest machine can do, and has Rotary Escapement—tfas'- 
Alignment permanentiv numerous exclusive features of convenience Neti ee 
that no other machine possesses. Subevohengeahie . Camiiane 
Device—Carriage can be re- 





and absolutely accurate 
Tvpe-bars mo in straight 
lines and in fixed guides 






* . i x moved and a large 
Type Bar Action vackyes- You Write Right on a Garbell substituted in a Seemeen 

cating, geor driven = an , 7 . 7 

rocker bearing. A snappier Having only half the usual key depression dis- Just release a small lever. 






Tweo-Color Ribbon, changed 


















stroke with less finger pres- . ia 2 11 ae . . = 
anh tance, the Garbel saves miles of finger travel, while from one color to the other 

Touch—because “it’s eas- having a lightness of touch and smoothness of op- instantly, 
ier to slide than to lift,’ the eration that has never before been approached. a Bearing Carriage 
Garbell touch is the easiest reg . tis — . Shift—Works with perfect 
and most responsive in the W ith its permanently = Rae mt : me smoothness. 
world snappy, uniform stroke, the Garbe writes rignt Combined Line Space Reg- 

Key Travel—jess than half at all times. ulator and Soft Roller. 
of usual depression Cuts : , " Double Paper Feed Rolls. 
the physical effort of epera- Exclusive Agencies Going Fast Right and Left Marginal 
tio 1 ialf = 7 7 Stops. 

Revienes unteiebit: “eae rhe chance to retail this new marvel among type- Cambie Ries Seuss ane 
shift, with 84 characters writers at $40.00, and tc secure an exclusive agency Carriage Return Lever. 
Board is full regular width therefor, is appealing to dealers everywhere Double Ball Bearing Car- 

Shift Keys—two sets. One Agency allotment applications are pouring in. If riage Races. 

1dae of eye &: . 4 > ,, lg 
eet an each sid f k you are interested, Mr. Dealer. better let us hear Paper Feed Release Lock, 
oar Paper Fingers — Automati- 







Lock Re- from you promptly. A day's delay may be too cally release when paper 
feed is released, thus pre- 





Automatic Shift 


lease. much. 
Back Spacer Key on key- \ enting carbon marks in 
adjusting paper. 


Sere Serene ere GARBELL TYPEWRITER CO., Inc. pom ge 


Gear Driven Carriage — ond = an Ms ‘ yee Will 

ates us P an - : } agc J). 8. A. Made of pressed steel. 

eliminates use of cord and 1812-14 Ellen St. Chicag », U.S stand up under hardest pos- 

{ll inquirers concerning European and British ¢ olonial Agencie sible service. Lightness not 

. P address our Sales Agency, Garbell Typewriter Sales Co., secured at expense of 
Semi - Automatic Ribbon 26 Pall Mall, Manchester, England. strength. 

Movement, 








gives rapid smooth and 
positive action 
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“BUILT LIKE A 
SKYSCRAPER” 


STEEL AND WOOD 
FILING CABINETS 
INDEXED FOR 
EVERY LINE 
OF BUSINESS 
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“Built Like a 
Skyscraper” 


When You Sell 


A Piece of 
Filing Equipment 


one thing goes with it—your business reputation. 


Every sale you make either builds your standing 
with your customers—or else tends to tear it down. 


The success of a Shaw-Walker dealer is proverbial, yet 
the reason is simple—Shaw-Walker quality. It is this quality 
which breeds sales, satisfied customers—and success 


The Shaw-Walker line is a complete line. It will meet all 
filing requirements. And a complete line saves the dealer 
freightage, bookkeeping and bothers and assures the user 
uniform quality throughout. It’s the difference between con 
centrated buying and scattered purchasing 

















GHAW-WALKER 


Factory and Home Office 


MUSKEGON, MICHIGAN 
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foreign department to your question, ‘Should the Export 
Manager Travel Abroad?’ If I may be granted the privi- 
lege of anonymity I would like to offer a few thoughts on 
this important topic. Foreign travel is like a college edu- 
cation. Those who lack either miss it tremendously, 
while those who have had it think little of it and value 
it lightly. 

“The export manager who has never traveled abroad 
is self-handicapped. He, like the non-collegian, cannot 
see quite what he has missed, but he feels an outcast 
when the conversation takes a turn in which he cannot 
actively participate. It’s really a matter of lack of con- 
fidence. But because the handicap is imaginary rather 
than actual does not remove it from the classification of 


Industrial 
Photography 


handicaps. 
“There are many ways to gain all the information 


secured by foreign travel. The best way for the export s the simplest, most practicable 

manager-who wishes to develop the sales of his firm to efficient and economical meth 

+] 2 st 1:., 3 11 ; | +} 1 . . . pdiahae : : 1 o selling your product. Pictures reveal 

1e utmos mes usually througn aeve oping export sales- act Any article -or service that 

men and seeing through their eyes. Naturally the good an be sold, can be photographed. 

export manager studies each market in other ways as ‘e can give you excellent service on 
1 : ’ . , s sales convention and banquet photo- 

well. The government’s commercial attachés and trade graphs 

commissioners are carefully trained before they leave 

, . . . . “* . ™ 2 , 

Washington. Similar training is open to any export Writeor ‘phone your needs. 

manager. The many visits to the large cities of consuls, | a 

commissioners, attaches and the heads of departments ot bk * PEYSER & PATZIG 

the various government bureaus offer further opportuni- = Industrial PLotogrphers 

ties, as does membership in export associations. Then, 37 East 28th St., New York, N. Y. 

too, the Dun organization, with its thousands of corre- D eee : : 

spondents, and our own bank and other banks in lesser _ | OGcial Pierce Say Business 


degree can be utilized to get data no export manager 
sould afford to gather in person on his travels. 

“My views are clear to my own eyes. They seem logi 
cal to me. Briefly, I would summarize somewhat after 


this fashion Let the export manager make one trip 
abroad, where, it matters little. This will give him con- 
fidence and free him from a handicap under which he 
might otherwise suffer. After that the export manager 


should travel only when he can’t find any one equal to 
the task he sets out to perform.” 

There is a whole lot of horse sense in another letter 
from one of the newer crop of export executives, another 
proof that my prediction of a better race of export mana- 
gers is coming true. This youngster in exporting brings 
out a point overlooked by me and by every other veteran 
exporter who has written, telephoned or called on me 
in connection with this problem: 

Has Agents Visit U. S. at 50-50 Expense. I WOWIUULTLULQOUULUOU 

“Has it struck you that there’s a need for foreign 
traveling by the export manager today that didn’t exist 


a few years ago? Every one of my agents in South 
America, and all but two in Central America, are of the Start The New Year RIGHT 


‘manufacturer’s agent abroad’ type, as you recently de- 














fined this fairly new factor. _ There’s no use to send a Starting the New Year “right” does not 
salesman around South America if profits are to be con- necessarily mean the making of a thousand and 
re hii conde ve not feces stock. | es one resolutions and sooner or later breaking 
; ” Ves, ORG Mh Cur Nncs we Cant Atore te them all. Rather make one resolution and then 
pay twice to have our goods sold once. “stick to it.” 


“Now here’s the point. I don’t claim to be a whale 
of a salesman, but I have a knack of picking good agents 
at close range and of keeping them going by occasional 

. - . a. . 
personal contact. I make it part of my agency contract l l f° Ww 
that the agent must come up every other year, splitting Linco n Rebui t ype riters 
50-50 with us on the expense. But every year I have to of All Makes 


have someone make a trip to at least a couple of coun- 


‘Resolved, that from now on I will carrya full stock of 


tries, seldom more, in order to straighten things out, get The well known high quality of “Lincoln Re- 
; 1 hig 
some pep and kick into some agent to whom bigger built” typewriters is supplemented by a broad- 
profits on his other lines cause his interest in our line gauge merchandising policy which enables the 
to fall off. gaug Le es 
dealer to make the most of his opportunities. 


“Take it from me, no letters will cover such cases—at 
least none that I can write, because I’ve tried. Likewise, 
any sane salesman would object to only three or four 
months’ employment a year. I'll admit that while I’m 


The Lincoln dealer carries a high-grade line 
back of which are the full resources of an or- 
ganization experienced in meeting the require- 
of both deale: and user abroad as well 





away things don’t progress rapidly, but until we're better ments 
off in the Far East and elsewhere, so that I can have a as at home. 
man always free to send out to do the work I’m doing, A large stock of “Lincoln Rebuilt” and “rough” type- 


I’ll say that anyone in my shoes must plan on traveling, writers 0¢ oi makes ont site Ge ae write Ser 


and without waiting great emergencies, as you call them.” 


Organization May Govern Policy. : Lincoln Typewriter Company 


It is only fair to the export fraternity to point out 





one great big danger which is inevitably over the heads’ = 298 Broadway Dept.O New York, U.S. A. 
of the export manager who feels that his greatest worth = Lincoln Rebuilt Typewriters—of All Makes— 
to himself and his company lies in making as many =: Guarantee Satisfaction 


foreign trips as the calendar permits. That danger lies 
on the inside of the export manager’s own organization. 
Today there are missing from the ranks of export mana- 
gers at least four who were once prominent. They have 
become export salesmen from necessity, not from choice. 
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The Ecconomo 
Time Stamp 


Made for continuous duty— 
stands hard usage—nothing 
delicate to get out of order, 


OFFICE 














Practical 
or wear out. actin 
Used in offices to stamp Retiable 
mail, telegrams, invoices, 
showing the hour of receipt. Hey ad 





Useful in shops to show the 
starting and finishing 
time on jobs. 


A perfect impression 
is assured ai all times, 
as the die is mounted 
on a thick rubber 
cushion, and a flexi- 
ble connection  be- : ; 
tween handle and die assures a square impression. 
Low in cost, so that every department and every 
foreman can use 
them. Can’t get out 
of order. Price with 
No. 42 dates, die like 
sample, $4.00. 


Louis Melind Co. 


Sample Impression of ECONOMO 
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IQ: = Designers and 
9 = = Manufacturers 
= bs 183 West Madison St. 


CHICAGO, ILL. 
We carry in stock com- 
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plete line of Numbering 
Machines and Hand 
Stamps. 


NOV 30 1920 








PEBREESS 
MASTERGAUSE 


THE DOMINANT CARBON PAPER 


Mastergause is a Carbon Paper 
Revelation! It is the stenog- 
raphers’ delight! It answers 
the Carbon Paper question as 
it has never before been 
answered. 


For your own satisfaction com- 
pare Mastergause with any 
other sheet of Carbon paper. 


Peerless Carbon & Ribbon Mfg. Co. 


UNITED STATES: 113 West Breadway, New York, N. Y. 


CANADA, Torento 
38-40 Shee Lane 176 Richmond St., West 


Lendon, England 
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Their companies found they left so much behind them 
that some provision for its proper handling was essential 
In these four cases the man on the job made good, turned 
in greater sales from new territory than the export mana- 
ger was producing on his trips. The result was logical 
and natural. 

While I do not and never shall agree with the wisdom 
of a fifth enterprise, I must admit that, viewed as they 
saw it, their action was necessary. In this large organi- 
zation there were no titles. Each man had certain work 
to do, did it, and did as much more as his time, inclina- 
tion and ability permitted. But for reasons that every 


export man will understand, it was wisely decided to 
make an exception and have the export man use the 
title, “Manager, Export Department.” He made good. 


He stayed at his inland factory, journeying eastward to 


New York every month or so. He came to know many 
good export men. He became a well-balanced export 
manager—if there is such a being. He was welcomed at 


all export conferences and he attended many, timing 


his trips to include the most interesting ones. 
“Trouble Shooting” in Exporting. 

He developed many little refinements in the handling 
of export orders. He developed an interest in systema- 
tizing the inside end of exporting, a pursuit that led him 
into almost every department of his business. He was 
growing in ability and in the eyes of his associates and 
the officers of his corporation. Then he became dissatis 
fied with the work of his resident Cuban salesman and 
made a necessary trip to get things on the right path 
Then followed a half-necessary trip to Russia, then a 
quarter-necessary trip to the Far East and finally a good, 
but entirely unneeded, sales journey to South Africa. 

It was during this trip that his enterprise put in a new 
department of sales, bringing an outsider into the organi- 
zation from still further west. By the time the export 
manager returned both foreign and domestic sales were 
under the new comer. He had made good elsewhere, was 
making good in his new work, and the export manager 
who had been away most of the time for five was 
a stranger among his own people. 

Went Over His Head. 

I do not agree with the action of the enterprise in 
which this incident took place. They might well have 
corrected the growing fault and made a good sales mana- 
ger of the export manager, or at least held up the transfer 
of authority until the export man’s return. But the ex- 
port manager laid himself wide open to the change and 
left himself without a plausible defense. He resigned. 
He is now occupying an even better paid position than 
the one he left. He is among congenial associates. He 
is building up again from the bottom an export depart 
ment that will be a model. He, however, lost a chance 
that may never come again—the opportunity to mold the 
entire policies of his company, and with it the reward 
that he coveted, a share in the business. 

It was my intention when planning this symposium to 
refrain from any statement of position except as given 
in those letters which have made possible this exchange 
of ideas on the original article. But an unkind fate has 
willed otherwise. A letter just at hand contains this per 
tinent, and impertinent, paragraph: 

“Our little export group wants to know how you stand 
on this question. When I wrote you in my personal 
capacity you jollted me without letting me know what 
you personally felt. Mr. who says he 
knew vou when you were in shoe machinery, says you 
owe him an honest answer to any export query, and that 
you will acknowledge the debt. He is signing this letter 
with me, as proof, as he expresses it, that he desires to 
‘call his loan’.” 

The debt is acknowledged in the memory of a “bully” 
evening at the “Savage South Africa” spectacle outside 
Liverpool in 1901, and some sound advice given to a 
who will always remain a cub. 

Here, then, is my personal opinion, which is worth no 
more than the reasons that back it up. 

Should Survey Export Results Personally. 

I believe that each export manager after he has served 
his apprenticeship, evolved a smooth-working export 
department and put his house in order, is entitled to a 
trip abroad, unless he has traveled before he came into 
export work. This is not alone for the worth of the trip 
but to give the export manager proof of his own sales 
ability in a foreign market, to place him in a position to 
say to his export salesmen, “This can be done, because | 
have done it myself!” and to make him feel at ease in 
any export gathering to which duty may call him. True, 
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IMPRESSIONS 


A Magazine for Progressive People 


5 Sperry is no magazine in the 
world just like Impressions. 
It treats business as the most im- 
portant thing in material life and 
shows in a fascinating manner 
how easy it is to get pleasure and 
a living at the same time. There 
are no_ technical articles in 
Impressions. The great subject 
of business is handled in a way 
which provides inspiration for all, 
whatever their profession or 
trade or calling. Impressions 
stands for better business and 
better living in the highest sense 
of the term. It is the monthly 
mentor of our biggest business 
men, and in its own circle, carries 
an influence more powerful than 
outsiders can understand. It is 
edited by G. E. Whitehouse, who, 
in a remarkably short time, has 
earned for himself an interna- 
tional reputation for being the 
most interesting, yet fearless, 
writer on business subjects. He 
writes a large part of the maga- 
zine each month; says what he 
thinks, and thinks so nearly right 
that big men believe in him and 
applaud his views. Impressions 
is a big magazine, 11x9¥ in., with 
96 pages, full of sound editorials 
and high grade advertising. If 
you believe in progress, you will 
like this magazine, though you 
may not agree with everything 
it prints. 


FIVE DOLLARS A YEAR 


Send a five dollar bill—you will 
get it back right away if the 
first number fails to satisfy. 


IMPRESSIONS PUBLISHING CO., LTD. 


3% King St., Covent Garden, London, W. C. 2., England 





























Nichols & Stone Chairs 


are made to work in. They embody that restful 
comfort that conduces to good thought and 
mature decision 
in executives; 
ease for custom- 
ers; efficient 
production for 
clerks and type- 
writers 












A375—Ixy 


Quality Predominates 


in Nichols & Stone Chairs—that quality which 
impresses visitors of the stability of the concern 
using them; that quality which withstands long, 
continuous service 
without showing 
signs of hard treat- 
ment 


Permit us to send you our new Catalog O-1. 


Nichols & Stone Company 


GARDNER, MASS. 
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No. 500 Propelling Magazine Pencil 


THE PENCIL THAT IS NEVER DULL 


Six Jeads—Guaranteed for one year 
PUT UP IN INDIVIDUAL BOXES 
Why do the Jobbers want this ? 

Why do the Retailers want this? 


There is more profit for both Jobber and 


Because Retailer than any other pencil on the market 


—and we deliver the goods. 


No article at any price is good if you can’t get it. 














The pencil that is never dull. Write for Jobber’s Quantity Prices 
BETTER THAN THE BEST 
Our New Catalog Is Now Ready. Copy Supplied on Request. 


THE HOGE MFG. CO., Inc., 215-217 Fulton St., New York 


Canadian Representative—A. J. McCRAE, 23 Scott St., Toronto 








THE CLIMAX LINE DATER and CLIMAX NAME PLATE DATER A SERIES of CLIMAXES 
NAME PLATE DATER can also be fur- ees oR The Greatest TIME SAVERS on the MARKET 


nished with Wheels for all languages. These Machines are ALL METAL (with the ex- 

ception of the Rosewood handle) with metal 
THE TRAUT & HINE M’F’G CO. also type and figures, giving neat, clear-cut impres- 
make thumb tacks, pencil clips and the 


sions. They are self-inking, dust and rust 
proof, absolutely accurate, compact, neat and 
well-known “Kon Kave Kut” Pencil 


of exceptional appearance. The Climax ma- 
chines do identically the same work and in 
just as satisfactory a manner as the highest 
priced. Our guarantee is given with every 











Sharpener, machine. Prompt deliveries. 

CLIMAX LINE DATER 
ee eS _. Patented. other Patents Pending 
Six Wheels Our proposition for 
I to 999,999 dealers and agents in 
Three all countries of the 

Movements: 


world is an attractive 


Consecutive, ANSWERED one. Write for our 


Repeat, 
Duplicate. JUL 1 5 20 illustrated catalog. 


Facsimile of lmprint ——— 


“CuMAX 


THE TRAUT & HINE M’F’G. CO. 
1 UNION SQUARE, NEW YORK CITY, U.S.A. 


123456 FACTORY, NEW BRITAN, CONN., U.S. A. JUL 15°20 


Facsimile of Imprint 
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Pocsimile of Imprint Expert Department for Europe and the British Empire, 9 and 10 Cheapside, London, E. C. 
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he may not have been in the particular storm on the 
China Sea which is the topic of the moment but, on the 
oher hand, the men in that storm probably were not 
capsized in the Maderia River. It is my feeling that the 
export manager’s first trip should be well off the well- 
beaten trails for this very reason. 

But most of all I believe that the world is large and not 
small. I believe that life is short and there is much to 
be done. I have never yet seen true world-wide distribu- 
tion accompanied by the largest possible volume, market 
by market. I have never seen an export man who could 
not improve himself here in the United States by study 
and contact with other export men and the cream of 
visiting men from the four corners of the globe. I have 
seen but a dozen export men who have put back into the 
export game all that they have been given by it. 

So, naturally, I question the export man who places 
his own travel above the development of a force of sales- 
men to travel; who places travel above a broad develop- 
ment possible only by persistently long hours at his desk; 
who places travel above becoming identified in his own 
company with a compelling interest in its policies, its 
problems, domestic and foreign, and in its future; and 
who places his desire to travel above his duties as a con- 
structive and contributing member of the export fra- 
ternity. 

Acknowledgments to Pioneers. 

I take my hat off and salute those early export man- 
agers who were explorers and discoverers, missionaries 
and developers in the name of American-branded mer- 
chandise. They were one and all crusaders. I sit at the 
feet of those whose position at the top of the ladder and 
whose development of their own export systems of meth- 
ods and men, leaves them free to go on long foreign trails 
to search out new channels for tonnage. I sympathize 
with those export managers who are traveling from the 
need of carrying out a policy with which they do not 
agree. I own to the heartiest admiration for the good 
export salesman. I bow to his achievements and recog- 
nize the results of his work as one of the greatest assets 
of the United States in foreign trade. 

But most of all I want to raise my voice in behalf of 
the men who have made the name “stay-at-home” an 
honor. Many of these men, due to the war, have been 
needed to solve the problems that the war created. Many 
have risen to a stage where they have worked themselves, 
due to the peculiarities of their business out of the true 
work of an export manager. These men, whether at home 
or abroad, made good in their home country. They are 
the men who have been responsible for the strides in 
export development that set American selling methods 
in the export field in a class apart to which there is no 
second. 

And in behalf of these men, and because of tendencies 
easily noted in the past five years, I serve notice on 
those who travel for enjoyment and contribute not at 
all to the work of the export world in improving export- 
ing and the conditions that surround it that the next dec- 
ade will have no place for export butterflies and export 
drones. 


Webbing Box Handles for Export Shipments. 


A box handle made of webbing, instead of the usual 
rope handle employed for export boxing, has been tested 
out at the Forest Products Laboratory. In export ship- 
ment, boxes loaded with 200 to 300 pounds are most easily 
manipulated when provided with handles. Usually such 
box handles are made of rope, inserted through holes in 
the ends of the box and secured with wall knots, or in- 
serted in grooves under the cleats at the ends of the box 
and nailed. Both these methods take up useful space, 
thereby increasing the displacement of the box as well as 
the export rates, which are based on the cubical contents 
of the package 

To obviate these difficulties, the Forest Products Labor- 
atory suggests using webbing about %-inch thick and 
1%-inch wide, which has a breaking strength of 800 
pounds. This may be inserted through saw-cuts made par- 
allel to the grain in the ends of the box, turned down flat 
inside, and nailed securely with large-headed roofing nails. 

Such a handle takes up no extra space either inside or 
outside of the box. It is easily made, and has a lifting 
strength with a large margin of safety. The results of 
this and of other experiments of this laboratory which 
have come to the attention of the National Foreign Trade 
Council indicate that work of great value to American 
exporters is being carried on in solving packing problems. 
































HE STRENGTH and service of 

a bank cannot be estimated 

from its furniture or decoration— 

of course not—93.7 per cent of us 
do it, all the same. 


The first impression is a deep one 
—Stow-Davis Furniture makes it a good 
one. The Stow-Davis dealer is in best 
position to fit out banks, public service 
companies, etc. Write for particulars. 


STOW-DAVIS FURNITURE COMPANY 
80 Front Avenue Grand Rapids, Michigan 
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Adding Machine Rolls 


For Burroughs, Wales and 
Dalton Machines 


2% and 3% in. widths. Rolls 3% in. diam- 
eter. Wound on White Hardwood Spools. 


WE CAN MAKE PROMPT SHIPMENT 


Write for Prices 


Menasha Printing & Carton Co. 
MENASHA, WIS, 
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Ask for [qq Sa 


SUPERIOR WRITING 
FLUID 


It has that pleas- 
ing blue color 
you always 
liked so well. . 






Changes to a 
dense black. 


Insist on 


KELLER’S 


Made by 


The Robert Keller 
Ink Co. 


Detroit, Mich. 
















Perfect pins — that 
perform as they 
should—bank pins, 
pyramid pins—and 
a service behind 
them such as only 
good intent can 
make possible. 


Crescent Brass & Pin Company 


DETROIT, MICHIGAN 


Western Representat: ors: Southern Representatives: 


>. PHIL F. EBSTER 
Bert M MORRIS COMPANY . 
444 Market St... San Francisco Box 873, San Antonio. Texas 
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Protect the Legitimate Dealer. 


By William B. Baker, Secretary, National Association of 
Chair Manufacturers. 


It behooves the manufacturer of furniture to exercise 


unusual caution in opening new accounts at this time. 
There are indications that the retail field of legitimate 
furniture dealers is being invaded by curbstone institu 
tions in many localities. Concerns who were not rated as 
regular furniture dealers have either established a busi 
ness of brokerage in furniture or have expanded some 
furniture repair business and endeavored to use either 


distinct 


This applies es- 


I 


means to handle the products of factories to the 
adlisadvantage of the legitimate dealer. 
pecially to office furniture. 

It is true that most manufacturers are so embarrassed 
with orders from their regular customers in excess of 
their ability to produce, that they are not susceptible to 
any order from any source other than their customers of 
long standing. 

It should be realized that the dealer suffers a hardship 
through inability to receive furniture from the factory as 
fast as needed and any undue competition which he dis 
covers existing in his vicinity is an added aggravation and 
gives him just cause for complaint. 

On the other hand the legitimate retailer should bear in 
mind that the manufacturer is not a mind reader and to 
prevent the sale of goods to so-called curbstone brokers it 
would be well for the dealer to inform his sources of sup 
ply the names of such improper agencies of distribution 
in his vicinity and the reason tor filing complaint. Where 
such evidence is in the hands of any manufacturer it is 
very easy throurh the machinery already established to 
post other manufacturers and thus render a distin issist 
ance to the distributor of furniture, the man whi 
stocks and has his money in a going business 


Carries 


could 
retail 


This is just another phase of co-operation which 
be established between the manufacturer and th: 
dealer to the advantage of both parties, and in this day 
and age when there are so many causes for agitation it is 


well to mend the fences and keep the lines of distribution 
intact. 

The average manufacturer is conscious of his depen 
dence on the good will of his customers and welcomes any 
suggestions from the latter which will promote such har 
mony and remove sources of irritation. 

This subject is proper for discussion at meetings of 


both manufacturers and retailers. 


Metric System Opposed and Advocated. 

The editor of Textiles of Boston, Mass., recently pub- 
lished an attack on the World Trade Club of San Fran 
cisco and Albert Herbert, the principal exponent of the 
adoption of the metric system by the United States \ 
reply to this attack has been published, written by John 
H. Gerrie, editor of “Pan-Pacific” and business and finan 
cial editor of San Francisco Bulletin. In his reply Mr. 
Gerrie intimates that opposition to the adoption of the 
metric system by the United States has its origin in Ger- 
man propaganda which desires to retain the advantage 
which accrues from the use of the metic system. Mr 
Gerrie discusses the World Trade Club, which is composed 
of prominent San Francisco concerns and outlines its rela 
tion to the nation-wide movement for the adoption of the 
metric system. He gives a biographical sketch of Mr 
Herbert, who is well known among scientists and who is a 
member of many prominent organizations as well as the 
leader of the movement for the adoption of the metric 
system. 


English Paper Typewrites Paris News Bulletin. 


The continental edition of the London Daily Mail, whose 
publication was recentiy held up by the strike of Paris 
printers and compositors, supplied its readers with daily 
typewritten bulletins giving a summary of the day’s news 
These bulletins were typed on a stencil and 1 off in 
quantities on a rotary duplicating machine. A copy of 
the Daily Mail of Tuesday, November 18 is before us, 
which in its illustrated section shows the Paris staff of 
the Daily Mail at work getting out the typewritten bulle- 
tins above referred to. 
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Chairs of Quality 


A complete line of chairs suitable for Office, 
Bank and Courthouse with a wide range in prices 
to suit every requirement. The distinctive fea- 
ture of our “Chairs of Quality” and one which 
has met with universal approval, is the iron. 
Simple and durable in construction it represents 
the first real innovation in office chair irons in 
many years. It is the only iron in practical use 
that is adjustable to any desired height by a 
simple pressure on the foot lever which raises or 
lowers the seat without the least inconvenience. 
If quality would not, this iron would commend 
“Chairs of Quality” to the most discriminating 
buyer. 


Crocker Chair Company 


Sheboygan, Wisconsin 

















No. 6608-6. Code word, Aloft. BRANCHES 
Chicago Minneapolis New York Oakland 
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Orpin Desk Company 


121 MEDFORD STREET, CHARLESTOWN, MASS. 














Office 


Desks Tables 
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Manufacturers Catalogue Upon Request 
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THE ADVANTAGES OF THE ADJUSTO TRAY- 
BINDER ARE NOTABLE BY COMPARISON 
WITH OTHER EQUIPMENT : 


All steel construction—no wood to 
break or wear. Built like a binder—not 
made like a box. Complete in itself—no 
separate attachments. Open construc- 
tion—no_ sides to obscure the vision. 
Mechanical lock—no hand compressors 
required. Full working capacity—no 
humps on base. Holds sheets of any 
size—no changes necessary. Sheets rest 
on non-skid base—no slippery bottom. 
Sheets held at any angle—not merely 
one position. Easy to operate—no 
bothersome adjustments. Entirely sep- 
arate stand—no machine vibration. 
Quick reference to accounts—no piled 
up sheets 


ADJUSTO Tray-Binder 


Machine Bookkeeping 
Ledger Equipment 


Outfits for every type of machine 
Systems for every business. 








The ADJUSTO Tray-Binder will 
your ledger sheets. It holds the sheets 
in the proper position for posting and 
for reference. The non-skid base holds 
the sheets upright. The guide rods keep 
the sheets in alignment. The offset rail 
provides for offsetting to either side 
The large capacity provides ample work 
ing room. The locking mechanism bind 
the sheets securely. The adjustab! 
jaws adapt themselves to the 


venience of the operator. 


This equipment is used and endorsed 
by thousands of banks and commercial 
houses, and is the best equipment for 
your use. You are invited to write for 


particulars. 


LEFEBURE LEDGER COMPANY-— Better Bookkeeping Equipment 


Direct Mail Service CEDAR RAPIDS, IOWA, a eS Reliable Information 








HE OFFICE APPLIANCE EXPORTER 
introduces the American Office Appliance 
industry to interested dealers and agents 


All Over the World 








and carries the message in their own language —twice 
a year. We are busy preparing for the Spring, 1920, 
issue-——now is the time for you to reserve space. Com- 


plete information upon request. 


THE OFFICE APPLIANCE EXPORTER 
417 South Dearborn Street, Chicago 
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Vocational Training for Disabled Soldiers. 


Many soldiers who have returned after their participa 
tion in the world war are unfitted to continue the work 
that occupi¢ d them before. possibly through loss of a limb, 
blindness, organic trouble or some other cause which pr 
vents them from doing their former work Many are 


eager and anxious to equip themselves with a new means 
of livelihood with which to face life after their discharge. 
These problems are engaging the Federal Board of Voca 
tional Education which has undertaken to solve them 
They are also of vital interest to the American Red Cross, 
which has done excellent work through the home service 
stations throughout the country which maintain workers 
in connection with all the district Federal Vocational 
Boards and public health service offices, also at most of 
} 


the schools where men are receiving training. The object 











MANY MEN FIND CPPORTUNITY TO USE DICTATING 
MACHINES IN CONNECTION WITH TYPEWRITING 
HENCE THE TRAINING IN THIS WORK 


is to make the disabled soldier both satisfied and inde- 
pendent. The vocation for which he is to be trained 
must be examined with a view to its suitability. Many 
men find an opportunity to use dictating machines in con- 
junction with typewriting; hence the training in this work. 
Many a man who earned his livelihood before the war by 
manual labor, now finds himself unable to continue that 
work, but quite able, with training, to earn a living in an 
office, where he does not need legs to acquire speed on a 
typewriter. If he lacks sight, he can learn the touch sys 
tem and can take dictation from the dictating machine 
The Red Cross institute for crippled and disabled men 
assists the Government in its work of re-educating these 
handicapped soldiers. The work of the Institute has, of 
course, been supplementary to that of the ‘Government, 
but it has involved important activities, such as making 
studies concerning the achievements of other countries 
in the field of rehabilitation, industrial surveys determining 
trades for cripples, training teachers for disabled men, 
securing employment for them in the various lines of 
industry, etc. We need not point out the extreme im- 
portance of this work 


Boston House Takes on New Lines. 


> 


The George B. Graff Company, of Boston, have added 
to their lines of office equipment devices the Webster 
pencil sharpener, having recently purchased the rights, 
title and interest from the F. S. Webster Company, of 
Boston 

lhe Graff Company state that they are making a num- 
ber of improvements in this device, and hope to have the 
new sharpener ready for the trade soon after the first 
of the year. In the meantime, the company will furnish 
the cutters for the old sharpeners to users desiring them. 





Puts the “Race” 
in Eraser 


the RUSH-FRASER 


DE LUXE 


is the best ink and 


typewriter eraser 





Uncle Sam uses it in the Army 
and Navy and in other depart- 
ments at Washington, because 
it is the best. 


You use it like 
a pencil—just a 
stroke and the er- 
ror is instantly 
and completely re- 
moved — just a 
stroke and _ 10,000 
tiny shavings curl 
off, for this flexi- 
ble diamond brush 
has over 10,000 dia- 


mond points. 


Sells at oe age on in 14-k 
gold plated. ample 
prepaid, insured, for 50c 


RUSH-ERASER CO. 
8204 Rush Bldg. SYRACUSE, N. Y. 





No rubber, 
Acid or 
Blades 




















ULTIMATE 
Ribbons and Carbons 


As the name implies Ultimate Rib- 
bons and Carbons represent the very 
highest possible product in their 
field. If you want to practically 
eliminate complaints in this line 
Ultimate brands will do it. 


RIBBON E CARBON 
PRODUCTS? CO. 





Ribbon & Carbon Products Co. 


Manufacturers of 


ULTIMATE and AEROPLANE Brands 
35 Warren Street NEW YORK 
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Attractive Leather Covered Metal Paper Weights 


The best paper weight on 
the market—neat and unbreak- 
able, just the thing your customer 
wants. They last forever. 

1-lb. weight, $3.25 per doz. 

1}-lb. weight, $3.75 per doz. 

2-lb. weight, $4.10 per doz. 

Write for prices on special orders for advertising purposes im 
printed with your name and address—a perpetual reminder to 
your customers, 
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+“ LOOSE LEAF LEDGER SHEETS piaiiims 





i Size 93x 11}. Debit and Credit Ruling regular stock isms 
} form made up of a 36c per lb. Ledzer stock. We will oh 
} imprint your name and offer them for $6.20 per 1000 tteete ty 
f in 5000 lots. $5.95 without yourimprint. Wealso FTTH 
a solicit your orders for special rulng jobs. Sendin “TPT? 
your order and we will send estimate and sample of see 
t————__ stock at once. oeereree oF 
+ +++ ++ 4 
Accurate Office Supply Co. teem 
F Manufacturing Stationers Pott H 
Office: 119 E. 23rd St. jatneal 





Factory: 240-2 E. 24th Sst. New York, N.Y. 
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The only graduated steel ruler on the market 










Standard 
or Metric 
Measurements 


FLEXIBLE STEEL RULE 






- 
\ . 
c \y Non-Slip 
( » an | Unexcelled 


STEEL RULERS EXCEL 


IN ACCURACY, RELIABILITY 
AND CONVENIENCE 


Bookkeepers, draftsmen and artists all agree on the accu- 
racy, reliability and convenience of National Rulers, once they 
have tried them. The rubber base, preventing slip, is a popu- 
lar feature with draftsmen; the flexible body is a great con- 
venience to bookkeepers who must draw their lines over 
curved surfaces of bookleaves. The steel edge does not take 
ink from the pen and cannot smear the paper. National 
Rulers are graduated in both English standard and metric 
measurements and are thus useful all over the world. 

DEALERS: You should stock this item and display it for 
sales. We'll send catalog and price list by return mail if 
you write today. 


THE NATIONAL RULE COMPANY 
ROCHESTER NEW YORK 
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This company has also acquired the control and exclu- 
sive selling agency of the “Prest-O-Ink” tablets, more 
than two million cans of which were sold to the Govern 


ment during the war. 
The company is getting up a new 
play carton for the trade. 


and attractive dis 


Some Echoes of Callitypy. 


During the October and November 
New York City compositors the following metropolitan 
periodicals, and possibly others, made use to greater or 
extent of processed typewriting to get out their 
issues; the name of the particular machine or machines 
used on each publication for callitypic purpose is given, 


“vacation” of the 


less 


as compiled from the best available sources of informa 
tion: American Exporter, (L. C. Smith, Royal); Ameri 
can Machinist, (Noiseless); Coal Age, (Noiseless); Dress 


Essentials, (L. C. Smith); Dry Goods Economist, (Oli 
ver); Electrical World, (Remington, Noiseless); El Ex 
portador Americano, (L. C. Smith, Royal); Filing, (Un 


derwood); Greater New York Merchants’ Bulletin, (Un 
derwood); Greenpoint Daily Star, (Underwood, Oliver, 
Rex); Greenpoint Weekly Star, (Underwood, Oliver, 
Rex); Haberdasher, (Royal, Noiseless); Independent, 
(Royal, Hammond); Ingenieria Internacional, (Noise 
less); L’Exportateur Americain, (L. C. Smith, Royal); 


Literary Digest, (Royal); Moving Picture World, (Under 
Musical Courier, (L. C. Smith); Nugent’s Week 
ly, (Oliver); O Exportador Americano, (L. ( Smith, 
Royal); Royal Standard, (Royal); Scientific American, 
(Royal, Underwood); Sweater News, (Underwood, Royal) 

Also five others, McGraw-Hill periodicals, particulars of 
which are not ascertainable at the time this report is 
written. 

Six issues of the Greenpoint weekly and about fifteen 
issues of the daily contained more callityping than any of 
the other publications. Among those issues were many full 
pages (newspaper size) of want ads, society and 
obituary poetry. 

The Haberdasher for November took the prize for hay 
ing the handsomest callityped pages. 

Prominent on the first text-page of The Literary Digest 

for December 6 was the following: 
. . . Everyone who reads a printed page 
interested to know that our experiment in typeless print 
ing has started more than two score inventors at work 
along this line to perfect methods that may make type 
setting superfluous, and render Gutenberg’s famous in 
vention of movable tvpes an outworn device.” 

The Los Angeles Times recently callityped a page of a 
regular issue; L’Italia, a daily of San Francisco, made a 
practical test of the method, as also the Nashville, Tenn., 
Banner. 


wood): 


notices, 


will be 


‘“é 


Prize Winners in Direct-Mail Advertising Contest. 

The cash prize contest established by the Addressograph 
Company for the most effective direct-by-mail advertising 
campaigns has concluded, and the winners announced 
The campaigns consisted of three or more pieces, and 
awards were made by a judging committee from the Di 
rect Mail Advertising Association, Prof. George Burton 
Hotchkiss of the New York University, chairman. The 
first prize of $75.00 was based on the showing made by 
P. B. Zimmerman of the publicity department of the Na 
tional Lamp Works of the General Electric Company, 


Nela Park, Ohio. Second prize of $35.00 was awarded 
to C. V. Buttelman, sales and advertising manager of the 
Gibson Mandolin-Guitar Company, Kalamazoo, Mich 


Third prize of $15.00 was won by Alexander Gray, mana 
ger of sales promotion of the Diamond T Motor Car Com- 
pany, Chicago. 

Special “Honorable Mention” was ennounced by the 
chairman for H. S. Noel of Eli Lilly & Company, Indian 
apolis, Ind., and William A. Hersey, of Robert H. Inger 
soll & Brother, New York City. 


Papeterie Personnel Long in Service. 


In making its Christmas distribution to employees, th¢ 
National Papeterie Company, Springfield, Mass., based 
the gifts on the term of service. Aside from the execu 
tives there were six employees who had been in the com- 
pany service for over twenty-six years; one for thirty 
four years, one for thirty-two years, two for thirty years, 
one for twenty-eight years, and one for twenty-six years. 
A large number of the employees have service records 
of over fifteen years. 
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For Every Office Convenience 


There is a Polar Specialty, which 
makes work easier, makes for better 
appearance and quicker results 


Polar Specialties 


Desk Reminders, Paper Wallets, 
Feit tyrewiter” Practical Office Articles inde: cords, 
Letter rays, 

Glass = Weights and Trays, Felt Cushions, Desk Drawer Trays, Glass Desk Pads, 

Felt Discs, Non-Shine Chair Pads, Signature Blotter Books, Combination 

Desk Trays, Display Cards, Penknife and Ink Eraser, Paper Weight 
and Memo Pad, Felt Mats, Householder’s Handy Inventory 
Book, Insurance Expiration Books, Commercial 
Stationery Racks, Combined Tablet 
Holder, Paper Weight-Blotter. 


Polar Specialties meet with ready sale, for they are made with an eye to 
practical utility. Ofhce men see their advantages at once — this means 





quick sales. 
Write for the new Polar Catalogue which illustrates and describes our products fully. 


Polar Manufacturing Co. 
101-107 North Marshall St. Philadelphia, Penna. 

















Jasper Manufacturing Company 
“Every Inch Sanitary’ Office Desks 





A560 


desks equal in quality and durability to higher-priced 
lines, at smaller cost to the consumer. 

The Jasper Manufacturing Company builds Roll Top, 
Flat Top, Typewriter and Full Pedestal Desks, as wel 
as Tables for the office. 


Built for a discriminating trade that gives 
exceptional values’ to customers. Jasper 
Manufacturing Company Desks are properly 
designed, thoroughly constructed and assure 
satisfactory service. 

We finish in both Oak and Mahogany, and manufacture Write for our handsome catalogue. 


JASPER MANUFACTURING COMPANY 
JASPER, INDIANA 
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“typewriter” RUBBER KEYS | 
New Vear’s Greeting 
to Dealers 


A® Happy and Prosperous New Year is 
our sincere wish to you forthe year 1920 
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We take this opportunity to thank 
you for your valued patronage during 
the past year and assure you that with 
our additional equ'pment, now installed, 
we will be in a position to give your 
orders unusual prompt attention. 





MDE O Lee 
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Cover up that harmful GLARE 
Good News for Dealers At Last 


An attractive opportunity now open to dealers and agents in all countries where writing and adding machines are used. 


WRITE FOR DETAILED INFORMATION 


MUNSON’S SURE GRIP TWI 
“MADE OF SOFT —= MUN SON 
= Supply Company 
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23 CITY HALL PLACE 
NEW YORK CITY U.S.A. 








Give a firm grip 
on roller 


FEE 











The oldest, largest and only exclu 
manufacturers of typewriter and adding 
machine rubber keys in the world. 
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SOU THW ORTH 
Typewriter PAPERS 


Satisfy the Ultimate Consumer 


Your re-orders depend not so much upon the judgment o: the buyer as 
upon the satisfaction the product you sell gives to the actual user. 


The Stenographer is the Arbiter cf Typewriter Papers. If she likes 
the Typewriter Papers you sell your papers will be bought nine times out of 
ten And she ought to have them for she can do more work and better work 
with the tools she likes. 





Stenographers like Southworth Typepriter Papers 


Because: They have the Quality look and feel. 
They are of uniform weight and thickness. 
They come in the handy notched box. 


YOU will be interested in cur Special Offer if there is 


no Southworth representative in your district. 


SOUTHWORTH COMPANY 


Established 1659 
Mittineague, Massachusetts, U. S. A. 
Thar Oldest Manufacturers of Typewriter Papers in the World 
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Canadian Representation for Polar. 


.. R. MacDougall & Co., Ltd., 468-74 King street, West, 
Toronto, Ontario, Canada, have arranged for the exclu- 
sive representation of the line of practical office articles 
manufactured by the Polar Manufacturing Company. 
Philadelphia, Penna. Th arrangement also includes non- 
shine chair pads. It is planned that in the future a stock 
most Polar products will be carried in 
Toronto. 


of the active 


A. Laurence Smith in Envelope Business. 


\. Laurence Smith has resigned as general manager of 


the Union Paper & Twine Company, Detroit, Mich., and 
has gone into the envelope business. Fellow employes of 
the Union Paper & Twine Company presented Mr. Smith 
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NEW PHILADELPHIA STORE OF THE SHAW-WALKER 


COMPANY.—From Architect’s Drawing. 
with a mahogany desk and chair upon his leaving that 
organization. The good wishes of his former associates 


accompany Mr. Smith to his new enterprise. 


Mail Order House Sold. 


L. P. McKeehan has bought the mail order house of T. 
W. Chapman & Company, Wichita, Kans., and has plans 
for increasing the field covered. At present the establish- 
ment, which features merchandise for the home and farm, 


South of the 
part of Ari- 


Wichita 


Texas and 


surrounding 
Oklahoma, 


supplies the country 


Kaw river, Northern 


ZO! 


Porto Rican Imports From United States. 
Imports from the United States through Seville, Porto 
Rico, during 1917 and 1918 included: office supplies (1917) 
none reported; (1918) 3,152 kilos. Stationery (1917) 1,147 
kilos; (1918) none reported. 
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BUXTON 


EY KASE 


Saves the Pockets 
Everybody Buys It 


Fits vest, hip pocket or handbag 
without “‘bulging”’—fiat, smooth, 
neat. Keys easy on, easy off, 
easy to locate, even in the dark! 
Each hook holds two. Can’t get 
lost off. 


NATIONALLY 
ADVERTISED 


in System, Independent, Literary 
Digest and in other maga- 
zines. Wherever there’s a 
pocket, there’s a prospect, and 
women buy them almost as 
readily as men. Made in all 
leathers, to retail from 25¢ to 
$1.50. Retail prices are: 


Genuine Cowhide 
HOOKS .ccccccccsevees 
Heoks 2000046 seeeecle B00 
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Goat Morocco Lined 
MeGRS civcess abeseec. 0 
Hooks ..... 


Good Profit 


We fill orders direct only where we 

have to. We want dealers and 

allow an extra good profit to get 

them. Write for our proposition. 
Write for Big Dealer Offer 

L. A. W. NOVELTY CoO., 

Dept. P, Springfield, Mass. 
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RETAIL 
Made in 
All Leathers 
















The name of “CROWN”, as applied to Typewriter 
Ribbons and Carbon Papers, stands for the best and 
highest grade of goods made. 

The material used in their manufacture is the finest 
obtainable; the colors strong and brilliant; both ribbons 
and carbon paper are non-drying and non-fading, and 
capable of sharp, clean work from beginning to end. 

“CROWN” ribbons and carbon papers are made in a completely 
equipped and up-to-date factory, by men whose experience cover- 
ing many years ensures a product of perfect and uniform quality. 
Neat and attractive boxes and packing assist in the ready sale of 
Crown goods by the dealer. : 

Dealers wishing a line of Typewriter Ribbons and Carbon P 
that is COMPLETE and of irreproachable quality are iavited te 
write for samples, prices and terms. Correspondence and catalogues 
in English, Spanish. French and Portuguese. 


CROWN RIBBON & CARBON MFG. CO. 
782-790 ST. PAUL STREET ROCHESTER, N. Y., U.S. A, 
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WASTE 
PAPER 
BASKETS 


Wire or Tin Bottoms 
1, 2, 3,.4, 5and6 
SPACE BASKETS 
BUILD-UP TRAYS 


MAIL and TAPE 
BASKETS, etc. 


Special Baskets 
Made to Order 


UNIFORM MESHES, FULL GAUGE WIRE 
ON ALL BASKETS 





PEERLESS SANITARY LINE 





PEERLESS WIRE GOODS CO. 


20 East Jackson Blvd., Chicago, Ill. 


Write for Catalogue O 








There is an Unlimited Field for sale of the 


“SATELLITE” 


Typewriter Stand 
Every business man 
who has a typewriter 
in his office is a pros- 
p ctive buyer of the 
“Satellite”. Every 
large corporation"of- 
fers an opportunity 
for the sale of these 
stands bythedozen. 
One secret of the growing pop- 
ularity of the “‘Satellite’’ is its 
preference by typewriter oper- 
ators. It saves them fatigue and 
increases their efficiency. The 
“Satellite” can be quickly ele- 
vated or lowered, it eliminates 
vibration, has a jointless wood 
top, and can easily be moved from 
Jlace to place on noiseless casters. 
t is all metal except the top and is, 
therefore, a fireproof stand. 
EASY TO SELL 
Here is a piece of office 
equipment that moves fast. 
Its outstanding features 
sell it. The price is reason- 
able and the dealer's margin 
of profit warrants his best 
sales efforts. 
Write for Dealer's Proposit'on. 


ADJUSTABLE TABLE COMPANY 
GRAND RAPIDS, MICHIGAN 


Condon & Co., Inc., Fifth Ave. at 23rd St., New York, N.Y. 
Eastern Representatives 
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Typewriter Man’s Swing Into South. 


\fter an extended trip through the South and South 


west, Harry E. Pariser, field representative of the Lincoln 
[Typewriter Company, New York, N. Y., has returned to 
the metropolis. He brings back word of the optimistic 
attitude of the southern dealers. They seem content with 
the present situation, and await the developments of the 
future with confidence. All of the dealers he saw were 
alert to the prospective adjustments in the prices of type 

writers. Local conditions indicate a wholesome demand 
for all kinds of materials, which demand is not fully satis 
fied, and continues to grow. 

Among the typewriter sales offices those 
new machines have had to content themselves with ar 
average of from ten to twenty per cent of their average 
quota. There was much appreciation evident among deal- 
ers in rebuilt machines for the manner in which their re- 
quirements were cared for. There was some feeling with 
regard to the character of some of the rebuilt typewriters 
distributed to the trade through some channels, and a cor 
responding gratification that other channels have been 


distributing 

















PARISER, LINCOLN TYPEWRITER COMPANY 
NEW YORK. 


HARRY A. 


providing rebuilt machines fully up to the standards of- 
fered. 

Mr. Pariser brought back many pleasant memories of 
the way the trade in the southland received him, which 
makes him iook forward with a great deal of pleasure to 


a future trip which it is his hope to make. 


Stationery Imports Into British Guiana. 


The principal imports into British Guiana from the fol 
lowing sources of supply for 1918 include statistics cover 
ing stationery: United States, $9,453: United Kingdom, 
$10,975; Canada, $1,154. Imports of office fixtures, cov- 
ered under the heading of “Sash, doors, caskets. 
and store fixtures,” show total imports from all sources 
during 1918 of $18,649. 


otnece 


Straits Settlements Use American Office Supplies. 

Citing the diversity of American products received in 
the cargo of a single vessel discharged at Singapore, 
Straits Settlements, Consul General Edwin N. 
stated that the shipment included American typewriters, 
office safes, pencils and paper. 


Gunsalus 


Balearic Islands Imports of Typewriters. 
Imports of typewriters from all sources reported for 
the Balearic Islands for the periods indicated are on the 
basis of normal exchange of $0.193 for the peseta=(1917) 
251 kilos valued at pesetas 25,100; (1918) 156 kilos valued 
at pesetas 6,240. 
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The Badger Trade Mark 
Assures Quality 


For more than a quarter of a century we have 
been constantly improving Badger Loose-Leaf De- 
vices in design and construction. 

Badger products are today as mechanically per- 
fect and wear proof as they can be made. 

And the Badger trade-mark is our stamp of ap- 
proval—our absolute guarantee—that is placed on 





Albums every loose-leaf device leaving our factory. And, 
L d should a defect creep in—it happens in the best of 
eagers business houses—the Badger trade-mark is your as- 
M B k surance that the manufacturers will remedy it satis- 
emo OOKS factorily. 
1 secause Badger Loose-Leaf Devices are pri i 
Post Binders Because Badger Loose-Leaf Devices are primarily 


quality products, they are used by progressive busi- 
Sheet Holders ness houses everywhere. 
They are practical, economical and reliable. Urge 


Catalog Covers the use of them—always. 
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Executive--Stenographer --Clerk 


alike find comfort and efficiency in the 





Imperial Line of Office Desks. They bring 
a harmony of appearance to an office that 


creates an effectual working atmosphere. 





Imperial Desks 





will gain recognition from your trade. In 
appearance, price and durability they meet 
the demands of the careful buyer of office 


equipment. 


Write for Catalogue No. 18 








Export Office 


° ee i F 
| xvi Imperial Desk Company “#2t==* 
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DORNETTE DESKS 


Extremely 
Popular 
With 
Office 
Furniture 
Dealers 





Made as fine as 
the best kiln- 
dried hardwoods 
and skilled work- 
manship can make 
them. 





Write for 
Catalog 


Our Latest Sanitary 


THE Jj. DORNETTE & BRO. CO. Cincinnati, Ohio 
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UR trade-mark which we ha a | 
6) adopted for SAMSON = 


TABLES has a special sig- 






nificance. It is the trade-mark 
greater strength and superior con- 


i (4 
struction methods in the manu- Ma 
facture of office and _ directors Ps 






tables. It is our aim to make this 
trade-mark still better known thru 5 
TRADE MARK REGISTERED cur National Advertising to the iS 
MUTSCHLER SABTHERS co. APPARES cone U.S.A. Consumer, as the brand under t= 
which dependable tables can b S 


bought. It is also our intention ; 
to maintain the quality of our @ 
product to the point of superior- 4 
ity that will make dealers just a Dom | 
proud to sell SAMSON e 
TABLES, and buyers as iS 
proud to own them, 

as we are to 

make them. 
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ForkOur Country 





Serene ener esnnesertenes 





A brief record of men from the field who 
have given Life or Time—which is the stuff 
Life is made of—to the glorious cause which 


: Old Glory has ever typified 23 
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Laconia, N. H.., 


back to 


Maher’s Jookstore, 
soldiers who has 


ce. ee 
is among the re 
his old work 


Maher, of 
turned 


gone 


os oa * 


I. K. Conway recently completed two years’ service 
in the Navy. He is now selling for the Monroe Calcu 
lating Machine Company at Houston, Texas. 


* * ce 


Dickinson E. Griffith has recently secured his release 


from service, and is connected with the newly organized 
Beaverland Corporation, Union Station, Utica, N. \ 
x * Ok 


Palestine has returned to his business at 126 
New York, having completed his Army 
manutacturer of mourning stationery 

x * x 


( has (; 
Chambers street, 
service He is a 


Zenas Smith has returned to his old civilian activities 
after twe and one-half years in France. He is back in 
“Stores B” of the Irving-Pitt Manufacturing Company 
Kansas City, Mo 

Be * 
Joseph Walco and Patrick Faherer have been released 


from military service. They have returned to their posi- 


tions in the factory of the Wales Adding Machine Com- 
pany, Wilkes-Barre, Penna. 
* * * 
lwo men recently discharged from Government service 


ive joined th idvertising staff of the Burroughs Ad- 


ding Machine Company, Detroit, Mich They are E. C. 
Blair and L. C. Merriman 
et ie 
Guy E. Neff, recently returned from France as a lieu- 
tenant in the United States Army, has established a 
multigraphing and direct mail organization, which will 
operate as the Guy E. Neff Company 
x *k x 
H. E. Hubbard and J. A. Hogan were lieutenants when 
the army released them. They have organized the Hub 
Hogan Company, Miami, Fla., handling filing 


equipments, office supplies and stationery 
| i 


= Bangley, IJr., has returned to commercial life 
fter a tour of overseas service. He is operating a sta- 
tionery and book store at Suffolk, Va., in connection with 


Printing Corporation. Mr. Bangley was with 
Book Company, Norfolk, Va., before entering 


his country’s service 


the Herald 
the Shaffer 
ok * * 


heroes of the Art Metal Construction 
memorial tablet recently erected 


Phe cold Star 


Company listed on a 


are Ira Lou Spring, Oscar E. Johnson, Steven Socenski, 
Gavin W. Scott, James C. Calivan, Carl F. Swanson and 
{ l vrence Swanson 


a 
who is now selling Barrett adding 
machines, has the distinction of having been wounded, cap 
tured by the Germans and escaping from the enemy lines 
He volunteered for service when the United States entered 
the war, and served actively in many battles, without 
injury In September, 1918, his luck vanished, and he 
was injured by a shrapnel shell. He managed to get him 
self exchanged with a group of English 
finally returned to this country. 


Loon 1S, 


J. Frederick 


prisoners, and 








Easy to Handle as a Pair of Scissors 


DO YOU SELL PUNCHES 


Deaiers tell us that their stock of Rivet-O punches and 


eyelet fasteners moves faster than similar line of 


office specialties in their experience. 


any 


I makes a neat, attractive fastening— 
permanent unless intentionally removed. It can be taken out (bv 
using the punch) without injury to the papers. The Double Hole 
Punch (No. 32) makes single holes of 3/16 or % inch diameter. The 
Cutter Punch (No, 12) pierces heavy thicknesses of paper for prong 
fastenings Rivet-O tools have deep throats and long handles pro- 
iding a quick, easy op 


The Eyelet Punch No 


ration 


You should stock Rivet-O. Write for big dealer offer. 


RIVET-O MANUFACTURING COMPANY 
Dept. P, ORANGE, MASS. 


CUNT: 





Trade Mark Reg 










RIBBONS 


Do you use them? If 
not, write us and we 
will give you proof 
that you should. 


DU-RA-BUL CARBON & RIBBON CO 


Douglas Street and Third Avenue 
BROOKLYN - NEW YORK 
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Walter Erickson, of “Stores A,” Irving-Pitt Manufac 
turing Company, recently returned from a “For Our Coun- 
try” stunt. He served with the Seventh Regiment in pre 


THE BEST UALITY serving order in the coal fields during the miners’ strike 
While this tour of duty lacked some of the glory that 

LEAST attached to foreign duty with the A. E. F., Walter was 

COSTS THE serving the Colors as effectively as though he had been 


overseas. 
In all lines of merchandise you eid, ih iia id Kare ie as ae 
, in cheap- ‘ive ot the factory employees of the Nationa »lank 
noes ong peep bag ™ ddin Book Company, Holyoke, Mass., who gave up life tor the 
ness but in true worth. in adding cause of freedom, have been immortalized on a handsome 
machine rolls you can be sure of bronze tablet which was unveiled recently. The names 
; carried by the memorial are: Alvah E. Avery, Dona Geof 

full value in sw yishtady Aa -— ' leet Adie Pam 
frion, Eugene E. Kelley, James J. Kirkpatrick and Edmund 
\. Marion. The tablet was provided by the National 
Minute Volunteers, a body of factory employees who gave 

regularly of their time during the war to insure victory 
Sergeant Fred M. Runte has returned to the Cincinnati 
oftice of the L. C. Smith & Bros. Typewriter Company 
after a term of Army duty. He was assigned to No. 147 
Ambulance Company, leaving the United States in June, 
1918. Later he was transferred to the Army of Occupa 
‘*The Guaranteed Roll tion, attached to the 299th Military Police. He was on 
duty in the operations of the A. E. F. in the Baccarat se: 
tor, Toul sector, and the Argonne-Meuse. Later he served 


Standard sized rolls to fit regular in Germany. 
adding machines. 50 roll and 100 Me 
roll cases. New Year’s Resolution. 
Resolved, That during the coming year I will use my 
WHITE AND BUFF COLORS eyes and ears diligently to discover the pleasant things 
Sold by Good Stationers in the characters of those with whom I come in contact, 


because I know that there is something in everybody that 
will make me like them, and the more people I like, the 
Manufactured by happier I will be. 


GEORGE BANTA PAPER CO. 


MENASHA, WISCONSIN 


That two seconds before I make a remark that might 
hurt someone’s feelings I will force my teeth to step upon 
my tongue, that the impact thereof may make me forget 
the unkind thing I was about to say. 

That I will keep constantly before me in my home life, 
my business life and my social life, the fact that making 
other people happy is the only sure recipe for my own 
happiness. 











That I will try to make all allowances for the unkind 
things that are said to me, because, after all, a thin skin 


R DEAI ER: is the source of much grief. 
e ad | 





That will give good measure in service to those I 
No matter in what part of the United States you are serve, in merchandise to those I sell, in the building of 
located. YOU can sell “SECURITY” SAFE DEPOSIT character for my own future. 
’ - . m4: . , , ’ . 
BOXES to the Banks in your territory. his, then, is my New Year’s Resolution, and every time 
I live up to one of these thoughts I will score a point in 


the game of life-—Service, of the Irving-Pitt Manufactur 
ing Company. 


Royalty Here and There. 
_l. H. Morse, Chicago manager of the Royal Typewrite1 
Company, Inc., returned shortly after the first of tl 


1e yeatl 


i from an Eastern trip, which included visits at the home 
office in New York and the factory at Hartford, Con 
He was accompanied by Frank B. McGaugh, one of the 


Chicago city salesmen. 
W. B. Larson, manager of the San Francisco office of 
the Royal Typewriter Company, Inc., visited the home 











office at New York, and the factory at Hartford, Con: 
early in January. 
H. M. Clopton, formerly a metropolitan salesman for 
the Royal Typewriter Company, Inc., visited in Chicago 
the week of January 1. He recently joined the field forces 


of the Automotive Company of America, Buffalo, N. \ 
R. E. Ward has been appointed manager of the Buf 
falo othce of the Royal Typewriter Comnany, In He 
was formerly assistaft office manager of the Packard 
Motor Car Company, Detroit, Mich. 
J. M. McMullan, manager of the Pittsburgh office of 
the Royal Typewriter Company, Inc., visited in Chicago 





The above illustrates only one of our many stock units ready for 
mmediate shipment. Built with heavy }4” steel plate doors. Several 

different finishes to match present equipment. \ 
baz ccteieaiiatendineti the first week of January. 

ASK THE BANKSIN YOUR OWN TOWN ABOUT SAFE DEPOSIT oe panini ‘iin 
BOXES—THEN WRITE FOR DEALER PROPOSITION Dividend on Wahl Preferred. 


TH Directors of the Wahi company today declared an initial 
quarterly dividend of 1% per cent on the preferred stock, 
CO but took no action on common dividends. Following the 

“STEEL EQUIPMENT 4 


meeting Wahl common declined several points, the stock 

HI having advanced recently on expectation that a dividend 
CLEVELAND OHIO might be declared at this time——Chicago Daily News. 
December 10, 1919. 
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We sell only thru the better class 
exclusive dealers and give them 


protection. 


Established 1883 


A New Line of Check Guides and Folders 






THE WABASH CABINET CO. 


Main Salesrooms, Executive Offices and Factories 


Wabash Insertable 
Way of Indexing 
Checks Alphabetically 


Insertable guides replace Metal 
Tips—lInsertables need only to 
be shown to be sold—check 
folders also becoming popular. 





Free—Sample Set— 


Alphabetical Guides, Name Guides. 
Folders and Sheet of Labels. 


Write for them. 


Also manufacturers of highest 
quality Filing Cabinets, Systems 


and Supplies for Filing Cabinets. 
WABASH, IND. and Supplies for Filing 








OLVE the problem of 
efficient office arrange- 
ments. They facilitate the 
convenient pl: icing of desks 
to advance work. in a 
straight line. Comfort fac- 
tors are embodied in Bent- 
ley & Gerwig Desks, so 
that a full day’s work in- 
volves no fatigue. 
Desks 
Design 
“class,” 


Bentley & Gerwig 
“dress the office.” 
and finish typify 


BENTLEY & 





Bentley & Gerwig Desks 








GERWIG FURNITURE CO., 


and impress the visitor 
with the character of the 
business. You build for 
the future when you sell 
our product. Our catalog 
will convince you that 
Bentley & Gerwig Desks 
are good business builders. 
You know how satisfac- 
tory desk service brings 
business to the other de- 
partments of the office 
outfitter’s store. 


Parkersburg, W. Va. 
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A Steel Transfer Case 


Chicago Representatives and Display Rooms : 


ASSOCIATED STATIONERS’ SUPPLY CO. 
E. E. Blankemeyer, Gen’! Mgr. 
201-215 North Franklin St. 


with Full Steel Sides 


Write for prices and discounts 
GENERAL OFFICES 


THE BENTSON MFG. CO. 
AURORA ILLINOIS 


















Flat Envelopes Expanding Envelopes 
Why not sell the Most Durable ? 


iT 39 
THE NATIONAL LINE 
The highest grade line of Flat and Expanding Envelopes, Folders, File Pockets, Files and other Specialties m 
our Celebrated Fi t tok 
We make by far the most extensive line on the market and will gladly furnish upon request our latest catalogue No. 4 


showing our line in its entirety. 


We will also be glad to outline our plan as to how we assist the stationer in marketing our goods. 


NATIONAL FiperstoK ENVELOPE CoO., 429-447 Moyer Street, PHILADELPHIA, PA. | 


























Stamp Men Must Train Apprentices. 
By George A. Campsey, Secretary, International Stamp 
Manufacturers’ Association. 


TAMP men in every section of the country are fast 
S reaching the conclusion that it is absolutely neces- 
sary for them to train apprentices. They realize that 

lo this if they expect to get future help for 


they must 


their own business. Many of the manufacturers also 
are awakening to the fact that if they had put this idea 
practi some time ago, instead of merely discussing 
it, they would be in better position today regarding their 
labor in the present state of unrest 
For years stamp manufacturers have hired employes 
and taught them their business only to witness another 
concern, not necessarily in their own trade, come along, 
offer the employe more money, and eventually take him 
away from his employer. In the steel branch of our 


industry some employers realized long ago that their em 
ployes were experts. In other words, it required the 
labor in some cases years to learn to do the work prop 
erly, but after they had mastered it, they could go out 
and get positions, and in many cases better ones, too, 1 
almost any branch of the steel industry 
the rubber branch of our industry, practically the 
same condition applies. Employes are leaving the rub 
ber stamp plants daily because they can get more wages 
in other work. Some of them can get shorter hours, too, 
vhich condition is often attractiv: 
In this condition, which comes to the front more forci 


ly now than possibly at any other time in the history 
| 


of our industry, who is to blame? Is it the employe or 


the employer? The employer in this case must only blame 
himself. For years he has been running along at starva- 
tion profits for the product he marketed He did not 
make enough margin to increase his employes’ wages 
when the general increase came. Consequently he had 
to allow him to go to some other line where he could 


make better wages. 

How many of the stamp men doing small volumes of 
business annually actually took a salary from their own 
plants before the income tax law became effective? Very 
few. Most of them had a drawing account, and the cash 
taken from the receipts by the proprietor was charged 
to expenses At the end of the year the owner of the 
plant figured up his annual business. If he had made a 
profit, he generally put it in his private bank account. 
If he had a deficit, he just went along with the argument 
Oh, well, I have had a living out of the business this 
year, anyway.’ 

Another benefit of the income tax law is that it has 
taught many stamp men to attempt accounting systems. 
Now the man in the stamp trade figures his costs. In 
other words he has started to get his business down to 
a sy stem, su 
ountry has been running on for years. 

It does seem that there are more “Doubting Thomases” 

the stamp trade than in almost any other industry in 
\merica. When a stamp man is shown that he is doing 
usiness at a loss; that he is not paying his employes 
enough to long retain their services; that he is not mak- 
ng a proper wage for himself, often he will hesitate a 
time before he will raise prices. Some men, it 
appears, would rather do business at a loss just for the 
sake of doing that business, than to make a profit at 
vhich they could live and properly take care of their 


( 
] 
i 


1 as some of the other business of the 


ons 


y 
— 
( 


families. In years gone .by many firms have depended 
upon the volume of business to carry them through to 
he end of the year and show a profit. This day is fast 


passing, and the stamp man is coming to realize it 

For years no stamp man could bear to turn down an 
rder For this reason stamps were made and sold, to 
use an expression of the street, for “most any old price.” 
Recently, however, some stamp men have learned to 
refuse orders, when they cannot take them and make a 
reasonable profit 

There is one other practice in the industry that stamp 
men are taking steps to eliminate, and that is large cus- 
tomers buying at wholesale rates. This has been cus- 
tomary in the larger cities for years, and apparently the 
stamp dealers are fast awakening to the fact that the 
practice has been one which has been injurious to their 
business alone 

The training of apprentices in all branches of the 
stamp industry is the one prominent problem today, for 
without proper labor no stamp man can long continue in 
business. This practice has been advocated in two ways 
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Acquaint Yourself 


With Our Line of 


“ADVANCE” 


FILING CASES 
and SPECIALTIES 


In order to know 
what our line is 
order our sample 
assortment of good sellers specially se- 
lected so that you may have one each of 
many numbers and also a small stock to 
sellfrom. Write us about this assortment. 





Catalogue sent on request 








Pine St. at 21st, St. Louis, U. S. A. 


In replying kindly mention this ad. 











You Probably Carry 
WORK-ORGANIZERS 


If not, you’ve overlooked a good seller; make 
good in use; repeat great; liberal margin. 
So Practical and Valuable 


that if kept in sight you can't keep 
enters 






them; every person that 









your store a prospect 
No office furniture, 
office supply or com 
mercial station« 

Sto k omplet wit! 


out them. 


Big Users 
U. § rmn- 


Cove 





pial a 
No. 350. 6 pkts. 
2.50. Letter size, 
black seal grain. 
Fabrikoid cover. 
u All flat, open in 


Why They 
Sell So 








Easily 
Inexpensive; lie flat on desk or ,~ Be 
in irawer; organize the day’s In Drawer, No. 734; hand- 
work; solve the littered desk some paper, 15 pkets. $1.50; 
problem. Your customers will No. 732, 10 pkts. $1.25; 

No. 730, 6 pkts. $1.00. 





buy them if you just let the 
oan) hem uw you jt let them Letter Size. Ten other 
know you have them. styles. 
Just a Few of the Big Users 
American Multigraph Sales Northwestern University 
Du Pont Powder Co R. Heminway & Sons Silk Co. 
Burroughs Adding Machine U.8. Rubber Co. 


And more than 2,000 banks 


Work-Organizer Specialties Co. 


87 Jefferson Ave. Detroit, Mich. 
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As strong and rigid 
as a heavy table, 
yet fully and easily 
portable. 





No. 3 
Combination 
Typewriter 


IDEAL TUBULAR 


Made in a wide variety of styles, for sup- 
porting practically any kind of office ma- 
chine. A crank raises the castors off the 


floor, and permits the rigid legs to take 
the load. Mount a typewriter, a duplicating machine, a 
roller copier, an envelope sealer, an adding machine or a 
card index cabinet on an Ideal Tubular Stand, and it can be 
rolled to any position, lowered to operating position and used. 


FOWLER -MANSON- SHERMAN CYCLE MFG. CO. 


1445-1455 W. AUSTIN AVE., CHICAGO 

















HESE are all steel, 
strongly made, en- 
ameled waste 

baskets, very durable and 
handsome. 
Because they are made 
THREE EEE in one piece of expanded 
AAALAC i metal—not wire, they will 
itt A TY not bend or get out of shape. 
The solid steel bottom is put in 
to stay. And the heavy coat of 
enamel prevents rusting. 
NEMCO Expanded Meta! 
Baskets can be had in rich ma~ 
roon or olive green to match 
‘ modern steel office equipment 
MA pePeeeeeerer”’, or pure white. 
NAAAR IE SLE RAR Add this live seller to your 
‘Soarbeeereetts stock. Write today for circular 


WARE IE YY RAAY and prices. 
ADEE YEW YY Y DEY 


Wey NORTHWESTERN 
EXPANDED METAL CO. 


983 Old Colony Building 
CHICAGO 
Pacific Coast Representative 
MR. ERNEST WALLACE 
444 Market St., San Francisco, Cal. 























—the training of men in the individual shops and the 
establishment of a school, or a number of them, for 
apprentices. Thus far only the former method has been 
employed. But the plan of establishing schools for 
training of employes looks feasible and it is one to which 
officials of the International Stamp Manufacturers’ Asso 
ciation are devoting considerable attention. 

For the past year there has not been a week passed 
without the receipt of letters from proprietors of stamp 
houses all over the country for experienced hel; The 
association 1s anxious to assist members in the industry 
to obtain competent help, but it does not seem to be 
had. 

Hardly a week passes also, but association officials re 
ceive complaints that members of the industry in towns 
and cities outside the larger cities advertise for help and 
in some cases are successful in taking away employes of 
the larger stamp concerns of the country. This practice 
does not appear to be strictly professional, and it is one 
that, generally speaking, should be promptly discontinued 
But how is it to be avoided? Here again the training of 
apprentices seems to be the only method of eliminating it 

In one of the larger Western cities a member of the 
association had put his plan for the training of appren 
tices into operation in his own shop. This was only done 
as an experiment at first, but the feature has been made 
permanent on account of it working out so successfully 
But recently the author of this plan was asked to tell 
other members of the industry concerning it. Here is 
what he wrote: 

“T have come to the conclusion, and have mentioned it 
to all the stamp men with whom I[ have come in contact, 
that our most essential investment today is apprentices. 
\bout six months or more ago, when I discovered the 
seriousness of the situation, I immediately began to 
make plans for the making of practical men. 

“In telling the story, I can only relate my own meth 
ods, experiences and results, which so far have been 
quite satisfactory. This idea, however, is not entirely 
new, for it has always been our aim to keep at least 
two or three ‘comers’; and after the first year of the 
war we were practically cleaned out of all ‘comers,’ and 
also of two or three employes who had reached a fairly 
good productive stage. I, like a great many others, tried 
to fill the vacancies from outside sources, but soon dis 
covered that there was no one to be had, so it was neces- 
sary for us to do something, and do it quickly So | 
started what I called my training school. 

“T engaged six or more, all over the age of 16, and 
told them what I proposed to do. It was rather difficult 
to keep them, as there were much better inducements 
offered them in other lines. However, I have succeeded 
thus far in retaining five out of the six, and have them 
all so that they are producing practically 50 per cent of 
their time. The remaining 50 per cent of their time they 
are permitted to practice on any class of work that they 
like best. 

“This experiment is costing our firm in the neighbor 
hood of $75.00 per week. At present we are about break 
ing, even on these five young men. In addition to paying 
them a fair amount, to all apprentices I offered a bonus 
for each class of work. As soon as they are able to 
produce a passing job, one that does not have to be gone 
over by a practical man, I pay a certain amount. Some 
of the bonuses have been paid, and the offer still stands. 
But what strikes me most forcibly is the enthusiasm 
among these apprentices. 

“Tt has often been necessary for me to neglect my ofh- 
cial duties and spend considerable time with my appren- 
tices, but I believe that it has paid fairly well so far. | 
would recommend to every stamp man to make this 
investment. We discovered that in searching around for 
practical men, in about eight cases out of ten, the prac 
tical man was the boss, and that he was doing the high 
class work himself. I cannot imagine how stamp men 
can expect to succeed, or make their businesses grow, 
when they are compelled to spend the greater part of 
their time in actually producing the goods. 

“Tn conclusion, I hope that this information may bs 
the seed which, after proper cultivation by the stamp fra- 
ternity, may be the means of making more and better 
mechanics in our industry.” 

What the association now most desires in this con 
nection is suggestions. If you have an idea along this 
line, send it in. If it has helped you it may help some- 
one else in the industry. If you are a stamp man you 
are vitally interested. Give others the benefit of your 
experiences. A system of training apprentices in this 
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lon ~ 
An ordinary insulated store or office safe isn’t built with the idea of protection against 
the professional burglar. It is intended for books and records, and will protect them 
against fire, but does not offer the protection necessary for money taken in after 
banking hours. A burglar chest, such as shown in this safe, offers just the pro- 
tection against burglary that the average business cannot afford to do without. 
These chests are made in various sizes and can be installed into any Diebold 
fire proof safe at time of manufacture. 
Write for Complete Information 
a 
Diebold Safe & Lock Company 
Canton, Ohio 
\ 4, 























Win Business With Winnebago Desks and Tables 


Winnebago Office Furniture appeals to G0 per cent of the buyers of office equip- 
ment. Nine men out of ten do not have unlimited appropriations for furniture. 
They must buy with an eye to price. You can meet their buying limitations with 
Winnebago Desks and Tables, and deliver furniture that looks well, is durable, 
and maintains its original good appearance and finish. 


Winnebago desks and tables have demonstrated their selling qualities for many 
dealers. Their serviceability has been proved in innumerable offices. You cannot 
afford to overlook the Winnebago line when you restock your furniture depart- 
ment. Write for the Winnebago catalog. 


Winnebago Furniture Mfg. Co. 
Fond du Lac, Wis., U.S. A. 
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Furnas Specialized Office Furniture 


enables you to make 
the most of every sale 
of office equipment. 
You can advertise 
‘Complete Equip- 
ment for the Office,”’ 
and prove it with the 
extensive array of 
accessory furniture 
from 


( THE % 
FURNAS 
i LINE 
Accounting Machine Desks, 
Cestumers, 
Stationery Supply Cabinets, 
Umbrella Stands, 
Telephone Tables, 
Waste Baskets, Office Tables. 























All items in the Furnas Line are essential to the modern, well-equipped 
office. We build to harmonize with office surroundings—to stand 
the hard usage of office service. Send for catalog. 


Furnas Office Furniture Company, Indianapolis, Ind. 














RUBBER CUSHION CORNERS 


—an exclusive feature of the Victor 
Metal Basket. They can’t scratch 
or mar and will never wear off. 














METAL WASTE BASKETS 


FIREPROOF SANITARY ATTRACTIVE 


Sell Readily and at a Liberal Profit. 
A Basket It Pays to Handle 


EEN ehavean oflertomakctoven, ~~ Sd METAL OFFICE FURNITURE CO. 


GRAND RAPIDS, MICHIGAN 





























miuar 
istry must be worked out. It can be worked out, and 
ippears that as a member in the trade that you want 
have a hand in its working, and if it is successful, as 
undoubtedly will be, you may benefit from it equally 
as much or even more than your competitor. 


Commercial Teachers’ Convention. 


Members of the National Commercial Teachers’ Fed 
eration and allied associations met the Hotel Sherman, 
Chicago, December 29, 30 and 31 In addition to the 
general sessions, round tables were held on _ business, 
shorthand and penmanship. Several of the leading schools 

shorthand held meetings during the convention 

\ round table session devoted to business subjects De 

nber 29 included in its discussions the “Use of Machines 

the Commercial School, such as Calculating Machines, 
Bookkeeping Machines,” etc. The discussion was led by 
\. F. Gates, head of a commercial school at Waterloo, 
lowa, who stated the conditions under which his school 
had installed a calculating machine, and a posting machine. 
There were adjuncts to the regular bookkeeping and ac 

ounting courses It had been proposed to establish a 
yrief course to instruct students in the use of those 

chines exclusively, but it was felt that the true mission 
of those machines in the Gates school was to elaborate 

1 the training in the regular courses, so that graduates 
might be familiar with the mechanics of calculating and 
posting machines upon their entry into business life. 
The training thus given has proved valuable to graduates. 

In the discussion which followed several interesting 
points were brought out. It developed that some students 
were prone to take their minor computations to the ma- 
chine, instead of giving themselves the benefit of the 
nental drill of doing the problems in what Mr. Gates 
termed their “own adding machines.” The practical use 
of calculating and posting machines in a business school 
course broadened the training which the students received. 
It was concluded by one speaker that the need for inci 
dental training of students in the use of business machines 
was already felt, and that the schoois should prepare 
themselves to give such training. A few thoughts were 


exchanged on the subject of meeting the competition of 


A Riss ) ae Ccescelibial Our 


Different Models of Pencil Sharpeners, Clips and 


Paper Fasteners. 
Wonderful Value. Highest Quality. 


Eleven Different Models, Ranging in Price to Suit 
Everybody’s Purse. 


The “DEXTER” 


The Finest Hand Feed Peneil Sharpener Made. Sharpens All 
Sizes of Pencils and Crayons and Produces Any Point from 
Blunt to Fine. 
Hinged Cap, Point 
Permitting Adjuster 
the Insertion Permitting 
of Any Size ? Sharp, Me- 
Pencil =e | dium or 
" Blunt Point 
to Pro- 
duced 






Sem Cibo 
Shaving Re- 
ceptacle, Per- 
mitting Shav- 


Two Oil Cups, — = = 
Which Auto- J mov 
matically : with Ease 
Lubricate « aes Machine 
the Machine ate | 
Throughout 


Write for Descriptive Catalogue. 


Automatic Pencil Sharpener Co. 


1505 Garland Building CHICAGO, ILL. 











schools established by the manufacturers of calculating 
and adding machines. There is really no conflict, as in 
the cases where a man or woman wishes to specialize on 
the narrow field of operating a calculating or posting ma 
chine, the manufacturer’s school, if available to the stu 
dent, is naturally best equipped to give him the most 
thorough trainin However, the field of the business 


school lies in educating the students in the use of labor 
ving machines as an adjunct to the professional train- 
the 


ing given in the school course. The night schools of 
city of New York are giving specialized training in the 
operation of calculating and adding machines. Reference 
vas made to the policy of one machine manufacturer, who 
does not train students in the commercial use of his 
machines, but ynducts two courses each year for the 
training of business school teachers in the use of his 
achine, so th they may in turn educate the students 
de stined for comme rcial careers, 
The election of officers was held December 30 Follow 
ire the gentlemen who will guide the National Com 
mercial Teachers’ Federation in 1920: J. S. Dickey, presi 
dent (Bowling Green Business University), Bowling 
Green, Ky.; first vice-president, W. ¢ Henning, Cedar 
Rapids, lowa; secretary, Otis L. Trenary, Kenosha, Wis.; 
treasurer, C. A. Faust, Chicago 
\ number of manufacturers and publishers were repre 
sented by exhibits at the convention of the National Com- 
mercial Teachers’ Federation. They included: D. Apple 
ton & Company, business books, New York, N. Y.; Bowl 
ing Green Business University, commercial instruction, 
Bowling Green, Ky Burroughs Adding Machine Com 
pany, manufacturers, Detroit, Mich Byrne Publishing 
Company, instruction books; Cortina Academy of Lan 


guages, language study through voice machines: The Di 
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Do you wish to save time, money, annoy- 
ance without effort? 


Then suspend your desk telephone in front of 
you with The Sturdy Sperry Telephone Arm. 


With a Sperry Arm holding your desk phone 
always in easy reach 


out of the way 


You will save telephone time, lost papers, spilled ink. 
With a Sturdy Sperry Arm you can give telephone talk the 
concentration it should have. 
It will bring you better business, increased earnings. 
It must be a Sperry to be the best” 
Write today for dealers’ discounts. 


Address Dept. 37 


Kellogg Switchboard & Supply Co. 


EXCLUSIVE GENERAL DISTRIBUTORS 
CHICAGO, ILL. 








taphone Company, the Dictaphone, New York, N. Y.; 
Dalton Adding Machine Company, manufacturers, Cincin 
nati, Ohio; Ellis Publishing Company, school books, Bat 
tle Creek, Mich.; C. W. Faust, penmanship supplies, Chi 
go, Ill.; Goodyear-Marshall Publishing Company, busi- 
ness books, Cedar Rapids, Iowa: Gregg Publishing Com 
pany, books and commercial instruction, New York, N. ¥ 
Knox School of Salesmanship, business books, Cleveland, 
Ohio; Lyons & Carnahan Publishing Company, business 
hooks, New York, N. Y.: Metropolitan Text Book Com- 
pany, text books, Chicago, Ill.; The W. M. Palmer Com 
pany, publishers The American Penman, New York, N. Y.: 














186 OFFICE 





A PPLIANCES Januar I920 





For the Stationer’s Service 


We specialize in stationers’ sundries, vertical trans- 
for cases and supplies, etc.; are prepared to give the 
trade prompt and complete service, and guarantee our 
products unconditionally. We sell to the trade only. 








The Vertical Letter Transfer Case is one of our finest 
numbers, made of heavy board, wood sides, covered 
with marble or brown skytogen paper. Write for 
catalog of the complete line and send us an order. 
We'll both profit. 


WALBUT MFG. COMPANY, Inc. 
230 Fifth Avenue, New York, N. Y. 


FACTORY: BROOKLYN, N. Y, 


C. H. Prager, instruction charts, Hammond, Ind.; Rem 
ington Typewriter Company, manufacturer, New York, 
N. Y.; The A. W. Shaw Company, business books, Chi 
cago, Ill.; Southwestern Publishing Company, text books, 
Cincinnati, Ohio; Underwood Typewriter Company, man 
ufacturers, New York, N. Y.; Universal Text Book Com 
pany, text books, Chicago, Ill.; Yawman and Erbe Man 
ufacturing Company, manufacturers, Rochester, N. Y.; 
Zaner & Blosser Company, penmanship supplies, Colum 
bus. Ohio. 


New Machines and Devices. 
(Continued from Page 29.) 
Improved Ledger Posting Stands. 

Several new ledger posting stands have been devel 
oped by the Burroughs Adding Machine Company to 
meet the need for more convenient and compact stands 
for various styles of bookkeeping machines. The stands 
are made of larger and heavier tubing than heretofore 
used, braced to reduce vibration. They are equipped 
with nickel-plated ball feet for convenience in moving 
about. The type illustrated can be adjusted to hold 1], 
13, 15 or 17 column adding machines. A square frame 
work is provided for the support of the machine; an 
extension of the framework at the rear protects the cat 








You will be well repaid 
in extra sales if you will 
display 


It is a valuable book for 
every man with a reasonable 
income; not particularly for 
the wealthy man. Many men 
are careless about keeping a 
record of their personal af- 
fairs. My Finances makes it 
easy to do so. A few fig- 
ures and a few words of ex- 
planation in spaces provided 
for the purpose—that’s all. 


A larger size of My 
Finances has been published 
to meet many requests— 
wider columns and more 
writing space. 

My Finances is already an 
established, steady selling 
stock item in most good sta- 
tionery stores; it is advertised; and profitable to sell. 





Quality Quality 

JF KF 

Size 6% x3%—No. 308 ........... $2.75 $3.50 
Size 8%x5%—No. 311 .........-- 3.50 4.50 


Both JF and KF are made with Trussell one-piece Covers; 
all leather, no lining, levant grain outside and fine grain 
inside. These covers are handsome and long lasting. 


Send for samples on approval. 


and dealers’ discount. Window 
cards and mail enclosures supplied. 


TRUSSELL MFG. CO., Publisher 


3 No. Cherry Street Poughkeepsie, N. Y. 











BURROUGHS “K”" LEDGER POSTING STAND 


riage equipment. The machine is tilted forward at the 
proper angle for easy operation. There are no cross 
bars or posts to interfere with the comfort or freedom of 
the operator. The check table, which is 17x24, is held 
by a substantial brace, and can be lowered or raised 
with ease. An extra check table for the right side can bs 
furnished at a price slightly above that of the stand alon« 


The “Sunbeam” Art Eraser. 

This eraser is of the friable type, such types being 
generally used for cleaning drawings and photographs 
but the field of usefulness extends far beyond this. The 
new eraser mentioned in the caption is made by the C. | 
Pease Company, 249 Institute place, Chicago, Ill. This 





















THE “SUNBEAM” ART ERASER 


type of eraser wears off in tiny particles, which present 
surfaces that cleanse the drawing, photograph, gloves, 
straw hat, book, fabric, collar, etc., without abrading 
the surface to be cleansed, which, once cleansed, appears 
in its original color unmarred. 

This eraser is made in five sizes. Dealers and jobbers 
are protected. 
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HAVE BEEN PUT TO THE 
TEST OF HARD WORK BY 
THE LARGEST FIRMS IN 
THIS COUNTRY AND ALWAYS 
PROVED SOUND AND TRUE. 
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ALWAYS READY. 
HANDLES EVERYTHING. 
EASILY OPERATED. 
EASILY DEMONSTRATED. 
FAST AND ACCURATE, 


Send for Information. "eh 


. | Sf races aria 
fee | Stlarchant 
memmee (A «CALCULATING MACHINE CO. E 
=n son OAKLAND - CALIF : 

23] Railway Exchange Bldg. Chicago. Il 


CEE: Wi DAA AAA AAA 9 oH 


PAPER FASTENERS ano PUNCHES 


The AJAX EYELET FASTENER is recognized ‘‘THE SAMSON ‘‘THE SAMSON 
now by leading concerns as remarkably efficient NO. 1 HAND EYELET TOOL”’ 


in binding correspondence, contracts, legal docu- 9 
PUNCH 


ments, reports, etc., etc 


\) 
























PONY SPECIAL 
SIZE 8~1I2 INCHES. WT. I3 LBS. 











A Combination 


The AJAX works with one stroke of the lever— Handles 7 sizes of Punch and Eyelet 
does the whole job perfectly the first time. The punches and dies Set. 

hole is punched, and the eyelet inserted and 1/16 to 1/4 inch Only device on the 
clinched in ONE QUICK OPERATION. in diameter, easily market that has 
There are three sizes of eyelets (rustproof) which interchanged. the patent spring 


may be used in the AJAX- long, medium, and Will punch thru collet feature for 
short. This is a real fastening advantage, as 1/4 inch of paper holding the eyelet 


different sizes may be used without adjustment or cardboard or in place. 

of the machine. thru soft metal up Strong and 
to 20 gauge. Handsomely 

MR. DEALER: Nickeled. 


“The Ajax Eyelet 
Fastener’’ assures you of 
Repeat Orders for Ajax 
Eyelets. 


Long Medium Short 





€ € # 1/16 in. to % in. 
1 2 in Sheet Metal, Paper Samson 
or Leather elet 


ool 
Write for Catalogue and Price List at once 


MACHINE APPLIANCE CORPORATION, 351-353 Jay Street, BROOKLYN, N. Y. 
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The New Amfil 
Non=-Blooming Platen 


— years ago we offered the dealers a 
platen material which we guaranteed not 
to harden. 

We are now ready to furnish not only a non-hardening 


platen, but also the AMFIL Non-Blooming Platen, 
which will go a long ways toward eliminating paper 





ee 


' 
. 


) ° ; . 
e feed difficulties. It grips the paper. 

= There is a glazing feature in phur has also been the cause 
4 platens which causes much’ of glazing and consequent 
¢ trouble. Sulphur is the in- paper slipping on many 
3 gredient in all rubber com- makes of typewriters. The 


pounds that blooms and newest AMFIL platen posi- 
sparkles and will turn the tively does not bloom. Deal- 


blackest and cheapest com-_ ers have been quick to recog- 
pound into a new white rub- nize the new feature as a 
ber. This bloom of the sul- valuable improvement. 


Nickel Plating and Enameling 


An important feature of our service is an up-to-date 


A Little Bit nickel plating and enameling plant in Chicago. It 

Added to enables the dealer to buy machines in the rough and 
have them thoroughly refinished before being shipped. 

Our Tale en & siipl 


Ames Supply Company 


607 So. Dearborn St., Chicago 82 Duane St., New York 
507 Mission St., San Francisco 1627 Champe St. Denver 
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Known the World Over 
“MASTER GRADE” 


“Remanufactured Typewriters” 


agetafiage sega 


a er 
tet DR XS 


Every Make 
Keyboards for Any Language 


WHOLESALE TYPEWRITER CO., Inc. 


326-330 Broadway ~ - New York, U. S. A. 
Cable ‘‘Saletype’”’ 
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All-Metal Roll Moistener. 


The ‘Bankers’ Sanitary Moistener” is made of metal, 
mostly brass, hence is rust proof. The moistening roll 
is extra wide, three inches, and made of a special compo 
sition which produces a uniform, thin film of moisture. 


An 


esiveness, 


excess of ad- 


‘stickum.” 


water frequently robs labels of their 
causing them to fall off for lack of 


SANITARY 


} 








sd 


BANKERS’ MOISTENER 


The device is made by J. F. Ryan & Company, 52 Van 
derbilt avenue, New York, N. Y., and is packed individ- 
lly in an attractive carton. 
[he Gravity-Lock Ledger. 

The McDonald Ledger & Loose Leaf Company, 638 

deral street, Chicago, Ill., has designed a machine post- 
ing ledger device, in whose construction particular atten 
tion has been given to alignment of leaves, ease opera 

and durability of mechanism 
: : 
Glazer’s New Post Binder. 

Che Consumers’ Loose Leaf Company, 416 South Dear- 
born street, Chicago, Ill, is preparing to market a new 
loose leaf binder designed by Bernard Glazer. The claims 
for the new binder include simplicity, paper economy and 
convenience in use 

Acme Sectional Post Binder. 

The Acme post binder is the product of the Acme 
Ledger & Loose Leaf Company, 709 South Dearborn 
street, Chicago. The device is bound in full canvas, with 
black corners 


Leather Cornered Desk Pads. 


Joseph Goldstein & Sons, 711 South Dearborn 
I11., undertaken the manufacture 


street, 


Chicago, have of a line 


of leather cornered desk pads which are made to retail 
a reasonable price. 


at 
























































FRONT AND BACK VIEWS OF A CARD FILING RACK 
FULLY-EQUIPPED FOR VISIBLE FILING. MADE BY 
THE ACME CARD SYSTEM COMPANY, CHICAGO. 


Crownolo DeLuxe Telephone Index. 

The Crownolo line of telephone indexes has been in: 
creased by the addition of two items. The DeLuxe 
made up in imitation leather; a special high grade number 
is made in full leather, and sells for $5. The DeLuxe is 
a dollar item. The Crown Stationery Company, 12 West 
17th street, New York, N. Y., is the manufacturer 
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}} —and the Federal Life jj, 
1) EB | TE 
iF Insurance Company jj 
|) like the Multicolor {/ 
Heh WE 
| Press so well, they {fF 
: write: iE 
} | IF 
: H| ‘We cperate two Multicolor Presses in connec- F 
24 tion with our Printing Department which have iE 
Hi proved in every way most satisfactory. We have ! Fs 
Al! used other duplicating machines, but have dis- Ne 
=i! posed cf them believing this to be by far the peer 1 E 
: of them all. It is the speediest and most econom- lz 
: ical cf any of the duplicating machines.” ; 
: Multiprint at 5,000 per hour-- 4 

z It will save you 40 to 60%. | : | 
IE 

Lisenby Manufacturing Company 
‘The Multicolor Press - 
General Sales Offices: 
Plymouth Bldg.,CH. 



























THE SEALER THAT ASSURES 
AND SECURES RESULTS 





hand power—electric, and automatic 


Three m¢ »deis 


feed electric Built for use. 


Double sealing rolls give double efficiency in seal- 
ing, and place the SEALOGRAPH in a class by 


itself—ALL PARTS GEAR-DRIVEN—no chains to 
work loose—no racking or reciprocating movements 
to get out of order. 


A perfect moistening device comprising a non- 
rustable metal disc, positively gear driven, puts 
exactly the right amount of water on every flap— 
no pads or wicks to get “gummy” or require chang- 
ing; made throughout of the best materials pro- 
curable. 


Write us for our proposition, and send for printed 
matter and dealers’ terms. 


SEALOGRAPH COMPANY . 


1700 Brooklyn Avenue Kansas City, Mo. 
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Underwood’s 





Boston 


OFFICE 


Ink 


Cobalt 
Everlasting 


Bank 
“FAMOUS FOR QUALITY” 


Writes a beautiful 
brilliant blue, quick- 
ly turning to a 
permanent, intense 


black. 


Convenient pourout 
on each bottle. For 
sale by all reliable 


stationers. 


Manufactured by 


John Underwood & Co. 


New York 


Toronto Paris 


Nai 
ee 


The ideal file for attorneys, insurance men and real 
estate offices. The perfect pigeon-hole for desks. 
safes, vaults and shelves. Handy, light, ample in size. 


METAL END FILING BOXES 


Made of red enameled pressboard and provided with ring 

pulls and removable labels. ‘Ihe kind of instantly dem- 
onstrated seller that establishes a permanent bond be- 
tween buyer and dealer. 


Write for Our Booklet Covering 
Every Item in This Profit-Line 


JOHN F. DIEMER COMPANY ji 


107-109 Lafayette St., New York 
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A New Adding Machine. 


The Peters-Morse Manufacturing Corporation of 
Ithaca, N. Y., is planning to market early next spring the 
Peters Adding Machine. 

This device is an adding machine equipped with full 
flexible low keyboard, capacity 99,999,999.99, broad car 
riage, total, sub-total, correction, non-add and non-print 
keys and designating signs. Its weight is less than thirty 
five pounds. Durability and accuracy as well as maxi 
mum visibility have been incorporated in the design. It 
will be sold at a popular price. The directors of the 
company are F. L. Morse, president Morse Chain Com 
pany; H. H. Westinghouse and John L. Miller of the 
Westinghouse interests; John H. Barr, chief engineering 
expert of the Remington Typewriter Company, and H. ( 
Peters, well-known adding machine designer and 
executive. 


sales 


How to File Cancelled Checks. 


The Yawman and Erbe Manufacturing Company, of 
Rochester, N. Y., is producing equipment for filing can 
celled checks for the bank and for the business man. 

It is, of course, a vertical system and comprises one 
or more check-file cabinets and a set of so-called Direct 
Name Check-file Guides. The cabinet shown in the illus 





FILING CABINET FOR VOUCHERS, ETC. 


tration will cover the requirements of the average busi- 
ness office. Drawers are check-file size, made to accom 
modate standard checks, which measure about 9x4 inches 
This same size of drawer can, of course, be obtained in 
larger cabinets. Checks are filed behind Direct Name 
Check-file Guides which have a reinforced bottom pro- 
jection through which passes a rod, fitted into the drawer 
The three rows of guides at the left of the file constitute 
the general index for miscellaneous accounts and the row 
of guides with names on the tabs, at the right, is for 
regular individual accounts. 

In banks the three rows of guides at the left of the 
file are the index of people who draw very few checks 
during the year; for active accounts or regular depositors 
accounts, the right-hand individual name guides are used. 

Until recent years it was the habit of the business man 
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THE SYSTEM ILLUSTRATED. 


to check up cancelled checks with his cash accounts and 
then, arranging them numerically, tie them in bundles 
and “file’’ them on? some inaccessible shelf. Since a 
receipted invoice is not required, as a rule, when an 
account is paid by check, cancelled checks are now be- 
coming of more importance to the business man, as the 
only proof of payment which he has is the indorsement 
on the back of the check. The Direct Name system is 
used in the business office exactly as in the bank, except 
on a smaller scale. Index is by name of payee with 
regular payees filed by name at the right of the file. 





Do you ever “wonder where you can find a prospect 
today?” Start a daily reminder.—Protectograph Bulletin. 
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The Moistener 


De Luxe 


Bankers’ .00 
SanitaryMoistener 3] 





Unbreakable with  ordi- 
nary use,being made entirely 
of metal, mostly brass. Guar- 
anteed rust proof. Note the 
extra wide moistening roll— 
three inches wide, of special composition that carries water in a thin film, adequate 
for all purposes; yet will not flood small gummed labels and stamps, destroying 


+ 


their adhesive qualities before affixing. 





Our De Luxe finish is distinctive, and makes an attractive addition to any office. 
Packed in individual cartons. The illustration is actual size—3'4x3'4x0%. Our 
distributors’ discounts are worth while. 


We are the patentees and manufacturers of Ryco Sealing Tape Moisteners and Sealing 
apes ; also mill exporters of papeteries, paper bags, toilet papers and bond papers. 


J. F. Ryan & Company 


52 Vanderbilt Avenue New York City 

















Chicago Glass Desk Pads are Office Necessities 


You see glass Desk Pads in practically every office. You see Chicago Glass Desk 

Pads in offices that have a regard for appearances. They are fit 
companions for the highest quality 
desks, and protect the fine finish of the 
writing bed. 


Chicago Glass Desk Pads @"e™@4e 


in two 
sizes—18 x 24 and 20x36 inches, Two 
leather corners at the back retain the 
glass in place, and make it easy to raise 
the glass to insert memos for convenient 
reference. The standard pad is made of 
green Jeatherette—felt back prevents the desk surface from being marred or 
scratched. Let us send you particulars on Chicago Glass Desk Pads. 











Chicago Mirror & Art Glass Co. 


Established 1890 217 No. Clinton Street, CHICAGO, ILL. 
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THE DOCTOR |! 
FIRST AID 
TO THE INJURED ! 
STAMP PADS 
USE MY PRESCRIPTION R 0p 
FOR OFFICE ILLS!” DATERS ano NUMBERERS 
BUSINESS PRINTING OUTFITS 
SIGN AND PRICE MARKERS 
FOR oe RUBBER TYPE 
SCHOOL CHART MARKERS 
OW/ICE K LINEN MARKING OUTFITS 
(TO BE TAKEN AS NEEDED.) 
EWVICIENCY Fulton Specialty Company 
E. R. Underwood, Pres. Elizabeth, N. J. 
go 
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2 Always Best ; 
= QUALIT Y—SER VICE—QUANTIT Y—DELIVERIES S 
5 
REBUILT TYPEWRITERS Ke 

U a 
= WHOLESALE---EXPORT c 

| a 
5| UNDERWOODS AND ALL OTHER MAKES ~ 
S FOR ALL LANGUAGES le| 

Sole Agencies Granted Foreign Warehousing Distributors Is 
e Is 
=| GENERAL TYPEWRITER EXCHANGE, Inc. = 
. 35 York Street, Brooklyn, N. Y., U.S.A. ie 
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A New Enamel] for Office Machines. 
\ new enamel for typewriters and othes on machines 

has been invented after measiy ten years of study and s Portable As 

experiment by the American Office calianeel ompany, 65 

Washington vulevard, Detroit, Mi The company is 

now manufacturing this enamel, which they have named 

“Super Service,” on a commercial scale 


Che product is a varnish enamel, | varnishing after 


ence 


using it is not necessary. It may be used both for re 
touching and for covering new surfaces It is quick-dry 
ing, and it is said that one coat is sufficient to cover any 
surface. It is colored to match the ordinary enamel used 
in first enameling of typewriters etc 
New Designs in Lithographed Certificates. 

Several new designs in lithographe d stock certificates 
for imprinting by stationers have been completed by the 
(,0es Lithographineg Company, 42-48 West 6lst street, 
Chicago. ‘The intense interest in oil well development has 
prompted several sizes of certificates in various color com 
binations, featuring an oil well sher as a part of the 
design. A new “blue sky law” certificate was specially 
prepared to enable stationers to supply certificates which 
comply with such enactments. A farm certificate has 
been provided to meet the demand for suitable forms for 
farmers’ corporations, co-operative organizations and 
trust associations An improvement bond blank is also 
new to the line, allowing for ten coupons on the right side, 
and space for a stub at the left. These new Goes certifi 
cates are characterized by attractive designs, good paper, 
and clean presswork. 





FIGURAYTOR 


calculator that does the work 
e highest priced machine, with the ex- 


Will retail for $25. 


A distinctive feature of the Figuraytor—it 
really and truly subtracts, and does this 
with the same speed and ease that it adds. 


\ wonderful 
of th 
ception of tabulating. 


It is p irtable, 
half, 


weighs but a pound and a 
guaranteed for three years. 


Inquiries invited from responsible concerns 
for exclusive sales rights. 


Ray Adding Machine Co. 


465 Washington St. NEW YORK 











VIEW OF NEW FACTORY, 
COMPANY, 


ASTENER 


BUMP 1 
LA CROSSE, 
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Novelties in Bound Books. 


Recent additions to the line of the Boorum & Pease 
Company include useful record books. Receiving clerk’s 
-ecord No. 1245 is ruled to show the shipper, a description 


of the contents, and a column showing the departments 
to which delivered. Letter forwarder No. 1419 is intended 
as a record for hotels and clubs, showing the a igang 
addre ses ot ruests Sales record No 1414 enal yles ex- 
ecutives to keep the vital statistics of business before 


them 


Galilth Desk Sets. 
a derivative of dried milk, has been 
being combined with nickeled 
up into desk equipment. Complete desk 
inkwell, blotter pad, letter opener and stand, 
velope or note paper stand. Combination iprise 
letter opener, eraser, perpetual calendar, inkwell 
and pencil. Galilth is capable of taking a variety of shad 


adapted for 
metal and made 
sets include an 
and an en 


Galilth, 


omece use, 


sets con 


scissors, 


ings and colorings The sets are offered by a & Salomon 
& Co., 345 Broadway, New York. 
Safety Eye Shade. 

\ new eye shade offered to the trade is said to be made 
of non-inflammable fiber. It is called the Lenox, and is 
provided with a soft rubber cushion to protect the fore- 
head. The shade has ventilating holes, wings on either 
side to increase the protection against glaring sidelights, 
and is bound in black cloth. It is made by the American 
Goggle Company, Chicago, III. 

The Real Salesman—one who turns up with a smile, 

is turned down.—Shaw-Walker Sky- 


and still smiles if he 





O. K. Single Space Underscore 





HIS device soon repays its cost in 

stationery saved. Letters which re- 
quired two pages for proper emphasis 
are by its aid put on a single page. 


Your own experience —like that of any other 
Multigraph user—has doubtless proved conclu- 
sively that the most effective form of letter is 


and double 


cannot use 
and get in 


single space within the paragraphs 
between paragraphs. You 
this most effective form 
except with the 


space 
letters in 
underlines, 


O. K. Single Space Underscore 


Standard Set $3.00 each 
Strips 7} inches long -75 each 
Lots of 10 strips 7} inches long -60 each 


A set consists of one each of sizes 1 to 17, cor- 
responding to width of letters in words, also 
two strips width of drum included in sets. Scrips 


can be cut in any desired length. 


When ordering state whether PICA or ELITE 
TYPE is used. For printing attachment we 
furnish keys at no extra cost. 


O. K. Multigraphing Co. 


Philadelphia, Pa. 
— 


| 
le CK 


Lincoln Building - 
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PUTO 
In Stock for Immediate Shipment 


INVENTORY 
BLANKS 


12x95—Ruled Both Sides — Punched and 
Padded in 100s—@$3.20 per M. 


ORDER BLANKS 


11x84—Ruled Both Sides — Punched and 
Padded in 100s— @$2.60 per M. 


INDEX CARDS 


Ruled, Banded & Boxed—In 1000s. 
ra 80c M 
— «+ = sae 
ae 2.35 M 


Note These Low Prices 


Lots of Other Items 

















HANO-WEINKRANTZ CO., INC. 
133-37 Mulberry St. New York, N. Y. 


STATIONERS SPECIALTIES 
SO 
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Real Selling Value 


In SALBRO Window Display 


14> SELFFILLING FOUNTAIN PEN 


OR» GUARANTEED FOR PERFECT Service = LEAKABLE 





HIS three colored easel not only attracts attention to your 
window but creates the desire to buy this dependable 


SALBRO SELF-FILLING FOUNTAIN PEN 


Combining maximum service at minimum cost. 


Doubly attractive now—the season opportune for 
immediate purchase. 


Made in plain, full mounted and richly ornamented designs. 
Ask for catalogue and profit-earning prices. 


SALZ BROS. “()Sorice"" NEW York Cliy 
| 








PASSED AWAY 


Captain Vladimir Jogelsen. 











Captain Vladimir Joge!lsen, nephew of Mrs. Willia 
Block of 3 West Seventy-fifth street, New York, and of 
the late William Block of Moscow, Russia, also of Julius 
Block of the same place, died in New York City Decem 
ber 14. He was vice-president and general manager 
the Type Release Company, Inc., and a partner of his 
uncle, the late William Block. Funeral services were held 
in the Campbell Funeral Church, Broadway and Sixty 
sixth street, New York City, under the impressive ritual 
of the orthodox Russian church. The body was cremated 
so that the ashes of the deceased may be returned to his 
native land. Captain Jogelsen was born near Moscow, 
Russia, forty years ago, served in the world war and in 
the Russo-Japanese war with distinction and was de 
orated many times. He was given the order of Stanislavs 
and Knight of St. George and made a member of the 
Order of St. George. In the world war he served for 
three and a half years on the staff of General Dobrjansky 
and was wounded in the left leg during severe fighting on 
the north front. From this wound he never recovered and 





a 





THE LATE CAPT. VLADIMIR JOGELSEN 


died as an indirect result of it, following an operation 1! 
the Lenox Hill hospital on Sunday, December 14 

Captain Jogelsen came to this country eighteen months 
ago as a member of the Russian Army Commission, after 
he had made his escape from Petrograd during the second 
revolution. He served as an attache of the Russian Em 
bassy in Washington. He made his home at No. 560 West 
One Hundred and Sixty-third street, New York City. Ever 
since his arrival he had been trying to get into communica 
tion with hts wife and son, who have not been heard from 
for more than a vear, and Captain Jogelsen had not the 
slightest idea whether they were living or dead. Just a 
few days before the captain’s death he received a letter 
from his sister, now in Switzerland, stating that she and 
their mother, who already had written him, after fou 
months of great vicissitudes, had finally reached safety 
During recent months Captain Jogelsen had been a great 
sufferer from his wound. An operation recently became 
necessary, but he was unable to withstand the shock of it 

Captain Jogelsen escaped from Russia a little more than 
one and a half years ago, some time after the Bolsheviki 
came into power. For a number of years before the war 
he had been in the office apnliance field and was perhaps 
one of the mast, if not the very leading, typewriter sales 
man of all Russia, and for many years he was connected 
with the Block-Remington organization there. He was a 
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DAN-DEE Waste Baskets 
2 Sigle 15 Finishes 


at your store. 





DAN-DEE line. 


upon request. It will 





DAN DEE Letter Tra 


Stwit S Finishe 








ART METAL PRODUCTS 


Make Customers--Not Merely Sales 


Y virtue of the inbuilt goodness of DAN 7 Sises—Statuary Bronze Finish 
B “te . Metal Products— 

fast becoming standard office appliances gen 
erally—your offering them 
stamps you a dealer anxious to serve your 
customers well, but encourages other buying 


products which are 


If satisfied customers mean more to you than 
do sales. vou will be interested in the 


De scriptive circula rs, price lasts and discounts 
you and pay you 
well to x réh for jhe m today 


Erie Art Metal Co. 


Erie, Penn’a 


DAN-DEE Security Boxes 


tor sale not alone 





DAN-DEE Cash Boxes 
3 Sizes—3 Finishes 


ag 


: comple te 





DAN-DEE Book Racks 
12 Finishes 























First Introduction 
To Dealers 


Best ‘‘Repeat”’ seller on the market. 
Only practical device for clerking 
farm sales regardless of weather con- 
ditions. Single, duplicate or tripli 
cate copies. Here it is. 


Sk 


TRADE MARK 
Auction Sale Outfit 


Patent Pending 











100 printed Kraft sale envelopes; 100 second 
sheets; 20 high grade pencil carbon; 10 
Bristol Boards; 1 SPECIAL Striped Wood 
Clip Board Cap Size, will mot warp or crack............ee6- 


ft BRISTOL BOARD 
2™2 SHEET 





.Price, 86.50 











Mr. Dealer: 


You should stock the Flex- 
Tic Auction Sale Outfit. Your 
name can be printed on our 
4 Ht | ‘‘Patented’’ Sale Envelope to 
~ = rit} protect refill orders. Choice 
HH | territory available, sales agents 

| and dealers having salesmen 
write. 


SALESMEN WANTED 


| The Flex-Tic Supply Co. 


ENVELOPE 


a 











ott G. W. MOELLER, Manager 
Emmi “| HARRIS IOWA 





















if you THINK you are using a good pen, 
send for samples of these and try them. 


RE ORR 
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GLUCINUM PENS 


THE SLICKEST 
most PEN EVER MADE erst 
StRViCCARE ANO CHCAPEST 


Smooth as a Soft Lead Pencil. 
Most Durable Pen Ever Made. 
Always of Uniform Quality. 
Imitated ? - Certainly! 
All Modern Stationers and Jobbers 
can furnish these Standard Goods 


without delay. If you have any 
trouble or meet with excuses, send 
your order direct to the factory. 





SAMPLES AND CATALOGUE 
ON APPLICATION TO 
THE MANUFACTURERS 


THE TURNER AND HARRISON 
PEN MANUFACTURING CO, INC. 


Falcon Pen Works. Philadelphia. 














Sold under the broadest possible guar- 
antee of quality by the manufacturers. 
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DEXTERS ; Sle 
- STAR NG 
MANIFOLD \% 
LINENS » 


MINUS WEIGHT 
PLUS STRENGTH 





STAR MANIFOLD PAPER is the ideal paper for 
carbon copies. It has “backbone” enough to stand 
upright in the files and yet is thin enough for suc- 
cessful duplicating. 

FOR foreign correspondence Star Manifold answers 
every requirement, being very strong and very light 
in weight. Made in seven colors and white. Deal- 
ers should carry it in stock. 


Send for samples 








C. H. DEXTER & SONS. Inc. 


Windsor Locks, Connecticut 








No. 2060 t 


Wright Desks are carefully 
and thoroughly built for 
that long term of useful- 
ness which steady conser- 
vative American Business 
is likely to need. 


Wright Desk Company 


Rockford, Illinois 

















RIBBONS AND CARBONS 
“Symbols of Quality’’ 


The kind of quality that demonstrates itself 
in immediately increasing distribution is in 
these products, as proved by the continued 
and immense stimulus to their sales. We 
have more dealers today than ever before, and 
by our larger and better facilities are able to 
care for them more adequately. Careful pro- 
ductive methods assure satisfaction at all 
stages of the transaction. 


The call for BUCKI Ribbons 
and Carbons is unending. In 
a majority of heavy- 
buying territories 
all over America 
today our dealers 
are profitin 

this demand. Grit 
us now for the op- 
ey in your 
eld. 







The Buckeye 

/ Ribbon & Carbon Co. 
Manufacturers 

1466-68 E. 55th St., Cleveland, Ohie 
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STOCK CERTIFICATES 
MORTGAGE NOTES, DIPLOMAS, 
BONDS 


STOCK CERTIFICATE BINDERS 


PERFECT ATTENDANCE CERTS. 
INSURANCE POLICIES 
CERTIFICATES OF AWARD 


— 
BOUND AND LOOSE-LEAF 
CORPORATION RECORD BOOKS 


QUALITY ART BLOTTERS 
CALENDAR CARDS 
MAILING CARDS 
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of very delightful personality, since! 
Sias and already had made many Se iends i 
Ame a 
+ & + 
Frank M. Evans. 
rank M. Evans, for over twenty years identified with 


industry and with friends in the 
office appliance industry, died suddenly December 12, 
1919, at his 49 St. Nicholas place, Manhattan. 
Funeral services were held from the home of his son, 
William Evans, in Syracuse, N. \ interment in 


that city 


the typewriter many 


on 


1 
nome 


with 


Mr. Evans was Washington, D. ( manager for th 
Smit Premier Typewriter Company for several ears 
and later joined the home office force of that company 
at Syracuse. When the Smith Premier Company was 
consolidated with the Remington, he with others, r 


moved to New York City, continuing with the Remington 





for some time and later going to the Royal Typewrite1 
Company in an important position which he held until 
about three years ago He then went with the stock 
brokerage house of Lord & Baylis and at the time of his 
death was with Baylis & Company of 15 Wall street. Mr 
Evans is survived by his widow and one son 


t FF + 
W. J. Harrison. 
W. J. Harrison, who was with the Diebold Safe & Lock 
pany for about thirty years, passed away suddenly in 


St. Paul, where he was manager of the local branch He 


was fifty-four years old, and had suffered from heart 
trouble for some time. He dropped dead on the street 

o1 to lunch from his office He is survived b his 
vido to who1 had been married ten months 

+t - + 
D. A. Phillips. 

Digby Phillips, of the sales staff of the Burroughs 
\dd Machine Company at Montreal, Canada, suc- 
cumbed to the effects of a blood clot on his brain He 
joined the Montreal organization in 1913 as a “junior” 
and was placed on the “regular” basis in 1915. He quickly 
won a place in the All-Star Club of the Burroughs sales 


department, and maintained that standi: to the time 


s death. 


up 
oT hi 
- + - 

Floyd T. Hayes. 
formerly of the Yawmari 
uring pany organization, died at 
December 2. He joined the “Y and E” forces 
1908, becoming a sales correspondent at the hom« 

1919, Mr. Hayes withdrew to enter 
Albany. 
- - + 
W. H. Pettengill. 


Will H. Pettengill, 


stationge 


Floyd T. Hayes 


and Erbe Mar 
Albany, N. \ 


onipal 


aS a Saies 


ly May, 
himsel at 


W. P. Dunn 


died at his 


who was secretary of 
rs and printers, Chicago, 

was born in Liberty, Mich., Sep 
a resident of Chicago in 1871 
Cemetery 


w Company, 

home December 22 He 
1859, came 

iceland 


+ + 
Henry G. Hart. 


> 


tember 30, 


Interment 


and be 


was at i! 


Het G. Hart, treasurer of the Hilton, Hart & Garrett 
Ci ny, Detroit, Mich., passed away at Asheville, N. | 
- | 
“11 
Wilbur F. Fidlar. 

| ath of Wilbur F. Fidlar was recently recorded in 
Dave ort, lowa He was senior member of the station 
er) of Fidlar & Chambers 

- - -& 
John Keating. 

John Keating passed away at his home in Somerville, 
Mass., at the age of fifty-five. He was for many years in 
the stationery and inting business in Boston. At the 
time o is death he was New England salesman for the 


Providence. R. I. 
- - & 
Albert Schardt. 


\lbert Schardt, prominent in the stationery field of 


Evansville, Ind.. died a short time ago after an illness 
veat He was a member of the firm of Smith & Butter 
field His widow survives 


+o + 
Mrs. E. L. Huffman. 
Huffman wife j 
\ngeles 


Burroughs salesman, 


ot a 


passed away at Los recently 
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The Handiest Filin Cabinet Ever Made and All That Its 


Name Implies— 






















OMPANION 


Most complete and compact de- 
vice ever made for office and de- 
partment managers, attorneys, 
bankers and ; 


others. 
25% lower cost than any section- 
al cabinet of equal 
grade and capacity. 
Try One 30 Days 
FREE 


Catalog showing all 
kiads of filing de- 
vices, desks, special- 
ties and suppiies sent 
on request. 


The Automatic 


File & Index Co. 
143-159 Pearl Street 


GREEN BAY, WIS. 
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NEW 
PRICES 


ON 


CUSPIDORS 


Effective 
December 1, 1919 


The Ireland & Matthews Mfg. Co. 


DETROIT 


iii iii 
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ECLIPSE PNEUMATIC INKWELLS 


are handsome money-savers 





HE patent opening in each 
Eclipse Pneumatic Inkwell gives 
just enough ink at each dip. Better 
still, it absolutely prevents needless 
waste through evaporation. Ink is 
not lost through splattering, crust- 
ed plungers, or filling up with dust 
and dirt. There are no rubber or 
metal parts to corrode and look un- 
sightly. 
Eclipse Pneumatic Inkwells are 
entirely glass, and so is the con- 
venient stand provided with each 
set. Many handsome styles. Send 
for catalog. 


GENERAL ECLIPSE CoO. 


Dept. A. DANIELSON, CONN. 


























An Important Fact 
for 1920 


These ONION SKIN, MANIFOLD and 
THIN BOND papers are not the lowest 
in price, but in buying them you will 
get the best value for your money. 


They are useful and right for important 
purposes in every business office. 


Ask Dept. O for Samples 


ESLEECK MBG. Co. 


TURNERS FALLS, MASS. 
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Albany, N. Y. 

\ charter has been issued to the Hawke Publishing 
Company, to conduct a stationery, printing and bookbind 
ing business. The incorporators are Arthur Sparling, 562 
Broadway; Frank R. Keeshan and Elsie R. Norton, 119 
State street. all of Aibany. 

Baltimore, Md. 

Thos. H. O’Connor, John L. Alcock and Henry S. Du 
laney have incorporated the Epworth Book & Stationery 
Company, with capital stock of $50,000. 

Bristol, Conn. 

Howard G. Brown has opened a stationery and period 

ical store at 163 Main street. 
Chicago, IIl. 

The Sidney-Morris Company has filed a praecipe for 
$100,000 damages against the Chicago Stationers’ Asso- 
ciation. This represents losses incurred since the filing 
of the original suit, which resulted in the award of $15,000 
in favor of the Sidney-Morris Company. 

Leonard Just, for thirteen years with S. D. Childs & 
Company, has been elected vice-president of Carrithers & 
Company. Mr. Just entered the stationery business at the 
age of thirteen, serving with various Milwaukee stationers 
He was a salesman for S. D. Childs & Company for eleven 
years, later advancing to store manager and sales manager 

Elkins, W. Va. 

A stationery store has been established here by R. S 
Snyder. 

El Paso, Tex. 

The Field-Parker Company has organized a commer 
cial stationery department, which it is planned to be the 
most complete of its kind in the vicinity. J. C. Kimball, 
who has charge of the loose leaf and accounting devices, 
made a trip through the eastern section in time to partici 
pate in the Richmond convention of the National Associa 
tion of Stationers and Manufacturers, and to take a course 
of study in the school of the Wilson-Jones Loose Leat 
Company, Chicago. 

Greenville, Ohio. 

H. E. Wenger has purchased a building to house his 
retail and wholesale stationery and book business. He 
also has retail stores at Eaton and Greenville, Ohio, and 
Winchester, Ind. 

Greenville, S. C. 

A general stationery, engraving and printing business 
is contemplated by the Southern Publishing Company, re- 
cently organized here by Spencer E. Bomar and F. R. 
Willis, of Greenville and Gertrude Bomar, of Washington 

Hartford, Conn. 

The United States Envelope Company has bought the 
old Government envelope factory from the Case, Lock 
wood & Brainerd Company. The latter had purchased the 
plant for its own use, but had been able to secure a site 
for a new building elsewhere. The opening of a street 
might have forced the United States Envelope Company 
to abandon its present factory, and possibly would have 
meant its removal from Harttord. 

Holyoke, Mass. 

The White & Wykoff Manufacturing Company has ap 
pointed Forest R. Gee assistant treasurer. Mr. Gee was 
formerly with the American Writing Paper Company as 
comptroller. 

Kitchener, Ont., Canada. 

The stationery business of J. P. Bender has been taken 

over by Mills & Company. 
* * Ox 

A plant has been established here by the Kitchener 

Envelope & Stationery Company. 
Le Mars, Iowa. 

Sim. R. Steadman has bought an interest in the Le Mars 
Printing Company, and will be sales manager. He had 
been a salesman for Perkins Brothers Company, manu- 
facturing stationers, Sioux City, Iowa. 

Los Angeles, Calif. 

A branch store has been opened here by the Field- 

Austin Safe Comnany, of San Diego. The lines handled 
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Chair 
Comtort 


Cook ‘“‘Quality’’ Spring 
Back Typewriter Chairs 
are made to give the 
highest degree of com- 
fort. The seat is care- 
fully shaped and the back 
is adjustable to a posi- 
tion so as to properly 


support the back of the 
user. They are not espe- 
cially adapted to loung- 
ing, but are especially 
suited for those who 
have work to do and 
want it done quickly. 


These chairs are used 
chroughout the country 
and in the numerous 
cities abroad. Thereason 
for their wide sale is 
found in their merit. 


TNT 


Handle this line and 
watch your profit grow. 
A Catalog will be mailed 
upon request. 





C. A. COOK CO. 
MANUFACTURERS 
16-28 Osborne Street 
Cambridge, Mass. 
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“The Trade Mark of Satisfaction” 


\RBON Papers 

and Inked Rib- 
bons are worthless 
unless they render 
the service desired. 
“Columbia, D. H. & 
D.” products are 
built to give service. 
Every sheet of car- 
bon paper, every 
inked ribbon which 
leaves our factory is 
cuaranteed to stand 
the test of use. 


Our merchandising 
plan is broad, assuring 
satisfaction or money 
refunded. 


“Columbia D. H, & D.” 
policy insures the deal- 
er a satisfied clientele 
as well as dealer co- 
operation of the kind 
that makes for perma- 
nent connections. 


“Columbia D. H. & D.” 


quality stands for 


More impressions 
from the sheet of 
carbon paper; better 
results from the inked 


ribbon. 


Write for our descriptive 
booklet, “Making a Good 
Impression,” which will 
be mailed gratis together 
with samples and prices. 


Columbia Ribbon and 
Carbon Manufacturing 
Company 


Executive Office and Factory 


69-71 Wooster Street 
New York, N. Y. 


Philadelphia, Chicago, 
Minneapolis, Detroit, London, 
Kansas City, Mo. 


Branches: 
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“Falcon” 
Vertical Desk Files 


Gives you the filing space of 
four ordinary wire baskets or 
trays, yet only takes up the 
space of one. Eliminates the use 
of paper weights; prevents 
scrutiny of letters by persons 
who should not see them; keeps 
your desk clean; sections can be 
used for price lists and catalogs 
as well as correspondence. When 
through with the day’s business 
set the file in your desk drawer 
and lock and in the morning 
everything will be as you left it. 
Handy for magazines and news- 
papers in the home. 


Base made of light and dark 
striped wood, hard maple panels, 
natural colored wax finish, cellu- 
loid covered slide both edges for 
names of compartments. 

















Packed each in corrugated car- 
on ready for mailing by dealer. 

Order sample on approval, and 
tell us how many descriptive let- 
ter inserts you can use. 


NEW CATALOG 


Pi iring and describing one, two, 
i three cent plain edge, and five and 
brass edge school rulers, and 


full line of high class office rulers. 
WRITE FOR COPY. 
American Manufacturing 
Concern 


Falconer (near Jamestown), N. Y., U.S.A. 
Established 1807 
Operated by Falconer Family since 1836 
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Cutters 


For cutting Paper, Card 
Board, Veneer, Cloth, 
Rubber and Thin Leather 
etc., to a thickness up to 
3 inches. Witha 


Golding Cutter 
—Zip it is done in an in- 
stant and the edge is 
clean and straight. 





The Pearl Cutter 


Made of iron with steel knives. Very durable— 
easy to operate. Sizes 
are varied, 13 in. up to 
42 inches. 

These cutters in large 
use by printers, multi- 
graph users, bankers 
and offices of all kinds. 


We make also a line of 
Power Cutters, Small Table 
Card Cutters, Printing 
Presses, Tableting Presses 
and Printers’ Tools. 


Dealers Wanted 


Golding Mfg. Co. 
Franklin, M:ss. 





The Golding Cutter 





Stop That Waste! 


ane 
oj \ 

("GET IN \ anu) | th°CIRCLE | 
/ 


it, 
of CARRIB USERS 


Carbon paper is more than a mere repro- 
duction sheet 


IT IS A FIXED EXPENSE 


You quickly reduce this expense when using 


Carrib Brand 
Carbon Papers 


Clean, clear, color-full copies—maximum 
of wear. 


A PAPER FOR EVERY PURPOSE 


Shipped direct from our factory—at a sub- 
stantial saving. Samples and prices upon 
request. Multigraph and Match Ribbons 
that satisfy the most critical. 

Immediate delivery—any quantity. 


Carrib Mfg. Corporation 


CHICAGO, ILL. ROCHESTER, N. Y. 
202 S. State St. 46 Stone St. 


*‘Carrib means quality” 
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THE ONLY ADJUSTABLE 
POST BINDER 
ON THE MARKET 


Here’s a simple device that enables the office 
boy to bind into book form “in a jiffy” any kind 
of loose leaf records. 


The “F-B” Loose Leaf Holder 














Pat. May 13, 1913 
is adjustable to any distances between runch 
holes and to any size of paper. 
Advantages acknowledged in numerous testimonials. 


The retail price is $3.00 a dozen with liberal 
discounts to dealers. 


F. B. MANUFACTURING CO. 


1228 Intervale Avenue NEW YORK, N. Y. 





(Chicago Office, Frank Z. Woods, M@gr., 180 No. Market St.) 
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Crane Ladies Stationery 
Sold by all Stationers and Booksellers 


These goods are suited to the tastes of the 
most select trade. Their merits are known 
the world over, and they yield a profit to 
the dealer. Once tried, the purchaser be- 
comes a regular customer. 


Presented in the following Styles and Qualities: 


SUPERFINE QUALITY. in Light Blue Boxes, 
eentaining } ream of Note paper each, and in separate 
boxes } thcusand “envelopes corresponding. 


EXTRA SUPERFINE QUALITY. In Lavender 
Colored Boxes, containing } ream of Extra Fine 
Paper each: in like Boxes are Envelopes to match. 


Our papers are supplied in 
Bordered Goods and other spe- 
sialties by EATON, CRANE 
& PIKE CoO., Pittsfield, Mass., 
and 225 Fifth Ave., New York, 
whose boxes bear the word 
“CRANE’S” containing our 


goods 





This Trade Mark 
every box 


ALL THIS STATIONERY CAN BE RELIED ON 
AS REPRESENTED. MANUFACTURED BY 


Z. & W. M. CRANE wee: 
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include 
safes and 


r ] " 1 
office equipment and labor-saving machinery, filing 
stock equipment. 


* Ba * 


room 


Within a month or so the Cunningham, Curtiss & Welch 


Company, now located at 250-52 South Spring street, will 
be operating a branch at 735-37 South Hill street. A ten 
year lease has been taken on the new quarters, and it is 
the intention to remodel the building and prepare for a 


Cunningham, Curtiss & Welch 
H. S. Crocker Company, In 


medern stationery store. 


Company is a division of the 


of San Frarcisco, Sacramento and Oakland. 
Newark, N. J. 
Yhe Victory Specialty Company has been incorporated 


with capital of $50,000 to conduct a stationery, 
ind lithographing 


printing 
business. 


New York, N. Y. 


have secured an entire floor at 312 Broad 


Rikkers Bros. 


way and will shortly move from the old location, 2-4 Stone 
street 
x 

\ twelve-story building will be erected by the C. & M 
Envelope Company at a cost of about $1,000,000. A site 
has been purchased at the corner of Prince and Lafayett 
streets. 

Harold T. Mintz, Pacific Coast representative of the 


Thaddeus Davids Ink Company, Inc., who has been visit 
ing the home office, will return to the west coast this 
month, where he will resume his visits to the trade. 

The Stratton Furniture Manufacturing Company has 


been incorporated with capital of $250,000. D. V. Stratton 


M. K. Stratton, 620 West 106th street: W. E. Russell, 385 
Ft. Washington avenue; all of New York, are the incor 
yporators 

The C. & M. Envelope Company will build a factory at 
Lafayette and Prince streets. It will be twelve stories 
high and represent an investment of _ ge age te tty site 
is historic, as President Monroe died in the building now 
occupying the corner 


i 

Paterson, N. J. 

established a stationery 
was formerly with the 


Store at Zz 
Inglis Sta 


Fischer has 
Hamilton street. He 
tionery Company 


()tto 


Philadelphia, Penna. 


The Quaker Office Supplies Company has been granted 
a Delaware charter to manufacture card index systems. 
[he incorporators are residents of Philadelphia—Wray ( 
Arnold, M. Elliott and Frank W. Cabeen 

svete Penna. 

Mrs. M. E. Miller has retired from the business known 
as Miller’s Book Store, being succeeded by her son, W. H 
Miller, te has been associated in the business for twelve 
years. The store continues in the same building in which 


it was established in 1876. Mrs. Miller has conducted the 


store since 1882 
St. Louis, Mo. 
Miss Weimer is the new stationery buyer at Scrugg 
Vandervoort & Barney Until recently she had been 
assistant to Mrs. Kemp, who recently retired as buyer 


has dis 
of the stock 
Company 


The Woodward & Tiernan Printing 
continued its stationery department, disposing 
to the Buxton & Skinner Printing & Stationery 

San Francisco, Calif. 


( ompany 


Charles P.. Kitts, of the Los Angeles house of Cunning 
ham, Curtiss & Welch, was in San Francisco recently on a 
brief business trip. 

\ display room for the Ernest Dudley line of greeting 
cards has been opened at 830 Market street by John Cahill, 


western representative for the company 
ae ah 


Emerson is president and manager of the newly 
Envelope Corporation. The concern, which is 
$250,000, has established a factory at 560 


capitalized for $2 
commercial and catalogue envelopes 


W. B 


organized 


Mission street, where 
are manufactured. 


* 

The Schwabacher-Frey Stationery Company of San 

Francisco has purchased a piece of property 70 by 160 

feet at the southwest corner of Third and Bryant streets 

as the site for a new four-story print shop. The total 

investment, when complete, will represent an expenditure 
of $150,000 

(Continued on page 221.) 


PPL 


201 


ANCES 















JULULUAACUNTENSDOOUAUUANNAUORELOGN > <cODIEALEPEEAULULUETETEELUTIUNELUUIL 














a oat 
Buy roe 
Sicaceeresens 


be 
v 








CUDGERTEDDOSEDSTEODRORR RETR DAUR ERD ECESRAGDRODRE EOE 


Ain 












BUSINESS BUILDER 


Els nore Typewriter Papers 


are the result of years of experience—a 


standardized line insuring 
Quality, Economy and Service 
Reasonable price plus quality make them a 
profitable line to handle. 


C TALOGVE & AND DISCOVNTS ON REQVEST 
PAPER COMPANY, Inc. 


— 
~— MANVFACTVRER 


I31 West 24 STREET NEWYORK, NY. 
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McM RING BOARDS 


Heavy Tar Board, covered with Artificial 
Leather, Black Cloth Back, Rings set 2? inches 
Centre ‘o Centre, to fit Arch File Punching. 











Special sizes 
to order 


Discount to 
the trade 





McMillan Book Co. 


509-511-513-515 E. Water St., Syracuse, N. Y.,U.S.A 
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OFFICE 


Your Stockroom Is Here 


Adding Machine Rolls 
Carbon Copy Binders 
Carbon Papers 
Clipboards 
Counter Books 
Figuring Tabs 
Impression Books 
Journals 
Metal File Boxes 
Paper Clips and Fasteners 
Paper Fasteners 
Brass or Steel 
Papers—- 
Bonds 
Blotting 
Manifold 
Mimeograph 
Penmanship—Ruled 
and Unruled 
Railroad Manilas 
Railroad Tissues 
Ruled Journal Papers 
Ruled Record Papers 
Typewriter 
—Boxed 
—Wrapped 
Writings 
Perforated Memo Pads 
Railroad Special Books 
and Papers 
Records 
Ruled Papers and Bovoks 
Scratch Pads 
Stamp Pads 
Stenographers’ Note 
Books 
Stenotype Rolls 
Tally Books 
Train Orders 
Typewriter Oil 
Typewriter Ribbon 
Vertical File Holders 
Waybill Books 








Our line of specialties 
for Stationers represents 
many of the staples that 
enter into regular daily 
consumption in_ office 
and store. Note the 
list of Rockwell-Barnes 
Products and check it 
against your wants. 


Write us for quotations 
and samples. We will 
give you 


Reasonable Prices 
Excellent Workmanship 
Prompt Service 


Rockwell-Barnes Co. 


Manufacturers of Stationers’ 
Specialties 
700 Munn Building 
Chicago, III. 
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TELEPHONE BRACKETS 


Bring telephone service and convenience to its very best. 
The necessity and importance of this is paramount, for 
where is the business desk today without its telephone. 


A Burns 


Ask for Trade Proposition on Full Line 


Manufacturer 


Serica Sbectric 


COMPANY 


State and 64th Sts. 






Bracket holds the telephone just where 
wanted without effort, annoyance o1 accidents. 
trade wants this convenience. 


VARIOUS LENGTHS AND 


Your 
Supply them now. 


Chicago, U. S. A. 


STYLES 
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TYPEWRITERS 





Atlanta, Ga. 

A. R. Davis, formerly in the typewriter department of 
the Underwood Typewriter Company at Augusta, Ga., has 
been transferred to the bookkeeping machine department 
of the same company here, as salesman. 

Chicago, II. 

The Noiseless Typewriter Company, 400 First National 
Bank building, has opened an employment department. 
Miss Adleaide E. Anderson is the manager of this new 
activity. 

* + *K 

W. F. Weber, formerly of the Wahl department, has 
been assigned to the Chicago office of the Remington 
Typewriter Company. He is covering the outlying Chi- 
cago territory. 

* * * 

The local branch of the Corona Typewriter Company is 
receiving shipments by special delivery parcel post these 
days. Customers are so insistent on deliveries that ordi- 
nary methods of transportation are not fast enough. 

Arthur Williams, manager of export sales of the Wood 
stock Typewriter Company, spent Christmas with his wife 
at the home of her parents in Grand Rapids, Mich. Mrs. 
Williams’ health has not been good of late, and she plans 
remaining in Grand Rapids the remainder of the Winter, 
and may prolong her stay into next Summer. 

The Woodstock Typewriter Company reports that its 
second addition to the factory is nearing completion, and 
will be ready for occupancy in a short time. Work is well 
under way on a third addition. The company has more 
people working, and more machines in operation than 
ever before, and is still unable to keep up with orders. It 
is expected that when the third addition to the plant is 
completed that the factory will give the sales department 
a better opportunity to make good on deliveries. 

Cincinnati, Ohio. 

Fred M. Runte is back in the service department of the 
L. C. Smith & Bros. Typewriter Company here, after a 
prolonged absence in Europe, where he was engaged in 
many important battle actions. 


Easton, Penna. 

H. L. Heymann has moved his typewriter and office sup- 
ply business from 202 Ferry street to 320 Ferry street 
Besides handling L. C. Smith & Bros. Company type- 
writers, he sells GF steel filing equipment, desks, safes and 
rebuilt typewriters. 

Fort Smith, Ark. 
D. C. Baldwin is opening a typewriter exchange here 
Halifax, Nova Scotia. 

The management of the United Typewriter Company, 
165 Hollis street, has been changed, G. C. Buell being the 
new manager. The company handles Underwood type- 
writers. 

Milwaukee, Wis. 

The Noiseless Typewriter Company has established a 
branch here, handling business in Milwaukee and vicinity. 
H. L. Kumpfer is in charge. 

New York, N. Y. 

There has been a reorganization of the Gourland Type- 
writer Manufacturing Company, with 2,000 shares of com- 
mon stock at no par value. Business will be carried on 
with $25,000. 

oe & 2 

A. E. West, who for many years covered the uptown 
district of New York City for the Underwood Typewriter 
Company, has just returned from a stay of two years in 
France, where he had charge of the typewriter department 
of the Y. M. C. A. The function of this department was 
the purchasing of all the typewriters used by the Y. M. C. 
A. in France and Belgium The department handled ap- 
proximately 1,200 machines. Before leaving France Mr. 
West, after changing the keyboards and types to the 
French style, disposed of all the machines at satisfactery 
prices. Mr. West has been associated with the typewriter 


held for twenty-five years. 
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DVERTISE yourself 
sale. If 


you will supply your cus- 


with every 


tomers typewriter ribbon 
and carbon paper demand 
by furnishing high class 
goods under your own 
name and brand, you will 
find that every sale of 
these goods is a distinct 
boost for your business. 
a This, of course, will have 
effect on 


Your cus- 


an excellent 
your profit. 

tomers will come back be- 
cause your name on the 
container will show them 
where more goods of the 
same style and quality can 
be secured. 

Send for samples of our 
typewriter ribbons and 
carbon paper. Try them 
out thoroughly. Put them 
to the most difficult tests. 
You will decide that they 
are the kind you would be 
glad to have associated 
with your name. 


Write today for samples 


: {] WN ibbon 
‘ ete Mfg. Co., 
Sansom & 8t Sts. 
Philadelphia, Pa. 


CABLE ADDRESS —PwSTR, 


’ 
| 
; 
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TYPEWRITER 


TYPE 


The Typewriter Industry has 
been waiting for just this thing. 


1—A complete stock for all ma- 
chines, under one roof! 


2—Perfect Type, accurate ia 
motion, stems and slots! 


3—Fair prices based on quan- 
tity by a sliding scale! 


4—An extensive illustrated type 
catalog showing all regulars 
and specials! 


We have taken over the entire 
sale of the product of the New 
York Stencil Works, the larg- 
est manufacturers of type 
writer type in the world, who 
were pioneers in the industry. 
This means an investment of 
approximately $15,000. 


We ask the Typewriter Dealer 
to support us in this under- 
taking. 


TwoRP & Marry 


+YPEWRITER Co 





BOSTON 
Maes., U. &. A. 


18 Queen &., 
LONDON, EB. C. 











“CLIMAX”? 


Square-Top 


PAPER CLIPS 


Are you using “CLI- 
MAX” Square-Top 
Paper Clips? If not 
—let us send you sam- 
Pat, Dec.12,16 ples. They will con- 
vince you that the “CLIMAX” 
Square-Top is by far the best 
all-purpose paper clip. 

Prices below will satisfy you 
that besides being the Best, 


they are also the Most Eco- 
nomical., 


Send us your next order. It 
will receive our prompt and 
careful attention. 





Prices F. O. B. Buffalo 
Packed 10,000 to the Box 


BOBO sc cc ceunee 15¢c per 1,000 
$6,068 .sccccece 10c per 1,000 
eer 8c per 1,000 
SPOT 7c per 1,000 
DOOR SOG s cccccnne 6%c per 1,000 
Packed 1,000 to the Box 
10,000... 0200. 17c per 1,600 
$0,000......060. 12c per 1,000 
100,000. ccccsecs 10c per 1,000 
G08, OSB cc cccsees 9c per 1,000 
1,000,000... .cccces 8%c per 1,000 


Buffalo Automatic Mfg. Co. 


457 Washington St. BUFFALO, N. Y. 
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VUL-COT Fibre 


Just give them 
prominent dis- 
play in your 
store — They 
sell themselves 


The easy money makers 
for dealers are those rare 
successes in which su- 
periority and value are so 
entirely self-evident. 


No “selling” is necessary. 
For instance, it is so ob- 
at a glance that 
solid VUL-COT Waste 
Baskets cannot sift waste 
all over the floor —that 
they are stronger, light- 
er, smoother and more 
sanitary—that they can- 
not dent, rust, splinter or 
warp. 


vious 


Your customer picks one 
up, examines it, reads 
the five-year guarantee 
pasted on the bottom and 
says “How much?” 


You quote and _ write 
down his order. That’s 
pretty easy selling, isn’t 
it—and that’s just how 
easy it is every time if 
you give VUL-COTS promi- 
nent display. They sell 
themselves. 


Drop us a postal for par- 
ticulars, prices and deal- 
ers’ proposition. 

American Vulcanized Fibre Co. 


525 Equitable Bldg. 
WILMINGTON DELAWARE 


VUL-COT 


Waste Baskets 


Guaranteed 5 Years 


_ VUL-COT Fibre 
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For Dealer Profit and Consumer Satisfaction the jmperios Line 
Immediate Tpansfer Cases “i 


Everyone is clearing out their Files of 1919 correspondence, 
etc., making room for a new, clean deck 1920. 


Transfer Cases are used for storing 
these records. New Folders and 
Guides, are needed. 
LET US HELP YOU GET 
THIS BUSINESS 


Many dealers have ordered, few 
have not and we are ready to rush 
these few the Cases they need. 


DON’T DELAY—WIRE. 





— 








SOLID ALL WOOD— 
WOOD AND FIBRE-BOARD 








— /mperiol [Methods Co | 
No. oS Ee ee ee Cor Letter Size - 5 pe — i COMBINED 
No. 10-B Re Invoice Size FILING oss FILING } ae Ree Ge oe Lette 
BUQe BDPUrc ccc ccc cccseces segal oize ad y r 
No. 6 vert tree Sanitary 6” Base CABINETS ae SUPPLIES NO. 26-B. ves oh a aad arty Invoice Size 
SER Wa Eee bac bés cvcdecds seer pean J Bas 19 WEST Maen STREET fm sw ms Onc AGO ILLINOIS i i : Legal 


HAVE YOU CATALOG No. 19 AND JANUARY 20 PRICE LIST? 








Quality ‘Tells 


We know how to 
make Quality stand 
out in furniture— 
that is why you 
can always tell a 
“Tell” Desk. 


Selected kiln dried 
lumber and skilled 
workmanship set a 
quality standard in 
Tell City Desks. 


Tell City Desk Co. 
Tell City, Indiana 


Mr. Dealer, you ought 
to have our catalog— 
May we send it to you? 











ZELLERS-STEVENS 


INCORPORATED 


52 Broadway, New York, U.S. A. 


Foreign Trade Representatives for Manu- 


Cable Address: Zellsteven, New York 
facturers of Office Equipment and Supplies 


Depository: Atlantic National Bank 


EXPORTERS OF 


Also act as Purchasing Agents for Dealers Abroad 





Adding Machines Duplicating Machines’ Inks, Writing and Print- Typewriters (new and 
Addressing Machines Duplicator Supplies ing, Ink Tablets Rebuilt) 

Carbon Papers Filing Cabinets Metal Office Furniture Typewriter Ribbons 
Card Index Systems Filing Envelopes and FountainPensand Pencils Writing and Printing 
Desks and Chairs Supplies Time Recorders Papers 


Quotations cheerfully furnished on any goods obtainable 


CORRESPONDENCE INVITED 


























Rockford, II! 


\ sub bral I the Chicago ofr ( of the Re¢ neton 
Typewriter Company has been established het it 129 
North Main street. H. D. Hadron is in charge 

Port Richmond, N. Y. 
ot ndard Ovfice Service Co \ has opens 1 tor 
US ss he 
San Francisco, Calif. 

W. J. Wolf, of San Francisco, has filed a certi te of 
business in this city under the style of the Typewriter 
Si e ( 

Mr (rossmal cashier of the local ofhce of the Roval 
Typewriter Company, Inc., has had added to his duties 
that yf district 1uditor, covering the Pacifi Loast 
tet ory 

\. T. Winther, who has been associated with both the 
Noiseless Typewriter Company and the Royal organiza 
tion in this citv, is now connected with the sales force ot 


the Western Office Equipment Company in the typewriter 
( epartme nt. Mr. Winther is specializing in the Woodstock 
machine, and is directing his attention to the San Fran 


1 
1 
1e] 


cisco territory at the present time.—W. Helve, formerly 
of the Underwood organization of San Francisco, has 
joined the selling staff of the typewriter department of 
the Western Office Equipment Company. He has been 
given the outside territory and is traveling through the 
state just now 

The Noiseless Typewriter Company of San Francisco, 


1 


among many other local concerns, is planning an extensive 
exhibit at the National Business Show, which is to be held 
during the week of March 8 at the San Francisco Audi 
torium. The show will be conducted in a manner similar 
to that of the business shows held in the East, and will be 
under the direction of Frank E. Tupper, president of the 
Annual Business Show Company of New York, and his 
brother, Nathan W. Tupper. Headquarters have been 
established at Room 401 Phelan building, in charge of 
Nathan W. Tupper, while his brother has returned to the 
East, after visiting various manufacturing centers.—W. E. 
Reddin, formerly with the local Remington branch, is now 
associated with the Noiseless organization in the capacity 
of city salesmat 


; E. Geissinger, director of Pacific Coast sales for the 
Oliver Typewriter Company, returned a few days before 
Christmas from a trip to Chicago, Ill., where he attended 
the Oliver sales onterence. He was able to report to 
headquarters a remarkably good record for Western sales 
for the year 191! \ conference of the local office force 
will be held some time during the early part of January, 
920, at which time the policy for the new year will be 
discussed and the sales campaign completed. While the 


r 


Northwestern office of the Oliver organization has been 
somewhat handicapped recently in city transportation, due 
to weather conditions, the report from that section is 
extremely favorable L. R. Tucker of the local Oliver 
branch has been re-elected secretary-treasurer of the Asso 
iation of Retail Credit Men of this city It is Mr. Tuck 
er’s second term in this official capacity 
Woodstock, IIl. 
The Olive: pewriter Company has recently had an 
erial view 1 of its factory by a moving picture film 
rn sp g on industrial motion picture pho 
TINY 


South Bend, Ind. 


EF. Riddil s been promoted to the position of man- 
ager of tft] ] 1 office of the Remington ype writer 
( I ny 

Texarkana, Tex.-Ark. 
W. Bo. |] es. known as “The Dean of Dealers,” re- 
ports an improvement in business since he has been abl 


National Typewriter Stolen. 


( Baldwin, typewriter specialist, 1002 North Fifth 
street, Fort Smith, Ark., reports that National typewriter 
No. 12,119 was stolen from a customer at a railroad sta 
tion Mr. Baldwin offers $10.00 for the recovery of the 
typewriter, provided it is returned to him before March 
1, 192( 

In the 160 working days of the last session of Congress 
14,000,000 words were uttered and appear in the Congres 
sional Record. And they say that talk is cheay 


- 
tf 
f 
t 
ras) 
on 





Read 
About it 
in the 


Post, 
Digest, 





American 

and other 

National Live Notes 
Magazines Only 


ROBINSON REMINDER 


Tear Out When Attended to 


FE“ .s H memo separate; when attended to it is torn out, 
g everything ready for instant reference; hence 


no excuse for forgetting. Handy pocket in cover. 


nN 
in 


Ever man and woman who has things to remember is a 
Reminder prospect. A million sold and business gets 


better every day. Retail prices below: 
With gach Reminder is an extra filler 
. r, no BS te, zi x bin Size A 5pte. x Tin, 
; jand Black vat vr ee - 
Write nskcsia = =—t—=<CS~S<S TH! CCC 
f In India C alf +o. - - - $2 
ep ee sy 76 «(- - © 
ore 1 Genuine Mipronse 8 Er - - - ‘33 
It 1 Imitation Leather - - - J 
Profitable In loth (without extra Filler) .25 - -50 
Lac lies’ Shopping peminder, Size L 2 8-4 x 38-4 in., with 
Dealer pencil and te , $1.60, in patent od: $1.76, in Gen- 
uine Morocco, $2.25 
Of - Sygre gmere 
er Per dozen: Size B, 15e Size A. $1.00 Size L, 70 
Name in gold leaf on cover=26c extr 


These prices subject to change without no 


ROBINSON MFG. CO., 73 Elm St., Westfield, Mass. 














“BUMP” 


If one machine does 
the work, why two? 


The New Stand 
Model Bump 
Paper Fastener 
and Punch is a 
paper fastener 
at one end—a 
punch at the 
other, taking a 
4 in. binder. 
Service — Efh- 
ciency —Econ- 
omy. Can you 


Write Now 
* Then there’s 


beat it? che Hani 


Model “BUMP”’ 


that dealers call “Old 
Reliable.” 


A paper fastener 
that'll never cause 
you a moment's worry. A steady producer for 
the trade. Display these models. They will do 
the rest. 


BUMP PAPER FASTENER COMPANY 
La Crosse, Wis. 


SEYMOUR CONOVER, Eastern Representative 
350 Broadway, New Yor 














206 OFFICE 





Rebuilt Adding 


and Calculating Machines 


Burroughs 
Wales 
Dalton 
American 





Comptometer 
Brunsviga 
Triumphator 
Millionaire 





We buy, sell and exchange all makes and guar- 
antee all our machines to give satisfaction. 
When your adding machine equipment needs 
repairing or overhauling, write us for estimates. 


Representatives wanted—write for catalogue 


Adding Machine Corporation 


323 S. LaSalle Street Chicago, III. 











Sales Opportunity 


Wherever coins are handled in quantity 
—in banks, factories, theatres and stores 
—there is need for coin bags. 


Bemis Coin Bags simplify the problem 
of handling coins—made sturdy and 
long wearing, they are accurately sized 
to hold specific amounts. 


Write for prices, catalog, and 
special information for dealers 


Bemis Bro. Bag Co. 


Cupples’ Station St. Louis, Mo. 
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Atlanta, Ga. 
W. B. Carson has been placed in charge of the Barrett 
adding machine department of the Baylis Office Equip- 
ment Company. 


x *«K * 

Frank Signaigo has taken charge of the General Adding 
Machine Exchange here. For nineteen years he was con- 
nected with the factory, home office and field work of the 
Burroughs Adding Machine Company. 

Boston, Mass. 

Charles E. Brown has been placed in charge of the 
mechanical inspection department of the Barrett Adding 
Machine Company. 

Chicago, III. 

T. C. Harvey, manager of the Moon-Hopkins Billing 
Machine Company, found Christmas a particularly agree- 
able holiday. Mrs. Harvey, who has been in a hospital 
on account of a slight attack of pneumonia, was able to go 
home for Christmas. 


Cleveland, Ohio. 


John A. Williams is a new junior in the selling organi- 
zation of the Burroughs Adding Machine Company here 
He came from the home office, where he was i sales 


statistician 


Dayton, Ohio. 


The marriage has been announced of Hugh Daniel Carey 
to Miss Alice M. Evans. The groom is mechat 1 i 
spector for the Wales Adding Machine Company 

Denver, Colo. 

J. H. Angle has become associated with the C. L. Pat- 
terson Office Equipment Company here. He was formerly 
with the News-Dispatch Printing & Audit Company at 


Oklahoma City, Okla. 
Detroit, Mich. 


E. C. Blair and L. C. Merriman have joined the adver- 
tising department of the Burroughs Adding Machine 
Company. Both were recently discharged from Govern- 
ment service. 

H. B. Lohmeyer has joined the public utility sales S 
10n of the Burroughs Adding Machine Company He has 
had a wide experience in the public utility field, ing 
been connected with several metropolitan gas and electri 
companies in the past. 

New York, N. Y. 

The New York office of the Barrett Adding Ma 
Company has an actor on its selling staff. Richard Sle 
man, an English actor who has recorded successes in this 
country, has found the selling game more alluring than 
the footlights. He sells in the theatrical district « New 
York. Before coming to the United States Mr. Sleeman 
had been connected with the London offices of the Bur 


roughs Adding Machine Company and the Underw 
Typewriter Company. 
Oklahoma City, Okla. 


H. H. Whitehead has been appointed manager the 
local branch of the News-Dispatch Printing & Audit Com- 


pany, of Shawnee. 
Orange, N. J. 

\ dinner was given to the employees of the printing a1 
mailing departments of the Monroe Calculating Machine 
Company on Thanksgiving. Addressess were made by 
R. M. Farmer, advertising manager, and O. G. Clarkson, 
service manager. 

Pensacola, Fla. 

The National Accounting & Office Supplies Company 
has opened an office at 400 Thiesen building, to handle 
office specialties. 

Pittsburgh, Penna. 


C. M. Hood has become manager of the adding machin¢ 
department of the Standard Typewriter Company. He 
was formerly manager of the Barrett adding machine de- 


\ ¢- 


partment of the Baylis Office Equipment Company 
lanta, Ga. 


(Continued on page 221.) 
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The “Cado” Brand “L. E. B.” BINDER CLIP 


ba —— The Simplest, Cheapest and Most Handy Filing System Ever Devised. 
(PAT. MAY 18, 1915) 





Selling L. E. B. Binder Clips is not only easy, because of the wide ad- 
vertising and the big demand, but selling them is a profitable business, 
® because their satisfaction is insured by the makers, whose reputation 
Zz stands back of each one. 
0 ——a. s 
oy ra Gd With the L. E. B. Binder Clip, every conceivable kind of loose papers 
2 ts te can be easily bound into a book, with its title on its back. It also 
om. a i adapts itself perfectly as a valuable auxiliary to present filing systems. 
a 
3 hi] No. 2 (2 in. capacity) 5c. each *No. 506 st in. capacity, Binding 
3 - No. 5 (2 in. capacity) 10c. each edge 5 
Prices: *No. 6 (2 in. capacity) 10c. each No. 511 (It in. capacity, Binding 
No. 10 (1} in. capacity) 15c. each edge, 7 in.) 25c. each 
*No. 11 (1} in. capacity) 15¢. each 
*With tabs on back for INDEX See illustration. 


Immediate delivery on Nos, 2, 5, 6, 10, 511, 


CUSHMAN & DENISON MFG. CO., - 240-242 West 23rd Street, New York, U. S. A. 




















No. 559 


Arrow 
Brand 


As fine a ruler as can be made, being built of genuine boxwood with inserted 
edges cf highly tempered and polished ribbon steel. The ends are protected by 
riveted brass plates, making this ruler entirely metal bound and practically 
indestructible. 

ARROW BRAND BOXWOOD RULERS allow the dealer a handsome profit 


WESTCOTT-JEWELL COMPANY, Seneca Falls, N. Y. 

















/ ——— == ae 




















THE TENGWALL FILE 


The Tengwall File is the most popular 
loose leaf device ever introduced because 
of the ease and rapidity with which sheets 
may be inserted or removed, at any point 
in the binder without disturbing the other sheets. 

Carried in stock in canvas binding and with four capacities: 1 inch, 2 inch, 3 inch 
and 4 inch. 
Made specially for any sheet size with any style of binding. 
Try us for service and let us quote special price on large quantities. We know our 
‘ices will interest you as they have many others in the past. 


THE PLEW & MOTTER DEPARTMENT 


of THE WORKMAN MANUFACTURING COMPANY 
Capital and Surplus $250,000.00 Racine Avenue and Monroe Street, CHICAGO, ILLINOIS 





Pp 
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SOLVE THIS PROBLEM 


10 Executives 
30 Minutes Wait for Mail 


300 Minutes--5 Hours--Wasted 


Not exaggerated. The time lost by busy executives, department heads, and correspondents waiting for the mail 
to be opened is appalling, when you stop to figure it up. And time is not the only element, for that thirty 
minutes may be just long enough to delay a¢tion on some important communication. With the 


™ | LIGHTNING Letter Opener 


mail is opened thirty minutes sooner than it can be opened with a knife. It 
naturally follows that mail distributed thirty minutes earlier means thirty 
minutes earlier start in takirg care of it. Multiply that time saved by the 
number of persons in your office that take action on the mail and you 
have the time you're ahead—or, as in the case of the example above, the 
time you're out. 








“~ 


The illustration shows the motor driven Lightning Letter Opener for heavy 
mails. Opens more than 200 letters a minute. Hand operated model for lighter 
mails almost as speedy. In installing either you are fully protected by our sales 
+ logan: “‘The Lightning Letter Opener must pay for itself in six months.” 


THE BIRCHER CO., INC., ROCHESTER, N.Y. 


Some very desirable lerritory open for experienced office appliance salesmen 


Model H—Opens two hundred letters per minute 














TRANSFER CASES, INDEXES, ARCHES AND FILES 


MANUFACTURED BY 


J. F. HUNT, Successor to VETTER DESK & MFG. CO. 
ROCHESTER, N. Y. 







WHOLESALE ONLY WE OPERATE 
NO RETAIL 


STORES 











The STANDARD ENVELOPE SEALER 


MODEL H 





/ Because of their simplicity and efficiency STAND 
$50 ARD ENVELOPE SEALERS have been selected 

as standard equipment by the U. S., British and 

other Governments, Bank of England, Standard 

Oil Company, Bell Telephone System, Grand Trunk 


Railroad, National Biscuit Co., General E 
Co., and many other equally prominent 
whose only consideration 1s efficiency. 


STANDARD ENVELOPE SEALERS are ma 


several hand and electric models ranging 
from $35 to $120. 


IMPORTANT TO STATIONERS AND 
OFFICE SPECIALTY SALESMEN 


If you are desirous of handling the mo i 
and widely distributed line of mailing machir 
we have avery interesting proposition ton ik 

if we are not already represented in your District 
Write for details stating territory covered 
other lines you are handling. 


STANDARD ENVELOPE SEALER MANUFACTURING CO. 
EVERETT, MASS., U. S. A. 
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Chicago, Ill. 


F. M. Simmonds, who was formerly a member of the 
advertising department of Thomas A. Edison, Inc., Orange, 


N. J., is now with the Simmonds & Simmonds advertising 
agency as chiet of the copy department. 
Cleveland, Ohio. 

L. S. Smith, Cleveland manager of the Diebold Sate & 
Lock Company, spent a little time in Florida, to recuperate 
his health. 

Detroit, Mich. 

The Diebold Safe & Lock Company has taken over the 
Detroit Safe Company. The management is now in charge 
of ¢ E. Walker 

New York, N. Y. 

Nate F. Milnor, who now manages the office of the 
Dictaphone in San Francisco, visited old friends in New 
York during the holidays. Mr. Milnor says that business 
on the Pacific Coast is in good condition. N. F. Milnor 
is one of the best known office equipment men in the 
business field, having been connected with the dictating 
nachine industry and typewriter industry for many years. 

Paterson, N. J. 

[he Inglis Stationery Company has added a line of 
phonographs to its stock. A gift shop has also been in 
stalled, carrying a complete line of gift novelties. 

St. Paul, Minn. 

\ change in the personnel of the local branch of the 
Diebold Safe & Lock Company has been made necessary, 
due to the demise of W. J. Harrison, the former manager, 
who passed away after an attack of heart failure. L. J 
Sutton, who was with the company for many years, is now 
acting manager. E. J. Olson, also of long experience with 
the company, is now acting assistant manager 

San Francisco, Calif. 

The H. S. Crocker Company, in enlarging its office 
equipment department, has added a well-known envelope 
sealer and stamp aftixer, manufactured at Everett, Mass., 
to its various lines. 


1 
} 


James I. East, Pacific Coast director of the National 
Cash Register Company, is planning a flying trip to the 
Northwest between Christmas and the New Year, after 
which he will make preparations to leave about January 
10th for the National Cash Register convention at Dayton 


\. B. Church, who has been connected with the local 
office of the Dictaphone Company for some time, was 
recently appointed sales manager of the San Francisco 
branch, taking the place left by former manager C. V. 
Scott, who has gone to New York City, to be transferred 


to another territory. Mr. Church’s association with the 
company and his knowledge of local affairs makes him 
peculiarly well fitted for the position. He intends leaving 
for the East soon after the first of the year in order to 


attend the Dictaphone convention which starts in New 
York City January 29 


Addressograph Man on A. N. A. Board. 


\t the recent election of the Association of National 
Advertisers, held at Lakewood, N. J., R. N. Fellows was 
elected a vice president. Mr. Fellows is advertising man 
ager of the Addressograph Company, Chicago 


New Columbia Realty Organization. 


The Columbia Graphophone Company has organized a 
subsidiary which is to provide the parent organization with 
sites and factories. The realty department will be known 
as the Columbia Graphophone Factories Corporation. 


Internal Evidence in Advertising. 


Pittman’s Journal points with pride to a recent adver 
tisement of the Royal Typewriter Company, Inc., in which 
a stenographer was shown writing shorthand in a note 
book, the typewriter being disposed in the foreground. 
Attention was directed to the fact that many of the stenog- 
raphers reading the advertisement would also read the 
shorthand notes, owing to the widespread use of the Pitt 
man system 


Here is a simple office device—the only Self-Feed- 
ix.»y ing Duplicator on the market—which will 


Reduce Office Work 


Save Office Salaries 


AND PUT BIG MONEY INTO THE POCKETS OF 
LIVE-WIRE AGENTS. 


With the Self Feeding Ironclad you get as many as 
60 clear, clean copies of anything typewritten or hand- 
written in 3 to 5 minutes. 
No stencil sheets—no printing ink—no complicated 
mechanism. So simple to operate, a child can run off 
the copies. 

Note these prices: 9x15 inches $50, 14x15 inches $60 

14x18 inches $75 

Leaflet giving full description and prices, as well as 
Agency proposition, on request. 


THE BECK DUPLICATOR CO. 


Department OA 


476 Broadway New York 














Make Your Own Staples 
with an “EVEREADY” 





A Little Factory on Rubber Feet 


Raw material at one end in the shape of a roll of specially 
prepared metal tape conveniently housed in the tape box. 
Finished product at the other end in the shape of strong, 
neat staples, clipped through your correspondence, in- 
voices, specifications, or other business papers. One 
downward motion of the handle, requiring but slight 
pressure of the hand, is all that is required. 


CHEAPER THAN CLIPS 


Staples made the ‘‘Eveready”’ way cost you but 14c per 
100. As each roll of tape makes 5,000 staples, you are 
saved the annoyance of frequently refilling your machine. 
DEALERS—WRITE US for our special offer, outlining several ways 


we help you sell Eveready Fasteners. List price $7.50 including one 
roll of Eveready Staple Tape. Additional rolls of tape, 75c each. 


Eveready Mfg. Co. of Boston 


80 Boylston Street - - Boston, Mass. 
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Sparkling Stationers’ Glassware 


shows up as well in your stock as it does on 
the office desk. Our pressed glass products 
excel in their 
clearness — our 
cut glass has a 
richness all its 


own. 





New Martinsville Stationers’ Glassware 


is made for you to sell—to sell readily. We 
make plain and cut glass Ink Wells, Sponge 
Cups, Pen Trays, Ash Receivers and 
Novelties. 

Send for the New Martinsville Catalogue 
of Designs. 


The New Martinsville Glass Manufacturing Co. 
New Martinsville, W. Va. 











For 
All 
Around 
Use! 


‘“Penart”’ 


Combined Writing 
Fluid and Fountain Pen 
Ink meets every need 
for a blue-black fluid. 
The most fastidious 
bookkeeper enjoys 
writing with “Penart” 
and the road salesman 
has good words for 
“Penart” when he gets 
back from a trip, and 
calls for a drink for his 
fountain pen. 












ee 


“Penart” is a blue-black ink with gallo-ferric 
base. It writes blue, and quickly turns to a 
permanent, intense black. Writes easily and 
smoothly with steady fiow, and does not 
corrode the pen. 


Write for our new catalog, describing a superior and 
complete line of Inks and Adhesives. 


The Commercial Paste Company 
Columbus, Ohio U.S.A. 




















January, 1920 


PENS AND PENCILS 





Chicago, IIl. 


The window of the Morrison Hotel drug store was 
broken the night of December 14, the objective being the 
Eversharp pencils on display. 


San Francisco, Calif. 


A. B. Stewart has been assigned the city and bay dis 

trict for the Keuffel & Esser Company. 
— oa ok 

The fountain pen department of the newly reorganized 
Cardinell-Vincent Company is now in charge of J. H. Hoff 
man, one of the new members of the company 

* > 

H. K. Wiggs has returned to this city after an extended 
tour, taking in the southern part of California, and the 
state of Arizona for the W. W. Sheaffer Pen Company 

* K « : 

It is understood that Pacific Coast headquarters for 
the Snap-Fill fountain pen are to be opened soon by E. B 
Reid, formerly representative for the W. A. Sheaffer Pen 
Company in this territory. 

‘ ' 

L. P. Wagner, Northwest traveler for the Joseph Dixon 
Crucible Company, has been spending some time at local 
headquarters in conference with District Manager A. C. 
3owles in regard,to the plans for the coming yeat 

rae hci 

The San Francisco office of the Joseph Dixon Crucible 
Company has been moved from its former location at 155 
Second street to Room 304, Board of Trade building, Mar 
ket street. The new quarters present a most attractive 
appearance. A complete sample line of the Joseph Dixon 
products is displayed there. 


Sydney, Australia. 


The Australian sales agency for Dixon’s pencils, cray- 
ons, erasers and pencils has been assigned to Wm. Lewis 


of this city. 
Toledo, Ohio. 


Carroll C. Cobb, of the Conklin Pen Company, moved 
into a home here recently purchased in time to get set- 
tled for the celebration of Christmas. 


Blaisdell Pencil Company Changes Ownership. 


Ownership of the Blaisdell Pencil Company, Philadel- 
phia, has changed by the transfer of the interests of 
Stewart Heist and Lee Heist, who were the principal 
owners. The business will continue as heretofore, manu- 
facturing both paper-covered and wooden pencils in the 
present plant at Wayne Junction. It had been reported 
that the Blaisdell plant had been acquired by a well-known 
pencil manufacturer, but the ownership has gone into 
other hands 

Messrs. Heist will embark in the manufacture of rubber 
balls in conjunction with a firm at Paterson, N. J. 


Kansan’s Plan Filled Fountain Pens Free. 


In an effort to dispose of an overstock of a fountain 
pen new to his stock, J. C. Whitescarver, Galena, Kans., 
worked out a selling plan which proved very successful 
He had ordered a limited number of a pen which was 
desired by certain customers. The factory shipped two 
hundred. When the error was reported the manufacturer 
offered to take back the overstock, but suggested that an 
effort be made to sell them at retail. Mr. Whitescarver 
made a window display, and around each pen wrapped a 
printed slip offering to fill the pen free during the life of 
his business. The plan disposed of the entire stock, and 
it became necessary to order more. * The incidental busi- 
ness which the fountain pen stunt brought in was consid- 
erable. 


A series of photographs showing United States troops 
in action has been presented to the Library of Congress 
by the 


3ritish government. 

















OFFICE 


January, 1920. 


APPLIANCES 211 





Dispatching papers quickly is great 
economy. Clear your desk of the bas- 
kets and trays which litter it up, and in- 
stall a distributor which eliminates waste 
thought and motion You can make the 
Distributor just as adaptable as you 
like; leave out partitions you do not 
need It is all metal; will not wear out, 
is finely finished and looks well on the 
desk. 

Write for Our Circular describing va- 
rious Models of Desk and Portable Dis- 
tributors, MODEL 8 


BRISTOW RADIAL DISTRIBUTOR 


An indispensable feature of every well-equipped office 





DEALERS 


A personal note to the many dealers 
with whom I have had mutually profit- 
able dealings:— 

During the war period my personal 
services were betng used by Uncle Sam 
and the bulk of the production of our 
factory was shipped at the call of the 
Government. The result wag necessarily 
a curtailment of the services which could 
be given our dealers. 

We have moved to larger quarters, 
greatly increased production, and are 
again in a position to give you good serv- 
ice Try us out. 


STANLEY R. BRISTOW 
171 Washington St., Newark, N. J. 


PRICE $6.00 











Ribbons and Carbons 
of Quality 


We are supplying dealers the world 
over with goods which give perma- 
nent satisfaction. You can add con- 
siderably to your ribbon and carbon 
business by handling 


**XTRAGOOD”’ 
*“SUMMIT”’ 


brands of carbon paper and type- 
writer ribbons which are held in es- 
teem wherever ribbon and carbon 
qualities are understood. Give us a 
trial. Let us show you how our prod- 
ucts help to make more money— 
something important in every busi- 
ness. 


UNION RIBBON & CARBON CO. 


Main Office and Factory: 
Front and Laurel Sts. Philadelphia, Pa. 


*SAPEX”’ 











Where 
slse Can 
You Find 
Such 
Utility? 


TLL 
- FF 


1A 





Note that the adjust- 
able shelves are lead- 
ed with 
articles 
Here is a steel cabinet of unmatched storage facilities 
And its price is no more than a four drawer filing case. 


Most cabinets and vertical filing cases accommodate let- 
ters, and little else. The adjustable shelving of the 
steel cabinet shown here, enables it to care for stationery, 
books, catalogs, transfer files and articles of miscellane- 
ous sises. You can “build” its interior to suit yourself. 
Shelf adjustment based on 1-in. centers. Shelves cas 
be divided into pigeon holes by vertical partitions spaced 
on 2-in. centers. 


TERRELL’S EQUIPMENT CO. 


Hilton Street 
GRAND RAPIDS, MICH. 














“=> BRASS CUSPIDORS 


OF EVERY DESCRIPTION Pages 
BACKED BY (~~ 


FIFTY YEARS OF 
KNOWING HOW 


ADDRESS 


ALDRICH MBG. CO., Inc. 
BUFFALO, N. Y. 

















212 OFFICE APPLIANCES Januar) 


oe Lae | tet Lae | te ae | et a, ht | ee 


otetetetetetotat oteatetetveteteteteteate(atevetete «(et\a(e SO EO SO ESO EO ao hd ad LS as — Ootetetetetevete ota we te(e Bi 














“PELOUZE” POSTAL SCALES R 


are scientifically made. They show 
exact weight in ounces, also cost in 
cents on all classes of mail matter. 






corbers! Se 





oe eee 1 lb. Parcel Post Scales 






a 
‘ 





Banks and business houses use “Pelouze” 
Scales because of their accuracy, reliability 
and durability. 

ASK FOR A “PELOUZE” SCALE 


“STANDARD” 
PELOUZE MANUFACTURING COMPANY 


3s =| : 
| f 


232-242 East Ohio Street Chicago, Illinois 


r 
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a 
No. 3 Riveto No. 3 Punch 
elet Machines Black Enamel Finish 
Furnished with 200 Eyelets 22” gauge only 
with each Machine 
Milwaukee Chairs 
Support your claims for selling office 
equipment of reliability, comfort and 
taste. 
We concentrate on designing and pro- 
ducing superior chairs. 
We specialize oa chairs of sterling Defiance A Clips No Miss Stapling Machines 
quality. Six sizes, 1}” to 6” sisatieens te aos — 
You can find in the Milwaukee Line 2 : 
chairs to match the best desks you carry. Defiance Manufacturing Co. 
ny eee 384 Broadway 
/e invite inquiries. 
New York 
Milwaukee Chair Company ee ae 
Milwaukee Chicago New York Seattle Stationery Spe e Iti 
Ciaities 


























The Filing Folder Corporation 
NIAGARA FALLS, N. Y. 
Specialists in the Manufacture of Filing Folders 


We manufacture nothing but Folders and Guides and Sell to 
Jobbers and Dealers only. Write for Price List and Samples. 


OUR QUALITY + OUR SERVICE = YOUR SATISFACTION 


Pacific Coast Representative: Chas. H. Hyatt, 579 Market Street, San Francisco, California 



































Aurora, III. 


iller-Bryant-Pierce 


announces that 
popularly known as “Jimmie Lynch,” has 
company’s exclusive representative 


Company 
| 


Che M 
James B. Lyncl 


een appointed the 


west of the Mississippi river. He started with the com- 
pany’s line of inked ribbons and carbon papers imme 
diately after the first of the year 


Buenos Aires, Argentina. 

J. W. Wheatley, of Ault & Wiborg Company, manuta 
turers of typewriter ribbons, is one of the directors of the 
Chamber of (¢ nerce of the United States in the Argen 
tin Republ: 


New York, N. Y. 


Salesmen of the Thaddeus Davids Ink Company, Inc 


are carrying an addition to the line—typewriter ribbons 
and carbon papers. 
St. Louis, Mo. 
The Economy Office Supply Company has moved to 
larger quarters in the Arcade building, 8th and Pine 


streets. The company specializes on office supplies, such 
as ribbons and carbon papers. Miss Kate A. Brennan, th« 
owner, enjoys the distinction of managing the only busi 
ness of its kind in St. Louis that is directed by a woman 
on her own account. Miss Brennan has had: wide experi 
ence in business work, in stenographic and secretarial 
capacities. The business was established a little over four 
vears ago, and has enjoyed a remarkable growth 
San Francisco, Calif. 


\ recent San Francisco incorporation is that of the 
Coast Typewriter Supply Company with a capital stock 
of $5,000. The directors of the new firm are J. A. Gott 
lieb, R. A. Bronson, J. E. Connolly and H. R. McKinnon 


Mr. Gottlieb is at the head of the business and is conduct 
ing it in quarters located at 417 Montgomery street. This 
is not a new company, though its incorporation is recent. 
Mr. Gottlieb organized the original concern soon after he 
went to San Francisco fifteen years ago. 


The Samples Wore Out. 


Our friend John Thomas, of the Vacuo-Static Carbon & 
Ribbon biz, John was tellin’ about a business man out 
West who wrote ’em for samples of their carbon paper, 
said he was intending to stock up and their line had been 
highly recommended, etc. So John sent two or three 
sheets of his best grade, with a nice letter thanking the 
man for the opportunity of submitting his stuff, which he 
felt sure would please, and awaiting his further esteemed 
favors, etc. Two or three years rolled away without hear 
ing anything further, and then come a letter from the man 
out West saying that there carbon paper was the best he 
but it was all wore out now and would they 
send a few more samples, etc.!'—Homeburg Happenings in 
The Protectograph Bulletin 


ever did Sc é 


Sell Office Equipment from War Plant. 


Pressure of war demands for chemicals prompted the 
Du Pont Chemical Company to erect a huge manufac- 
turing piant at Hopewell, Va. The cessation of hos 
tilities rendered the plant useless as a unit, so the Du 
Pont. Chemical Company has proceeded with the dis 
mantling of the industry at Hopewell. Last month the 
company offered the buildings, including many residences 
or the workmen, for sale, including a large variety of 
machinery Included in the mass of equipment offered 
to purchasers were adding machines, chairs, office tables, 
cuspidors, electric fans, letter trays, paper towel holders, 
telephones, waste baskets and water coolers All of the 
material offered was sold at Hopewell, and purchasers 
were required to journey to the plant in order to make 
their selections and bargains 


Dictaphone Man Heads Big Advertising Club. 
George E. Hopkins, general sales manager of the Colum- 
bia Graphophone Company, New York, has accepted the 
position of president of the New York Advertising Club. 
Mr. Hopkins had been serving as first vice president, and 
was advanced to the higher position upon the resignation 
of the elected president. 
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: Okeor& Filing Folders 


transfer time business. Carried in four 
k sizes, 
Made of strong, sturdy manila, scored for ex- 


up in boxes and cartons as illus- 
‘samples and prices. 


Record.(Bad. >. 


541 Pearl St., New York, N. Y. 


Philadelphia Office: 
939 Drexel Building 


Hartford Office: 
720 Main Street 





apaueuansauenneansenannscusnnns 


voeecnaente MI 


























































































Roll Top Desks 
Flat Top Desks 
Standing Desks 


Typewriter Cabinets 
Office Tables 


punneueneseuees 





Variety of Designs 
Quality 


Service 





0. C. S. Olsen Co., 2521 Moffat St., Chicago 





ATEN mitt 








214 


OFFICE AP 











Yes, Sir! A BIRD! 
The Quail Untipped 


is just the best sort of a pencil 
for high-grade trade. Finest 
specially prepared graphite, 
very smooth and long lasting 
—in hexagon shape, untipped, 
finely polished natural cedar 
finish. 


Banded in dozens, 1 gross to box. 
No. 1, 2 or 3 leads. 


STANDARD PENCIL CO. 


Manufacturers 
1822-1828 Locust Street SAINT LOUIS, U.S.A. 














Old Town 


Standards Assure 
Satisfactory Quality 


whatever the requirements 
for service or cost. The 
basic materials are selected 
as the result of extended 
experience in the develop- 
ment and manufacture of 
Typewriter Ribbons and 
and Carbon Papers under 
our formula. 


Old Town Carbon Paper 
: is made in twelve brands 
for typewriter, peti and pencil, in various weights, 
finishes, in the usual colors. 

Old Town Typewriter Ribbons are marketed un- 
der two brands and each is inked for light, me- 
dium or heavy duty. 

Performance and permanence guaranteed. Our 
Brands are packed in handsome lithographed boxes. 


BEUY 20? ary. 


err ’ 


qoasa0s ooreess 
Aysaacinint s! 


. 





Mesufacturers of Carbon Paper and Typewriter Ribbons} 
Old Town and “Crowfoot” brands. 


Old Town Ribbon & Carbon 


Co., Inc. 
245-47-49 Centre Street 


NEW YORK CITY .*.". U.S.A. 
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Benton Harbor, Mich. 

R. Calvert Haws, advertising manager of the Baker- 
Vawter Company, is president of the Twin City Adver- 
tising Club. This is a new organization with represent 
tion from the cities of Reston Harbor and St. Sananh, 
Mich. 

Boston, Mass. 

Clarence P. Davis, who was recently appointed to the 
loose leaf committee of the National Association of Sta- 
tioners and Manufacturers, is connected with Ward’s 

Fergus Falls, Minn. 

A line of loose leaf devices will be added to the stock 
of Victor Lundeen & Company. The business has just 
moved into a new building erected for the company at 
a cost of $22,000. 

Holyoke, Mass. 

Frank B. Towne, of the National Blank Book Company, 

was recently appointed to the board of directors of the 


Holyoke Chamber of Commerce. 
Kansas City, Mo. 
Employees of the Irving-Pitt Manufacturing 
discussing arrangements for a dance and 
be held in January February. 
* * 


Company 
are entertain- 


ment to or 


a 





The standing of the bowling teams in the Irving-Pitt 
league at Christmas was as follows: General office, 66/ 
per cent; specials, 564; sheets, 538; bindery, 538; factory 
office, 487; leather department, 436; metals, 436; shipping 
department, 410. Thirty-nine games have been rolled 
since the opening of the series. 

Localized Daylight Saving. 

According to Greater New York, a number of cities 

have taken action to secure daylight saving advantages 


similar to those afforded by the war-time measure which 
governed the entire nation. The abandonment of daylight 
saving as a national practice has caused several cities to 
enact local laws. Ordinances providing for daylight sav- 
ing have been adopted in New York, Philadelphia, Pitts- 
burgh, Jersey City, Syracuse, N. Y., Hartford, Conn., 
Plainfield, N. J., Cincinnati, Ohio, and St. Joseph, Mich. 
Commercial organizations are surveying their member- 
ships, to ascertain the community sentiment on the sub- 
ject in Massachusetts, New Jersey, Delaware, Pennsyl- 
vania, Maryland, Virginia, Tennessee, Illinois, Ohio, Mich- 
igan, Wisconsin, Colorado, Utah, Connecticut, Minnesota 
and Kentucky. 


Drop Postage Rate for All Post Offices. 


Postmaster General Burleson has recommended to 
Congress that letters for delivery within the postal limits 
of the originating post office may be mailed for one cent, 
instead of two cents, as at present. The “drop” letter 
has been an institution in the smaller cities, but was not 
available in the larger offices until the ounce rate for 
first-class mail was increased to three cents because of 
war conditions. At that time the drop rate of two cents 


an ounce applied to all post offices in the country. The 
present proposition is to make the one-cent drop rate 
apply all over the country. 

Congress has been advised that the present two-cent 


charge exceeds the cost of handling. The reduction is 
recommended because the postal service should not be 
conducted for profit. The reduction of last July, where- 
by letters went back to the normal rate of two 
and postal cards to one cent, the postmaster said, re- 
sulted in a large increase in that class of mail, and he 
believes one-cent local letter delivery would not reduce 
the total postal revenue more than $14,000,000 a year. 


cents 





Domestic Postage Rates to Panama. 


Consul General Alban G. Snyder, Panama, calls atten- 
tion to the fact that much letter mail is received there 
prepaid at the rate of five cents an ounce. The rate is two 
cents. Some houses in the United States dispatch mail 
bearing special delivery stamps. These stamps are wasted, 
as there is no special delivery service in Panama, or in 


the Canal Zone. 
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Ca EERON ‘ROBERTS-RUBBER: ce} NEWARK. NE AF U: S: AM. 


Ra} whe 


Peery 00 Od 


Most Large Industrial 

Establishments, Banks, 

Schools, Etc., Buy Pens 
in Quantity 


Esterbrook Pens 


are more used than 
any other writing unit 

Your opportunity for Quick Turn- 
over and good profits in the sale of 
pens leads to the cultivation of this 
large trade. 

Y ou can guarantee prompt delivery 
of any style of Esterbrook Pens and 
can offer a thoroughly comprehen- 
sive assortment—a pen for every 
purpose — a pen for every hand 

61st Write today for catalog and full information 
a THE ESTERBROOK PEN MFG. CO. 
Year, 8o-100 DELAWARE AVENUE 
CAMDEN, N. J. 


Canadian Agents: Brown Bros., Ltd,, Toronto, Canada 


Lsterbrook 





Pens “Easiest to sell!” 


RA wee. 


« 


ra 
z 


A fine eraser is a comment and a staf: 
reed. If you appreciate the business building power of quality, 
you need WELDON ROBERTS’ erasers always. World’s quality 
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Morden Swivel Rings 
Made on Scientific Principles 


HE vital point to de- 
'T termine in selecting a 
loose leaf ring is its de- 
pendability to remain 
closed. Loose leaf sheets 
exert a certain amount of 
strain, tending to force 
rings open unexpectedly, 
especially when leaves are 
crowded or turned in 
bunches. Morden Swivel 
rings are scientifically con- 
structed to counteract this 
strain. Instead of opening 
by a pull in the same di- 
rection as the strain exert- 
ed by the contents, the 
open by a side-wise pus 
at right angles to this strain. In addition, Morden rings 
have no enlarged, clumsy joints to mar furniture, nor 
sharp projections to mutilate sheets. 


The Perfect School Note Book Ring 


Used for student note books, stenographers’ note beoks, 
eyelettered covers, metre reader books, = books, cata- 
logs, swatch books, every conceivable variety of loose 
leaf books; and all loose sheets, charts, drawings, blue 
prints, maps, fashion plates, clippings, pictures, post 
cards, fabrics, in fact, for any classified matter, in loose 
leaf form. 

Loose leaf sheets need not be held in expensive bind- 
ers. Heavy manila, or other material cut to proper size 
to form outside protection covers, with Morden Swivel 
Rings inserted through such covers and sheets, make a 
flat-opening book, costing but a few cents, yet as dur- 
able and convenient as the most expensively Cound book. 

Supplied in ten sizes: % in. to 2 in. Price $5 up per 
box. Liberal discount to the trade. Samples free. Cuts 
for catalogs furnished. 


THE MorpDEN MANUFACTURING CORPORATION 


WATERBURY, CONNECTICUT 











iB MEHM BROTHERS BANK NOTE ENCRAWERSZ 
232-8105 BEEKMAN STREET MEW wOren 
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THE EUREKA BLOTTER BATH and THE EUREKA SANITARY COPYING CLOTH | 


constitute a perfect sanitary system of letter 
press copies. The impregnated stone composi- 

tion bath affords an absolutely even distribu- 
tion of moisture to the cloth, at the same time 
precluding bad odor, mustiness or mildew. The 
wire net in the composition makes the bath 
practically unbreakable. They are furnished in 
all sizes from correspondence to waybill. 

The patent chemical surface cloth which we 
furnish with non-raveling edge, insures clean 
cut copies. 


There are more Eureka baths in use than 


all others combined. 
Sold Exclusively Through Dealers 
Write for the Eureka Booklet 

















HIGH COST OF INK 


Punctured 
50% 

Tested Quality Increased 
50% 
Satisfaction 
100% 


SPECIAL OFFER 
We will send, absolutely free, to 
established concerns, a liberal 
sample (for average inkwell), for 
analysis and trial. 


Specifications and prices sent on 
request. 





500a E. 87th St. 


Concentration the forerunner of 


ECONOMY 





CONPO Manufacturing Co. 
NEW YORK, N. Y., U. §S 


Exclusive territorial allotments made 


MERIT POINTS OF CONPO: 


1 Low Cost 

2 Non-corrosive 

; Acid Proof 

4 Indelible 

5 Easy Distribution 
6 No Bottles 

7 No Storage 

8 Concentrated 

9 No Packing 

19 Fountain Pen 
11 No Sediment 
12 Non-gum 

13 Mailable 

14 Instantly Made 
15 Always Fresh 
16 Moisture Proof 
17 Water Proof 
18 Non-freezing 


Exceptional for 
EXPORT 


Shipping 


4 in 














Super 





Service 


Repairs chipped or scratched typewriter 
enamel; dries in one minute, leaves no 


Peerless Automatic 
Parcels Post Scale 











streiks, does not require a varnish coat 2o 
finish. One stroke with a brush. charged 
with Super Service gives better results than 
four or five of the old kind. Recommended 
by practica' men. Can be applied to any 
surface with good results, although a sand- 
paper dressing makes a neater surface. 


Super Service is packed in pints, quarts, 
gallons and five-gallon cans. Needed by 
every repair man and rebuilder. Write for 
eircular and prices. 


AMERICAN OFFICE APPLIANCE CO. 
65 Washington Boulevard, Detroit, Mich. 


Speed and accuracy are as- 
sured where it is used. 

Weighs and computes simul- 
taneously up to 70 Ibs. All steel 
construction; dial in front of op- 
erator; full double lever 
system supports plat- 
form. 96,060 Triner Scales 
in use by Post Office De- 
partment alone. 


Write for booklet 


Triner Sales Co. 
190 N. State St. 
CHICAGO, ILL. 





















A NEW STYLO 


About three-quarters actual size 


REAL MERIT 


Pat. April 8, 1919, No, 1,299,576 


OF 





The Lever Self Filling PARAMOUNT GRAVITY STYLO. The ‘first “a only Lever Stylo made and a 
valuable development in this type of pen. 
PARAMOUNT GRAVITY STYLO PENS are made in three styles :—Slip Cap, Safety and the Lever type 
referred above. 


We also manufacture the PARAMOUNT SELF-FILLING FOUNTAIN PEN, an excellent pen, splendidly 
made and allowing a liberal margin of profit. 


PROMPT DELIVERIES. ASSURED 


Western Union Code “‘Paramount’”’ 


varRY J.FARRELL FFA RRELL & HOSINGER CO. <eo.n.xosincer 


63-65 Irving St., Jersey City, N. J., U. S. A. 
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Avenel, N. J. 
The marriage is announced of Miss Matilda Mintel, of 
Rahway, N. J., to Walter G. Brehm, chief of the engineer- 
ing department of the Steel Equipment Corporation. 


Theo. Becker, manager of agencies for the Steel Equip- 
ment Corporation, has returned from an extended trip to 
the Pacific Coast, visiting all the Security dealers he could 
reach on his hurrried itinerary. 

Birmingham, Ala. 

Adolph Beckdahl has joined the Birmingham branch of 
the Art Metal Construction Company as a salesman. He 
was formerly a member of the erection force. The Bir- 
mingham office has the distinction of being manned en 
tirely by salesmen who advanced from the erection de 
partment 

Boston, Mass. 

Alfred J. Holm is secretary of the newly-established 
Callaway Association, Inc., organized for an advertising 
and selling service. Previously Mr. Holm was engaged in 
sales agency work with the Yawman & Erbe Manufac- 
turing Company, Rochester, N. Y., and with the Art Metal 
Construction Company, Jamestown, N. Y. 

Cleveland, Ohio. 

Sheeler & Reining, 403 Republic building, 647 Euclid 
avenue, have been appointed special representatives of the 
Steel Equipment Corporation, Avenel, N. J., handling Se- 
curity steel office furniture. 

Fond du Lac, Wis. 
Huber Brothers have been appointed agents here for 
the Yawman and Erbe Manufacturing Company. 
Jamestown, N. Y. 
Plant Two of the Art 
forming a marching club. 
men who advocate 


Metal Construction 
The membership 
universal military 


Members of 
Company aré 
18 composed ot 


training. 


* * * 
The first regular meeting for the season of the Art 
Metal Fire Brigade was held Decber 15. After the busi- 


ness session the members were entertained by a boxing 
match, followed by a hot lunch. 
* * 

Bowling teams from the plants of the Art Metal Con- 
struction Company are contesting for honors in a league 
they have organized. A basketball team is playing in the 
Industrial League, and also taking on with other 
local organizations 


games 


Houston, Texas. 

Major Frank C. Clemens, secretary of the Cargill Com- 
pany, was married late last year to Miss Helen Gawlis, of 
Baltimore, Md 

Iowa City, Iowa. 

The Typewriter & Office Equipment Company is now 
handling the lines of the Yawman and Erbe Manufacturing 
Company her 

Muskegon, Mich. 

Miss Dorothy Strobeck has taken a position on the 
advertising staff of the Shaw-Walker Company. She will 
be cartoonist, artist and assistant editor of the company’s 

The Skyscraper. 
New York, N. Y. 

The capital stock of the Hall Desk Company has been 
$120,000 to $250,000. 

Oklahoma City, Okla. 

The Standard Office Supply Company, which opened for 
business in November, has secured the representation of 
the steel office equipment line of the General Fireproofing 
Company. 


house orgal 


increased fron 


Paterson, N. J. 

Gang & Gang have incorporated with a capital stock of 
$50,000, to manufacture office furiture. The address is 
276 Passaic street 

San Francisco, Calif. 

The Furnas Office Furniture Company is now repre 
sented in the Pacific States territory by Carl G. Shaw, who 
is also agent for the B. L. Marble Chair Company in the 


same section. 
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N 


Save the Minutes! 
IN YOUR OFFICE WITH 


~~ GRAFFCO SIGNALS 


They Classify All Card Systems 















They prevent less of time by keeping card-files free 
from error and put an end to fumbling, fuming, and delay. 
Durable, sanitary, inexpensive. 12 enameled bright colors. 

Used by big and little businesses and over 50 Govern- 
ment departments. 

Free samples sent on request. 


GEO. B. GRAFF CO. 


294 Washington St. Boston, Mass. 


Mirs. of Time-Saving Office Devices. 


PEET’S 


Patent Improved 


TRIANGLE PAPER CLIP 


aN Ca 


WOLDS PAPERS SECURELY 
Patented May 22, 1917 
Only after trying this new paper clip can you appreci- 
ate its superiority. It is so easy to slip on, and it holds 
the papers, etc., absolutely firm. The patented crimp 
does the work. It will be worth your while to send for 
samples and prices. 
If your stationer does not carry them, write us direct. 
PEET BROS. 








618-20 Cherry St. Philadelphia, Pa. 











WEAVE 


MARKING YOUR SHIPMENTS 


One stencil cut in 39 seconds— 
ten cases marked in less than a 
minute. Every address neat,easy to 
read. Every shipment goes straight 
home to the customer. That is 
Ideal Stencil Machine Service. 

Write for sample stencils and 
booklet on how to mark goods for 


i: ~ 3 shipment. 
Vie IDEAL STENCIL MACHINE COMPANY 


151 Ideal Block, 


Tp (ee 


7/7 YY 43 
<< 
M. M. INKSPOON 


Stops Constant Dipping 


BELLEVILLE, ILL.,U.S A. 












One size fits any pen. 


Makes every pen a fountain Qa 
pen Writes over 3,000 figures =S> 
with one dip of ink. Simple, 





(Actual Size ) 
Jobbers and dealers send 


durable, practical. Millions in 
use Silver plated over brass. 
for sample and quotations. 


H MARU: & CO., Dept. O, 154 Nassau St., New York, N. Y., U.S.A. 

















PROTECTS YOUR FINGER. 


“ARGUS” Paper prenereggs 


New patent—finger guard absolutely 
prevents point pricking. Made oi steel 
and always stays in place. Cost no 
more than others and sell readily. 
Write for FREE sample. 


You Can’t Lose Pen or Pencil 


This wonderful UP-TO- 
Ff] CR At FI DATE combination clasp 
































aes 2 $ and yearly calendar will 
Stace @# more than pay for itself 
» “34 : = by saving pencils and 
5 4 | fs = time. At allgood station- 
Ours wi ers or from us 15c. stamps 


State for Pen or Pencil or coins. 


ARGUS MFG. CO. Dept. 12E 
402-406 N. Paulina St., CHICAGO, ILL. 

















‘‘For Neatness Sake’’ 
use the 


FOLDOSEAL 


Actuai size 2x1-1/4x3/16" for FOLDING LETTERS 
Ring fits anyone and PRINTED MATTER 
A convenient deyice that slips on any finger, allowing free 


use of hand, and eperates quickly and neatly with a natural 
stroke of the hand by. simply, passing over the paper surface. 


PREVENTS FINGER-MARKS and SOILING 


Made from metal and ‘highly polished. Needed on every 
desk and in evéry mailing-room. In use in hundreds of 
offices, including many large corporations, who have ordered 


quantities. 
PRICE 50 CENTS 


Attractive Discounts to Dealers 


Service Accessories Company, yew yore Ciyy 











RELIABLE TYPEWRITERS 


Thoroughly Rebuilt Tvpe- 
writers of all standard 
makes at as low prices as are 
consistent with honest work 
and good quality. 

All machines guaranteed 
against defect. 

Courteous and prompt at- 
tention to correspondence. 
Special terms and in- 
ducements to _ reliable 
merchants and agents. 
We respectiully solicit your inquiry. 


HARRY A. SMITH TYPEWRITER CO. 


MANUFACTURERS—REBUILDERS 
Special Export Dept., 231 N. Fifth Avenue, Chicago, Ill., U. S. A. 








| 
| 
| 








THE BEST ENVELOPE SEALER 


| ig the one that is most simple and will give the longest service without 


cost for supplies or repairs. 


sealers have been used in hun- 
dreds of offices for five years or 
‘ more without a cent of expense. 
. 
Ask the 
man 


who 
has one 


Size 7x8214 
inc 

Weight 21 
pounds. 
No ad- 

justments. 


_ 





Reynolds Envelope Sealer Co. 
111 N. Market Street, Chicago 
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A. M. Gonzales, who has been associated with the Yaw 
man and Erbe branch of San Francisco for a number of 
years, more recently in charge of the local correspondence 
department, is now handling the company’s business in 
Oakland, Berkeley and Alameda. 

x * x 

T. O. Becker, agency manager of the Steel Equipment 
Corporation, is expected in this city shortly by Karl 
Raentsch, manager of the office equipment and supply 
department of the Edward Barry Company. It is under 
stood that Mr. Becker will remain in this section for 
several weeks. 

* » 

T. M. Hughes, of the General Fireproofing Company, is 
back at headquarters in the Board of Trade building, 444 
Market street, after a trip through the Southwest. Mr 
Hughes included the southern part of this state, Texas 
and Colorado in his journey and reports excellent condi 
tions in that section. 

x x 

W. W. Lamberton, president of the Western Office 
Equipment Company of this city, is back at headquarters 
after a visit to Fresno, Calif., where he completed arrange 
ments to open a branch of the company there shortly after 
the first of the year. The Western Office Equipment Com- 
pany is among the local firms which are planning to exhibit 
at the National Business Show during the week of Marcl 
8th.—C. B. Dodder, formerly with the General Fireproof 
ing Company of Los Angeles, is now associated with the 
Western Office Equipment Company in the steel filing 
department, specializing in bank installations 

* *~ * 

A recent death which has occasioned sincere regret 
among those of the local trade was that of James A. Pay 
ant, manager of the filing cabinet department of the 
Rucker-Fuller Desk Company. Mr. Payant passed away 
during the last week of November after a long seige of 
severe illness. He was but forty-three years of age and is 
survived by a sister. He was unmarried. For a good 
many years, prior to his connection with the local firm, Mr 
Payant served the interests of the Shaw-Walker Company 
in the capacity of road representative. H. Hollidge, for 
merly trans-bay representative for the Yawman-Erbe 
Manufacturing Company, is now filling the place made 
vacant by the death of Mr. Payant. 

Syracuse, N. Y. 

The Harvey Office Supply Company has opened here 
at 105-11 Merchants’ Bank building, handling the line of 
the Steel Equipment Corporation, Avenel, N. J., and also 
the line of the Universal Fixture Corporation, as well 
lines of filing supplies. Mr. Harvey was for five years 
sales representative of the Steel Equipment Corporation 
in New York City; previously he had been with the United 
States Steel Furniture Company for eight years, and als: 
with the National Cash Register Company. 


Office Equipment Advertising Appraised. 
“Selling Fire Protection by Newspapers” was an article 
in Advertising and Selling of December 6, reviewing the 
campaign of the Yawman and Erbe Manufacturing Com 
pany in the newspapers of fourteen cities. It was based 
on an interview with Elbert Wortman of the Yawman and 
Erbe Manufacturing Company, and presented the sales 
analysis behind the campaign. Seven of the advertise- 
ments in the Yawman and Erbe newspaper advertising 

campaign were reproduced in Advertising and Selling. 


“Estimating” Typewriting. 

Can you estimate the number of words in a given piece 
of typewriting? Per contra, can you estimate the amount 
of space which a given piece of matter will occupy when 
typewritten? Here is a simple rule which, though it will 
not give absolutely accurate results, furnishes useful guid 
ance. Note the number of degrees in your writing line 
and divide by six. This will give the average number of 
words to a line. Multiply this average number of words 
by the number of lines on a sheet ( approximately fifty, in 
single spacing, on a letter-size sheet, eleven inches deep) 
and you have the average number of words to a page 
Thus, if your writing line runs from ten to sixty-five (de 
grees), you have fifty-five spaces to the line, which num- 
ber, divided by six, gives an average of nine words to the 
line (ignoring the fraction over), and with fifty lines to 
the page, you have approximately four hundred and fifty 
words to the page. The total would be reduced if the 
lines were often short, or if much space was unoccupied 
Fairly closely written matter would approximate very 
closely to four hundred and fifty words per page in these 
circumstances.—Pittman’s Journal. 
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Y PEWRITERS NEVER LOSE 


EXPORT DOMESTIC Typewriter Eraser 
REBUILT An Improved Rubber Disc 

Our supply and equipment enables us / Eraser. Fits the Frame of 

to handle a large volume of business. any machine. 

The grade we put out at the price is 


is the best money can buy. Favor us 
with your inquiries. 











Sample and dealers’ 


GUARANTEE TYPEWRITER co., Inc. prices on application Pe: cat ; - - es st 


39 South 10th Street i 
PHILADELPHIA, PENNA., U.S. A. Smith & Stearns Co - Pe aad 


Cable Code: BOYERTYPE, A. B. C., 5th Edition ‘ i tts 
202 S. State St., Chicago, Wl. we" 


|| SIGN_PRINTING OUTFITS | 


ee —p--—- 

















Byron Typewriter Cabinets 


Concentrate Efficiency Se 















They save floor space, and thus cut down 


departmental rentals. =: 
They are well arranged and oleae IG N Zz 
corn ras act — the stenographer AND SHOW CARD PRINTER oo 

yp ist finds all needed sup- a = 
lie s within reach, without [| [i  ###$ -= 


sing from her chair. The 
Byron Typewriter 
Cabinet is organized 
to give space for at 
least thirty different 
working requisites. 


Write for booklet. 


Byron Typewriter 
Cabinet Co. 


33 Washington Ave. For printing signs, show cards, price tickets, etc. 


mconmn mist. | Hl HANS H. HELLESOE 2eitAue"'s thee 


KIPCO BRAND| 
ANALYSIS PAPER DUPLICATOR INK 





vie; wi w) wae 











Comfortable and Convenient 








—_——— 


























Buff and White—Four Grades— FOR ROTARY STENCIL MACHINES 
4 to 28 columns wide, in variety The quality of this inkis 
of styles, always carried in stock, guaranteed by nearly half 
padded or loose. a century of practical ink 
Send for price list and samples manufacturing experience. 
L. H. BIGLOW & COMPANY, Inc. Samples and Prices Sent on Request. 
62 BROAD STREET aw Vonn KRUSE PRINTING INK COMPANY 
437 Pearl Street, - - - NEW YORK 
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PAPER CLIPS 


“Superior” “Cyclone” 


Nos. 1, 2 and 3 





Adding Machine Rolls 


2° !) Always in Stock gun 
16 


in Two Grades 


TTT 


Special Rolls for all Automatic Machines 


Write for Prices and Samples 


H. P. O'Neill, srooxiyn, xv. 


MILL AGENT 


Write us for samples and quotations 


Midland Steel Products Company 
3132-36 South Canal Street, Chicago, IM. 
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[é — Hunt Pen Co. 


CAMDEN, N. J. 
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The “SCATTERGOOD” 
Mucilage Pot 


El Can be used with any liquid adhesive 


Lt a 
. 
¥ ° . . 
a 4 It is made with a purpos2; to insure 
/'}] | \ non-evaporation, cleanline ss, conven- 
‘\ %\ ience and economy. We also mant 


facture moisteners and ink wells de 
on the same principles. 




















Nw 
\~ 





Write for particulars, prices and dealers discounts 


H. W. SCATTERGOOD CO. 


1722-28 W. Venango St. Philadelphia, Pa. 










© Why Is the 
1S PEERLESS the 
BEST moistener? 


Ask any user—Marshall Field & Co., 
John M. Smyth & Co. and thousands 
of others—and they will tell you that 
we have the BEST article of $45 
its kind on the market to day. 
We make also a large suategomee suit- 
~ able for large offices and shipping 
Pesented , 4 +2. isos rooms. Pride, $2.75 each. 


Simple, Useful and Economical 


Used for moistening stamps, envelopes, labels and fin + mee in handling 
currency. Foreign business given careful attention. Advertising matter 
sent in Spanish if desired. 


Write for particulars. Samples sent on approval. 


PEERLESS MOISTENER COMPANY 
826 S. Claremont Avenue Chicago, Ill. 




















SAVE TIME—INCREASE PROFITS 


The exact amount of time spent by 


your men on any job is unerringly 
recorded by 


tse THE AUTOMATIC 
ec" TIME STAMP 


tarted 








Send for 
sam ple 
cost 
tickets 
and 

com plete 





Finished Tells when work is begun, stoy 
Shipped finished; when shipments ¢ ar 

goods received; etc Zlir ‘ 
slow, wasteful, inefficient help and increases 
profits by getting more done for the sam 
money. 

Handsome, accurate, dust proof. In ' 

many years. Lasts a business lifetime 


GET OUR FREE FOLDER 


The Automatic Time Stamp Co. 
159 Congress St. Boston, Mass. 
“Originators of the Art of Printing Time Automatically.” 











Forty thousand dealers are 
finding it profitable to feature 


Moore 
Push-Pins 


as astapleline. Are you sharing 
in the profit? The Style L cabinet 
shown here makes every office 
ani every home a prospect. A 
special assortment of quick sel- 
lers in an attractive display that 
will double your sales. Get one. 


Costs $10 
Sells 15 





Let us tell you about our complete line. It puts the 
right ‘“‘push’*in your business. Write 


Moore Push-Pin Co. 


113 Berkley St., Philadelphia, Penna. 





| iin 


























List of those Typewriters 
and Adding Machines you 


cannot move. 


We pay Highest CASH 
Prices for all makes. Get 
the cash and buy GOOD 
sellers, we have THEM 
too. Prices Right. 








REGISTERED 


National Typewriter Exchange Co. 
110 Broad Street Bosten, Mass. 

















The 
Daisy 
Wire Basket 


Daisy Wire Baskets—all the same—built for rough usage 
—good to look at—easy to use, as the flaring top makes 
a wide targe* that is hard to miss. 

















Users like Daisy Baskets. They “dress” an office, keep 
it neat, and outlast most others. 


Write for prices 


The Massillon Wire Basket Co. Massillon, Ohio 

















HUNT'S No. 24 Ledger Pen 


Famous for its Round Point, its Large Ink-holding 
Capacity, its Durability, its Grace and Beauty, its 


Fine Point and Easy Action. 
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(Stationery—Continued from page 201 


John D. Clancy is the new assistant manager of the 
local branch of the Milton Bradley Company. Mr. Clancy 
was formerly connected with the Lowman & Hanford 
Company, of Seattle, Wash. For more than sixteen years 
he was with the educational department of that house. 


Alvin A. Steinmetz, who was connected with the office 


of Henry P. Dimond, chairman of the Stationers’ Asso 
ciation of California for about two vears. is back with his 
former associates at Smith Brothers, of Oakland, Calif 
Mr. Steinmetz is in charge of the ymmereci stationery 
department ther 

( H. Crocker, at one time head of the H. S. Crocker 
Company, of this city, was recently elected president 
the Alameda Sugar Company, and it is understood that in 


the future, 


will devote much of his time to the 
tion or the I 


yrrporation. He has taken offices in the Alaska 


1 1 


Commercia u1lliGaing. 


Harry Dye anager of the stationery house of Patrick 


& Company, returned the first part of last month from the 
East, where he had spent six weeks. He visited New 
York, Syracuse, Boston, Chicago and other portant 


stationery centers, studying conditions of production and 


the situation generally in various parts of the country. 
ss 
John T. Gilmartin, of Reid & Gilmartin, western repre 
sentatives of the American Pad & Paper Company, and 


other lines turned to San Francisco the middle of 


December, after an extended trip through the East Mr 
Gilmartin stated that he was very well pleased with the 
results of his travels. His associat Wm. Reid. is in 


Denver, Colo., at the present tim He is planning a 
trip through the Western territory, which will start soon 
after the first of the year. 

Seattle, Wash. 
ipany have opened a stationery store here 

Sonoma, Calif. 
here is Stein’s Stationery & 
stationery, toys and novelties. 

Tonawanda, N. Y. 

\n increase in capital stock bringing it up to 
has been effected by the American Kardex Company. 
Three additional factory units have been completed, mak 
ing possible ad Lily output of seventy cabinets a day. 


Roher & Con 


A new business Toy Shop, 


carrying line of 


$1,000,000 


(Adding Machines—Continued from page 206.) 
St. Joseph, Mo. 


pard, manager of the St. o 
the Burroughs Adding Machine Company has included 
adding machines in the list of Christmas presents made 
out by the holiday shopper. He sold one to a man, to 
present his wit 


Joseph agency ot 


J \. Shey 


Scranton, Penna. 
\ novel feature of the booth of the Burroughs Adding 
Machine Company at the Scranton Industrial Bazaar held 


here in December was a pair of toy balloons with the 
name “Burroughs” painted on them. The balloons were 
attached to the strip of adding machine paper which was 
rolling from an adder in constant operation. The strips 
were carried up in the air by the balloons. Occasionally 


drawn to the floor 
attention 


the balloons with their trailer were 
ind permitted to rise again, effectually drawing 
to the exhibit 
Washington, D. C. 
George F. Sage is the new manager of t 
of the Barrett Ade 


he mechanical 

inspection department ling Machine 
Company's agency here 

Ed. Harralson has been appointed manager of the Wash 

ington branch of the Barrett Adding Machine Company, 


312 Southern building. Mr. Harralson was formerly 
sales agent for the company at New York 
Wilkes-Barre, Penna. 
\. L. Jones, of the order department of the Wales 


Adding Machine Company is recuperating after an opera 
il hospital. 
Wilkes-Barre, Penna. 
Harold W. Schappelle has been promoted to be chief 
of the department of standards in the plant of the Wales 
Adding Machine Comnany. He succeeds William W. 


Fisher. who resigned 


tion in a loc 


ANCES 22 





Roomy Security 


papers, pri books, cata- 
logues and correspondence is 
assured users of 
The Handy Portfoli 
e Handy Portfolio 
Honestly made, of solid leather 
‘ tol; reflects the 
g of the man 
W i t 


Write for the Handy catalog 


The 
Cleveland Leather Goods Co. 


26-28 Noble Court, N. W. 
Cleveland, Ohio, U.S. A. 











DESK PADS 
GOOD MERCHANDISE — FAIR PRICES 


SATISFACTION GUARANTEED 


ON ALL 


SPECIALTIES 


Leather and Brass Corner 
Desk Pads 
Fiexible and Stiff—60 Styles 


Glass Desk Pads 
2 Styles—2 Sizes 


Cloth Covered Card 
Cabinets 
Standard Sizes 


L. SAINBERG, 65-7 W. Houston St., New York 





t 4 


Index 











TRADE MARK 


PERFECTION 


REG. U. S. PATENT OFFICE 


Desk Memorandum Calendars 
MEMO RECORD AND DATE COMBINATION 


Perfection bases made of Cast 
Iron, Steel and Wood 


Order 1921 stock now 


Write for Catalog showing completeline 
English or Spanish. 





Hale Specialty Co., Inc. 


No. 50 


3 designs of bases Sole Manufacturers 
7 Gnihes 128 N. Jefferson St., Chicago, Ill. 














EXTRA QUALITY 


TYPEWRITER RIBBONS 


Manufactured in a Modern Factory devoted 
exclusively to Inked Ribbons 


Concentrated—Brilliant—Non-Drying—Inks 


combined with the finest of fabrics by our special 
process, produce the extra quality so much in 
demand since the war, together with attractive 
boxes and packing should prompt you to write 
for our prices and samples. 


PHILLIPS RIBBON & CARBON CO. 
Rochester, N. Y., U. S. A. 
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SALESMAN WANTED 


We have an opening for a man with specialty 
selling experience equipped with vision and 
energy. 

An opportunity to become connected with large 
national selling organization, distributing na- 
tionally advertised article. 

We want a man who is a producer, preferably 
with appliance experience. 

Salary proposition commensurate with your 
ability. 

Write. giving full details. Al! 
strictly confidential. 

Box Number AX-7, care Office Appliances, 417 
South Dearborn Street, Chicago, IIl. 


correspondence 











WE CAN DEVELOP YOUR BUSINESS IN NEW YORK! 


If you manufacture something for use in busines? offices 


andJare no. now properly represented in and round 
New York, we offer you the service of an energetic sales 
force. Write to SALES, care Office Appliances, 508 
‘Tribune Bldg., New York, N. Y. 





Dependable Typewriters 
You can depend on “UTECO” re- 
builts because they are guaranteed 
“REBUILT.” 
Our “select rough” machines can be 
put in saleable condition with just a 
little adjusting and save you the cost 
of “‘rebuilding.’’ ‘These same machines 
can be used “AS IS” for RENTALS. 
We also make a specialty of Recovering Platens, send 
them along and give us a trial. 
OUR motto:—He profits most who serves best. 
Send for price list 


United Typewriter Exchange Co. 


WHOLESALERS 
31 Hartford St. and 137 High Street BOSTON, MASS. 











OFFICE FURNITURE MANUFACTURERS! 


DO YOU WANT EFFICIENT REPRESENTATION 
IN THE EAST? 
An experienced office furniture salesman selling the Eastern trade 
desires to secure a new line. Can give best of references. 
If you are not getting maximum business from this territory at present 
communicate with 
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GV-9, care OFFICE APPLIANCES, 417 South Dearborn Street, Chicago, Illinois 


THE BARRETT-AMBART HAND PUNCH 


| to 7 holes in a pile of sheets in one motion. 








Quickly set — a child can 
operate it. Takes up very 
small space. Four types; each 
does a wider range of work 
thanall other makes combined. 
You should handle our line 





A MONEY MAKER FOR YOU! 


Write for a complete descriptive circular and our Current 
Price List on Stationery and Looseleaf Specialties. Write today. 


THE BARRETT BINDERY CO. 


STATIONERY AND LOOSFLEAF MANUFACTURERS 
72S FEDERAL ST. 


CHicaGco 
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January 
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Cushman & Denison Manufacturing Company, 240 West 
22d street, New York, N. Y., has issued a four-page folder 
describing its line of writing ink. 

K 2 

The Melton-Rhodes Company, Inc., Greensboro, N. C., 
has sent a revised price list to the trade, dated December 
5, 1919. The list covers filing cabinets and sectional book 
cases. 

* 4 

An attractive folder in colors is being circulated by the 
\. B. Dick Company, primarily devoted to illustrating the 
company’s two large factories in Chicago. The extent of 
the mimeograph business is emphasized by the size of the 


plants illustrated. 
* *K 


A revised price list has been issued by the Eureka Blot- 
ter Bath Company, 6215-19 Wentworth avenue, Chicago 
It is dated January 1, and covers Eureka sanitary copying 
blotter baths, Eureka sanitary copying cloth and repair 
prices for the baths. 

“An Eye and an Ear Full” is not the advertisement of a 
physician-specialist, but an attractive folder devoted to the 
700 line of the Steel Equipment Corporation, Avenel, N. J. 
It emphasizes some of the distinctive features of the 700 
line of filing cabinets. 

* k x 

Filing cabinets for card index systems are described in 
a four-page folder issued by the American Kardex Com 
pany, Grand Central Palace, New York, N. Y. The folder 
is devoted to the direct sight method, using transparent 
tipped pockets for the index slips. 

* OK “ 


The Yawman and Erbe Manufacturing Company has 
issued “‘Y and E’ Systems for the Sales Department,” a 
sixteen-page book devoted to specialized records for sales 
organizations. Both filing equipment and printed forms 
are included in the systems described. 

x * * 

Catalogue mailing envelopes are the subject of a twelve- 
page booklet issued by the Letter-Pack-It System, Detroit 
Mich. The device enables letters to be sent with cata 
logues by means of an auxiliary envelope attached to the 
catalogue wrapper. The plan is to insure the arrival of 
letter and printed matter simultaneously. 

x * 

The Chicago Hardware Foundry Company, North Chi 
cago, Ill., lists a wide variety of hardware specialties in 
its catalogue “H.” Items of interest to the office appliance 
trade includes brass chair and desk sockets, drawer pulls, 
table and desk top fasteners, typewriter desk arms, angle 
irons, factory lunch and welfare room tables. 

x * x 

“Is It Your Office?” heralds a folder by the General Fire 
proofing Company, devoted to its line of Underwriters’ 
model filing safes. The illustration of a motor-driven fire 
engine rolling to a fire in the business district adds color 
to the address side of the folder. Inside the need for 
adequate protection of office records is well expounded 
and the suitability of Underwriters’ model safes is show: 

e & § 

“Directory to Office Chairs of the Better Kind” is the 
sub-title of a catalogue of office chairs published by the 
Milwaukee Chair Company, Milwaukee, Wis. The lin: 
includes a wide variety of office chairs, settees, typewriter 
chairs and stools. The catalogue is an excellent specime! 
of the printers’ art, the body of India tint dull surfac« 
halftone stock being enclosed in a handsome embossed 
cover, 

~ * * 

“Some Side Lights on the Protectograph System” is an 
interesting loose leaf booklet issued by the sales depart 
ment of the Todd Protectograph Company. It narrates 
the history of the device, and shows many scenes in the 
factory, illustrating the different processes employed 
the manufacture of Protectographs and Protod litho 
graphed checks. Various styles of Protectograph dials 
are shown, including those adapted to the monetary sys 
tems and languages of the entire world 


(Continued on page 226.) 
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Why You Should Carry 


CENTURY 
PORTFOLIOS 





| <= % 





eatin? “Faultless” 4 
Ey : : Never before has there been 
SP a. A > £ pon a demand for 
eo nance Ubarly |) Se a Sicouatants Lanyon, orlsemt 


4 Pp, ‘al * 
{ oneer in colors “Holyoke 


books, catalogs, samples, etc., are 


t y prospective customers. 
L. D. VAN VALKENBURG Be: re CENTURY PORTFOLIOS, because 
oS % 5 of their well-arranged interiors, 
MANUFACTURER = No.103 richness of leather and fine work- 
manship, will produce quick turn- 
overs, net you substantial profits and add to your repu- 


Holyoke, Massachusetts, U. S. A. tation for carrying high-grade goods. 
ail t CENTURY Line of Portfolios, Brief Cases, Secretary 
| cases, etc., is worth your investigation. Write for “Cata- 
; Be en H log D” and Dealers’ proposition 
Advertiser” Advertiser” D CENTURY LEATHER CRAFTS COMPANY 











— ee a > 350 Broadway New York City 

















The Improved University Teste lel) os Or: t we Mm Ore tt 
BOOK agi THE ONLY CARD CASE THAT HOLDS 


The Ring with the Deep Locking Joints—A Deep, CARDS PERFECTLY 


Steel-Jawed Feature which adds longer life to 
















egies : HOLDS ONE A sure seller when once 
It meets every requirement for the temporary 

binding of seadent's and stenographer’s note CARD AS it is shown a customer 
books, and various loose leaves. Simple, strong WELL S —because it is the only 
and feat. Made in four AS case that will hold any 







kind or number of cards 
—folded or detached— 
scoring or perforating 
unnecessary. Keeps 
cards clean. 

The prices are right and 
the profits are right. 
Send for full particulars, 


STAUDER ENGRAVING CO. 


233 N. Wells Street 
CHICAGO, ILL, 


sizes No. 1, 1} inches 
diameter, light wei: ht; 
No. 1, heavy weight, 1} 
inches; No. 2, 14 inches 
diameter, light weight; 
No. 2, ly» inches dia- 
meter, heavy weight. Un- 
jointed ring, Patented 
Nov. 24, 1908, 1} inches 
djameter. Write/for par- 
culars. 


TWENTY 











OTTO KELLNER, Jr. 


Fully Protected 
4028 State St., CHICAGO 


Patented Feb. 4, 1902 
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‘UNIO’ VULCANIZED FIBRE 
abe! __ WASTE BASKETS 


a = THE BEST BASKET BUY 
IN THE WORLD 


Guaranteed for five years and will D E _ K P A D ~ 


last twenty-five 











Write for Catalogue ae 
of 


Made with solid wood bottoms which (Over 60 styles and sizes) 
prevent them from tipping over easily j and 
as do fibre-bottom baskets | a ‘ 
Always neat in appearance Cloth Cov ered Cabinets 
Made in round or square shapes. | (Boxes, Binders, Etc.) 
O arge output enables us to quote —— 
ko hla ’ Manufactured by 


low prices. 


Write for particulars i es HOFFMAN 














45 Lafayette Street NEW YORK 
The C. Spiro Mfg. Co. ic 
68-72 East 131st St. na York City 
Manufacturers of ‘“‘UNIQ” 


Improved Office PA 














For JOBBERS and EXPORTERS ONLY 
DESK Guaranteed Fountain Pens 


TOP AT LOWEST PRICES 
PROMPT DELIVERIES 


CABINETS | | °trecr” 


Monthly 


We are in 
a Position to 
Accept Contract 
Orders. 


Large Fountain Pen 





Here isa neatly designed stationery holder with features of con- 

venience and efficiency which give it a good sal e. It isa member of 

the money making line of stationery article listed in our catalog. Dealers and Importers 
Write for the catalog and dealers’ terms t today. Our prices save ° hU 
ron Cae. Should Get In Touch With Us 


KNICKERBOCKER INKSTAND CO., Inc. New York Fountain Pen Company 
230-234 Fifth St. Lyndhurst, N. J. 7-139 GRAND STREET NEW YORK, N.Y.,U.S.A. 
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SIMONSON 
ADJUSTABLE METAL TIP 


for Cards, Folders, Card Indexes, 
Filing Systems, Follow-up, Check 
Files, Note Ticklers and all other 
purposes requiring an Adjustable ‘Tip. 
Slips easily oa and off 
but holds with firm grip. 
Has removable name 
slip, lasts indefinitely 
and does not mar card 
or folder. 
Liberal Quantity Terms to Dealers. 


Sam ples Free. 


Roger A. Simonson & Co. 
122 South Michigan Ave., CHICAGO 








The Banker’s Clasp 


wa aE 


Just a clasp but so different—so superior. 


The Banker's Clasp wiil do all that other clips an 


sold will do, and yet its simplicity and design will reat 
other functions which other clasps wil! not do. FOREMOST 
amongst these is its ability to hold the stub of a check 
book without annoyance to the writer 

A DISPLAY CARD of one dozen hung here or there i1 

store will vell itself rapidly No stationer’s stock 
complet: vithout the BANKER CLASP Order a g 
from your jobber now for prom es delivery 

Special trial dozens carded for display ready for direct ship 


ment if your 
direct ple ase 


jobber cannot supply you 
indicate the name of your 


When orderin 
principal »bber 


The Banker’s Clasp Co., 1 Shaw Place, St. Louis, Mo. 














Adding Machine 

















and other small roll specialties. 


Paper 
All goods guaranteed. 


Write for prices giving specifications. 


ANCHOR PAPER SPECIALTY CO. 


921-927 E. Ave. 


Kalamazoo, Mich. 

















A Private Secretary and 
- Ex he Office Tickler 
Uy, Made from 


Cold Rolled Steel, 
Enameled Black 


Note these important features: 


1. A phone directory alphabeti- 4. Spindle in back to file ’phone 
cally arranged with celluloid calls. 
+ Rs by an invisible 5. Pen or pencil holder for quick 
2. Card calendar in two colors pcp 
for two years. 6. Rubber feet, 
3. Daily memo, calendar pad. 7. Message and memo. pad. 
Made 10 inches long and 4 inches wide, weight 1 Ib. Put up in 


separate cartons suitable for mailing. 
receipt of $2 in U. S. A. 


Sample sent 


and dealers. 


TELEFO-DESK CO., 219 So. Dearborn St., Chicago 


Also Manufacturers of the *‘ Peerless’’ Daily Reminder 
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CHAS. M. HIGGINS & CO., 
Mais Office and Factors, Brooklya, N.Y.,U.S.A. New York-Chicage-Lendes 


; Orawing inks, ~ and Colors 
Eternal Writin 
Engrossing In 
Taurine Mucilage 
Photo Mounter Paste 
Orawing Board and Library Muciisge 
Office Paste 
Liquid Paste 
Vegetable Glue, etc., ete. 


Strictiy Original Goods of the Highest Grade Only. 
Show Cards, Color Cards and Imprinted Matter Sup- 
plied to the Trade. Discounts and Trade Prices give 
good profits 

Consumers, emancipate yourselves from the use of 
eorrosive and Ill-smelling inks and adhesives and 
adopt the Higgins’ Inks and Adhesives. They will 
be « revelation to you 


We protect the trade by referring 
all orders and inquiries thereto. 


Originators and Manufacturers 
Refined Inks and Adhesives 








TO THE TYPEWRITER TRADE 


Have you 
for sale? 


any typewriters 


We will buy for cash any 
surplus stock of machines 
you have on hand. 


Now is the time to turn 
your machines into money. 


Mail us today list of what 
you have on hand. 





Morse Typewriter Exchange Co., 
407 Broadway, New York 


Reference: Corn Exchange ay Washington Branch, 


New York 











Aigner’s Patent Cut Index Tabs come in strips 
or gangs. One-half turn separates the tabs— 
no mixing of tabs, as they come in alpha- 
betical order; the next letter is always at 
the top of the strip. Tabs are muslin lined 
on inside, gummed and ready for use. 


Stationers and manufacturers come 


Write for information and catalogue. 


Dept. B, 552 W. Adams St. 


The Aigner Way 


Saves Half the Time 


to us for 
Index Tabs of all kinds 

Index Shields for reinforcing 

Name,Law and Number Labels for Law Work 
Gold Stamping and Embossing 

Special Die Cutting 

Cloth for reinforcing Index Sheets 

Index Sheets with Tabs attached toe Sheets 


It’s free. 


G. J. Aigner & Co. 


Sele Manufacturers of Patent Cut Index Tabs 
CHICAGO JILL. 





Pat’d Aug. 8, 1916: Mar. 27, 1917. Re-issued Nov. 19, 1918 








A New Writing Instrument 


The B-B Self-Filling Stylo 
The Stylograph Modernized 


Capillary Ink Channel 










Send 


Modern Filling Device for Samples 
Sefety Screw Cap and Discounts 
Fully Guaranteed 


RETAIL PRICES: 
Self-Filler $2.00 Regular $1.50 


**We have put the Sele in Stylo”’ 


BIRD BILL PEN CO. 
Dept. B. 892 De Kalb Ave., Brooklyn, N. Y. 








postpaid on 
Attractive prices in quantities to agents 
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Che new Burroughs Calculator continues to render val 
uable service to the sales force by printing constructive 
articles on demonstrating and selling this new Burroughs 
machine. 


The Protectograph Bulletin of December 19 contained a 
Christmas greeting by Geo. W. Lee, manager, in 
which emphasis was laid on the relation of 
Christmas and the year it prefaces 


* k * 


sales 


service to 


A holiday greeting attractively decorated in colors was 
the cover design of the December-January issue of the 
Diebold News [The lead contribution was “A Christmas 
Thought,” by Geo. E. Hicks, devoted to the “human ele 
ment” of Christ’s life. 


The December issue of Ward’s Service took advantage 
of the approaching New Year to call the attention of cus 
tomers to the office supplies needed in connection with 
the closing of the old year’s business. Incidentally, the 
possibilities of selecting Christmas presents from the 
store’s stocks was fully emphasized. 

The December National of the National Blank Book 
Company, carried a holiday tone, the body being printed 
in deep green and bright red, with appropriate decorations 


in colors. \ page was devoted to illustrating and describ 
ing the breaking of ground for a new two-story building, 
which is to house the machine shops 

An interesting article in the Boorum & Pease Standard 
for November was “Comparison—the Mother of Valu 
It cited the effects of the world war on price s, and coun 


seled that the merchant take as his criterion, not the prices 
charged by others, but i 


share of the trade he aims to attract. 


to consider if he is getting his 


Selling Facts, issued by the General Fireproofing Com 
pany, gave space in its November number to an interesting 
article on “Vaults vs. Safes,” by J. S. Sprott, manager of 
agencies. It was based on the prospects of sales of filing 
safes to tenants of offices equipped with vaults, and gave 
statistics to use in canvassing a prospect 

The Webster Way for November included an interest 


a complaint, and dis 


salesman traced 
a department executive 
Multi-Kopy. the thrifty (?) purchasing agent had 
over” another brand, which was not proving satisfactory. 
An article on “Thrift” was very instructive 


ing tale of how ; 
covered that while had spe cified 


“slipped 


The Guide 


Post, published by the J. C. Hub Manufac- 
Cleveland, Ohio, recently featured a com- 


rewards for the best letters 


turing Company, 


petition, offering based on 


experiences with the company’s filing folders. The leader 
was Geo. H. Corey, assistant sales manager of the Vulcan 
Soot Cleaner Company, Dubois, Penna The letter was 
reprinted in simile in the November issue of the Guide 
Post. 

The December number of Demonstration, issued by the 
L. C. Smith & Brothers Typewriter Company, had for a 
lead article a contribution by H. S. Gilbert, manager of 
the Chicago office. In “Tell the Customer Facts So He 
Can Judge for Himself,” Mr. Gilbert showed that frank 


ness with the customer is the way to win his confidence, 
] 


and thus secure his business. 


The Shaw-Walker Skyscraper of December 13 de 


e voted a 
to the reprint of an advertisement in Chicago papers 


page 

by John S. Capper. The advertisement was headed “We 
Fiddle and Fiddle While Rome Burns! Oh! the Pity of 
It!” The advertisement was a stirring appeal for increased 
production, so that the vicious circle of increased wages 
and increased cost of living may be brought to a halt 


Business for December, published by the Burroughs 
Adding Machine Company, was replete with interesting 
articles. “Welcome to Our Factory” described the general 
use of the invitation to visit the plant of the advertiser, 
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The only brush that will clean all parts of machines. Small 

end cleans type, large end cleans in between keys, under 

carriage, the type rods and all hard-to-get-at places. Total 
length 14 inches. All bristles. 

Adapted by Business and Public Schools, Public Institutions, Hospitals, U. $. 
Government and City Departments and the Largest Concerns in the Country 

OLEANALL TYPEWRITER BRUSH CO., Mfg. of Wire Twisted Brushes, 7 DOMINICK ST., NEW YORK 


DEALERS & SALESMEN 


Nielson’s Typewriter cushion 
foot is the finest on the market. 
This shock absorber really cuts 
out the noise and i 
operator's speed. We make 
“Stayon” rubber platen twirlers 
and felt typewriter pads. 


NIELSON SUPPLY CO, c-strai333 
810 First Nat. Bank Bldg., Chicago 




















HEADQUARTERS FOR ALL STANDARD MAKES OF 


CHECK WRITERS 


NEW AND REBUILT 
Send for Catalogue and Discounts to the Trade 


CHECKWRITER MFR., Inc. 


Suite 316 200 Broadway, New York, N. Y. 








| Gold Pens for Fountain Pens 


Repairs on Gold Pens and Fountain 
Pens Attended to Promptly. 


EXPORT TRADE SOLICITED 
Acme Gold Pen Co., 17-27 Vandewater St., New York 


Manufacturers of Fine Geld Pens Established 1884 











ADDING MACHINE ROLLS 


For all makes of machines 
THE PERFECT ROLL—guaranteed to con- 
tain 250 linear feet. Edges free from lint or dust. 
Stock white wove, hard-sized Writing 18 pound 
folio basis. 

We make all size rolls. 

Write for prices, giving detailed specifications. 
GEORGE IRISH PAPER CO., Manufacturers 

BUFFALO, N. Y. 











MULTIGRAPHS 


RE-BUILT — BOUGHT — SOLD — EXCHANGED 


MODERN OFFICE APPLIANCE CO. 
3 PARK ROW, NEW YORK, N. Y. 















This Typewriter Brush Sells Rapidly Because 


fe is made right and the price is + 
tapering end permits the brush to be inse 
ecratching the enamel. 


The bristles are non-breakable. The 
rted in the smallest openings without 


Retail Price per doz. $3.00 





r MORTON'S Washable Bristle 
TYPEWRITER CLEANING BRUSH 


Send 20c for sample postpaid and ask for dealer's terms. 
MORTON MANUFACTURING CO., Louisville, Kentucky 














Typewriter Ribbons and Carbon Paper 


For the Typewriter, Addi g Machines, 
Time Clocks. Put up for the trade. 
Official and Empire Brands, or in plain bexes with imprint if desired 


SNELLING & SON ™*""§xGoKtyRR. 


Exclusive Territory Rights Not Entertained 














226 


TODD PROTECTOGRAPH CO. 


(ESTABLISHED 1899) 


Manufacturers of the 


Protectograph and 
Protectograph Check Writer 


PeerlessCheck Writer 


(Todd Patents) 


PROTOD Registered Checks 


World’s Largest Makers of 
Check Protecting Devices. 


1129 UNIVERSITY AVE. 
Rochester, N. Y. 





F 


TYPEWRITER RIBBONS AND CARBON PAPER 


We have more than doubled our capacity in the last 60 
days in putting in additional equipment for making 
typewriter ribbons and Carbon Paper. 


Naturally we are looking for more accounts and will make mighty 
liberal proposition to dealers. 
Write us TODAY, for samples and prices. 


APTER BROS. MFG. CO., 552 W. Harrison St., CHICAGO 











Telephone Sufferers! 
*“THERAPHONE” 


Powerful Osteopathic Receiver Earpiece is tuned 
to the Ear. It can’t confuse nor fatigue. Im- 
proves the hearing Prevents excitement and 
bewildering aggravation. For noises, nervous, 
leaf and busy Guaranteed to suit. $2. 
Worth more. Export $2.20 Checks or C. O D. 
The Evolution Phone Company, Inc. 
48A Greenwich Avenue, New York, U.S. A. 
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D. W. Beaume!l @ Co., Inc. 


Egtablished 1334 
OFFICE AND FACTORY 


17-27 Vandewater St. 
NEW YORK, N. Y. 


Manufacturers of fountain 
















pens for the trade; We 
all modern styles make 
of fountain pen a spe- 
holders and cialty of im- 


print work and 
our line includes 
all thelatest designs 
in self-filling fountain 
pens and non-leakable 
screw cap holders. Our re- 
pair department is a promi- 
nent feature of our service. 


ESPECIAL ATTENTION 
GIVEN to FOREIGN TRADE 


fountain 
pens com- 
plete. 


























January, 1920 


and was illustrated with interiors of factories producing 
diversified lines. The value of this policy is that it edu- 
cates the public, and wins the good will of the factory 
employees. . = 9 

A world of wholesome banking philosophy is divulged in 
the December issue of The Burroughs Clearing House. 
The article, “His Banker—The Merchant’s View,” will 
serve to remind the unbending and severe banker of his 
obligations to his depositors. It shows the dollars-and- 
cents value of breadth of policy and liberality of treatment 
of the humble and insignificant dealer in his institution 
The article points out instances where the generous policy 
suggested has been a paying investment in human 
gratitude. 

x *« * 

The Security Salesman of the Steel Equipment Cor- 
poration for December presented an attractive front page 
in colors, “New Year Resolutions for You and For Us.” 
It was a plea for charity, humility, friendship, gracious 
thoughts, high aims and an argument to keep resolutions 
as well as making them. An item about billing suggests 
that dealers specify the make “Security” when invoicing 
sales of filing equipments and safes. This brings adver- 
tising of the line home to the purchasing agent and cash- 
ier, as well as to the individual who specified the material. 

(Catalogues—Continued from page 222.) 

Price List No. 36, issued by the Stow & Davis Furniture 
Company, supersedes all previous issues, it being effective 
December 12, 1919. The list names prices on complete 
lines of office equipment in Gothic, Doric, Italian Renais- 
sance, Colonial Sheraton, English and plain Colonial 
suites, tables, flat top, roll top and typewriter desks, ladies’ 
writing tables, chairs, waste baskets, umbrella stands, 
stools and settees. 

The Jasper Manufacturing Company, Jasper, Ind., has 
issued an elaborate catalogue of its line of “Every Inch 
Sanitary” desks. The company manufactures flat top, roll 
top and typewriter desks, characterized by its slogan. In 
addition it makes office tables and full pedestal office desks. 
The Jasper product is finished both in light golden oak 
and standard mahogany. The book is unusually complete 
in its detailed specifications, and is copiously illustrated. 

a * 2K 

Among the striking pieces of holiday advertising mat- 
ter supplied stationers for distribution to their mailing 
lists was a neat circular in colors devoted to the products 
of the Sengebusch Self-Closing Inkstand Company, Mil- 
waukee, Wis. The first fold disclosed a typewritten letter 
signed “Your Stationer,” suggesting the suitability of an 
inkstand as a Christmas gift. The three remaining pages 
displayed the Sengebusch line of inkstands, mucilage ap- 
pliers and sanitary moisteners. The work was executed 
by the offset process. 

* 1K bd 

Catalogue No. 24 of the Cutler Desk Company, Buffalo, 
N. Y., covers the lines for 1920-21. It is a handsome publi- 
cation of sixty-four pages and cover. There are six sep- 
arate lines shown, in which may be found a wide range 
of sizes of roll top, flat top, typewriter desks, office and 
full pedestal desk. The line ranges from sumptuous cre- 
ations_in oak, mahogany or walnut for private offices and 
directors’ rooms to work-a-day furniture for the general 


office. An export price list is enclosed with the book, 
which contains in condensed form the information on 
prices, dimensions and shipping customs which mentors 


of export selling have been insisting on as essential to 
the successful conduct of overseas trade. Front and back 
views are shown of several of the higher grade desks, 
revealing a selection of materials to delight the judge of 
good woodwork 
ok *K + 

Bemis Bros. Bag Company, St. Louis, Mo., has issued 
several booklets devoted to the line of mailing bags man- 
ufactured in its plant. These include the “Economy” mail- 
ing bag, with a tag attached on which to place the name 
and address. The “Two-in-One” bag combines a sub- 
stantial fabric bag with an envelope attached, in which 
can be placed a letter or invoice. The flap is gummed to 
secure the contents of the envelope. ‘“‘Wire Top” bags are 
described in a folder, which shows an efficient way of 
packing small parts for enclosure in a boxed shipment to 
prevent the loss of little objects which might go astray 
in the excelsior or paper packing. The puckering “string” 
of the bag 1s wire, which can be twisted to some part of 
the machine frame. Appropriately enough, the printed 


matter described is enclosed in a sample of the bag men- 
tioned in the folders. 
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That 
Magic Tip 


ma Goodline “Metal 
Tip” Guides outlast 
any other Press Board 
Guides on the mar- 
ket. The Metal Tip 
reinforces the guide 
immediately below 
the printed tabs. All 
liability to crack and 
tear is removed. 
Nothing like it! 





Prices and full information on request. 


Goodline Manufacturing Company 
368 BROADWAY, NEW YORK 
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Make Your Own Ink 
and Save Money 





Use INKO—Actual Ink 
Solids. Only Add Water 





Write for FREE SAMPLE 
HOWARD CHEMICAL & MFG. CO. 


54 S. THIRD ST. MINNEAPOLIS, MINN. 











NOT WHAT YOU PAY, BUT WHAT YOU GET: 
THE QUALITY REASON FOR HANDLING 


BLUE BIRD RIBBONS 
BLUE BIRD CARBON PAPER 


Repeat Orders a Certainty when handling the BLUE BIRD Line. 
WRITE FOR PRICES AND TERRITORY 
THE MIAMI RIBBON & CARBON CO. - DAYTON, OHIO 





The map ge Line 


Watermanis(dea)Fountain Pen 


Self-Filling, oad ni Regular Types. 
L. E. Waterman Company, 191 Broadway, New York 


Boston San Francisco Montreal 





Chicago 











GOLD PEN wis =~ All Shapes and Styles 
{mprint Wiss Prompt 
Worka Repair 

Specialty Service 





All makes Gold, Pountain, Stylographic Pens. Pencil Cases perfe-tly 
repaired and returned day received. Satisfaction guaranteed. 


GAYDOUL GOLD PEN CO., Inc., 56 Joha 5t., New York 


TYPORIUM Rebuilt 
UNDERWOODS 


Owing to the scarcity of Underwoods, we advise 
all dealers to order their stock at once. Hun- 
dreds of dealers handle our Underwoods one 
are making money through our co-operation. W: 

can help youstart right—solve yourrent or oollee- 
tion problems. Write for our New Price List No. 1 


TYPEWRITER EMPORIUM 
Established a Quarter Century 34-36 Lake St. Chicago, Ill, 











The “Anco” Pen and Pencil Clip 





OTS Sekai Oo ome oon a, eaey 








Cutler desk dealers are 
backed by national ad- 
vertising and thorough co- 
operation. Write for dealer 
proposition. 


Desks — cyrier DESK COMPANY 


‘Ghey Express Success 26-64 Churchill St, BUFFALO, N. Y. 














Either Agency or Price Protection Proposition 
KEYSTONE CARBONS 


AMITY RIBBONS 
For All Purposes. 


R.A. BECK, GENERAL SALES AGENT 





727 South Dearborn Street, CHICAGO 
New Orleans, 


| New York, Los Angeles 











Pe. CARBON Ros 
45, PAPER ey 
Standard Carbon & Ribbon Co. 

MRT 
s TYPEWRITER Uy 
S RIBBONS & 








EXTRA DOLLARS 


are added to the profits of the dealer who 
handles HEYER’S REFILLING COMPOSITION, 
for use in filling hektograph pans and gela- 
tine duplicators of all makes. 


The Heyer Duplicator Company manufactures 
Hektographs, Gelatine “wr ~ Film Dupli- 
cators, and Supplies. furnish the 
trade with Hektograph carbon paper and Hek- 


tograph typewriter rib- 
bons at lowest prices. 








Domestic and 
prompt at- 


Write for literature. 
foreign inquiries given 
tention. 


The Heyer Duplicator Co. 
160 N. Wells St., Chicago, Ill. 
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Copies of any one of these patents can be obtained by 


sending 15 cents in stamps to E. G. Siggers, patent lawyer, 
Suite 33, N. U. Building, Washington, D. C., and mention- 
ing Office Appliances. 


1,176,043. Waybiil index. Osvil T. Edwards, Jackson- 
ville, Fla. 

_1,176,058. Computing attachment for cash registers. 
Clyde H. Hill, Independence, Ore. 


1,176,062. Filing envelope or box. Samuel C. Huffman, 


Lincoln, Neb. 
1,176,072. 
cisco, Calif. 


1,176,141. 


Envelope sealer. John J. McDade, San Fran- 


Erasing pencil. Charles L. Heisler, Schenec- 


tady, N. Y. 

1,176,142. Paper holder. Frank H. Hoberg, Green Bay, 
Wis. 

1,176,364. Combined typewriting and computing ma- 
chine. Frederick A. Hart, Newark, N. Y., assignor by 


mesne assignments to Underwood Computing Machine 
Company, New York, N. Y., a corporation of New York. 


1,176,389. Check-writing machine. Albert Marks, New 
Britain, Conn. 


1.176,401. Power-operated calculating typewriter. Ed- 
ward H. Palmer and William S. Kinsley, Reading, Mass.; 
said Kinsley assignor to said Palmer; Emily M. Palmer 
and Harold V. Palmer, Reading, Mass., and Walter H. 
Roberts, Malden, Mass., executors of said Edward H. 
Palmer, deceased; said executors assignors to said Emily 
M. Palmer and Harold C. Palmer, individually. 

1,176,404. Device for bills. Neill 


Louisville, Ky. 


Roach, 


receipting 
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Ferris, 


New 


1,176,529. Self-filling fountain pen. William I. 
Westfield, N. J., assignor to L. E. Waterman Co., 
York, N. Y., a corporation of New York. 

1,179,463. Removable mounting for typewriter carriages. 
Zalmon G. Sholes, Wilmington, Del., assignor to Sholes 
Standard Typewriter Company, Wilmington, Del. 


1,179,464. Spacing mechanism for typewriters. Zalmon G 
Sholes, Wilmington, Del., assignor to Sholes Standard 
lypewriter Company, Wilmington, Del. 

1.179.564. Adding machine. Frank C. Rinsche, Detroit, 


Mich., assignor to The Burroughs Adding Machine Com 
pany, Detroit, Mich., a corporation of Michigan. 


1,179,633. Penholder. Aurelius C. Joyal, St. Norbert, 
Manitoba, Canada. 

1,179,718. Mailing envelope. William H. Hart, Jr., 
Philadelphia, Penna, 

1,179,719. Mailing envelope. William H. Hart, Jr., 


Penna. 
Penholder. 


Philadelphia, 
1,179,751. 
[. 
1,179,867. Assorter for filing cabinets. William E. Ros 
enbaum, St. Louis, Mo. 


Thomas QOuillet, Central Falls, 


1,179,873. Pencil holder. Taylor K. Surface, Merna, 
Nebr. 
1,179,921. Pen filler. Henry Hess, Philadelphia, Penna 


1.179,934. Computing machine. Nicholas J. Klohn, St 
Paul, and Herman J. Hedtke, Fort Snelling, Minn., as- 
signors to Klohn Adding Machine Company, Minneapolis, 
Minn., a corporation of South Dakota. 

1,179,946. 
Sherman T 

1,180,019. Typewriting machine. Adolphus S. Dennis, 
Lakewood, Ohio, assignor to Underwood Typewriter Com- 
pany, New York, N. Y., a corporation of Delaware. 


Process for inking and re-inking type ribbons 
Lewis, Milwaukee, Wis. 


1,180,057. Copy holder. Jay McNamara, New York, 
a ie 

1.180.244. Envelope. Charlie C. Combs, Gum Neck, 
N. C. 

1,180,250. Typewriting machine. Adolphus S. Dennis, 


Lakewood, Ohio, assignor to Underwood ‘Typewriter 
Company, New York, N. Y., a corporation of Delaware 








1,176,114. Computing instrument. John J. White, Ar- 
vada, Colo., assignor of one-fourth to J. A. Pierce, Arvada, 
Colo. 

} 
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No. 1,321,348—Checkwriter; patented November 11, 1919, by 


George M. Willis of Chicago, Illinois. 
No. 1,318,895—Safety-envelope; patented October 14, 1919, by 
Frank Marthay of Osaka, Virginia. 


No. 1,314,879—Draftman’s pen; patented Sentember 2, 1919, by 


Dean C. Lewis of Philadelphia, Pennsylvania. 
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No. 1,219,959—Drawing board attachment; patented March 20, 
1917, by Louis R. Kruger of Chicago, Illinois. 

No. 1,320,634—Type-writing ribbon; patented November 4, 1919, 
by Jacob A. L. Moller of New York, N. Y., assignor to 
Rose & Frank Company, a corporation of New York. 

No. 1,321,694—Combined pencil and flash-light; patented No- 
vember 11, 1919, by Orville D. Yelle of Everett, Washington. 
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| FEATHERWEIGHT EYESHADE 


The shade that takes your eye 
and keeps it in good health. 
Light Weight, Adjustable, Durable, Hygienic, 


Healthful. No metal or elastic band to press or 


bind the head. Opaque for artificial light. 
Transparent for natu- 
















rallight. Lies flat when 

not in use, thus pre- 

CONVERTED venting being crushed 
out of shape by acci- No. 5. Motor 
dent; can be carried in driven (either 
hat or rolled up in a direct or alter- 
small package to carry nating cur 
in the pocket. Visor rent). Capac- 

wider than other shades. ity, 8,u0 
We recommend the 10,000 an hour. 
opaque for those wear- Mechanical 
ing glasses. eounter re- 
cords output 
The Featherweight ne! t Soe ae 
Eyeshade Co. ccunt. 











Merchantville, N. J. $90.00 


MULTIGRAPHS 

















A. REBUILT 

Now computing FOREIGN AT ONE-THIRD COST 
POSTAGE instead of 3c pry Thoreaghly prong wrieks su yp on In Every Office 

ade i <4979@ a ings, piaten, etc. suar4re eec y . 

a three —— I-Ib., years. Absolute satisfaction guaran- is a need for an envelope sealer. The 
2-lb., 4-lb. capacity. teed or money refunded in full. requirements pA but every office 

Also equipped with up-to- can save time by using an 
date charts, showing the RUSSELL EARNEST BAUM A Thext Seal 
amount of postage on all 33 South Broad Street, Philadelphia, Pa. corn=-inexton oeaier 
classes of U.S. A. mail We build four models, and one of 





them will afford the service and 
meet the price limitations of any 
office. Make us prove this. Write 
for our dealer proposition. 


matter. 


Order through your Jobber 
TRINER SCALE & MFG. CO. 


2714 W. 21st St. Chicago, IIl. 





Acorn Brass Mfg. Company 
468 S. Clinton St. CHICAGO, ILL. 





Trademarks and Copyrights 











secure business. Over 30 years’ active prac- 
—— 








tice. ee personal, 
service. rite fer terms. Book free. Address 
CORPORKTE «SEALS —_POCKET NOTARY Your Business 


Specialty: —Typewriting and Adding Machines e 
resentative 
Address E. G. SIGGERS sg the cold, critical scrutiny 


of a busy man. If a Peerless Patent 

Suite 33 NM. U. Bidg., Washington, D.C. Book Form Card has been sent in as 
your representative, you have sub- 
mitted to his attention a card that 
ri will command his admiration, com- 
pel his acknowledgment that a man 

R PRICES of quality waits for an audience, and 

WRITE US F creates an impression that the man 


who sent in that card is worth see- 








RUBBER STAMPS 















Manufacture 





On adding, listing and calculating ma- ing and his business worth hearing. 
chines, typewriters, multigraphs, dicta- 
SEALS phones, checkwriters, duplicating ma- Peerless Patent 
’ chines, mail-om-eters, time clocks, safes 
and steel lockers, new and second-hand Book Form Card 


office furniture, and all office devices. 
stands out as the one great card 


We are the largest dealers of the kind improvement of the century. The 


east of the Rocky Mountains and will 


STENCILS, 


= : pegs ue marvel of it is that when the cards 
BADGES KEY CHECKS save you half on your office needs. are detached all edges are absolutely 
Everything first-class; nothing cheap smooth. Your cards are always to- 
but the price. gether, always clean, unmarred, per- 
Rubber and Steel fectly flat, and elegant. You cannot 
I _ appreciate their uniqueness without 
ciietiinaiiiain Write Today and Save Money actually ye P them. Send for a 
$ - e sample book today and detach them 

ST A M PS Chicago Safe & Merchandise Co. one by one. 

’ 





73 and 75 West Lake Street, Chicago, Il. 
Appearance of 
our Neat Cards 
in Case. 












METAL CHECKS |... 
\ POCKET COINS (rem Hotel 


a Charlevoix 


BRASS <= 505 Detroit, Mich. 


2 A 200 room hotel, 











e letely furnished 
a eT ng ag 
FOR SALE rooms = ea 

bath. An Ideal Loca- 

MEYER & WEXTHE tion. Absolutely Fire 


108 han peraneniptee =. 





ian The John B. Wiggins Co. 


without bath, $1.50 Established 1857 
up with bath. Engravers : Plate Printers : Die Embossers 


MEYER & WENTHE oom: oocs,| | Soa ane 


tent on serena GRIGAGD Waren Mains, ter. | | 105 Peerles Gus Blty, CHICAGO 
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WANT ADVERTISEMENTS 








SITUATIONS WANTED. 





ANADIAN, experienced, capable buying, selling paper, printers’ sup- 
plies, commercial stationery, would make change, prefer Toronto. 
Best connections. Only high-grade proposition considered. Address F 23, 


care Office Appliances, Chicago. 


OUNG MAN—26 years old, single; 7% years active experience in 

bank and office supply business. Thorough knowledge of all branches; 
executive and sales ability: seeks change in employment. Address A 20, 
care Office Appliances, Chicago. 





XPERIENCED loose leaf man is open for position as manager of 
retail loose leaf department or general commercial stationery depart- 
ment. Address J-24, care Office Appliances, Chicago. 


fy IGH-CLASS office specialty salesman who has had considerable ex- 
perience as sales agent and manager; capable of filling a big job 
in a big way; can train new men and help older ones to better results: 
will gladly consider any worthwhile proposition. Address D 26, care 
Office Appliances, Chicago. 


XPERIENCED typewriter mechanic desires new permanent connec- 

tion with typewriter company, preferably in west or middle west, 
although is willing to go anywhere. Excellent references. x & 
Spencer, 4147 Carrolton avenue, Indianapolis, Ind. 


XPERIENCED stationery man with exceptional knowledge of filing 

cabinets and office furniture. Employed at present as house man- 
aged. Prefers position with large concern west of Mississippi. Only 
A-1 proposition considered with unlimited chance for advancement. Ad- 
dress H 29, care Office Appliances, Chicago. 


HELP WANTED. 


ANTED—Experienced stationery man Inside position. Must be thor- 

oughly posted on commercial stationery, filing cabinets, office fur- 
niture. Good position to right party Send photograph, state experi- 
ence and salary M. Ss. & D. A. Byck Co., Savannah, Ga. 


ANTED—Man who is thoroughly experienced in office furniture and 
equipment, whose experience will enable him to take responsible 
position. Address H 28, care Office Appliances, Chicago. 


ANTED—Typewriter and adding machine repairmen and mechanics 
for membership in the Typewriter & Adding Machine Mechanies’ Aid 


Ass'n, Inc., employment bureau, general information bureau. Purpose: 
Nation-wide organization Address 8 Nevins street, Brooklyn, N. Y., at 
once for detailed information. Branches in Kansas City, Mo., and in 


Boston, Mass. 


YPEWRITER mechanic or combination mechanic and salesman. Good 
opportunity. Muncie Typewriter Exchange, Muncie, Ind, 


[NS RUCTOR of mechanical bookkeeping, loose-leaf devices and forms, 
Suitable compensation to one able to organize an educational depart 
ment of this kind. Apply to C. F. Koehler, care A, W. MeCloy Com- 
pany, 642 Liberty avenue, Pittsburgh, Penn. 


ECHANICS AND REPAIRMEN on typewriters, adding machines. 

Dictaphones, Multigraphs, Multicolor presses or Addressographs: In 
order to co-operate in preparing a reliable list and to receive free litera- 
ture and information, should send name and home address, and state 
with what firm employed, to H. R. Langham, 2033 Gates avenue, 
Brooklyn, N. Y. Just say ‘Office Appliances’ and receive the best 
consideration. 





ALESMAN—Office equipment and supplies, to handle good territory 
on a salary and commission basis. Should make from $40.00 to $75.0 
per week. Address B 25, care Office Appliances, Chicago. 





ECHANIC and repair man to work on ADDRESSOGRAPHS and 

GRAPHOTYPES; one. thoroughly experienced. Permanent position 
for the right man. Apply Addressograph Sales Co., 70 Bay street, 
Toronto, Ontario. 


ITY SALESMAN—Energetic, reliable and honest. Answer, giving 

age, experience, married or single and salary expected. Excellent 
opportunity for man of ability and ‘‘pep.’" Tulsa Office Equipment Co., 
Tulsa, Okla. 


FOR SALE. 





ULTIGRAPHS, Dictaphones, Edison dictating machines, Writerpresses, 

Mimeographs bought, sold and rebuilt like new. Multigraph and 
Multicolor ribbons, ink and platens. We save you money. Price, Ine., 
440 South Dearborn street, Chicago. 


A DDRESSOGRAPHS, cabinets and frames, Multigraphs, duplicating 
machines, envelope sealers, letter folders Office Device Company, 
222-B North Wabash avenue, Chicago. 


PROFITABLE rebuilt typewriter business in Chicago. Large foreign 
trade as well as domestic. Business in good condition for an aggres- 
on 


sive person to take hold and build larger. Address Z 25, care Office 
Appliances, Chicago. 


ULTIGRAPH, Writerpress, ete., ribbons re-inked black, blue, or 
om & 


purple, $6 per dozen. Ajax Ink Company, 755 Monon building, 
Chicago, Ill. 


WANTED—TO BUY. 


WANTED To buy stock of medium priced oak revolving chairs, arm 
chairs and typewriter chairs. Send prices and illustrations for imme- 
diate delivery. The McGregor Co., Athens, Ga 


ANTED—To purchase used typewriters in any quantity, any condi 
tion, all makes. Give number, model and condition for cash offer. 


Shipping points Petersburg and Philadelphia To dealers: I can nearly 
always supply your requirements in rough machines. B. W. Thacker 


Typewriter Broker, 104 West Bank street, Petersburg, Va. 


AGENCIES WANTED. 


IRM dealing in office furniture wants to represent an American type- 

writer in Switzerland. A-1 references Correspondence in English 
Please write to Emile Widmer, Bureaumobel, Lowenstrasse 28, Zurich, 
Switzerland. 





WO good live wires, who have followed the office supply trade here 

in California for the past ten years, are in the market for several 
good lines either pertaining to the office or otherwise What have you? 
Address Q 26, care Office Appliances, Chicago 


SALES origination in Northwest territory, including St. Paul, Minne 
apolis and Duluth Want factory and mill connections High-class 
representation. Bank references. Address L 20, care Office Appliances 


Chicago. 


BUSINESS OPPORTUNITIES. 


XCLUSIVE territory cpen for dealer or distributor to handle guar 

anteed line of typewriter ribbons and carbon paper. We have a num 
ber of dealers making big profits and want a live wire distributor for 
open territories. Every business office your customer Miami Ribbon & 
Carbon Co., Dealer Dept., Dayton, Ohio 


ALESMAN—Opportunity to control ‘‘18 Karat,’’ the 100% repeat office 
7? specialty: good for $60 weekly: consumer, agents, dealer, mail busi 
ness; only few dollars needed; permanent business for live man every 
city. 18 Karat Products Co.. Dept. A, Oak Park, Il 


OR SALE—Well established stationery and office supplies business; 
go-ahead city western Canada. Stock about $6,000. Pay to investi 
gate. Address E 22, care Office Appliances, Chicago. 





FOR COIN BAGS AND 
DEPOSIT BAGS 


Save Money by Asking for Our Prices and Samples 


STRAYER COIN BAG CO. 


Manufacturers of Coin Bags and Cloth Specialties 
NEW BRIGHTON, PA. 
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If not made by 
Felt & Tarrant 

















The Comptometer belongs in that class. 


It is a high-grade, high-speed machine, capable of performing any 
kind of figure work accurately and rapidly. 


Not the price of a machine—but the work it will do in a given 


time—determines its value. 


TAR 


. 
e : + 


1713-1735 N. Paulina St. 














You place yourself under no obligation to us in asking for a free 
demonstration of the Comptometer with instructions on all forms of 
accounting in your office. 
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and if it’s not a 
a Comptometer 
it has no 
Controlled-key 
safeguard 
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“Those things called dear are, when 
justly estimated, the cheapest’’ 


CHICAGO, ILL. 
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Remarkable Typewriter 


particular Universal 
84 characters—single 
0 per cent léss parts than 
Operating advan- 

ments. Appearance and 


rkable Opportunity 


ood with the individual 
ionally, with the big 
ndreds of machines and 
vs typewriters thoroughly 


r vicinity write for our 
RRED” Typewriter 


ICAGO., U.S.A. 




































Used by 
Government 
Offices, 


Business Houses 


and 
Individuals 
Throughout 
the Civilized 
World 








ROM the day it was invented, the Oliver 
Typewriter has symbolized progress. As 
all remember, it was the first to bring vis- 
ible writing— since adopted universally. 

And year by year The Oliver has ranked as 
the leader in design. Its betterments have in- 
fluenced the whole industry. 

The Oliver No. 9, our latest and best model, 
has never been equaled. Its basic superiorities 
cannot be obtained elsewhere. 

For instance, The Oliver alone offers that 
great advantage, an arch-shaped_ typebar, 
which affords downward printing. 

This construction, an Oliver idea since the 
beginning, solves many problems. 

It insures permanent alignment, it gives 
lighter touch, it brings clearer impressions. And 
it adds to the fame of The Oliver for durability. 

The Oliver offers all that is obtainable in 
the finest standard typewriter PLUS its own 
exclusive betterments. Such a combination is 
not to be overlooked by the buyer who insists 
on the most for his money. 

No buyer, whether he is figuring on one or 
one hundred, should decide which is the best 
until he is familiar with The Oliver. Compari- 
sons will enlighten. 


The Oliver Typewriter Company 
1521 Oliver Typewriter Bldg., Chicago, Il. 


(77.02) 








